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IRWIN 62T d/, ) BIT SETS 
for the Do-It-YG6urself market 


Specially Priced at for the home hendyma” 
WIN 
less than regular cost IR 


Here are two practical and specially priced Irwin JIFFY: JOB 


auger bit set H-6 Assortment 


' H-4 Assortment 


ger bit sets with a really “high buy” appeal — » 





ecially for the home handyman. And this means 
ther unit sales. extra dollar volume for your store. for the home handy 
BColorful red. yellow and black display cards invite a\e€. j 

it purchases of these Irwin H-1 and H-6 assortments vam ote coudl Brees s a ECs IRWIN 


regular 62T bits. Patented removable spring clip 





ds extra utility value. an extra reason to buy. 


You can rine up plenty of $3.29 and $1.98 retail 


es. as compared to the usual single bit purchase with 











bse Irwin display sets. So rush your order to your 
vin Jobber today without delay. Build) volume, 
id bigger unit sales. Special dealer price expires 
wil 30, 1954. And don’t forget: Order your open 
wk requirements for more sales. too, 





FEATURES 

P Original 62T solid center design 

* Tempered and hardened full length 

* Brightly polished custom finish 

* Patented removable spring clip for easy 

mounting and storing of bits 

P Colorful display cards — best selling sizes 

» Priced at less than regulor cost until April 30, 1954 























62T Assortment H-4 62T Assortment H-6 


Includes 4 No. 62T Auger Bits. Includes 6 No. 62T Auger Bits. 
Sizes: 1/4, 3/8, 1/2, 5/8 Sizes: 1/4, 5/16, 3/8, 1/2, 5/8, 3/4 


0 $3.29 Retail Price ...........$4.98 
ecial Dealer Price .... 2.20 Special Dealer Price .... 3.33 
bur Profit .....+ $1.09 Your Profit...... $1.65 


assortments packed '/, dozen cards to box. Special dealer price expires— April 30, 1954 





THE IRWIN AUGER BIT COMPANY © WILMINGTON, OHIO, USA 





h iginal solid ; , 
prea ect Order from your Irwin Jobber today 


tia center — bit 
ix screw dav rs The Irwin Auger Bi ompa»n 
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sgt (> “LITTLE BROWN JUG... 1 LOVE THEE! 


> ad 


| LITTLE BROWN 
~ iitmit| JUGS & CHESTS 


FASTER TURNOVER...EXTRA PROFIT 
through this hard-hitting promotional campaign 


This year more people are being told about these famous name Jugs 
and Chests because of the big color ads appearing in leading 
National magazines... play —— market by market promotions 

using TY Billboards — Newspapers. 








Order from Your Jobber... TODAY! 
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here’s why 
‘1g, 000,000 doorways © 
wear the kwikset 
"400" line = / 


From its first day in 
business Kwikset has offered dealer, 
architect, builder, and home owner a top 
quality lockset at a competitive price —and 
backed its product with an unconditional guarantee. 


Dealers everywhere find it more profitable to sell 
the Kwikset “400” Line because Kwikset sells on a 
one-price basis to all its customers .. . offers its 
“400” Line only to selected, recognized Hardware 
Jobbers and Contract Hardware Distributors... supports 
your sales by vigorous national advertising 
and merchandising . . . safeguards you and your 
customers with an unconditional guarantee. 


For the line that’s easy to stock, easy 
to display, easy to sell —specify the 
Kwikset “400” Line. 


THE QUALITY LOCK FOR QUANTITY BUILDING 


KWIKSET SALES 
" AND SERVICE COMPANY 
ANAHEIM, CALIFORNIA 






































CHAIN SAW FILES ARE IMPORTANT 
HARDWARE ITEMS TODAY 


This year more chain saws will be buzzing around the forests. 
fields, parks and wood lots than ever before. Their use is growing 
by leaps and bounds. Lumbermen, pulpwood cutters, farmers, land 
clearers, tree surgeons, and even sawmillers, are adopting them. 

Because a chain saw in action soon puts its teeth to millions 
of cutting contacts. frequent filing is inevitable. Which makes 
high-quality, long-lasting files the only grade to use. 

Chain saw teeth are of various kinds — practically all of which 
can be kept in trim with the four types of Nicholson or Black 
Diamond Chain Saw Files shown here and described below. They 
belong to the most widely used and most widely advertised brands 
of quality files in the world. Naturally, they are the easiest to 
sell, Customers have no hesitancy in buying them. 


NICHOLSON ROUND CHAIN SAW FILE NO. 84. Most widely 
used type for round-hooded teeth. Uniform spiral cut 
has special shearing angle for sharpening and smooth- 
ing at the same time. 8” length. 1/4” diameter. Also 
made in 5/16” (No. 85) and 3/8” (No. 86) diameters. 


NICHOLSON FLAT CHAIN SAW FILE with two round edges, 


for plain cutter-and-raker type teeth. 7” and 8” lengths. 


NICHOLSON SQUARE CHAIN SAW FILE, for simultaneous 
filing of two cutting edges of square-hooded teeth 
6” length, 7/32” square. 


NICHOLSON LOZENGE CHAIN SAW FILE, for filers who person- 
ally prefer the diamond-shaped cross section to the 
square for filing square-hooded teeth. Length, 6”. 


OL 
SS<fo 


7 Us.a.® 


NICHOLSON FILE CO., 25 Acorn St., Providence 1, R. | 


(In Canada: Nicholson File Company of Canada Ltd., Port Hope, Ontario) 
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NICHOLSON FILES FOR EVERY PURPOSE 
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DOG CHAINS 


and Dog Chain Assortments 





Dogs Are Friends of Yours 


® Man’s best friend is also a good friend of the hardware dealer because 



















he promotes sales of dog chains. Dog leads have always been a good 
seller. And now there’s a new item that’s growing fast in popularity — 
the ACCO Spiraloc Dog Stake Chains: 

This new ACCO Spiraloc Stake Chain (in 6’ and 9’ lengths) gives the 


dog freedom of movement and allows the owner to move him around 





34" 


frequently. The 3g” x 15” stake holds well in the ground and the free- 
swiveling $-hook and snap keep chain from tangling. | Spiral-twisted 


links are smooth and have a bright zinc finish. 








ACCO Dog Leads come in a variety of types, some with plastic 











handles; all with easy to operate swiveling snaps. Several types are 

available on attractive metal hangers which you can hang up in your 
store. 

You'll sell plenty of ACCO Dog Chains if you display them. 

Order at once from your AMERICAN CHAIN wholesaler, 

or write our York, Pa., office for information, 














in Canada: Dominion Chain Co., Ltd. 
Niagara Falls, Ontario 





American 


= 
AMERICAN CHAIN & CABLE Chain 


York, Pa., Atlanta, Chicago, Denver, Detroit, Los Angeles, New York, 
Philadelphia, Pittsburgh, Portland, San Francisco, Bridgeport, Conn. 
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Just Among Ourselves 


Informal Editorial Comments 


By W. A. Phair 


A letter to labor union officials... 


One of the most disturbing developments in the distribution of consumer 
goods is the manner in which labor unions have entered into cut-rate, discount 
selling of merchandise customarily sold through hardware stores. 


This cut-rate retailing by unions has no relationship to the normal activities 
of unions and violates all the ethics of modern unionism. It is as unfair to the 
nation’s retail merchants as it is unwise for the future of unionism. 


High in the labor unionist’s activities is the preservation of union “scale 
wages.” From the early days of individual plant negotiation of wage rates, the 
labor union has now moved to the point where in some fields it has achieved 
industry-wide setting of wage scales. 





ents 


This industry-wide setting of wage scales has been very important to unions. 
4 It is apparent that if only a few plants paid the higher union scale of wages, 
while other plants could pay lower wage rates, the plants having the lower scale 
of wages would have a competitive advantage that would be detrimental to union 
interests. Thus, the emphasis on efforts to establish industry-wide union “scale 
wages.” 


Now, retail merchants also have their “scale.” This “scale’’ is their estab- 
lished retail prices. This retail price, in turn, is based on the cost of the merchan- 
dise, plus a margin that covers the cost of running the store and a small return 
on the investment in the business. ... in other words, the dealer’s salary. 


There is no secret about this margin. Union economists have access to gov- 
ernment statistics and business magazines that discuss this margin. Union 
economists also have access to statistics that show that hardware retailers actuallv, 
end up with a very small profit at the end of the year .. . about 3.5 per cent, if 
conditions are goed. Any organization that cuts the retailer’s established price 

.. his “scale,” is also cutting the retailer’s salary. 





| a: 


‘ 


Why, then do some unions, who fight so hard to protect their “scale wages,” 
turn about and deliberately undercut the “scale prices” of thousands of inde- 
pendent hardware dealers by supporting cut rate buying groups, consumers 
unions, ete., etc.? 


<<“ 


How can this possibly be justified? No one can accuse the hardware dealer 
of profiteering. And the hardware dealer’s “scale” of prices is just as vital to 
him as is “scale wages” to a union. 


Many hardware merchants employ union members in their stores, their 
warehouses and on their trucks. They are required to pay these members union 
“scale wages.” Yet, the same unions often turn about and undercut the dealer’s 
“scale prices.” 


™~S 
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Just Among Ourselves 


informal editorial comments 


This excursion of labor unions into cut-rate, discount retailing is creating 
much ill will among all types of retail merchants throughout the nation. Our 
mail contains many indignant letters on this subject. 





Let me cite a specific case. I have a copy of an official union newspaper. 
Under the heading, “Union Consumer Service Will Save You Money,” there is a 
long list of electric table appliances and other houseware items sold in hardware 
stores. The prices are drastically cut on all these items. Electric blankets, for 
example, are cut from $39.50 to $30.50. Electric percolators are slashed from 
$12.85 to $8.65. Alarm clocks that normally sell for $5.95 are offered at $3.75. No 
hardware store can meet those prices and still pay reasonable wages to its 
personnel. 


This situation is one that needs immediate correction in the interest of 
fairness and intelligent union leadership. If it is not corrected, unions will be 
storing up for themselves much ill will among thousands of retail merchants 
across the nation. 


~~ & 





Has the worst been passed ? P. 


sign 
for 


We are sending copies of the preceding letter to the presidents of the several 342: 
larger labor unions. We will tell you of any responses that we receive. 


If you have a union buying group operating locally, we suggest you send 
them a copy of this letter and let us know their reaction. 


We would also appreciate having our readers send us copies of any circulars 
or price lists of these special buying groups that they may come across. 


We want to emphasize that in this discussion we are not concerned with 
matters that are of direct union interest. Rather, we are contesting the ethics 
of unions in encouraging unfair competition for hardware dealers. 


We feel that the attitude stated in the letter is a fair statement of the feeling 
of retailers generally and represents an honest complaint. 


The problem of the union buying group is but one phase of today’s disturbed 
distribution picture. There are signs that perhaps we have passed the worst. 


Several manufacturers of electric housewares have taken constructive steps 
recently in realigning their distributorships in an~effort to end chronic price 
cutting. (See HA, Feb. 4 issue, p. 14.) 


There has also been more activity on the Fair Trade front. A number of 
recent court decisions have served to strengthen the enforcement of various . 
State laws. In addition, a few additional manufacturers are showing signs of 
taking renewed interest in enforcing their Fair Trade prices. 


bo 
13 


ste 


In the final analysis, the factor that will determine how well Fair Trade 
prices are enforced will be the amount of interest you show in the problem. 
If enough dealers will take the time to shop local discount houses and write manu- 
facturers of their findings and stress how the availability of this merchandise in a 
discount house affects their inclination to drop the line, they will be helping to 
get more energy into enforcement of Fair Trade prices. Don’t limit your efforts 
to one letter. Write many times. 


Your letter alone may seem unimportant. But your letter, combined with 
letters from thousands of other dealers, will make manufacturers realize the 
gravity of the situation. So take time out to write and encourage other dealers 
to do likewise. 





RI 
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T @ CYLINDER LOCK SET. Provides real security for 
screen doors. Locks by key in cylinder outside or by 
slide button inside. Compact, easy to install, attractively de- 
signed. Available in polished brass or dull brass finish. Priced —_ 
for volume sales. Order by No. 3425LP, polished brass; or No 
3425LB, dull brass. 
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2 @ TUBULAR LATCH SET. A best-seller for years. Latch 

bolt is operated by knob or lever; slide stop inside locks 
both knob and lever. For use on right or left hand doors. Backset 
1%4”. No. 3426P in wrought brass, polished. No. 7426B wrought 
steel, duil brass finish. 
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Stock this complete line of ILCO combination 
door hardware. Locks, latches, closers . . . for 
wood or metal . . . engineered for efficiency and 
designed for deluxe appearance at moderate 
prices. No other line offers you and your cus- 
tomers so much value and proven performance. 
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3 ILCO’SNEW #4415LA 

Lockset for metal com- 
bination doors...advanced design, 
exclusive fez iture Ss: if 
(shortest on the market); full 
cylinder lock security; concealed 
attachment for outer knob has 
no screws or rivets, is held by 
internal key; fully reversible for 
right or left hand doors. (#4416A 
— Latch Set without cylinder.) 
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4. RIM LATCH SET — 
Requires no mortising. 
Latch bolt is operated by knob 
or lever; slide stop inside locks 
both knob and lever. For use on 
right or left hand doors. Latch 
case is cast iron, trim is wrought 
steel; dull brass finish. Backset 
1%”. No. 7446B. 
eeeeeees 
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> 
® PUSH-PULL LATCH 
SET This streamlined 
push-pull catch is a sure-fire sales 
builder installs easily on doors 
as thin as * a. bore 
through door stile, only. Push 
lever from inside, or pull from 
outside to unlatch door. Slide 
button inside locks outside lever. 
Attached by machine screws. 
Brass lacquer finish. No. 9414B. 
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6 @ SCREEN DOOR CLOSER. Senior model No. 3001 

medium grade closer offers excellent value at moderate 
cost. Has protective cushion spring. Pearl gray finish. Reversible. 
Packed with complete instructions for installation. Also available: 
DeLuxe model with totally enclosed spring, No. 3002. 
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NEWS and Views 


By Washington Bureau of 
HARDWARE AGE 


Tax Cut Proposals Would Channel 
$1 Billion Into Retail Trade 


The top drawer tool in the Eisenhower administra- 
tion’s kit of anti-recession implements is being sharp- 
ened for action on Capitol Hill. Election-minded mem- 
bers of both parties are meeting daily behind closed 
doors in a studied effort to write an effective tax reduc- 
tion program that will place more spending money in 
the hands of consumers and, as a result, pump new life 
into lagging sales areas. 

Some congressmen want to put a ceiling of 10 pct 
on all excises. This plan is being opposed by the Trea- 
sury Department on the ground that the loss of rev- 
enue would make a balanced budget impossible. A 
likely outcome is a reduction to 10 pct of four retail! 
excises—jewelry, furs, luggage, cosmetics—now at the 
20 pct level. 

In addition to these cuts there is a better-than-even 
chance that individual taxpayers are in line for a 
reduction of about 5 pct in their 1954 income tax rates. 


OUTLOOK—Keep in mind that the new tar 

bill is not in completed form. There are strong 

® signs, however, that consumers will have about 
$1 billion more to spend in retail trade chan- 
nels as a result of forthcoming tax trimming. 


Eisenhower Delays Action 
On Minimum Wage Revisions 


Recommendations for revising the federal minimum 
wage law and extending its coverage have been de- 
layed at the White House. Current indications are that 
President Eisenhower refuses to be rushed, despite 
labor union pressure. 

President Eisenhower seems convinced that there 
is more to be lost than gained by hasty action. The 
cost of living might be boosted, and employment oppor- 
tunities might be reduced for those who are to be 
helped by a revision. This argument has long been 
advanced by retailers. 

A second look convinces the White House that now 
low pay businesses make only modest profits and that 


10 


many small retailers and others could be easily 
squeezed out of business. 

The revision proposals have not been discarded 
however, only delayed until such time as the White 
House believes the economy can take them in stride 
Even now studies are being centered on how to save 
face for the Labor Department which wants law 
amended. 

OUTLOOK—Look for proposal setting up 
double standards: an increase in minimum 

2 wage for those now covered; a wider coverage 

but with lower minimum for retail and other 
new businesses covered. 


Taft-Hartley Suggested Changes 
Will Not Alter Basic Law 


For the most part the Eisenhower administration 
believes that the working man is well served by the 
Taft-Hartley Act. 

This viewpoint is seen in the recent White House 
request that Congress make 14 specific changes in the 
law which will not alter its basic structure. For 
example, the lawmakers are asked to give a clear defini- 
tion of secondary boycott and to authorize federal 
supervision of secret strike votes. 

Such changes, if approved, would leave Taft-Hartley 
essentially the same though shaped to permit more 
practical use of the law. 

Relationships between employer and employee are 
healthy and give evidence that they will continue so 
without a complete rewriting of the law. 

Federal officials can point to records showing that 
in most respects there was less labor trouble in 1953 
than in any year since World War II. Time lost be- 
cause of strikes was only two-tenths of 1 pct of all 
working time. 

OUTLOOK—A considerable part of Eisen- 
hower’s labor program will get to the House 

F and Senate for a vote. Most of those voting 

are expected to show confidence in the general 
soundness of Taft-Hartley. 


(Continued on page 162) 
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There’s a Brand New Feature in 


McKINNEY 
BUTT HINGES 





a special E-Z OUT Notch for easy removal of pins! 


Removing pins from ordinary butt hinges is often 
an annoying job—especially with button tip 
pins. But, with McKinney Butt Hinges, it’s 
simple and easy because a new McKinney feature 
has been introduced! 

A specially designed E-Z OUT Notch located 
on the pin knuckle at the upper left corner of the 
right leaf now makes it easy to remove the pin, 
whether ball tip or button tip. Note that the 
notch is at the top of the hinge—where it should 
be, and where it is most natural to remove the pin. 

The notch is so designed that the carpenter’s 
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handiest tool (when hanging a door), the screw 
driver, can be used to push the pin up without 


marring or damaging the edges or faces of the 


butt hinge. When the butt hinge is set, the notch 
is inconspicuous . . . practically invisible. 
Careful attention to the little but important 


details of design like this McKinney E-Z OUT 


Notch, is another reason why builders and build- 
ing owners alike agree that-—““To be sure, you 
couldn’t make a better choice than McKinney.” 
McKinney Manufacturing Company, 1715 Liver- 
pool Street, Pittsburgh 33, Pa. 
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Sprinkler-Irrigator 

This Perma-lite pure virgin vinyl] 
plastic sprinkler-irrigator is a solid 
continuous tube perforated all the 
way through for perfect sprinkling 
or soaking, depending on the pres- 
sure used. Free-flow coupling and 
end-clip are made of solid brass. 
End-clip is removable to permit the 
soaker to be shortened as desired, 
and when end-clip is removed, for- 
eign matter such as sand or mud 
ean be flushed out. Attractively 
packaged in self-descriptive card- 





board sleeve with suggested retail 
price of $1.69 for 25 ft., and $2.98 
for 50 ft. Lawrence Process Co. 

75 


For more data circle No. 1 on postcard, p. 1 


Self-Propelled Mower 

This 20-in. self-propelled rotary 
power mower, Model 421A (illus- 
features direct drive in 
which no belts are used. Fingertip 
control eliminates stooping. Mower 
travels by its own power and needs 
only to be guided. Grind-a-Leaf at- 
tachment picks up leaves, grinds 
and spreads them as fertilizer. 
Deluxe reel type power mower, 
Model 441B, features grass deflec- 


trated) 
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LATEST INFORMATION ON NEW PRODUCTS AND SERVIC 





tor-guard to prevent twining of 
grass on reel shaft, clutch neutral- 
izer and drop-out reel to simplify 
cleaning. Bolens Products Div., 
Food Machinery & Chemical Corp. 


For more data circle No. 2 on postcard, p. 175 


Coil Spring Rule Sale 
Six-foot folding rules with $1.50 
value are offered for sale at $1, re- 
tail. Dealer’s price is $8 per dozen. 
Rules feature new coil spring 
joints, folding brass hook, double- 
edge graduations, brass-plated 
metal parts, strike-plates to prevent 
wear on markings, and natural fin- 
ish blond maple stick. Coil spring 
joint is guaranteed never to loosen. 


Dispenser-display comes with each 











4, doz. rules. No. H54 is with regu- 
ular marking and No. H54F with 
inside marking. Eagle Rule Mfg. 
Corp. 


For more data circle No. 3 on postcard, p. 175 


Nylon Brush Assortment 


Flagged nylon brushes’ with 
beaver tail handles and self-selling 
display are in the Real Buy assort- 
ment. Included are 1 doz. 2-in. 
brushes retailing at $1.59 each, six 
3-in. brushes at $2.98 each, and six 
4-in. brushes at $3.98 each. Special 





price to dealer for 24 brushes and 
promotion material is $40.56. 
Gummed-back window poster that 
comes with assortment is shown in 
insert. Whiting-Adams Co. 


For more data circle No. 4 on postcard, p. 175 


Rotating Lawn Sprinkler 
No. 400 Monarch rotating lawn 
sprinkler has extra heavy duty seal- 
type bearing, adjustable nozzles, 
and glide-type base with runners 
curved upwards to slide easily with- 
out tipping over. Painted in green 
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Want more information on these 
products? Then use free post 
card on Page 175 


in hardware merchandise... 








enamel with chrome p.ated brass 
parts, sprinkler is 10 in. high. Base 
is 7 in. wide and 8 in. long. H. B. 
Sherman Mfg. Co. 


For more data circle No. 5 on postcard, p. 175 


Aluminum Trellis, Arbor 


Aluminum trellis and arbor are 
made of *, in. aluminum tubing 
with bethanized rustproof cross and 
filler pieces. They are long lasting, 
never need painting and can be left 
out all winter. Trellis comes in sev- 
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FOR THE HARDWARE DEALER 


eral models, listing at $9.95 and up. 
Illustrated is Model No. 21 which is 
8x3 ft.; Model 21A is same style, 
but measures 61%4x2™% ft. Arbor 
lists for $29.95. Kap-Win Corp. 


For more data circle No. 6 on postcard, p. 175 


Insecticide Gun 


This Thermal Gun with thermal- 
ized insecticide can be permanently 
attached to a four-cycle reel or 
rotary type power mower. Operated 





by the engine, it lays a penetrating 
fog which kills instantly. 
Models in sizes to fit garden culti- 
vators, light tractors, etc., 
available. Blitz-Fog Co. 


7 on postcard, p. 175 


insects 
are also 


For more data circle No. 


Patio-Type Grill 

This aluminum patio-type grill, 
Model RC-27-A, is sturdy on wrap- 
around legs which also serve as 
towel racks. Unit has steel firebox, 
guaranteed for five years, three-po- 
sition spit, cutting board and a 
windbreak which doubles as an ex- 
tra shelf. Grill is 33 in. high with a 


(Continued on page 172) 











TO HELP YOU 





' 
NEW DISPLAYS § 
AND OTHER DEALER | 
SALES @Eire 


Lawn-Boy Sign, Decal 
To identify 
power mower dealers, plastic three- 


Lawn-Boy rotary 


color sign and four-color decal are 


a 





ROTARY POWER MOWERS 


available. Sign measures 8x26 in. 
and has wire easel for counter dis- 
play and hanging chain for wall or 
display. Decal 

RPM Mfaq. Co. 


For more data circle No. 8 on postcard, p. 175 


window measures 


5x11 in. 


Fly Reel Promotion 

offers 
reels worth $30.35 plus bonus as- 
sortment of 12 dry and wet flies 
valued at $3 to dealer for $18.21. 
Coupon is attached to each fly reel 


Promotional deal six fly 


box which customer can send with 
to manufacturer for $3 
Deal also includes six 
dealers 


50¢ direct 
box of flies. 
additional 
can attach to their present stock of 


coupons which 


fly reels as a selling aid. Reels in- 
(Continued on page 204) 
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ross DE WHOLESALE 
i HARDWARE 
_— STOCKS 
Days’ Supply 
on Hand 
Dec. 
1952 











Buying for Inventory 
Expected to Increase; 
Prices Continue Firm 


If consumer business continues 
at its present pace it seems likely 
that purchasing agents may again 
get the green light—or at least 
the amber light to proceed with 
caution. 

The heavy inventory situation 
to which President Eisenhower at- 
tributes the current slowdown in 
business will likely correct itself 
in normal fashion if businessmen 
continue to exercise restraint. 

There has been no evidence of 
any panicky dumping of inventory 
which would only have the effect 
of depressing industries already 
suffering from slackened demand. 

Prices generally are _ holding 
firm with only minor adjustments 
rather than across-the-board price 
reductions. 

The price-slashing banners with 
which retail store fronts on every 
Main Street are plastered are gen- 
erally found to represent custo- 
mary stock reductions rather than 
cash-raising efforts of financially 
embarrassed retailers. 

The fact that business has been 
watching its inventories most 
closely for some months would 
seem to indicate that the excess 
water has been squeezed out and 
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> Instalment Debt Declines 


> Consumer Prices to Hold Firm 


> Inventories Being Used Up 





President Confident 





Consumers’ Ability to Buy Insures New Era Of 
Economic Growth; Promises to Curb Recession 


President Eisenhower predicts 
that the “minor” business slump 
which started last year will soon 
be over and the United States will 
enter a new era of economic growth 
and prosperity. 

In his first economic report to 
Congress, the President said they 
can help insure continued prosperity 
by enacting the broad economic 
program he has already recom- 
mended in such fields as taxation, 
housing, Social Security and farm 
price supports. 

If his forecast should turn out to 
be wrong, the President said, he 
would use all his existing powers to 
fight recessions and to ask Con- 





that stocks must be kept ample 
for the consumer market that is 
expected to approximate last 
year’s. 

For, while there has been a de- 
cline in buying for inventories, the 
demand for goods and services 
including personal consumption, 
construction, and government buy- 
ing has continued near peak levels. 


gress for any new authority he 
thinks is needed. 

The President attributed the 
downturn to date chiefly to a reduc- 
tion by businessmen in their spend- 
ing for inventories. He _ noted, 
though, that retail sales have re- 
mained high while stocks have been 
trimmed, bringing “the corrective 
process” a long way. 

“Should this development con- 
tinue,” he added, “the moderate 
contraction now under way would 
come to a halt soon.” 

The Congressional Economic Com- 
mittee said it would begin three 
weeks of hearings and panel discus- 
sion on the president’s economic re- 
port. 

The only big doubt the President 
expressed about his own rosy fore- 
cast—aside from the fact that no 
one can predict the economic future 
with certainty—lay in the question 
of whether consumers will continue 
their high rate of buying. 

However, Mr. Eisenhower de- 
clared that conditions are favorable 
to the maintenance of high consum- 
er demand, especially in view of the 

(Continued on page 250) 
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The year’s biggest news in 
bolt and nut merchandising 


RB&W’s NEW 


Handy-Man 


BOLT and NUT KIT! 


Ay 
Ss, 
‘t, BuRDsALL & 





* 50 BOLTS, 50 NUTS, 8 WASHERS 
—ALL BRIGHT ZINC-PLATED 


+ DESIGNED FOR FAST SALES TO THE Yes, it’s the hottest bolt-seller of this 


year—or any year—the way this new 






























A\} ”“ 
—_——_ FIX-IT-YOURSELF” TRADE RB&W merchandising ‘first’ is catch- 
ra Of * A BIG BARGAIN FOR EVERY HOME-OWNER ing on! 
'SSION T . | h ee b 
, Typical home repair jobs 
iority he | | Dealers go for the Kit because it... OUTDOOR FURNITURE APPLIANCES AND FIXTURES 
“at Mis e Gives shoppers self-service item LAWNMOWERS AND GARDEN EQUIPMENT RECREATION EQUIPMENT 
‘ BICYCLES, WAGONS, OTHER LARGE TOYS 
) a redue- ¢ Saves time for dealer and shopper 
‘ir spend- * Builds bigger unit sales of bolts 
> atm * Sells on sight—from point-of- Featured by IRHA 
have re- purchase display ; ; ; 
lave been ‘aisle cinta , RB&W’s Handy-Man Bolt and Nut Kit was one of the items 
corrective ee ee featured in IRHA’s big nationwide promotion to the multi- 
; billion dollar ‘‘do-it-yourself’’ market. You can still cash in on 
Home-owners go for the Kit 
ent con- g this promotion by ordering your stock of these novel, easy-to- 
moderate because it... sell kits... they come in self-display cartons that take up a 
uy would minimum of room on your counters. 
e Contains wide assortment of 
— needed bolts 
nic Com- ne — Shoppers Sell Themselves 
in three Eliminates frequent shopping trips . iain nani 
1 d iseus- e Gives them quality items at low gee ais ie allie re cg 0 gro <r 
omic re- cost a Cage. sas 
ton—inside top flap becomes self-selling 
e Handles small or large display that helps you increase profits from 
resident fastening jobs bolt sales. 
ysy fore- 
pie no ° pm bolts handy at Your RB&W distributor is all set to supply 
» future all times this new Handy-Man Bolt and Nut Kit. Why 
: ; Order not cash in on this “Do-It-Yourself” trend 
question ? Ph : aad 
: now? Phone or write your nearest distributor 
continue 


/ today—ask for RB&W’s Handy-Man Bolt 
e and Nut Kit! 


ver de- 

uvorable 2B & VW 109 YEARS MAKING STRONG THE THINGS AMERICA MAKES STRONG 
orapw’ Plants at: Port Chester, N. Y., Coraopolis, Pa., Rock Falls, Ill., Los Angeles, Calif. Additional sales offices at: 
Ac the Ardmore, Pa., Pittsburgh, Detroit, Chicago, Dallas, San Francisco. Sales agents at: Portland, Seattle. Distributors 
00) from coast to coast. 
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CHAIN DOOR 
GUARD 
© Seti Brass Cone 


FREE DISPLAY 


Feature this display 
mount where traffic is 
heaviest. 


You'll find that the 
Sargent Chain Door 
Guard is a steady year- 
’round profit and good- 
will builder. 


Gleaming solid brass case... rugged 1 8” plated 
steel chain .. . easily applied .. . only tool neces- 
sary is a screw driver! Recommended retail 
price: $1.89. In attractive self-selling packages. 
Each a display in itself! Special deal is for Hard- 
ware Week only. Order from your supplier today. 
Or write us, Dept. 4B. 
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...The Sargent Chain Door Guard! 
for all who want extra protection! 





---and make 





Buy 5...and you'll get 
one FREE, with attractive 
display mount, literature, 
self-selling packages. 


Retail value... .*11 34 
Your cost.......°575 
LS 


Your profit .....°5 52 


With the entire nation being alerted to the need of 
greater protection for homes and families, your first 
six Sargent Chain Door Guards will go like hot cakes! 


Don’t miss this opportunity .. . order enough to take 
care of the needs of your community. 


Easily applied, this attractive, rugged chain door 
guard gives exactly the kind of extra protection your 
customers need today. It lets them see who is at the 
door... but prevents entry until chain is released. 


Order this Sargent Hardware Week Special today! 
Get the free goods, the free attractive, sales-prod 
ing display mount, the free literature, the benefit of 


the Sargent name. And make practically 100‘; profit! 
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Another Crime Buster! 
Another Profit Builder! 

...the Fast-Selling 
Sargent SAF-T-LOCK! 


In Sargent SAF-T-LOCKS ... you have a line of nation- 





ally-advertised night latches that offers a large selection 
for every purse and purpose. Model 4285 is the only 
latch with both one hand operation and dead-bolt 





protection. Order a good supply of SAF-T-LOCKS and 
feature them with your Sargent Chain Door Guards. 


Sargent Screen and Storm Door 
Closer Remember last year... the Sargent Screen and 


Storm Door Closer was our Hardware Week special! 


If you took advantage of that offer you know what a profitable 
deal it was for you. A big hit... a fast seller from coast to coast. 


Today, the Sargent Screen and Storm Door Closer is a bigger 
seller than ever! No wonder! It is the best pneumatic closer on 
the market! Quiet, powerful, built for a lifetime of service. 
Attachment holds door open at any angle up to 120°. Be ready 
for the big Spring demand. Order from your supplier now. 


SARGENT & COMPANY 


New York « NEW HAVEN, CONN. « Chicago 





Hardware of Character 














i 
- ‘ He. 







"EVERYTHING HINGES ON HACER /."| 


— 


FREE ! i+ you enjoyed laughing at Herb Brammeier’s mirth-making cartoon this 
month, send for Hager’s new book containing 28 full-size popular ‘‘Everything 
Hinges on Hager” cartoons! It's FREE! Just address 











C. Hager & Sons Hinge Mfg. Co. * 139 Victor Street + St. Louis 4, Mo. 
Founded 1849—Every Hager Hinge Swings on 100 Years of Experience 





HARDWARE AGE, FEBRUARY 18, 1954 














en sn mn en ile te taal > 











Theyre NEW...EXCITI 


These 
two Arrow-H 
and to a -Hart creations f 
ttract mo s for the h 
" re t ome 
customers the latest f raffic through your pra everything it takes to hel 
or truly mod ° ey’re b o help inc 
ern electrical |i oth up-to-the-mi rease your s 
a ; e- ales 
| living. And Arrow-Hart cae, - . + designed t “i nee 
igh quality a o bring you 
ssures lastin : J 
g satisfaction 


that hel 
ps protect and build your r 
eputation. 


In addition . 
merchandisi 
“ Ing racks 
o ” rom H 
Do-It-Yourself” eek otional folders and mat sh 
: sheets that tie i 
ie in effectiv 
ely with th 
e national 


-* to help you se Pp “2 © 
od - p p 
Ss 
ese two Ly ucts rro a 
ll th t t A row Hart rovide colorful and ttractive dis la 
y , 


KN 
OWN FOR QUALITY 











_ without mercury 





S MECHANICALLY = 


OPERATE 
fluids 


or other 
SAFELY OPERATES STANDAR or FLUORESCENT 
LIGHTS and ELECTRICAL APPLIANCES 


1s BUILT T 
Literally 







o Last A LIFETIME . - - 












= 
¢ 
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take advantage of the big ES 
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PASTEL ¢ ITRON 


PASTEL SANDALWOOD 
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HOreraiTjTiain vy DMNhDIi NC AIT) 7h 
PRESENTING BY POPULAR DEMAND , / 


For years, the homeowner who wished to improve electrical convenience in his 
home or make a replacement has had to accept the electrical devices presently 





handled by his neighborhood retailer. He had no other choice. However, 
established buying habits in other fields and facts brought out by an 


independent survey show that homeowners are definitely interested in 
WALLPLatEs 





quality! They want more and better electrical devices... want to know 
more about the many types that are available and learn more 
about how to plan installations for greater electrical benefits. 


Since 1890, The Arrow-Hart & Hegeman Electric Company has 
designed, developed and manufactured a complete line of 
switches, receptacles and special devices of the highest 
quality. They have been specified by architects and 
specification engineers, sold by Electrical Distributors 

and installed by Electrical Contractors in NEW 

construction . . . and Arrow-Hart will always, 

as in the past, continue to give full support 

to the Jobber and the Contractor. 


NOW an 


Hardware Wholesalers and Retailers interviewed during the early planning 
stages are enthusiastic about carrying Arrow-Hart highest quality electrical 
devices that will help to up-grade their sales and profit . . . and are 
enthusiastic about the Arrow-Hart Hardware Marketing Plans designed 

to display these products attractively and make them easy to sell. 

A bouquet of thanks to the National Hardware Retailers Association 

and the New England Hardware Association for their guidance and 

cooperation during our planning period. 

The Quality Band Wagon is really starting to roll . . . so 

climb aboard now! Send in the coupon today and get the 

complete story on the Arrow-HMart Quiette Light Switch and 

Colorette Wallplates; you'll be glad you did. 





“ ro [ [ i 
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Tells and Sells . . . the Easy Way! 


For A Big Boost To Sales 
* | W YEW 
: : Stu 
Quiette Light Switch and Colorette Wallplates MODE, | . te, 
e® ARROW-HART J VER ADV ’ N ry. UR } fy ee tr : - ; Lada cor 


‘ M 


. will appear in Better Homes & Gardens, Saturday ? ee | | ee ’ Be: 
Evening Post and Small Homes Guide. Ads will also » | +S 
appear in Hardware Retailer, Hardware Age 
and New England Hardware News. 











Holds | 
Please send me complete information about your new Merchandising Package full 
for the Quiette Light Switch and the Colorette Wallplates. 

strator 
My present Hardware Wholesaler is = size 
—_—__— $$$ $$ SS in pe 
7 ee Sa - _e ee KNOWN FOR QUALITY SINCE 1890 

: . No. 170 

MY NAME - —— PO ee ee ee ee HE ARROW-HART & | } ' No. 172 
COMPANY _ ‘ oe jcassinemeadeidiomadsemaaeaes ELECTR 
CO. ADDRESS _ - - a HARTFORD CONNECTICUT 
cr... — _ZONE STATE - — 

HARDY 

Form No. HAD-5548-58-30M-12-53 Printed in 
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32” wide 
18” deep 


Sturdy metal 
construction. 


Beautiful grey finish to dealers with $162 stock 


NEW AMEROCK CABINET HARDWARE MERCHANDISER 


Holds 81 Amerock Quick-Service display cartons — 45 in Pe ee ee 
full view plus 36 reserve stock. Any Amerock demon- toll AMERICAN CABINET HARDWARE CORP. 
strator will fit on Merchandiser. Complete with standard Shas.¥ Rockford, Illinois, HA 7 
size printed price tags. Stimulates extra impulse sales 


in paint department, ‘do-it-yourself’? department, etc. Please send Merchandiser information to: 
No. 1725 MERCHANDISER packed with Colonial hardware. ADDRESS Se 
CITY & STATE 





Ask your Amerock Wholesaler 


| 
| 
| 
| 
| 
| 
No. 1700 MERCHANDISER packed with Chromium hardware. NAME 
| 
| 
| 
| 
or send coupon _| 


MY WHOLESALER 
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#440-41-42 
6’x9’ to 12’x 15’ 


No guesswork here! 


#435-36 


6’x9’ to 9°x 15" 





You asked for these new designs in 


Gold Seal Congoleum 





You'll want to stock plenty of these new designs in 
Congoleum rugs and yard goods. Not only because 
they’re so fresh and new . . . not only because they’re 
the best values you can offer customers . . . but also 
because they’re the designs you said your customers 
want to buy! 


Now you not only get the easiest floor covering to sell 
... famous Gold Seal Congoleum with the Gold Seal 
guarantee of satisfaction or your money back .. . but six 
new “salestyled” designs as well! 


Remember this selling point: wear tests show Congo- 
leum has a life about 33% greater than the best enamel 


24 





surface floor covering made by any other manufacturer. 
You just can’t lose! Call your distributor today! 


**Mr. and Mrs. North’’ will sell new Congoleum designs on 
TV... and look for full-color ads in Farm Journal, Pro- 
gressive Farmer, True Story. Plan now to tie in! 


GOLD SEAL 


FLOORS AND WALLS 


CONGOLEUM-NAIRN INC. Kearny, N. J. 





© 1954 
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SCREENING WOVEN OF FIRESTONE Vel 


fo Firestone 


' Yélew SCREENING © > 
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Order This Money-Making 
Display Rack Now... 
Yours for only '/2 our cost 


Pay only $9.95 for this merchandising 
rack that stores, displays, dispenses 
Screening woven of Firestone Velon. 
Tells your sales story at a glance. Avail- 
able to you with your initial 6 roll order. 
We prepay shipment. 


Height 55%” @ Width 45%” 
Depth 14” 


Ask your wholesaler about our sale- 
clinching demonstration screen. Let 
your customers stand on it—proof that 
Screening woven of Velon takes tough 
treatment without breaking or losing its 
shape. 


Now js the time to order this 
Full-Profit line from your wholesaler. 
For more information, write 





CAN’T STAIN, BLEED, RUST OR ROT.... 
NEVER NEEDS PAINTING 


There's fast turnover in Velon, because it's the natural Screen- 
ing buy for everybody, everywhere. 


It's the best buy for new homes; the best replacement screen- 
ing for older homes; best for stores, apartment houses, office 
buildings and factories. Tests prove it's the most durable type 
screening of all. Withstands a Maine winter or a Florida 
summer without ill effect. 















Here's why Screening woven of Velon scores 
a bull’s-eye every time: 

- Can't bleed—won’'t stain sills or sidings. 

~* Never needs painting—cleans with a damp cloth. 
\** Won't sag or snag—even under pressure or impact. 
** Can't rust, rot or corrode. 


“ Shows no effects from tropic sun, Arctic snow, salt 
spray or smog. 


(# Low cost—only a little more than galvanized, less 
than most other types. And never a penny’s upkeep. 








Plastic llloven Products int. 


51 CAMDEN STREET @ PATERSON 3,N. J 














WEAVERS OF Ff restone Gn” 
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simplified, yet so complete, that the so-ca II I 
mystery’ Of handling a complete builders’ | Il your 
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With the Pacesetter plan VZO16) offer fommcaiasielaalitay ie aaleyy, 


nationally re ognized LINE of locks and hardware e. It's as 


cL. 


In the lowest-priced class, yet loaded with extra 
quality features! Solid brass, bronze or aluminu 


exterior parts. Rust-resistant interior parts. Screw 
ere are less knobs and roses for extra beauty. SELF 


ALIGNING feature for easy, fast installation. 


[ : “DURA-SMOOTH” action for extra customer sat 
t eC ig Ig isfaction. Fully reversible; fits any door 13” to 1%”. 












Medium-priced, yet designed for the finest homes 
stores . . . any light commercial installation! Exclu 
sive “VELVET-GLIDE” action from ball bearing late 
retractor. Solid brass, bronze, or aluminum exterio 
parts, rust-resistant interior parts. Screwless knob 
and roses. Easy, fool-proof installation. 





Call your Corbin Distributor TODAY! 
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of standard fast-moving 
Builders Finish Hardware 


Think how much more business sense it makes to display 
a completely UNIFORM, reasonably-priced line of na- 
tionally recognized builders’ hardware! Pacesetter items 
are harmonious in design . . . hallmarked with the Corbin 
name your customers know and trust. Far better than just 
“some” locks . . . “some” window hardware 

- “some” door closers .. . yet they cost 
no more. 


The American Hardware Corporation 
New Britain, Conn. 

















INSECT WIRE SCREENING 








CUSTOMERS LOVE IT. . « because Chase Bronze and 


Chase Alclad Aluminum Insect Wire Screening is quality-built to last, 
to keep its neat appearance through long usage. 
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INSECTS HATE IT. » « because it 


resists corrosion for years! Plus . . . each 
wire in Chase screening is double- 


crimped to keep openings square and true. 
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DEALERS PUSH IT. ee You'll want 


to stock this screening with the nationally 
advertised Chase name. For your 
convenience, it cuts easily. ..and octagonal 
package stores without waste space, 


can’t roll off shelves. 


(} h ad S - e BRASS & COPPER The Nation’s Headquarters for Brass & Copper 


Albany T Cleveland Kansas City, Mo. New York San Francisco 
WATERBURY 20, CONNECTICUT * SUBSIDIARY OF KENNECOTT COPPER CORPORATION Atlanta Dallas Los Angeles Philadelphia Seattle 
Baltimore Denver t Milwaukee Pittsburgh Waterbury 
Boston Detroit Minneapolis Providence 
Chicago Houston Newark Rochester t t sales 
Cincinnat Indianapolis New Orleans St. Louis office only 
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FEBRUARY —Sign of Pisces the Fishes 


If your birthday is in February . . . your energy 
is great ... you are restless . . . your mind likes 
new ideas... you will find that J&L Galvanized 
Ware pleases your sense of turnover and profit. 

























Every monthisaPROFIT-SIGN 
with J&L Galvanized Ware 


Your Customers Know and Buy J&L Ware... 


Galvanized ware moves better and profits are more satisfactory when 
you stock a line with an accepted name like J&L. People have confidence 
in the J&L reputation for quality and sturdy service. They buy it when 
they see it in your store. 

J&L Ware is priced to cover the big volume market . . . and yield a 
healthy profit to the hardware dealer. Ask your Hardware Jobber for 
complete information. Call him today. If you need additional help or 
information write direct to J&L. 


Order J&L’s New Sprinkler—now! 


Sones ¢ Laughlin 


STEEL CORPORATION — Container Division 


405 Lexington Avenue, New York 17, New York 
Galvanized Ware Plants: Toledo, Ohio, and Atlanta, Georgia 
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means CHAIN “ | = 


Welded and Weldless Chain, Chain Assemblies, vy it 
Slings and Fittings for Every Purpose f 





Before coming to America 84 years ago, the quality chain in this country. ‘ 
Round Family had been one of England's In those early days, chain was built by hand. ——— 
leading chain-making families for nearly Now, most types are built by automatic 
200 years. The name Kodnd was on every Ca : . Pr t 
y y machines. Though the present Kound 
piece of chain they built—and was a name Organization has changed to new, modern 
that meant the finest chain. methods of making chain, the Kound policy 
In America, the Rounds continued to build of building quality chain has not changed. a ] 
chain in their same craftsman way. Soon the Today, throughout the world, the name 
name Kound became the standard for Round means Chain... the finest chain. y 
Here 
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THE CLEVELAND CHAIN & MFG. CO., Cleveland 5, Ohio * AZ0c7ed/ SEATTLE CHAIN CORP., Seattle 8, Wash., Portland 10, Ore. 
Rotred oRvocePoRt CHAIN & MFG.CO.,_Bridgeport 1, Cony » A270 CALIFORNIA CHAIN CO., So. San Francisco, Calif, , 4 
Rots \OS ANGELES CHAIN CORP., Los Angeles 58, Calit. © A270 WOODHOUSE CHAIN & MFG. CO.,Trenton 7,N. J. 
. THE AOU CHAIN & MFG. CO., Chicago 38, III. * THE SOUTHERN CHAIN & MFG. CO., Birmingham 4, Ala. ea 
OHIO HOIST & MFG. CO. Cleveland 5, Ohio + Round CHAIN CO. OF CANADA, Brampton, Ont. 


ot? 
. %, Rot70d WETAL FINISHING CO., Cleveland 5, Ohio ov® * 


<n Round Nr0vs WEG. C0., trenton 7, N. J. 0 J 
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The One and Only Sprinkler Hose 


TO PROVIDE UNIFORM PRESSURE THE ENTIRE LENGTH 


US.ROYALITE. 












| ify wg Comes with sturdy metal reel that 
ae ee permits easy carrying and hanging 
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A // 8 l .... these great features 

e Couplings at both ends—for adding extra lengths 
Here’s the exclusive low-back feature that guarantees and easy flushing 
uniform sprinkling the entire length of the hose. Water e Flat bottom surface—will not roll even on bends 
flows from the faucet into perforated sprinkling chambers e@ 100% Virgin Vinyl—for longer life and greater 
(A) and into unperforated channel tube (B) flexibility 
Water flows through tube (B) the entire length of the e Extended coupling sleeves—for added protection 
hose... hits end cap and flows back into the sprinkling and longer wear 


chases * Sturdy metal reel—for easy handling and storage 
e High pressure for sprinkling 
e Low pressure for soaking 

Available in 25- and 50-Ft. Lengths 


The One and Only Garden Hose Line 


with a complete selection of plastic and rubber hose including opaque Fan) 
plastic and transparent “see thru’”’ plastic. The “U. S.” line has a garden 1 


That’s how you get uniform pressure and even sprinkling 
all the way in U. S. ROYALITE SPRINKLER Hose, 














hose priced to fit every budget, and to make every sale. You can depend cS 
on the “U.S.” name— you and your customers know it stands for quality. h \ 
Rubber hose guaranteed up to 12 years, plastic hose up to 10 years. 

U. S. Sprinkler Hose and U. S. Garden Hose are adver- 
tised in Better Homes & Gardens, American Home, and 
Sunset, read by over 16,700,000 men and women, all inter- 
ested in their gardens. 

All “U.S.” Hose sold only through selected distributors. 
Stock up now. 













UNITED STATES RUBBER COMPANY * Mechanical ents Ghidien Rockefeller Center, New York 20, N. Y. 
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means CHAIN 


Welded and Weldless Chain, Chain Assemblies, 
Slings and Fittings for Every Purpose 


Before coming to America 84 years ago, the 
Round Family had been one of England's 
leading chain-making families for nearly 
200 years. The name Kound was on every 
piece of chain they built—and was a name 
that meant the finest chain. 

In America, the Rounds continued to build 
chain in their same craftsman way. Soon the 
name Kound became the standard for 


LI Weided Vulc- Alloy and 
and Wrought Iron 
Weldless Slings 


Chain 





g 





quality chain in this country. 

In those early days, chain was built by hand. 
Now, most types are built by automatic 
machines. Though the present Kound 
Organization has changed to new, modern 
methods of making chain, the Kound policy 
of building quality chain has not changed. 
Today, throughout the world, the name 
Round means Chain... the finest chain. 


THE CLEVELAND CHAIN & MFG. CO., Cleveland 5, Ohio « Round Senet CHAIN CORP., Seattle 8, Wash., Portland 10, Ore. 


Roc wivcePont CHAIN & MFG.CO.,_Bridgeport 1,Conm + 


Ror CAAFORNIA CHAIN CO., So. San Francisco, Calif. , 4 


Rodel \S ANGELES CHAIN CORP.,Los Angeles 58, Calit. » A202c70d/ WOODHOUSE CHAIN & MFG. CO.,Trenton 7,W.J. 
.. THE AO CHAM & MFG. CO., Chicago 38, III * THE SOUTHERN CHAIN & MFG. CO., Birmingham 4, Ala. 
OHIO HOIST & MFG. CO., Cleveland 5, Ohio » AZecnecd CHAIN CO.OF CANADA, Brampton, Ont. 
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The One and Only Sprinkler Hose 


TO PROVIDE UNIFORM PRESSURE THE ENTIRE LENGTH 


US.ROYALITE “FAs 













| / ’ Comes with sturdy metal reel that 
i { { | , permits easy carrying and hanging 
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wa .... these great features 
e Couplings at both ends—for adding extra lengths 
Here’s the exclusive low-back feature that guarantees and easy flushing 
uniform sprinkling the entire-length of the hose. Water e Flat bottom surface—will not roll even on bends 
flows from the faucet into perforated sprinkling chambers e 100% Virgin Vinyl—for longer life and greater 
(A) and into unperforated channel tube (B) flexibility 
* Water flows through tube (B) the entire length of the e Extended coupling sleeves—for added protection 
Ty hose... hits end cap and flows back into the sprinkling and longer wear 
oe chambers. e Sturdy metal reel—for easy handling and storage 
That’s how you get uniform pressure and even sprinkling : ion * 
all the way in U. S. ROYALITE SPRINKLER Hose, Available in 25- and 50-Ft. Lengths 
with a complete selection of plastic and rubber hose including opaque Fa 
plastic and transparent “see thru’”’ plastic. The “U.S.” line has a garden a iy 
hose priced to fit every budget, and to make every sale. You can depend Roam . 
on the “U. S.” name— you and your customers know it stands for quality. fe *S 









Rubber hose guaranteed up to 12 years, plastic hose up to 10 years. 
U. S. Sprinkler Hose and U. S. Garden Hose are adver- 
tised in Better Homes & Gardens, American Home, and 
Sunset, read by over 16,700,000 men and women, all inter- 
ested in their gardens. 
All “U.S.” Hose sold only through selected distributors. 
Stock up now. 








UNITED STATES RUBBER COMPANY * Mechanical Sects Ghtien, Rockefeller Center, New York 20, N. Y. 
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PENNSYLVANIA 


THE MOST RESPECTED NAME IN MOWERS 


ANNOUNCES THE GREATEST 













PENNSYLVANIA JR. 


Made to master. those really 
tough grasses! Triple-geared driv- 
ing power gives balance and 
strength to spare. Ball bearing 
mounted cutting reel. Extra-wide, 
double-ground finest steel blades. 





GREAT 
AMERICAN — HI-CUT 


New, improved model with =S 


greater range of cutting 
height is especially designed 
to make short, easy work of 
long, tough grasses. Semi-pnevu- 
matic tires. Sectional roller. 





PENNSYLVANIA DE LUXE, 21” 


: METEOR 
Dramatic new color styling, modern design, many exciting new exclu- , 
sive features make the DE LUXE the “glamour model” in the profitable Aluminum alloy construction — 
power mower field today. Self-whetting high carbon cutlery steel 25% lighter then other heavy 
blades, double ground to stay sharp longer. New semi-pneumatic duty agony Fer nae ao 
rubber tires. Dependable Briggs & Stratton 4-cycle engine, 1.6 H.P. ee Son peel roller. 
Many other fresh features and exclusive, sales-inviting innovations. Pennsylvania quality throughout. 





FROM THE NEWEST, MOST MODERN 
MOWER PLANT IN THE WORLD! 


In this ultra-modern plant, three full acres of floor These fine facilities—backed by the “know-how” 
space are dedicated to the streamlined production of 77 years—bring you the greatest line of 


of America's finest hand and power lawn mowers. mowers in Pennsylvania lawn mower history. 
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PENNA-LAWN 


Light, easy cutting, strong, 
durable. For small lawns 
and trim work. 16” cutting 
width. Ball bearing mounted 
reel.5 double ground blades. 


PENNETTE 


Two cutting widths, 14” and 
16”, and low wheel height are 
features of this unique Penn- 
sylvania model. Ideal for ter- 
races, around planting, other 
hard-to-get-at spots. 


GREAT AMERICAN—REGULAR 


America's most famous lawn mower is 
your quick way to extra mower profits! 
The all-around favorite of professional 
gardeners for more than 50 years. 
Smart looking twin tube steel handle! 
Ball bearing mounted cutting reel has 
5 heavy, extra-wide spring tempered, 
high carbon steel blades, 
double ground to retain 
scissor-sharpness longer. 
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ENNSYLVANIA 


-++ THE MOST RESPECTED NAME IN MOWERS 


LINE IN 77 YEARS!... 























TRIMMER AND EDGER 


A good steady seller, year after 
year. Steel disc and plow (optional) 
does the work of half moon hoe. 


PENNSYLVANIA EXETER, 18" 


For extra profits, feature the power 
mower that has extra sales appeal— 
EXETER! Self-whetting, full tempered 
steel blades. Appealing new color 
styling. Modern, sectional-type 
roller. Briggs & Stratton 1.1 
H.P., 4-cycle engine. Preci- 
sion engineered parts 
throughout and — most 
important of all— 
customer-satisfy- 4 
ing Pennsylvania 
quality! 


Quality Lawn Mowers Since 1877 


PENNSYLVANIA LAWN MOWER DIVISION 
AMERICAN CHAIN & CABLE COMPANY, INC. y 


Bridgeport, Conn. °* Plant: Exeter, Pa. 


* 


PENNSYLVANIA LAWN MOWERS, 


— i Om Bay 
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AMAZING 


Scientific Discovery 


Protects 





Against Mildew 
Mold 
and Rot! 








> ‘ 








Production controls, lab- 


Treated Manila fibres after 2- 
week incubation with green 
mold spores. Mold growth is 


Untreated: Manila fibres after 
same 2-week test, are covered 
with dark mold, and are now 








oratory tests insure ef- 
fectiveness of Columbian 


treatment. 


arrested in early stages. practically useless. 











Mill-run samples from all Manila 
Rope production lines are selected 
by laboratory technician. 





Treated mill-run samples are placed 
in incubator along with untreated 
control samples. Result is double 
check: on fungi-static potency, and 
on potency of mold spores used 
for tests 














New Columbian Protection Adds 
Longer Life at Maximum Strength! 


When mildew, mold or rot bacteria attack the untreated fibres of good 
Manila rope, resiliency and strength diminish by leaps and bounds. 


In a few short days, such organisms can rob rope of all its dependability 
for handling quick strains or steady loads. 


Now all mildew, mold and rot bacteria seeking to feed on Columbian 


Manila Rope ore stopped in their tracks. 


Special lubricants have long been applied to reduce internal rope friction. 
To these we have now added a tried, proved enemy of decay organisms, 


known as a “fungi-static.” 


Exhaustive tests 
the world 


fungi-static treatment. 


in Columbian laboratories, and in actual usage all over 
have established the long-term effectiveness of the Columbian 


So that we can now say with full assurance: 


Every foot of Columbian Manila Rope is adequately protected against 
decay for YOUR climate, YOUR uses, YOUR methods of handling! 


COLUMBIAN ROPE COMPANY 
AUBURN, N.Y. ‘The Cordage City” 


THE ROPE WITH THE RED, WHITE AND BLUE MARKERS 
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American Gold Strand Insect Screening 


Available in Galvanoid, Bronze or Aluminum—screening 


that meets every customer requirement 


Clinton Standard Hardware Cloth 


In all standard widths and meshes; unrolls flat for easy 


handling. Supplied in steel-banded rolls of 100 feet 


Clinton Hex Mesh Netting 


Has a wide range of usefulness for poultry and fur farm 
enclosures, crab traps, stucco reinforcement, baseball and 


tennis court enclosures 


Perfection Door Springs 


Made of selected wire, available in black japanned and 


galvanized finishes 


Quick Hitch Gate Springs 


A rugged spring for heavy doors and gates. Made of oil 


tempered wire 


Wissco Flexible Wire Clothes line 


Long-wearing, strong, flexible, rust-resistant. Smooth, lus 


trous surface. Coils of 50°, 100° or connected lengths 


Wissco TV Guy Wire 


Makes a permanently taut guy wire for TV antennas; lends 


itself to quick and convenient installation. 


THE COLORADO FUEL AND IRON CORPORATION — Denver, Colorado 
PACIFIC COAST DIVISION Ookland, California 
WICKWIRE SPENCER STEEL DIVISION — Atlanta + Boston + Buffalo 
Chicago * Detroit * New Orleans * New York * Philadelphia 


WICK WIRE 
(FI HARDWARE PRODU TS 
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MORE SALES 


with this great line of 
garden hose 


HREE sure ways to sell more garden hose are 
T 1) to carry a line of known quality, (2) to 
carry a complete line, (3) to display and mer- 
chandise the line. Simplest and most profitable 
way to do all this is to carry Goodyear’s complete 
line of nationally acknowledged quality hose 
that’s backed to the hilt with an equally complete 
merchandising program. 


All-rubber hose—WINGFOOT, PATHFINDER ane 
All-rubber | Wi r, PATHFINDE! | 





Give. All-plastic hose—VisiLite and ViInyL, JR. 
Plastic-covered rubber hose — Fiesta. And the 
new, all-plastic, lawn-top sprinkler — FLEXtI- 
Spray. All are included in the Goodyear line to 
meet any desire of any customer as to service, han- 
dling properties, appearance and price. 

And Lo help you sell Goodyear hose, these sales 
aids are also available—newspaper mats, envelope 
stuffers, display rack, counter cards and booklets, 
window banners, “Lawn and Garden Calendar” 
and an informative “How to Display and Sell 
Garden Hose” booklet for vou. 

So act now for greater profits later. Get full details 
on the garden hose program by writing : 

Goodyear, Industrial Products Division 


Dept. 742-C, Akron 16, Ohio 


Wingfoot, Pathfinder, Glide, Visilite, Fiesta, Flexi-Spray 
T. M.'s The Goodyear Tire & Rubber Company, Akron, Onto We think you Il like “THE GREATEST STORY EVER TOLD 


every Sunday—ABC Radio Network 
THE GOODYEAR TELEVISION PLAYHOUSE 
‘ ' lay—NBC TV Net 


GOODF/YEAR 


THE GREATEST NAME IN RUBBER 
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THis Bic New 


gives you extra profits on these nine fast-selling 
Black Leaf products Poco soccccues 


cide that’s the standard of millions of gat 
deners. One teaspoonful makes two quarts of 
spray that kills aphids, leafhoppers, most 
thrips and other soft-bodied sucking insects 
on plants. Spares bees. Repels dogs from 
shrubs, also kills chicken lice 





Black Leaf 50% Malathion Spray controls 

mites which bronze foliage of shrubs, trees 

and other plants in hot weather. Destroys 

scale insects, Mexican bean beetle, tarnished 

plant bug and many chewing insects. Mixed 
with sugar, attracts and kills flies 

\, 

-” bes et Black Leaf Lime Sulphur Spray controls 

and fruit, including powdery mildew, apple 

Bla K | scab, peach leaf curl, cherry leaf spot. Also 

5 kills red spider mites and San Jose scale 

Black Leaf 5% Dieldrin, a powerful new 

lawn insecticide, kills ants, lawn moths and 

GARDEN DIST | ‘ grubs, pillbugs, carwigs, crickets, grasshop 

pers, chiggers, wireworms, cutworms, ticks 

Black Leaf 2,4-D Weed Killer rids lawns of 

. rv, meen a ARDEN DE ane a mae oe most broadleaf weeds, including dandelion, 


important fungus diseases of flowers, shrubs 
Contains spreader for better spray results 
Combines well with Black Leaf 40 
ti“ ee chinch bugs, Japanese beetle and white 
A 
rig CARDEN DUST & GARDEN DUST F ok A pound treats 700 square feet. Dustless 
granules are easy to broadcast. Helps control 
> ~ moles. 
a ee “a er 
Lea 
plantain, dock, lamb’s quarter, beggar tick, 


\ : 4 burdock, pigweed, mustard and wild morn 

“ae GARDEN DUST § ing glory. Non-poisonous, not harmful to 
5% lawn grass, easy to mix with water 

DIELDRIN Black Leaf Garden Dust is effective against 


insects and diseases of most garden plants 
and flowers. Can be used as a spray or a 


America’s Best- pets Brand of Pest Control Products oe in the handy 8-oz. dust gun and 


Black Leaf 45% Chlordane Spray, used 
indoors, kills termites, ants, roaches, spiders, 
centipedes, flies and mosquitoes. On the lawn, 
kills lawn moths, white grubs, webworms, 
ticks, chiggers, ants and grasshoppers. In 
the garden, it kills mole crickets, earwigs, 
potato bugs. 





Your customers are being reminded to come 
in for reliable Black Leaf products by intensive ad- Black Leaf 10% Lindane Spray gives fast 
vertising in home and garden magazines and in kill and lasting control of flea beetles, cucum 
Lnciiies ceiimane. Wiles a + Mieck Rael dialas ber beetles, plant bugs, etc. Use it also to kill 
eading newspapers. Make your Black Leaf display soil insects, except with root crops. Use it on 
(shown above) easy to find, and you'll get fast turn- walls and screens to kill flies and mosquitoes 
over. These familiar products are backed by the 
research and full nation-wide resources of the Black : US SC 
Leaf name and organization and are recommended sects, mites, mealy bugs, white flies—in dor 
st ows Bi a gach . mant or special summer sprays. Makes a 
by garden experts everywhere, See your distributor good spreader-sticker for Black Leaf 40, 
for complete information. DDT or Arsenate of Lead sprays 

I 


Black Leaf White Oil Spray kills scale in 
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SPRING DEAL 





§ 


Here’s what you get: 


Retail Value 


24 10z. Black Leaf 40 $ 9.36 
12 160z. 5% Dieldrin Granular 10.68 
24 1072. Black Leaf Malathion 11.76 
12 50z.2,4-D Weed Killer 7.08 
24 8o0z. Garden “Dusters” 18.96 
24 10z. Black Leaf Chlordane 9.36 
24 1oz. Black Leaf Lindane 9.36 

6 50z. White Oil Spray 2.34 


18 50z. Lime Sulphur with 


Spreader 7.02 


$85.92 


62 


Plus these Free Extras: 
1. PREPAID FREIGHT direct to you. 
2. FLOOR DISPLAY RACK as shown at’ eft. 


New pest control chart. 


3. FIVE COLORFUL STREAMERS for win- 


dow or other display. 


ORDER NOW 


from your distributor 
Offer ends May 1, 1954 
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Don’t forget to stock these other fine 


Black Leaf Products 


Black Leaf 25% Phygon Fun- 
gicide, wettable powder, stops 
fungus diseases promptly on 
many garden plants and fruits 
Controls black spot and pow 
dery mildew on roses and other 
ornamentals. Controls apple 
scab, peach brown rot, potato 
and tomato blight, ete 


Black Leaf 1°% Rotenone Dust 
kills most chewing insects that 
attack garden vegetables. Not 
injurious to humans or pets 
Also kills lice and fleas on 


animals 


Black Leaf 5% Chlordane 
Dust kills many kinds of chew 
ing and sucking insects, gives 
long-lasting results. Use on 
the lawn, in the house, and on 
ornamentals 


Black Leaf 50% DDT, wet 
table powder, kills chewing in 
sects Including most caterpil 
lars, bagworm, potato beetle, 
cabbage worms, Japanese 
beetle, codling moth, flies and 
mosquitoes 


Black Leaf Arsenate of Lead 
kills most kinds of leaf-chew 
ing insects on all kinds of 
plants. Also kills white grubs, 
sod webworms, lawn moths 
and other lawn insects 


Black Leaf 2,4,5-T Brush Kil- 
ler destroys poison ivy, bram 
bles, sumac, poison oak, scrub 
oak, wild grape and other 
brush. Fumes don’t drift. 


Black Leaf Arsenical Weed 
Killer kills all kinds of plants, 
prevents regrowth for a long 
time. Ideal for use in drives, 
walks, tennis courts 


Black Leaf Potassium Cyan- 
ate Crabgrass Killer destroys 
chickweed and crabgrass with 
out permanent injury to most 
lawn grasses. 


Black Leaf Pyrenone Insect 
Killer is a high quality aerosol 
insect killer that works extra 
fast. Knocks down and _ kills 
flies and other household in 
sects. For homes and dairies 


Black Leaf 11-36 Insect Kil- 
ler provides the economical 
DDT aerosol formula for kill 
ing household insects 


Black Leaf Fly Spray is a fine 
household spray for economi 
cal kill of flies, mosquitoes, 
roaches, fleas, ants, ete. Use in 
any hand sprayer. No DDT, 
contains pyrenones, thanite 
and methoxychlor 


Black Leaf CPR Insect Killer 
is a handy aerosol for use in 
garden or grounds as well as 
indoors. Contains rotenone 
and pyrethrum for excellent 
results 


Black Leaf Rat Killer Bait 
gets rid of rats and mice 
quickly. Just place it in pro 
tected feeding places Ro 
dents develop no “bait shy 
ness”, they eat until it kills 
them. Destroys entire colonic 


Black Leaf Mouse Killer Bait 
gives quick kill with its new 
anti- coagulant base. Never be 
comes rancid, mice like these 
baits, eat them and die 


Black Leaf Warfarin Concen- 
trate economical, effective 
rat and mouse killer in high 
trength for mixing with corn 
meal or other baits. Complete 
directions included 


Black Leaf Slug and Snail 
Pellets attract and kill snails, 
slugs, cutworms and straw- 
berry weevils. For good re- 
sults, just scatter evenly over 
the ground. 


SPECIAL FREE FREIGHT OFFER ON 5% DIELDRIN: Free 
even on single case lots, shipped direct from us to dealer. 
1 dozen 1-lb. cartons, $7.12; six 4-Ib. cartons, $11.92; two 
12';-lb. bags, $9.99. Each case includes colorful streamers. 
Newspaper mats available on request. Offer expires June 1. 


Your profits come faster when you're stocked to meet customer 


needs. See your distributor, 


or write, wire or telephone 


Virginia-Carolina Chemical Corporation 


» 


BLACK LEAF PRODUCTS DIVISION 
Richmond, Virginia 


(Sales Offices in 19 Cities.) 
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LOOK BEYOND THE 
RICE TAG 





There’s more to selling power mowers than the price tag .. . and 
a look at the Jacobsen franchise proves it. Here is a line that 
increases your profits and your customer goodwill at the same 
time. It’s the only line that offers you a complete range of 
models plus the advantages of franchised retail distribution. 

It is time to assure yourself of a secure and profitable future 
in the growing power mower business. There’s no better way to 
begin than to weigh these advantages of a Jacobsen franchise. 


e Jacobsen offers you a complete line of reel and 
rotary-type mowers under a single brand name. 


® The Jacobsen line is backed by over 30 years’ ex- 
perience as a recognized leader in power mowers 
. .. and it enjoys wide consumer acceptance every- 


where. 


® You get “plus business’’ because Jacobsen offers 
a complete line of power mowers for big-area mow- 


ing — large estates, schools, parks and cemeteries. 


® Jacobsen mowers are backed by national advertis- 
ing in consumer and professional fields. 


* There’s complete support at point-of-sale, factory 
sales and service schools, and personal sales dem- 


onstrations by factory personnel. 


Seeesal See 
21-INCH MANOR f 
Aristocrat of moderately priced mowers. Power- 
ed by Jacobsen 1's hp. engine. Rear-wheel drive 
behind reel permits cutting close to flower beds, 


shrubbery eliminates tedious hand trimming. 18M ROTARY 
Separate reel clutch allows travel with reel off, This 18-inch rotary mower is 
or permits reel to turn with wheels disengaged. powered with 1's hp. Jacobsen 


engine, Has exclusive Jacobsen 
suction © lift rotor with four 
blades that doubles cutting fre 

quency, delivers a cut smoother 
than ever before possible with 
rotary-type models, 





MANUFACTURING COMPANY, Racine, Wisconsin 
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Dear Sir: 





If you had increased your lawn sprinkler sales last year by 


De 


. and more than 40% (as did the average dealer carrying America's No. l 
that 
gee oscillating sprinkler) you'd have been mighty pleased. 
Je Oo 
If you didn't...it's especially important that you find 
uture 


ly to out how thousands of dealers by actual record sold exactly 42% more 


‘hise. 


Sait Taw dtene mS. 6he 


—~ - 


of this famous product than in the previous year. For in '54, many 
new sales advancements have been added to this fast-selling item that 
no other maker can match or even approach. They practically assure 
any dealer who stocks the item a sales increase at least equal to 
last year. 

This letter is addressed to you personally — either as a dealer 
who has won the profits that come from zooming ahead with the in- ; 
dustry's leader -- or as one who hasn't. ; 

Those of you who have been carrying Melnor know about last year's 
success story — and you'll learn there are more good things in store 
for you on the next two pages. 

If you're a dealer who has not carried this line, you lost out 
four on big profits last year. If you don't give a hoot about next year's 


with business, well, just skip the following 2 pages. “4 
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fraoctint. IN Z EXCITING 


we No. 700 













Suggested 
Retail 11.95 


Covers areas 
A up to 40’x50’ 










No.1000 BRAND-NEW! 


Suggested 


Retail 13.95 Striking yellow 
and green color 


3D combination! 


Covers areas up to 40’x 60’ 


EW ADVANCED 
. DESIGN 
ml 
A product with proven a 
consumer acceptance 
...now in the indus- 


try'’s most outstanding # | 
modern design. L 


Made entirely of sturdy, 
non-corrosive metals. 
UNCONDITIONALLY GUARANTEED 
for one full year. 


NEW moron UN 


tCompletely separates the water 
flow from the motor and retains 
motor lubrication — permanently! 
TROUBLE-FREE...because water = 
never enters motor. Grit and dirt 
stay out... lubrication stays in! 
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Ads month after 
month... pre-selling 
more than 
55,000,000 home 
makers throughout 


mm * wd the season! 
" “ - *Swingin’ Spray ranks first in nation for brand acceptance accord 
AS ing to Hardware Retailer's latest annual store and market study 
MELNOR METAL PRODUCTS CO., INC. 
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NEW MODELS! 






Rectangular Area 
Oscillating Sprinkler 


NO INCREASE IN PRICE 


... but an enormous increase in saleability! 


Revolutionary new “Perma-Sealed”' Motor builds 
more satisfied customers because its lifetime, trouble-free 
mechanism is sealed completely from the water- 

intake system. Keeps dangerous, corrosion-bound dirt, 
alkali and grime out of the Swingin’ Spray motor. 

In regions where these have been serious problems you 
can now count on Melnor to bring you greater sales, 
bigger profits, more satisfied customers than ever. 


NW roweneun 


Greater coverage. Durably built. 
Operates even 
at lowest water 
pressures. 








a 7 


Eye-catching 3-color self-display 


Ee 
5~r oy 


\nain § 










comes with every unit, 
builds extra 
window and 
counter 
traffic. 


















ree peo Jt ® 


PRE-TESTED IN BAD-WATER AREAS! Last year, Perma-Sealed 
Swingin’ Sprays were clocked in the nation’s poorest water areas, 


where silt, acid and alkali normally ruin a sprinkler within 2 years 
of use. Melnor's Swingin’ Sprays were still operating perfectly after 
over 1500 sprinkling hours (equivalent to 5 years of normal usage) 


PRE-SOLD IN OUT-OF-SEASON SALES TESTS! In pre-season 
sales tests Melnor's new sales-slanted Swingin’ Spray meited off 
hardware counters more than 6 times faster than the old model 
Swingin’ Spray — which was a record breaker in itself! 


THIS IS WHY YEAR AFTER YEAR MELNOR MEANS SATIS- 
FACTION TO MORE GARDENERS...MORE SALES TO YOU! 


10-40 45th Avenue, Long Island City 1, N.Y. 
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...and there’s a Melnor 
Hose Accessory to fill 


every home gardener's 


need. In store after store 

city after city... from coast to 
coast, sales records prove it! 
Melnor is the brand you'll sell 


more of — faster and easier! 
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FULL SPEED AHEAD... 
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Priced for Popular Appeal! 
Advertised and Promoted in All 

the Most Powerful Media... Newspapers, 
Magazines, TV and Radio. 


CLIMB ABOARD FOR THE BIGGEST 
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>... WITH NEWER, BETTER, FINER 


it RAINS and _ 


GEARED FOR 
THE BIGGEST YEAR 
IN OUR HISTORY... 


Featuring Exclusive 

Lionel “Magne-Traction” for 
More Speed... More Pull.. 
More Climb...More eT 

















Risattonel 
New Diesels for 1954 


Newer, Bigger Freight Cars 


New Style Passenger Cars 


Exciting New Accessories 





Big, Powerful Locomotives 
with ‘Magne- Traction” 


mie all tat cmieluileltls 
ionel exclusives. 











EST|LIONEL SALES IN YOUR HISTORY! ihe. 
























fg Me Mor: THE FINEST 
ADVERTISING AND PROMOTION 

PROGRAM I 
HSHING TACKLE HISTORY 








True Temper has prepared @ It takes an outstanding product to be worthy of a 
program like this one. In the 1954 True Temper line, 

this comprehensive you've got it! Never before has True Temper offered 

such a great line-up of fine rods. There are 37 new glass 

program to help you sell rods and 5 of steel. They offer a selection for every type 


of fishing and for every budget. 
the finest line of 


And all of these outstanding rods are backed by the 
famous True Temper name and our well-known policy 


fishing rods ever offered 


of standing behind our merchandise. You can show 
True Temper rods with pride. You can sell them with 
assurance! 


TRUE [EMPER 


ROD OF CHAMPIONS « LURE OF EXPERTS 


True Temper Corporation 


Dept. A-2, 
DEALERS: sg (iam 
« & Please send me complete facts about the new True Temper 


fishing rod promotion and how I can take part in it. 


Use this ii i — 


Address 


coupon! ate 


Your name 
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Here are some of the national magazines that will 
carry messages about your True Temper rods to all 
of your customers. Through the pages of these books, 
more than 50 million sales contacts will be made 
to the nation's fishermen. 














These newspaper mats are yours for the asking. 
They bring selling right down to the local level 
and feature your own store name. Return the cou- 
pon and we'll send you more details as well as 
full-size illustrations of the 24 mats available. 
With these FREE mats, all you have to buy is the 
space you use in your paper. 
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Look for these interest-building ads in your favorite sports publica- 
tions. They are geared to the fishing season in every part of the country. 












Rod tester, counter display card and handout 
folder, all FREE, are important point-of-sale aids. 

























IRUE L[EMPER 
SPECIAL CONSUMER PROMOTIONS 


In addition to the extensive advertising 
and promotion program outlined here, 
True Temper will direct special promo- 
tions to consumers throughout the year. 
True Temper rods and baits will be 
exhibited in all leading sports shows. 
Valuable publicity will be gained through 


radio, TV, newspapers and magazines. 














Here's the way to display your True Temper rods 
. in this new green and yellow display stand. You 


can get one from your True Temper distributor for 
only $9.95. 


Radio scripts are also available on request, at no 
charge. And you can borrow free a number of TV 
slide commercials. Both the radio scripts and TV 
slides are designed for |l-minute spot announce- 
ments or for shorter "station breaks’. All you poy 
for is the time you buy on your local station, 




















| WON $500! 
YOU CAN 700! 





says H. S. Bassett, First Prize Winning Dealer in 


BIG SIMONIZ EASY MONEY- 
EASY METHOD CONTEST! | 


Again this year... 
$1500 CASH for you... plus $10,000 
CASH for your customers to create 















ha ve 







extra business for YOU! 


Read these hints from Mr. Bassett, manager, ane 
Petroleum Company, Meridian, Mississippi. 

“All you do to help your customer is tell him how the 
new SIMONIZ Easy Method (explained under can lid) 
helps cut SIMONIZING time in half. Then help your cus- 
tomer finish the limerick and fill out the entry blank. 
Last year, when I helped a customer of mine, I won $500!”” 

‘‘Like me, you'll be selling lots of extra SIMONIZ and 
SIMONIZ LIQUID KLEENER too. Keep entry blanks out 
in the open. Use FREE window banner and counter 
cards. I did. They helped me do extra business. They’!1 
do the same for you.” 





3 


f i oiger mwewne, 





WIN UP TO $500 


Remember~—if your customer wins, you win too! Last year’s contest was so hot, dealers 
$500 for dealer who helps fill out the winning entry blank! asked us for a re-run in ’54! Big full page 
$ 125 each for dealers who help fill out the 2 next best entry blanks et as ene shove Wil agyeer ie 

Life, Saturday Evening Post and in Sun- 
$ 50 each for dealers who help fill out the 5 next best entry blanks day Newspaper Supplements all over the 
$ 10 each for dealers who help fill out the 50 next best entry blanks country. (Total circulation— 26,500,000.) 

















YES, TODAY MORE THAN EVER...MOTORISTS WISE SIMONIZ 
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More Bolt Action Shorgunt Sales 


New Stevens model 98 ac a 
? Repeating Shotgun with Mt Ream eet CHOKE 
| Savage Adjustable Choke . ~The Right Pattern 

12-16 GAUGE 







s for More Sales 


Now —the dependable Stevens Model 58 
fitted with the new Savage Adjustabl 
Choke ( Model 58 AC this sales proven 


bolt action new, high 


repeater sets 
standards of performance among shot 


guns of its type 


Stevens Model 58. Same modern design 


precision construction, but without 


Savage Adjustable Choke. 
; S$ 


ount 


For more ‘*22”’ rifle sales in 1954, Savage 


SARA Cats wih 





offers you popular .22 caliber rifles (note 


left with dovetail 








models listed at 


DOVETanL 
GROOVES 


grooved receivers which adapt them for 


instant mounting of the popular new 


WEAVER Weaver Tip-Off ‘scope mount. 


scope Mount 
Send for free booklet which illustrates and 


Po 
No Drilling 
No Tapping 















tony pl describes new models, new features, new de 
. Scope is ali J 
. signs in Savage-Stevens-lox Rifles and 


Shotguns for 1954 





new Weaver TIP-OFF rigid, sturdy. 


below 
sensatt 


‘scope mount. 


Now Savage offers you these “22” rifles ready for instant ‘scope use ne 
Auto-Loaders Bolt Action Repeaters 
Model 6 Tubular Magazine Savage Model S Tubular Magazine &) 
Savage Model 4 Clip Magazine . 


Savage 

Stevens Model 87 Tubular Magazine 

Stevens Model 85 Clip Magazine Stevens Model 86 Tubular Magazine 
| Z Stevens Model 84 Clip Magazine 


1954 





Rifles and Shotguns 





FOX 





STEVENS - 





SAVAGE: 
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[(gttar] Buy of the year 


aw?) 43/, PROFIT! 


FIVE $1.19 FLASHLIGHTS FREE 














Om 


Beautiful Olin Flashlights ¢ or THESE ARE FREE) 


244© Olin Guaranteed Flash- 
light Batteries...ALL for $25.77! 


e Retail Value *45.52 
¢ Your Profit *19.75...(43.38%)! 








8 No. 2011 OLIN FLASHLIGHTS 


240 No. 1511 OLIN GUARANTEED BATTERIES IN HANDSOME COUNTER DISPLAY 
2-cell power beam. Fixt-focus. Solid 
drawn polished brass with chromium- 
plated fittings. Lock “ON-OFF” 
switch. Removable End Cap. 


240 Long-life guaranteed batteries in attractive 48-unit 
counter display cartons. Each battery carries this Olin guar- 
antee: “If this battery damages your flashlight, send it with 
battery to us. We will promptly give you free a new flashlight 














of equal value plus batteries.”” Suggested Retail Price—15¢ Suggested Retail Price—$1.19 
An 
FOR LIMITED TIME ONLY |_ . 
Product 
FREE $1.19 FLASHLIGHT WITH EACH DEALER CARTON ELECTRICAL DIVISION 
OLIN INDUSTRIES, INC. 
OF 48 OLIN No. 1511 GUARANTEED BATTERIES NEW HAVEN 4. CONN. 
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HARD 


EASIER SELLING IN EVERY PRICE CLASS 


MOST NOTABLE 


FEATURE ACCESSORIES 


SPOOL CONTROL | DRAG FEATURES | 


... WITH ee -¥-4-1 @ Reels 





Cork arbor, oil, 
Cub handle 
furnished 


Anti-backlash 


Aristocrat of all grease, reel bag, 


es bait-casting reels 


wrench, back plate 
cushion, handle grips 





Reel bag, cork 


Anti-backlash Cub handle 


available 


Superior quality 
at moderate price 


arbor, wrench 


$15.00 


left hand) $16.00 





Mechanical 
Thumber* 


Easiest to use— 


no thumbing Cork arbor 





REE) 


Cub handle 
available 


Anti-backlash 


Lightweight for Cork arbor, 


precision casting wrench 











Cub handle 
available 


Excellent quality Anti-backlash 


—long a favorite 





Pflueger features Anti-backlash 


at moderate cost 








Anti-backlash Star Drag or 


Leather thumb 


For either fresh 
or salt water 





Wrench, extra fiber 
Star Drag 
free spool 


New, wide spool— 
quick take-apart 


Mechanical 
Thumber* 


woashers#, extra 


spool available 





Wrench, extra 


Star Drag 
free spool 


Mechanical 
Thumber* 


New, wide spool— 
lightweight 


fiber washers # 





2 wrenches, extra 


Star Drag 
free spool 


Mechanical 
Thumber* 


Surf, trolling reel 


—quick take-apart fiber washers # 





2 wrenches, extra 


Star Drag 
free spool 


Mechanical 
Thumber* 


Surf, trolling reel 
lighter weight 


fiber washers # 











2 wrenches, extra 


Star Drag 
free spool 


Deep sea reel— 
quick take-apart 


Stor Drag 


fiber washers # 


$15.50 


(also $17.75, 
$18.95) 





2 wrenches, extra 


Star Drag 
free spool 


Lighter weight Star Drag 


deep sea reel fibers washers 


$12.95 





New, heavy duty 
for salmon, etc. 


Adjustable 


drag** and click 





Extra spools 
available 


























#1492 to 149512 Most notable Adjustable Siaceaias (RN 
. . s 
MEDALIST single action drag** (except e " “a { ff 7 
TS reel 1492) and click aes Sy 
AY 
: Excellent quality Click 
lid at moderate price | 
um- . 
’ F”’ *Patented Pflueger feature—slows spool at end of a cast. Operates only when line going out. Completely adjustable. 


**Operates only when line going out. #For Star Drag 


7 ENTERPRISE MFG. COMPANY, AKRON 9, OHIO 


New reel folders available. Ask your jobber, or write direct. Specify fresh or salt water. 
Also baits, hooks, lines. 
America’s best fishermen have been saying "FLEW-GER” for 90 years. 


PFLUEGER A GREAT NAME IN TACKLE 


(PRONOUNCED “FLEW-GER"'! 
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PORTABLE REFRIGERATORS 


Get set for sales . . . get ready for record break- 
ing profits with the new design KampKold, 
America’s finest portable refrigerator. Choose 
from the colorful, saleable “‘vivid color’’ steel 
models or new, popular lightweight aluminum 
models. Handsome, advanced styling, built like 
the finest home refrigerator. Vacuum tight con- 
struction provides up to 5 days safe refrigera- 
tion from one filling of ice. KampKold . . . the 
family favorite . . . the sportsman’s pride! 











@ FIBERGLAS INSULATION 


EXCLUSIVE 5 POSITION He Tay “ — @ ALL ALUMINUM INTERIORS 


' @ CHOICE OF 10 MODELS 
This feature makes KampKold the handiest portable refrigerator made? 
Quickly adjusts to 5 different positions. This feature makes KampKold @ $9.95 TO $29.95 RETAIL 
easier to demonstrate, easier to sell, more convenient to use in every way! 


— oo « ee a a a ee a ee ee ee oe ee a ee ee ee ee oe ee ee ee ee oe oe 












AMAZING 2 IN 1 
APPLIANCE 


Koaklite 


The handiest camping and emer- 
gency appliance ever built! Pow- 
erful 240 candle power light plus 
1000° burner that cooks fast and 
efficiently. Adjustable blackout 
shield and reflector. A double- 
duty sales builder! 


AMERICA’S DE LUXE CAMP STOVES 


KampKoalk 


Obsoletes old-fashioned camp- 
stoves that require hard-to- 
find white gas. Instant light- 
ing, operate in wind or rain. 
Light—compact. Burn like a 
city gas range. It pays to sell 
KampKook—the finest camp 
» stoves made. 
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REVOLUTIONARY NEW 
Komp Lite 


INVERTED ANTERN 
The Fishermans Favorite 


This amazing new lantern is the “‘hottest’’ news 
in the outdoor appliance field. It is ideal for night 
fishermen because it casts no downward shadows 
and throws a brilliant 500 candle power light 
either as a floor or spot light. Makes a perfect cabin 
ceiling light. Stormproof—works in wind or rain. 

It’s the only lantern of its kind in the world. 
The only one with so many fine features that it 
practically sells itself. Catch on and cash in this 
season—sell the revolutionary new lantern with 
the exclusive inverted design! 


@ NO OTHER LANTERN LIKE IT! 

@ A REVOLUTIONARY NEW SALES BUILDER 
@ FILLS THE NEEDS OF EVERY SPORTSMAN 
@ THE PERFECT LANTERN FOR EVERY USE 


BURN L440L0 GASOLINE 


KampLite, KookLite 
and KampKook burn 
leaded gasoline! Here’s 
a real sales story that 
obsoletes all old-fash- 
ioned appliances that 
need hard-to-find white 
(unleaded) gasoline. Fill 
any lead-burning Amer- 
ican Gas appliance at 
any service station. 













FEATURE 
THE FINEST... 
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Why leave camping customers camped on competitors’ door- 
steps? Order now from your distributor. For his name and FREE 
CATALOG showing the complete American Gas line send your 
name and address to: 


AMERICAN GAS MACHINE CO. 
Division of QUEEN STOVE WORKS, INC. 
ALBERT LEA, MINNESOTA 

..-For More Sales and Greater Profits 


Featured IRHA Hardware Week Values! 
53 
























SIGNA-CRAFT’S 
CHOOSE YOUR STOCK FROM 
A Grom THE NEW AUTOGRAM LINE— 
oe 66 WAYS BETTER He 
ARE SURE TO PLEASE! @ ONLY COMPLETE LINE OF AUTO-KEYS— ww 


pick the style that best fits your trade \e 





© HIGHER QUALITY— items beautifully tooled, A. 
enameled, and polished; in gold or silver 
finishes 


© MORE UNIFORM QUALITY— individual in- 


spection system rejects all sub-standard stock 








© PROMPTER DELIVERY— moss production as- 
sures adequate “‘fill-in’ stock 


© BETTER MERCHANDISING — beautifully dis- 
played — packaged to sell by themselves 


© ALL POPULAR CAR MAKES — assortments 
selected to match demand for various make 
cars. Keys individually carded—each card 


marked with make and year of car. 











Territories open for representation 


write for details. 











STYLE K-14. Autogram Signet Key 
and Ring... key blank is attached 
| to SAF-T-LOK key holder, making 
item both key and key chain —com- 
bines beauty with maximum utility. 








STYLE K-11. Autogram Signet 
Key—Brilliantly enameled, deeply 
embossed insignia identifies 
highly polished key blank — at- 
taches to separate key chain of 
choice. 






Autogrom 















STYLE K-12. Autogram Signet 
Key and Key Chain— matching 
key and key chain, each marked 
with brilliant enameled insignia, 
are carded together for higher 
unit sale. 



















SIGMA=CFayt ime. 292 FH AVE, NEW YORK 1,N. ¥ 
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HAN we, LOCK pe 


The most versatile 


Presenting Anerica's most SENSATIONAL saw HALE... 


“TUT /ARBOR, BALL 
BEARING CIRCULAR SAW 


You've never seen @ sow wh 


model to do amy wh bener fi 
3 ip sensational tow price of the 
Yf; @1)0 tt gives you the SPEED, 7 
ACCURACY, SMOOTOGSS ~ 
and EASE OF OPERATION 
that you'd expect only ie © 
high priced saw Yer i's yours 
of an olmost unbelevabie low 
price with all these important 

features 


a 


@ TAT/ARBOR CONSTRUCTION with 
B BIG, SEALED- FOR. LIFE BALL BEARINGS 
@ ATLAS DOUBLE LOCKING LIFT OFF FENCE 
@ 80 CAPACITY Ss" « 

@ POSITIVE LOCKING “ITER GavoE 

@ ONE PIECE BASE 

@ HUSKY STAND 
*. 


See this new ATLAS before you buy ANY saw! 
write FOR FREt LiTemaTwas 
Aue THE WAME OF TOWER Atlas. Press. 
FRAMCHISED ATLAS BEatte 752 WH. PITCHER ST. MALAMAZOO, MICH 
on DO so much MORE so much BETTER with Gea. 


Re sn! WELDWOOD 
PRESTO-SET GLUEY 


[° oon IT Ove mt ee ] Perlected at lat’ A trady 
ron eveaviawme! bute 


ere ld eal 
10 ween 


| ——- 


wohert 
ie UNITED STATES YWwooe com, 
205 New York 46,6 7 


ANOTHER WITARO WITH WOOO 
wt Owoo0o Revi Gt 


MECHANIX ILLUSTRATED 


A FAWCETT PUBLICATION 


67 WEST 44th STREET * NEW YORK 36, N. Y. 
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EAGLE RULE 
SPRING 


GO so, SPECIAL |i 
1.00 Bae \y 


RETAIL 


Folding Brass hook 
an extra value at 


no extra cost. Double edge 


\q¢— graduations 


Sensational NEW 
S coil Spring Joints. 


Strike plates 
prevent wear 
on markings. 


Natural finish SS \ Brass plated 
Top grade BLOND MAPLE ———> SX metal parts. 








EAGLE. RULE - 
My (cyperalion Deu York 5 974 
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Red Shield says: 


SHOW THEM... 


they will sell themselves 


ene ee eee eee 










. f ~~ : \ 4 é 
it ieee \\- 


Fjelsbelele| ranean \\ EOE 


eee 


o* 
« 

ef 

. 

es 

e? 





OOK ...a complete cutting tool department “Tool Pool’s” impulse-buying appeal saves 
for your store. sale time . . . increases your profit on the huge 
Standard’s illuminated “Tool Pool” promi- “do-it-yourself” market. 
nently displays drills and drill sets for metal, Exclusive with Standard, ‘“Tool Pool” measures 
wood, and masonry .. . contains reamers of 27” x 32" x 12”... fits on any counter. 
various types, taps, dies, tap wrenches, die stock, Ask your hardware wholesaler or write 
and screw extractors. us today. 


TANDARD [TOOL (“O. 


FACTORY BRANCHES IN: NEW YORK @ DETROIT © CHICAGO «¢ DALLAS © SAN FRANCISCO 









THE STANDARD LINE: Jwist Drills - Reamers - Taps - Dies - Milling Cutters - End Mills - Hobs - Counterhores - Special Tools 





SCOOP YOUR COMPETITION 
WITH THIS NEWEST GARDENING TOOL! 


MANN’S Kapil gger e 


.». anew multi-use gardening 
tool that will sell on sight to 
all gardening enthusiasts. 









Hoes 





tf any “‘RapiDigger’’ should fail 
in normal service, the purchaser 
may return the damaged or 
Sroken parts, with 45¢ to cover 
Pantene and handling, and anew 
*RapiDigger’’ will be sent with- 
eut charge! 


USEFUL 95’, OF THE TIMES 
YOU WORK IN THE GAR- 
DEN! An ideal gift for ‘Green 
Thumb" friends. 





Sportsmen will like 
its fast-working edges 


Attractively for digging bait! 


PACKAGED! 














RUGGED! 


This is not an ordinary pressed or cast product! It is drop-forged from 1060 
carbon steel, and structure-refined by repeated forging operations to keep a 
cutting edge and permit re-sharpening. Made from U. S. Steel! 


FAST! 


The ‘‘RapiDigger’s”’ light weight is correctly balanced to let even a child 
use it successfully. 


CONVENIENT! 


Takes the place of hoe, pick, hand ax, trowel and small spade. 
your gardening gear. 


Lightens 


ORDER NOW from your jobber or wholesaler. Retails around $3.00. 


MANN EDGE TOOL COMPANY 


. . . in Lewistown, Pennsylvania since 1843! 
Aids Root-Feeding 
_ 


Trenches Weeds 
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Tough amber-colored plastic-handles with “Bridgeport” 


in red— shock proof, hammer proof, won’t come loose ever. 





ent with- 


Not affected by oil, acid, gasoline, etc. 


Forged, tempered, Cadmium-plated blades with accu- 


rately gauged points that fit the screw slot. 


> 2 Be 
OS ES ae SSS : : You pay only for the Bridgeport “BEE” Line 
: > = : ; ' | > - 4 = Screwdrivers this sturdy, compact, colorful 
© ; 








metal counter or wall display is free. Fully marked with 
number, size, and price of each item. All types and sizes are 


available for re-filling. Assortment is made up of the fastest 


selling types:and sizes. Order from your Distributor TODAY! 


from 1060 
to keep a 
HERE’S WHAT YOU GET 
1 a child No. 850 ASSORTMENT — Specifications and Suggested Prices 
Quantity Stock Size Type Weight Lbs. Retail Price Total 
No. Per Doren Each Value 
3 855 11/4" x 1/4” Stubby Screw Driver 11/4 35¢ $1.05 
3 852 2" =x 1/8" Midget, with pocket clip 1/2 15¢ 0.45 
3 856 3° x 3/16" Electrician's 11/2 25¢ 0.75 
Lightens 3 857 4" x 1/8" "Sure-Grip” Screw Holding 7/8 65¢ 1.95 
3 851 4" x1/4" Mechanics 13/4 35¢ 1.05 
3 851 6" x 1/4” Mechanics 21/4 40¢ 1.20 
3 851 8 x5 16" Mechanics 4 75¢ 2.25 
3 856 6" x 3/16” Cabinet 11/4 35¢ 1.05 
3 854 4" x 9/64" Radio 1/2 30¢ 0.90 
3 831 3” x 3/16” No. 1 Point Genuine Phillips 1 45¢ 1.35 
3 832 4" x 1/4" No. 2 Point Genuine Phillips 2 50¢ 1.50 
3 822 11/4" x 1/4” No. 2 Point Stubby Phillips 2 45¢ 1.35 








TOTAL RETAIL VALUE — $14.85 


we 
Co 


a FULL MARKUP FOR YOU 

GET IN ON A MONEY-MAKING DEAL! Be sure to find 
out about Bridgeport’s “BEE” Line Promotion 
which can triple your unit sale, triple your prof- 
its. It will be backed by national advertising, be 
practical and profitable, and be available only to 


Bridgeport “BEE” Line Dealers. Your store HARDWARE MANUFACTURING CORP. 


name and address and your jobber’s name on a ° : 
penny postcard will bring you the details. Bridgeport, Connecticut, U.S.A. 





(3) 2664 
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NEW! 


B&D 6” HEAVY-DUTY 
ADJUSTABLE SAW—U-62 


Cuts from 0” to 2” 
deep and bevel cuts 
from 0° to 45°. 

Depth of cut at 45° 
is 1%” ... depth- 
and-bevel adjustment 
is built in. . . $64.50 









Built from the 





Eye Sree the new B&D Saw Merchandiser, 
using proved display methods to attract your 
customers, encourage them to try the tools. Made 
of top-grade oak plywood to emphasize product 
quality and attractively lighted, it features saws, 
jig saws, and sander with accessories for continu- 
ing sales .. . carries maximum profit per square foot 
of counter space or makes an ideal window display. 
In addition, with every saw you order, you get an 
extra bonus~ a big, free contest display! Want to 
hear more? Mail the coupon on the opposite page 
and get all the information. 


Tr ee B&D Saws on the job. . . in the 
store! To introduce Black & Decker’s new line of 
saws, to bring customers into your store, B&D’s 
exciting Saw Contest will be announced to millions 
of prospects this Spring in leading consumer and 
trade books! Your customers will have to try the 
saw and must get their official entry blanks from 
you. There’s a grand prize of $1000 and 52 other 
prizes for them. Plus big cash prizes for you and 
your salesmer! For additional information, mail 
coupon on opposite page today. 


NEW! NEW! 


B&D 7” HEAVY-DUTY B&D 8” HEAVY-DUTY 
ADJUSTABLE SAW—U-70 ADJUSTABLE SAW—U-80 


Cuts from 0” to 27,4" 
deep and bevel cuts 
from 0° to 45°. 
Depth of cut at 45° 
is 1234,” ... with 
built-in depth-and-bevel 
adjustment .. . $84.50 







deep and bevel cuts 
from 0° to 45°. 
Depth of cut at 45” 

is 214," .. . depth- 

. and-bevel adjustment 
i is built in . . . $96.50 
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Cuts from 0” to 21346" 
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Bw. Sas B&D Saws because your home- 


owner customers will read about Black & Decker 
Saws in Life, Better Homes, Popular Mechanics, other 
consumer magazines! Carpenters and builders will 
see B&D ads in American Builder, Practical Builder, 
Construction Methods, Construction Equipment, other 
trade books! They'll all be invited to try Black & 
Decker Saws and enter the great B&D Saw Contest. 
And once they try them, they’ll buy them because 
B&D Saws are built from the job up! Black & Decker 
interviewed homeowners, carpenters, builders, right 
in the field to find what features they wanted in a 
saw ... and then built a saw with those features! 
That’s why Black & Decker Saw sales will mount. 
Will they mount for you? Mail the coupon below and 
get on the B&D sales bandwagon now! 





TOOLS 


| PORTABLE ELECTRIC 





NEW! 
B&D 9” HEAVY-DUTY 
ADJUSTABLE SAW—U-90 


Cuts from %4” to 3%" 
deep and bevel cuts 
from 0° to 45°. 







Depth of cut at 45° Name 
is 2%"... with built- 
in depth-and-bevel | Company 
adjustment... $114.50 | 
; Address 
City 
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Look at these features: 


EASY-GRIP HANDLE .... at natural sawing angle . 
hand-hold . . . and cord is out of the way! 
POWER TO SPARE .. . on toughest jobs . 
B&D-built just for these saws! 
HUSKIER BUILD .. . larger shoe. . 
at any depth or angle! 
SAFETY-LIFT GUARD ... large guard lift-lever lets you retract lower 
guard by hand safely! 
2-POINT SUSPENSION . . 
steady at every depth and angle! 

MAN-SIZE CONTROLS ... big trigger switch, heavy wing nuts give 
faster action, quicker adjustments! 


. . plus second 
. » because all motors are 


. for solid base, greater stability 


. not one but two big wing nuts hold saw 


MAIL THIS COUPON TODAY! 


The Black & Decker Mfg. Co., Dept. H653, Towson 4, Md. 


I would like complete information about the new B&D Saw 
Line, the new B&D Saw Merchandiser, and the big ““Try-It- 
Yourself” Saw Contest. 


—————— State 
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HERE'S THE FAMOUS 
CLARKE THREESOME 

“Ff —sEC-8 SANDER 
Fastest cutting 
machine in the 






he ar 





P-11 . 
MAINTAINER 
Woxes, scrubs, 


, ' 
24 Pu 
polishes and - T, 
steel wools a 
C-5 EDGER 
Perfect for 
those hard- x 
to-reach spots 
CLARKE SANDING MACHINE CO, 
302 East Clay Avenue Muskegon, Mich. 
Please send me the complete Renta Clarke sales 
plan that will build extra rental profits for me. 
There's no obligation, of course. 


CO  ———— 
a 


————————eE —_ a 





city. —_ es 
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The most profitable 
sales plan in the floor 
machine rental 
field is yours FREE — 
compliments of Renta 
Clarke. The plan 
shows you how to get 
the most profit in 
rentals and sales of 
sandpaper, sealers, 
varnishes, waxes and 
~~ related items. 
Send the coupon for 
your plan today! 


Authorized Sales Representatives and 
; Service Branches in All Principal Cities 


SANDING MACHINE COMPANY 


302 
PIONEERS IN THE DO-IT-YOURSELF RENTAL FIELD 





East Clay Avenue ° Muskegon, Mich. 


Wolverine’s Floor Machine 





Rental Department Income 


Tops $6000.00 


Grand Rapids Paint and Supply Store Cashes in 
on the Do-It-Yourself Market 


GRAND RAPIDS, MICH. — There’s 
little wonder that William B. Webster 
and William W. Atchison, co-partners 
in Wolverine Paint & Supply Co., are 
happy they bought Clarke floor sand- 
ers, edgers and polishers for rental 
use of their customers. 

‘““We knew 
there was a 
growing do-it- 
yourself market 
for this rental 
equipment,” 
Webster recalls, 
“but the interest 
our rental de- 
partment 
aroused and the 
new customers it brought into our 
store was a real surprise.” 

Equipment in the Wolverine rental 
department now includes three Clarke 
EC-8 sanders, three C-5 edgers, two 
P-11 floor maintainers, two Smoothie 
sanders and four duo sanders. 

In 1953, a total of 1,095 customers 
rented this equipment at Wolverine, 
Webster said. “And our books show 
that rental income for 1953 alone to- 
taled $2,413.50. But the best part of 
the story is the other sales resulting 
from our rental service. We totaled 
sandpaper sales of $1,943.50. In addi- 
tion, we sold these rental customers a 
total of $2,248.22 in related items such 





William B. Webster 


as varnish, filler, floor seal and other 
materials used in floor finishing.” 

Webster explained it was impossible 
to determine the value of impulse items 
purchased by rental customers when 
they visited Wolverine to pick up or 
return floor machines. “But we know 
it was considerable. After all, we need 
plenty of store traffic to build profits 
in this business. And we sure build it 
when we stress our floor machine 
rental department.” 

Dozens of new customers also ap- 
peared in the store after he advertised 
the rental department, Webster 
reported. 

Atchison’s and Webster’s experience 
is being repeated throughout the coun- 
try, hardware, paint and lumber deal- 
ers report. With a minimum of floor 
space and the sound merchandising 
program of the Clarke Sanding Ma- 
chine Company, thousands of dealers 
are learning there are vast profits to 
be made in the ever-growing do-it- 
yourself market. 

National reports show that more 
and more home-makers are doing their 
own floor-care jobs to hold expenses to 
a minimum. Ease of operation of the 
Clarke machines makes the job simple 
and fast. This do-it-yourself upsurge 
has greatly increased floor machine 
rental profits. 
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WILL NOT SHRINK 
STICKS AND STAYS pufy 
_ on, 


x 


holes in wood, tile, 
stone or plaster. Eco- 
nomical. Easy to use. 
You can mold, chisel, 
polish or paint it. 


One Pound Can... 00° 








COAST TO COAST 








THESE SMALL TIE-IN ADS 


ARE AVAILABLE... SEND TODAY 





HERE'S WHAT 
FOLKS NEED 


to repair walls, 
floors, plaster, 
woodwork, fur- 
niture. Just mix 
with water and 
use. Absolutely 
will not shrink. 








Here’s the per- Wyo 

manent way to So : 

fill cracks or DURHAM 
\ 














Nia 
PUTTY 


‘LL Nor SHRINE 


ONE POUND CAN 








The Modern 
PLASTIC 
for lasting 

Home Repairs 






PERMANENTLY 
mends cracks of 
holes in wood, tile, 
stone or pilaster. 
Sticks and stays put 
—Does not chip, 
shrink or fall out. 
Easy to use. Eco- 


ur. ——— pull ical. Mold it 
C = yy) nomical. old it, 
SKS Ano STAYS Eg chisel it, polish or 


paint it. 


00° 


Ad No. 21 


Donald Durham Co., Box 804-A, Des Moines, lowa 
“Makers of The ORIGINAL Water Putty . . . Still the BEST” 


FOR YOUR MATS 






This modern repair-plastic 
33 in powder-form 
4 permanently 
fills cracks or 
: holes in wood, 

tile, plaster 






















For lasting repairs in walls, floor 
or furniture, use Durham’s 
Rock-Hard Water Putty. Does 
not shrink, fall out or chip off. 
Economical, just mix with water. 
Easy to use. Hardens quickly. 
Sticks and stays put. 


ONE POUND CAN.. 00° 


Ad No. 41 











Durham’s ROCK-HARD € 
WATER-PUTTY mn 








This modern plastic in powder oe 
This modsTRMANENTLY (eck H 
mends cracks or holes in ‘Waa. 
wood, tile, stone or plaster. . 

Does not chip, shrink or fall 








out. Easy to use. 


ONE POUND can.00c 


Ad No. 11 
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Dealers Build More Profits 
onDURHAM’'S ROCK HARD 


WATER PUTTY WITH LOCAL 
TIE-IN ADVERTISING 


East ... North ... South . . . West— 
dealers are using these ads on Durham's 
Rock Hard Water Putty in local news 
papers and handbills to sell more of this 
FASTEST MOVING, LONGER PROFIT 
PLASTIC REPAIR MATERIAL. 


EVERY HOME NEEDS 
REPAIRS ... Advertise 
This Big-Selling, Long 
Profit Repair Plastic 


Our national advertising in Popular 
Mechanics, Popular Science and Home 
Craftsman reaches and sells millions of 


men with home workshops. 


Many millions of home owners are sold 
through consistent advertising in Better 
Homes and Gardens, Sunset and other 


leading consumer publications. 


Decide now to join the many other deal- 
ers who cath-in on this national advertis- 
ing. Stock plenty of Durham’s Rock Hard 
Water Putty. Display it prominently. . . 
then use the mats to advertise locally. 


Send for your FREE mats now. 


SS eB eB SB SBS BB SSS SSS eee eee eS 


Donald Durham Compaay 
Box 804-A, Des Moines, lowa 


Please send FREE ad-mats as checked 
below: 


OAdIl| CAd2i OAd3! DAd4 


Store Nome . 


Address .. 


We buy Durham products from 


(Wholesaler) 
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THIS 1S THE COATING THAT MADE THE KRYLON NAME FAMOUS 


CRYSTAL CLEAR Acrylic Spray for permanent anti-weather, 
anti-moisture, anti-tarnish protection of metals, tools, 
wood, paper, leather, etc. 100° acrylic base, this famous 
Krylon push-button spray coating continues to be one 

of the hardware field’s top profit-makers! 


NOW sew srorvers. 


KRYLON FLAT BLACK Acrylic Spray is the 
answer to those who want a spray-action 
flat black paint for use in the home, garage, 
workshop, etc. 

KRYLON BRIGHT GOLD—for decorative use 
by the home artist or decorator; for 

special effects, etc. Our research indicates 
that Krylon Flat Black and Krylon Bright 
Gold will be among the most wanted 
hardware items of the year. 


PLUS THESE THREE KRYLON GLOSSY BLACK 


ACRYLIC SprAY—for 


FAMOUS MEMBERS OF Sn eee 
THE FAMILY... 


, ' 
* / 


KRYLON BRIGHT 
ALUMINUM Spray— 
excellent for metal, 

wood, and other materials 
where an aluminum paint 
is required, 


KRYLON TOUCH-UP WHITE 
SpraYy—especially good 

for touching up appliances, 
woodwork, and wherever 
white is necessary. 


ALL OF THESE NEW MEMBERS OF THE KRYLON FAMILY DRY IN MINUTES...LONG LASTING 
YOUR JOBBER HAS THEM ALL—ORDER NOW! 


K 2 y | N N 2038 WASHINGTON AVENUE 
¢ «PHILADELPHIA 46, PA. 
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one, Gatton” 


37% to 40% “a 
PROFIT FOR ——_ 
DEALERS 


‘‘Try-it-yourself’’ Display KLEAN-STRIP NATIONALLY 

Clinches Sales SCIENCE ADVERTISED REMOVERS 

This unusual demonstration ‘ Klean-Strip) Removers are 

display really sells paint re- - ? consistently advertised in 

mover. In just 10 seconds ‘ oh J Popular Mechanics, The 

your customer can see for : VS Dy, Saturday Evenine Post and 

himself how quickly, easily 3 Popular Science. ‘Vhis ad- 

and cleanly HEAVY- ( Da’ vertising will help you sell 
BODIED REMOVER a .\\ oe more paint remover 

d / takes off old finishes. Dis- 3 and more paint, too... if 

24 t Yoursety play uses only 4” x 11” } _* you stock and display Klean- 

counter space. cee Strip Removers. 


KLEAN-STRIP Paint Remover - EASYOFF Wallpaper Remover - METAL TREAT Rust Remover 
PAINT TRAP Brush Cleaner 


For free sample and name of nearest jobber, write THE KLEAN-STRIP CO., INC., 2340 S. Lauderdale ¢ Memphis 6, Tenn. 











Sell More Paint. 


with Pittshurghs Business Building 


Contains 151 Matching 
Celers of WALLHIDE 
Rubberized Satin Fin- 
ish and New SATINHIDE 
Enamel 


Colors shown in Pitts- 
burgh’s new MASTER 
COLOR GUIDE 
range from delicate 
pastels to rich, dra- 
matic tones—provid- 
ing the basis for many 
thousands of attractive 
and distinctive color 
arrangements. 


PittsBuRGH 


PAINTS + GLASS + CHEMICALS 


PITTSBURGH PLATE 


* BRUSHES - 


PAINTS 


PLASTICS + FIBER GLASS 


GLASS COMPANY 
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Make More Money! 
MASTER COLOR GUIDE 


A simple and accurate 
system of color selection 
your customers can understand and use 












@ Here's BIG NEWS...IMPORTANT NEWS! Pittsburgh has 
developed a new MASTER COLOR GUIDE. Dealers who 
have seen and used it acclaim it the most comprehensive and 
easiest-to-use manual of its kind. It brings more prospective 
buyers to their stores—makes more sales—increases profits. 
@ This MASTER COLOR GUIDE contains several complete 
sets of large chips of all the 150 colors and white in which 
WALLHIDE Rubberized Satin Finish and its new trim-mate, 
SATINHIDE Enamel, are available. 

@ One section of this handy book groups these hues by 
color families, with practical suggestions for several basic 
patterns of color harmonies that include carpet, drapery and 
other furnishings as well as walls and woodwork. Another 
section has several sets of large color chips that can be 
arranged for easy inspection. An accompanying COLOR 
CHIP BOOK contains perforated samples that can easily 
be removed and given to customers for further consideration. 
@ You can purchase both the MASTER COLOR GUIDE 
and COLOR CHIP BOOK at nominal cost. Pittsburgh also 
supplies FREE to its dealers a giant-size wall hanger on 
which all of these colors are displayed. 

@ This new color service is featured this spring in all 
national advertising of WALLHIDE Rubberized Satin Finish. 











Handy Take-Home Color Samples 
@ The new COLOR CHIP BOOK con- 
tains samples for prospective customers. 
Also included in this book is a table which 
gives proper proportions for achieving 
desired shades in either rubberized W ALL- 
HIDE or new SATINHIDE Enamel. 











Beautiful Booklet of (’ a Pe 
COLOR DYNAMICS “iy | 
Suggestions ¥: = Fe 


®@ Also available for 
distribution by 
dealers is a com- 


: “. tn” rd 
é 17 | ~" 
pletely new booklet 


he AY? 
which explains how 
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to use COLOR DYNAMICS in the 
home. The 1953 edition is bigger, 
more comprehensive and attractive 
than ever. Used as a mailing piece or 
on your sales counter, it can produce 
many additional sales. 











HARDWARE AGE, FEBRUARY 18, 1954 





Prospects will be directed to Pittsburgh Paint dealers’ 
stores to use this MASTER COLOR GUIDE. If you are 
interested in the additional sales and profits this campaign 
will bring to your store, send the coupon below. 


MAIL THIS couPON TODAY! 


Pittsburgh Plete Giess Company 
Paint Division, Dept. HA-24, Pittsburgh 22, Pa. 





and COLOR CHIP BOOK. 


Name 





Address a SS eee 





City. 


Ce State 








1 am interested in more complete details of your new MASTER COLOR GUIDE 





PAINTERS SAY: 
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_! .] 
- JK -the new trade-mark 
for Du Pont nylon bristles— 
can help you build brush sales 


Yes, brushes with Du Pont TYNEX nylon bristles give full 
paint pick-up, smooth, even flow. And petter job performance 
for your customers means bigger brush sales for you. It pays 
to be well stocked with brushes that have top-quality bristles 
of Du Pont TYNEX nylon. 

TYNEX nylon bristles are being advertised in a big con- 
sumer campaign seen in leading magazines. 
You can help your own paint brush sales 
by-reminding customers about the many 
advantages of Du Pont TYNEX< bristles. 
Display the distinctive tags and other 
merchandising aids on TYNEX and 
feature the TYNEX mark in your 
store advertising. 


“TYNEX” is the new trade- 
mark for Du Pont nylon bristles. 


THIS TAG HELPS MAKE THE SALE 
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NOW...an automatic way for color 


to increase your interior paint sales 


DEVOK Deensalio docs ! 


... With less than *400 investment complete 


Here’s hows: 
1. Self-service wall and trim color selection 
for your customers 


e Easy to choose with exclusive Decor-matic dial 
e Saves 75% of your selling time 


3. Get top-quality One-Coat Velour in every can 


e Easy to apply e Quick drying flat wall enamel 
5 e Tough alkyd base e Scrubbable e Odorless 
as ai ° Y . . ‘ 
~—"e Also available in Gloss and Semi-Gloss 





Only 18 colors get you 180 


e 18 “most-wanted” bases 

e Only 20 “one-shot tube” colors 
e No extra tinting base whites 

e No extra tinting base grays 


6. Carry low, flexible inventory... 
get 5-time turnover 
e More space for you 
e More profitable for you 





You sell real color beauty 
e Colors proved right in survey of 
300,000 women 
e You mix color to color for soft, subtle tones 
e Deep tones are lovely... more livable 


7. Hard-hitting sales support 
e Ultra-modern point-of-purchase chip rack 
e Free to qualifying dealers 
e National advertising 4 
e Sales-producing promotional material 





Easy to mix 

e No extra containers needed 
e No partially filled cans 

e Sell colors in cans...as is 








HARDWARE AGE, FEBRUARY 18, 1954 





--------------4 


8. Increase your paint sales 
More and more paint is being sold to brighten 
homes with the magic of color. Open your door to 
more paint sales ... more paint profits. Write for 
detailed information about this low inventory — 
fast-turnover—most practical color system. 


Devoe & Raynolds Company, Ine. 
787 First Avenue New York 17, N. Y- 


Company, Tic . Dept 


New York 17, N. Y 


Devoe & Raynolds 
787 First Avenue, 


Gentlemen: [am interested in learning more about the 
Decor-matic paint color system, Please rush my free 
copy of “A New Formula for Profitable Paint Sales.” 


Name 





Firm _— 





CO 


City Zone —__ 














t ct 
| Wi name now 


This wil be,"Liquid Aluminum” Biggos Yon Wt! 


it’s America’s Most Versatile Paint! 
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Ciggen Spring Fatits/ 


~ 1D 








for Springtime Spruce-ups 
inside, outside...everywhere 


CASH IN on THIS 


Big National Liquid Aluminum Advertising Campaign 


% MISTER PEEPERS—America’s favorite schoolmaster, and one of 
the nation’s most popular and best loved television personalities will 
tell 24 million viewers about Liquid Aluminum on his Sunday 
evening shows over NBC-TV. 


% TOP NATIONAL MAGAZINES—Full color advertisements will 
appear in the top national paint selling magazines—SATURDAY 
EVENING POST, BETTER HOMES and GARDENS and 
COUNTRY GENTLEMAN ... and POPULAR SCIENCE to the 
do-it-yourself market. These ads will show your customers how they 
can use Liquid Aluminum to paint on bright protection during 
their Springtime Spruce-up. 


% FULL INDUSTRIAL MARKET COVERAGE~— Powerful advertise- 
ments will appear in top industrial magazines: Factory Management 
and Maintenance, Railway Age, and Oil and Gas Journal, covering 
the big potential industrial market for Liguid Aluminum. 


% DISPLAY MATERIAL TO SPREAD THE BRIGHT IDEA— Every- 
thing you need to make Liquid Aluminum a star-seller in your 
store is available ... window banners, shelf strips, display cards, - 

a “‘Mister Peepers” counter card, give-away folders, radio com- x. A 


. 4 
mercials and newspaper ad mats. Roane, 


wees 


ALUMINUM 
Mere 


One re mee 





TESTED AND PROVED IN ’52 
ACT NOW! 


BIG NATIONAL SUCCESS IN ’53 For further information call 


your paint supplier or write for 
a list of manufacturers direct 


9 
MAKE MORE IN °54 to Reynolds Metals Company, 
2511 South Third Street, Louis- 
ville 1, Kentucky. 






This advertisement appears in the interest of the Paint Industry of America 
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IF YOU WANT 
GREATER PAINT 


SALES AND PROFITS 


/, eves your answer 


Stake your future on the Pratt & Lambert You'll find that Pratt & Lambert’s moaerate 
line — the line geared to the needs of the inde- prices, unsurpassed quality and outstanding col- 
pendent merchant. Then watch your paint sales ors bring business from both professional and 
and profits really grow. “do-it-yourself”’ users. 


You'll find too, that Pratt & Lambert ad- 
vertising and personalized sales help keep cus- 


The minute the Pratt & Lambert full line 
goes on your shelves — with glistening white, 


: , ot > ing < i ying. 
all-alike labels bearing the familiar red seal P&L tomers coming and business growing 


trade-mark (known to paint buyers everywhere, Best of all, you can confidently build for 
as the symbol of quality) — your store will take the future because you'll be protected by an ex- 
on a brand new look. clusive Pratt & Lambert territorial franchise. 


For the complete story write or wire Pratt & Lambert-Inc., 77 Tonawanda Street, Buffalo 7, New York 


REGISTEREC 


Dy 


TRADE MARK 





PAINT and VARNISH 


PRATT & LAMBERT-INC. — NEW YORK ° BUFFALO ° CHICAGO ° FORT ERIE, ONTARIO 
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Reasons Why You Should 
SELL 


Pittsburgh Red Stripe 
Brushes! 


1. Best Hogs’ Bristle Obtainable! Fine hogs’ bristle 
is hard to get now-a-days, but Pittsburgh's world- 
wide contacts buy the best of it for use in Red 
Stripe brushes. 


2. Finest Man-Made Bristles! Pittsburgh-devel- 
oped Neoceta has been proved the best man- 
made bristle yet! Especially good for use in latex- 
emulsion paints, Neoceta is sold under the Red 
Stripe label in combination with natural bristle 
and in 100% Neoceta fills. 


3. Smoother Paint Jobs! With the new Neoceta 
Velvet-Tip process, along with superior mixtures 
of pure hogs’ bristle, all Red Stripe brushes have 
the resiliency, snap and release characteristics 
that mean smoother work every time! 


4. Consistent Quality! Pittsburgh's reputation 
was built on the Gold Stripe brush—and today’s 
Red Stripe is made under the same constant 
vigilance and extra manufacturing control that 
assure you consistent quality, brush after brush! 


5. Backed By a Century of Experience! Virtually 
100 years of brush manufacturing experience 
stand behind every Red Stripe brush. Pittsburgh 
makes on/y fine brushes! 


What does this mean to you, Mr. Dealer? Simply 
this: You can sell Pittsburgh Red Stripe brushes 
without fear of comebacks, and with the knowl- 
edge that your customers are getting the best 
brushes made today! It’s your guarantee of repeat 
sales, so keep stocked with Red Stripe. For the 
address of the Pittsburgh supplier nearest you, 
write: PITTSBURGH PLATE Giass Co., Brush Div., 
Dept. A2, 3221 Frederick Ave., Baltimore 29, Md. 





There’s a Pittsburgh Brush for every 
home and industrial use 


PITTSBURGH 


Red StS sane 


G) sRrusHes + PAINTS * GLASS * CHEMICALS © PLASTICS © FIBER GLASS 
PITTSBURGH PLATE GLASS COMPANY 






IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 

















from DUBLIN, GA. => 


LOVETT & THORPE HARDWARE CO. 
tell us that the Dublin Country Club was 
done in Kay-Tite four years ago and | 
“would make a good advertisement.” 


Se were 


from MARION, S. C.—W. LEE FLOWERS & CO. write: 


“We handle this item strictly on a jobbing basis and have only sold Kay-Tite to building 
material, hardware and general merchandise stores for resale. 

“The largest account we have on Kay-Tite is Pee Dee Building Industries, Marion, S. C. The 
writer has just talked with their Mr. Jones and finds that they have two (2) large buildings painted 
with Kay-Tite over concrete block. They also sold Clark’s Tobacco Warehouse, Mullins, S. C., and 


six (6) houses in a row on Jacee Terrace here in Marion.” 


very well.” 





KAY-TITE applied in boiler room 


from MAPLEWOOD,N. J. => 


MAPLEWOOD STONE & SLATE CO. sells to some out- 
standing home builders and developers: 
BRUNARD HOMES, Pearl River, N. J. 


ELMER HARRING & CO., Chatham, N. J. 
SHORE MANOR HOMES, Spring Lake Heights, N. J. 


YOU, TOO, ARE INVITED TO GET A PROFITABLE SHARE OF KAY-TITE... 
WRITE FOR FACTS and PRICES 


< from HOLYOKE, MASS. 


J. RUSSELL & COMPANY reports: 

“We have had nothing but good reports on its use 
and we find an increase in sales for it all the time. 

“We used some here in our own plant in our boiler 
room where there was a seepage and it has worked very, 





Past 


KAY-TITE applied to inside of cellar walls 





KAY-TITE PROTECTS MASONRY 


AGAINST WATER SEEPAGE: - - 


ie) a WHITE 






BRICK . pallaee) and , WEST ORANGE NEW JERSEY 
CINDER BLOCK [iiam poe ELEVEN FAR WESTERN STATES CONTACT KAY-TITE COMPANY — 
ROUGH MASONRY Rep Rae 1717 WESTLAKE AVENUE, NORTH, SEATTLE 9, ‘ON 


UNGLAZED TILE cotors oS oat ere 





KAY-TITE COMPANY 












ez 
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SWINGSPOUT AND 
SPEEDY-WAY BRUSH 





. DETERGENT 
use cup 


ler 


>r 

Y: SPREAD THIS NEWS AMONG HOMEMAKERS ...“the famous Harcraft 
Swingspout is now available with the new Speedy-Way Deter- 
gent Brush in a distinctive kitchen combination.” a 
4 THE SWINGSPOUT under its triple-thick chrome plating is pre- CONTROL 
cision-machined to micro-finish smoothness from solid extruded 


brass. 


THE SPEEDY-WAY BRUSH makes doing dishes so simple . . . so effort- 
less . .. so economical. The slightest pressure on the handle di- 
verts a flow of water into the detergent brush. Then depress 
the thumb button to inject liquid detergent . . . speed away the 
dirt... spray rinse... relax the pressure to divert the water 


sls back through the swingspout...and that’s all there is to it! 





= Harcraft 


BRASS 











DIVISION OF HARVEY MACHINE CO., INC., TORRANCE, CALIFORNIA 
REPRESENTATIVES IN ALL PRINCIPAL TRADING AREAS 





An independent facility producing special extrusions, pressure forgings, bar stock, forging stock, tubing, and related mill products 








~] 


wl 
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Stock No. L-125 






































JTAVLE 
you ll want for the gals 
who shop for the best 


at budget prices 


You'll say they’re wonderful, too.. 





.for there are big profits from 
the high dollar volume these Lustro-Ware staples can add to your 
housewares sales. Most women have learned they can depend 
on Lustro-Ware’s guaranteed quality, so you have presold cus- 
tomers for these practical kitchen necessities. Check with your 
supplier at once for complete information and prices of these 


and 125 other fast moving plastic housewares staples. 


For New Catalog and FREE MERCHANDISING AIDS, write 
Columbus Plastic Products, Inc., Columbus, Ohio. 


le Mili 


IN 8 LEADING WOMEN’S MAGAZINES 
FOR STEADY YEAR 'ROUND SALES 


On NBC.TV’S TODAY program weekday mornings 7-9 AM, DAVE GARROWAY 
the STYRON Plastic 


write for details 


provides extra Lustro-Ware sales impact during March on 


Housewares program You can tie-in 


“Cushion Soft” Polyethylene DRAIN-TRAY 


Here's beauty plus soft cushioned protection the ladies want 
when doing the dishes can't mar sink or cabinet top. Big, 
all purpose size (15% x 20) yet so light for easy handling. 
Colors stay bright . . . never peels, softens or gets gummy . 

cleans ina breeze always looks new. Individually packaged, 


One Piece DISH DRAINER 


made of tough Styron * 475 plastic 


The gals will really go for the no splash, flanged top, closed 
end silverware compartment, love its time saving, sanitary 
utility. Resilient to protect dishes, can't rust, peel or become 
sticky. Practical family size 12% x 16% x 3%. Display labeled. 





nl \ j J 
an, Pi Ef —/ 


Polyethylene FROZEN FOOD CONTAINERS 


Space saving | pt., 1% pt., | qt., 2 gf. sizes that nest and stack 
in any combination. So easy to fill, seal, store and empty 
folks will buy no others once they have used them. Display 
packaged in sets of one size 
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N-TRAY 


ladies want 
et top Big, 
y handling, 
jummy .., 
y packaged, 


closed 
sanitary 
become 
abeled. 


44 . 
Y wall 
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tack 


play 
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REVOLUTIONARY 





14-CUP COFFEE MAKER ano 
SERVER 










NEW!—In design with exclusive features. 
REVOLUTIONARY !—In method of coffee making. 
IDEAL!—For every occasion—large or small. 


This is the coffee maker and server your customers have 
been wanting—for large parties, barbecues, outdoor 
cooking and club meetings. Several unique new features 
—exclusive with Revere, make it possible to brew 14 cups 
of coffee as quickly as 8 cups in the standard 8 cup perco- 
lator. All this—plus non drip spout — “Swing and lock” 
handle plus hand grip for easy pouring and carrying, 
make this New Revere Ware Coffee Maker and Server 
another ‘“‘World’s Finest.” 


1 WATER DIFFUSER rides 
on top of coffee bed inside 


] 2 COFFEE BASKET 


3 high @ flavor destroying 
4 temperature, while the 
WATER PUMP con- 
centrates water under tube 
for fast perking. 


anotuer World’s Finest’’ 


TO RETAIL AT $9 5°° 


Vv 
STOCK, SELL AND GIVE SPECIAL DISPLAY TO THE COMPLETE LINE OF 
REVERE WARE COFFEE MAKERS... DRIP COFFEE MAKERS, PERCOLATORS, 
AND “INSTANT-HEATING” KETTLES FOR INSTANT COFFEE! 





Rome Manufacturing Company Division, Rome, New York 
Rome, New York ° Clinton, Illinois . Riverside, California 
SEE “MEET THE PRESS" ON NBC TELEVISION, SUNDAYS 
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YOU DON’T HAVE TO 
ANOTHER FULL-LINE I 
T0 GET ANOTHER” ~ 
FULL-LINE PROFIT!= 





IF YOU HAVE 


brcortonware Je lure 


Setting 











= Bread « 102—Large Dinner Piate 

witer Plate 105—Dessert or Sandwich Plate 
206—Cup 201 —Coffee Cup 307—tvg Sovp 
202 — Saucer or Salad Bow! 















ea YP 


520—Butter Dish 





vgor ond Creamer (new) 


AND YOU HAVE THE SERVICE PIECES 





608—Buffet Platter 


605—Divided Vegetable 604—Vegetable Serving Dish 
Serving Dish or Selod Bow! 


603—Vegetable Dish Cover 








511—Mixing Bow! Set 





Here’s one full-line profit 






You're going ta sell nearly as much Melmac 
dinnerware in 1954 as has been.sold in all 
previous years . . . according to gn authentic 
consumer survey. Boontonware Deluxe (the 
Boontonware you have known for years) is 
the biggest seller of all . . . but, to capitalize 
on this increased demand 
Boontonware now presents Belle . . 

a new ‘sculptured’ design in popular-price 
dinnerware, wisely integrated with Boonton- 
ware Service Pieces. With Boontonware Belle 
land Boontonware Service Pieces which you 
already have) you have another full-line 
profit with short-line inventory and invest- 
ment . . . two full Boontonware lines—with 
Boontonware reputation, backing and sell. 


78 


Gest ez 


And here’s another full-line profit 


1508 —Individval Place 


Setting 5 pieces 


1510—Starter Set 
16 pieces, service for four 


€ 


; 
Ey 

tr ; 1307—Salad or Soup Bow! 

; , 4 e »~p 





1102—Dinner Plote 
1105—Dessert of Salad Plate 


1206—Coffee Cup 
1202—Saucer 


WITH THIS SHORT-LINE INVENTORY 
YOU GET A FULL-LINE PROFIT! 







conlonwWare 


MELMAC® dinnerware at its finest! 


See your Boontonware representative 


BOONTON MOLDING COMPANY « BOONTON, NEW JERSEY 
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ENTERPRISE A0-CZomo CHOPPER 






ca we. 
ay 


Works anywhere... on any flat surface 
Beautifully styled. Easy to use and clean. 
Can't mar table top. Sells on sight! 


wt 0 Fun 
Kin RS 
/* Guaranteed by @ 


Good Housekeeping 
& hop qu 
AS apvenristo WE 
Approved by Good Housekeeping 
for its millions of readers 
* peduertising Every month, striking Enterprise ads appear in Good 
é j ; Housekeeping . pushing the No-Clamp Chopper 
aFolks are talking about the handy, * Yational sptudience Every month, nearly 10 million women— 
handsome No-Clamp Chopper. They're buying it for 
. : = . ° see and note these ads. AND EACH 
their own homes. And they're giving it as the ideal 
gift. Stock up to satisfy your customers! Made by -_ é 
ENTERPRISE—the oldest manufacturer of precision * Direct lad 
food chopping equipment—this revolutionary new No-Clamp postals, booklets and leaflets 
kitchen appliance will earn you big profits, greater Publicity 
volume sales the whole year through. 
> y 





including your own customers 


WOMAN'S A POTENTIAL BUYER! 


Every month, Enterprise mails out thousands of 


up Bow! 


Every month, leading consumer and trade magazines 
feature the Enterprise No-Clamp Chopper in their editorial pages 


CASH IN BY STOCKING THE COMPLETE ENTERPRISE LINE! 


* 





, 1954 





NOS. 5, 10—Offer exclusive 
Enterprise cutting principle in 
home and commercial sizes. 
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NOS. 422, 432—Furnished 
with gears for easier operation 
on tough cutting jobs. 


18, 1954 


NOS. 12, 22, 32—Designed, 
with Enterprise quality, for per- 
manent attachment and years 
of satisfied use. 











ALL-PURPOSE PRESS—Stuffs 
sausage, presses lard, fruits, 
vegetables, with maximum 
ressure and minimum effort. 
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teps were taking to make 195 
Our greatest year with 


PAM 


LOSCO enters folding furniture market 
with fashion pl chairs and tables 


ing new kind of folding 
furniture, combining wonderful fold- 
away convenience with all the style 
and comfort of the finest permanent 
furniture, at an amazingly low price! 
“Fashionfold”’ offers exclusive and pat- 
ent-protected features your customers 
will love at first sight. Tubular steel 
construction, contour ca) 
back; saddle-shaped seat; e: 
washable Duran uphol- 
stery; Bonderized, 
baked-on enamel 
finish; nine 
smart color 
combinations. 
Can be sold 
separately oF in 
sets. Send for 
complete catalog! 





Here’s an excit 

















RETAIL PRICES 
Chairs, $8.95" each 
Table, $13.95* 
Complete Set, only $49.75!" 




















@ This year we're “‘lettin 
than ever before! In rece ms horses” to give you greater Cosco turnov 
sclieliibaitaaeiaitni ce aan the new developments covered on sina wl _ poets 
eons Oe dente pid shore pcoming Hardware Week campaign , ; poe, we're Co- 
planning your Cosco Hardware Week Paces ig si 
ion. through 1954, 


N c mnie y p ed 


HAMILTON M 
ANUF 
ACTURING CORPORATION - COLUMBUS 
, INDIANA 
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* Slightly higher Colorado and west 











Prices 
Model 
and 4 
8-F U 
8-V I 
Mean 
4-ML 
8-SSt 
ity ‘ 
DeL 
are ! 
price 


All Cos 
*Zo 


Oklal 


Paci 


HARD 









sdo and west. 


1 profits 
e’re CO- 
minute 
th 1954, 
d! 


»IANA 
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Three great 
the 4.M Ste 
the 8-s Stai 
Styled < 


Step stoo] line 


i New models! 


New models h 
P Stool, the 
* nless Stee 
Swing-away” 


- and fashion 


ave been 
8-W Tray C 
l Utility Cart 


St eps are fe 


added— 
art, and 
Newly- 
atured in the 


able New black 


Model 4 

~A Regul 

Swe, 24” a on Stool: 
readed "swj Rubber. 


Urany 


Also 4-M 





i ‘as 
Model 2g 
luxe 4-M De iy 
N Step Stoo} - 
‘ewll Seat, 24” 





* New 


New styles! New C0 


met 
Step St OC IIs 
Blac 


and 8 WB also offer 
Utility ered or 
y Ca 1 the 8 TB 


more eve 


Model 8 
-WD 
New! T @ Luxe Tra 
° y Cart: 
Serving ; lifts off for <a Model 8.5 Stai 
16%” 23 rity 29%’ high, ity Cart: Ne sinless Steel Upil 
Y ‘ : w 3 
COAT finish . Five-ply COs. Of stainless on ne ond shelves 
black i chro metall 7 el, the 
enamel legs (8- wa} - 23% pti high, Sanitary 
* legs on Parkling ch x 
d romium 


$ 


lors! 


4 MB and 4 GB 


Pholstery color 
‘ Ss. 





al 2 « 
a le 2s ire Ooffe ( 
re 1 on the 


k ’ With n 
metal legs 









Cw Paste] u 









are 










rts. All in all 
-More buy 7 





Cosco has 
appeal than ever! 


appeal... 





























backless models 


; . —— enamel fin. ; 
} ish, Paste! uphol- 7 
Ue a Stery colors! Also | 


4-G and 4-GB 


Prices are down on the 
Models 4-A, 4-C, 4-D, 
and 4-G Step Stools, 
g-F Utility Cart, and 
g-V Drop Leaf Cart. 
Meanwhile, the new 
4-M DeLuxe Step Stool, 
8-S Stainless Steel Util- 


- Tray Cart 


are most attractively 


pric ed. 


All Cosco prices F 
*Zone One list price 


For first hand information on new products, m 


Oklahoma Hardware and implement Show 


air Traded in all state 
s. Slightly higher 


1953 1954 
. * 
Model Price® Price 


aa \$995 | $ 8.95 
Al 10.95 9.95 
AD 16.95 | 15-95 
46 12.95 | 10.95 
8-F 13.95 | 12-95 
g8-V 18.95 17.95 
4-M wi 12.95 

3.W a 14.95 
S 28.95 


8- sani 
air Trade laws. 


s having F 
d west. 


Colorado an 







See 


Space 61-62 


Pacific Southwest Hardware Convention 
Space 128-129 
Michigan Retail Hardware Convention 
Space 213-214 
New York Retail Hardware Convention 
Space 427-428 
Wisconsin Retail Hardware Convention 


Space K-15 & 16 


HARDWARE AGE, FEBRUARY 18, 1954 












New England Hardware Dealers 
Association Convention Space 133-134 
Space 407 


California Retail Hardware Conve 
Space 33-34 
Hardware Convention 


lowa Retail Hardware Convention 
or South Dakota Annual Convention 


Ohio Retail Hardware Convention 
Space 1113-1114 Space 111-113 













at these shows! 


New Discount from 
Authorized 
Distributors 


A new bracket 















has been 















added, allowing 40% off Quantity Discount 
on shipments of 36 or more : 7 — 
units. Present discounts 1-11 333% 
applying to all retail class 42-23 35% 
24-35 37 'A% 








ifications—for single ship 
ment to one address are as 
shown at right. 






36 or more 40% 














—. — One is redefined to include Florida and most of Texas. Zone 
he o rizona, California, Colorado, Idaho, Montana, Nevada New Mex 
, Oregon, Utah, Washington, Wyoming, and 9 Western Texas Counties 


























erchandising ideas and selling helps. 


Missouri Retail Hardware Convention 
Illinois Retail Hardware Convention 


Space 707-708 


ntion 
Pennsylvania and Atlantic Seaboard 


Space 707- 708 


and Durable Goods Exposition 
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If you’re searching for 


EXTRA PUMP PROFITS 


It’s the sales you don’t make that really hurt! If you've 


been losing pump sales because you didn’t have the right 


pump at the right price — these two new Goulds pumps are 


going to be mighty welcome discoveries. Better see ‘em 


right away... at your Goulds distributor’s. And while 


you’re there — let him show you the complete Goulds line 


— for a completely profitable pump business! 


FIG. 3371 
OY oe a a 0 


MULTI-STAGE JET PUMP 


Built especially for those extra deep well jobs (up 
to 200 ft.) where higher pressures are required 
Delivers up to 1175 G.P.H may be used for 
single or twin pipe jobs. 2- and 3-stage models 
in 4, 1 and 1‘ HP. units. Easy to install easy 
to service, too! 


Pd 


See your distributor 
or write 
GOULDS PUMPS Inc. 


w,,_ Seneca Falls, N.Y. Ww 


FIG. 3658 


Yo H.P. DEEP WELL PUMP 


For deep well jobs where pumping level is not more 
than 130 ft. A completely packaged unit, less tank 
with all famous features of Goulds Jet-O-Mati 
yet priced for volume sales! Easily installed on 
Single or twin pipe systems — capacities up to 6/7 
gallons per hour! 


WATER SYSTEMS 


Since 1848 


~ - 
-— ee FOR EVERY FARM AND HOME NEED 
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"S$! Send today 


for your free copy 


of this new 24-page 


a 

















& 
bi ° 
. tts urg ence Pittsburgh Steel Company 
. 
35 ‘ Pittsburgh 30, Pa. 
t 
If you've 
the right It’s packed full of interesting, useful in- thing from animal pens, trash burners, corn 
formation about the various kinds of high- cribs, vegetable bins to play pens and cook- 
pumps are fF quality, attractive, easy-to-sell fences made ing grilles. There are seven full pages de- 
by Pittsburgh Steel. voted to “How to Erect Fence’’ completely 
F see “em There’s the exclusive ornamental double illustrated with easy-to-follow line draw- 
ind while scroll lawn fence; the ornamental single ings. 


oulds line 


PUMP 


lis not more 
it, less tank 
t-0-Mati 

nstalled on 
S up to 6/70 


scroll; attractive gates for walks and drive- 
ways; plain top lawn fence; hinged-joint 
farm and poultry fence and gates; barbed 
wire; welded steel fabrics for making every- 


Remember, Pittsburgh Fences cost no 
more than standard make fences. Get the 
complete story on Pittsburgh Fences now! 
Fill out and mail the coupon today! 


Pittsburgh Fence 


a product of 


Pittsburgh Steel Company 


PITTSBURGH STEEL COMPANY 
Dept. HA, Grant Building 
Pittsburgh 30, Pa. 


Grant Building 
Pittsburgh 30, Pa. 


Gentlemen: 
Send a copy of your free catalog “Pittsburgh Fence" tc 


Firm Name 
E Your Name 


Address 

















The customer was in a hurry. He asked for a hun- 
dred feet of half inch “Blue Heart” Manila. A 
clerk simply cut the lashings on an unopened coil 
out in the storeroom and started counting those 
convenient H & A measure marks, accurately mill 
printed every five feet on the rope itself. Three 
minutes later, that hundred feet of good manila 
was handed to a pleased customer. The clerk had 
rung up an easy sale and the dealer made a clean 
profit on the transaction. No time wasted in measur- 
ing the goods; no special stock location required 
for it. And the chances are that until the last foot 





of rope was sold, the coil stayed right there in the 
storeroom corner, amply protected and held to- 
gether by its neat, sturdy, multi-wall mill wrapping. 


and cut it off. 





THE HOOVEN & ALLISON COMPANY 


“Spinners of Fine Cordage Since 1869” 
XENIA, OHIO 


BRANCHES: KANSAS CITY, MO. @ OMAHA, NEB. 
























































just count the marks 


Industrial stock keepers as well as retail dealers say those 5-foot measure 
marks make H & A the most easily handled rope on the market. 
Whatever length may be called for, they need only to count the marks 
All sizes of H & A “Blue Heart” 
Heart” Sisal Rope, from 3/16” to 34” inclusive, are measure-marked. 
Packaging includes Full Coils, Half Coils and the increasingly popular 
20 lb. Display Coils (the latter pictured on the left 


When you need top quality rope, whether manila or sisal, investigate 
these H & A products. 


packaged in convenient units 


Expertly spun from the finest fibres; soundly 
and distinctly measure-marked every 
five feet for the easiest handling you ever enjoyed. Distributed through 
leading jobbers. Full information on request. 


Other H & A products include cordage 
of all standard commercial grades: — 
Transmission Rope, Drilling Cable, Lariat 
Rope, Yacht Rope, Twisted and Braided 
Jute Packing, Jute and Hemp Twines, 


ROPE LARGER THAN HALF INCH IS NOT — we oe a Varn, oe 
AVAILABLE PUT UP IN DISPLAY COILS a Sy Se ee 





@ MINNEAPOLIS, MINN. 
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One satisfied 


customer... 


Moto-Mo 
Quality 


When you handle Moto-Mower, your best salesmen are the thou- 
sands of satisfied owners who tell their neighbors they can’t go 
wrong on a Moto-Mower. Moto-Mower quality has been making 
users happy for 35 years—building up a tremendous following of 
satisfied customers who will send ready-to-buy prospects to your 
store. Yet this Moto-Mower quality costs no more. 


tells another 
about... 



















Moto-Mower 
20” Moto-Boy 


There’s a Moto-Mower model—reel-type or rotary—in a size and 
price to meet the mowing needs and pocketbook of every customer. 


Ask your wholesaler for complete information. with 
; : Weed-Topper 
We’re telling this story of Moto- Attadwnest 


Mower quality through what we be- 
lieve to be the greatest volume of 
national magazine and local adver- 
tising being used by any mower 
manufacturer. Let it help you sell 
power mowers! 





SELL THE 
35 YEARS 


BACKED ®8Y 





THE MOTO-MOWER COMPANY ° Richmond, Indiana 
Subsidiary of DETROIT HARVESTER COMPANY 
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V-BELTS 


The 37 most popular sizes 


U.S. Rainbow® H-37 Assortment carries the 
37 light-duty V-Belts that enable farmers, shop 
mechanics and householders to service most of 
their own appliances. As a dealer, you can 
quickly fill their demands from this assortment 
and obtain immediate replacement from your 
jobber or any of the 25 strategically-located 
“U.S.” District Sales Offices. To catch the cus- 
tomer’s eye, “U.S.” offers you a 

Counter stand that takes up only 
18 inches of space 

Watch it do a solid selling job for you. This stand 


not only keeps the belts in full view, but solves 
your storing problem. It holds up to 70 belts. 


Plus four valuable sales aids 


e Large, colorful poster to identify your store 
as an outlet for U.S. Rainbow V-Belts. 


e Handimeter that quickly measures length 
and width—very valuable where the brand 
on the belt to be replaced is not readable. 


e Catalog listing over 8,000 makes of light- 
duty machines along with belt-length 
tables and changeover charts. 


e Handy card which lets you keep a running 
record of your sales. 


Order from your jobber or write to address 
below. 


“U.S.” Research perfects it. 
“U.S.” Production builds it. 
U.S. Industry depends on it. 








UNITED STATES 


Profit ttom- (00 








“BELTS 


9 WITHTHE EQUA-TENSIL CURD SECTION 
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FROM ONE SOURCE 


U.S. Rubber offers you, from one source, these fast- 


moving, profit-making items: 
e V-BELTS 
© TAPE (friction and plastic) 
°e MATTING 
e GARDEN HOSE 











RUBBER COMPANY 


MECHANICAL GOODS DIVISION » ROCKEFELLER CENTER, NEW YORK 20, N. Y. 


Hose « Belting « Expansion Joints « Rubber-to-metal Products ¢ Oil Field Specialties « Plastic Pipe and Fittings * Grinding Wheels « Packings « Tapes 
Molded and Extruded Rubber and Plastic Products « Protective Linings and Coatings « Conductive Rubber « Adhesives + Roll Coverings *« Mats and Matting 
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HODELL CHAIN 


for every farm use 
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UTILITY HANDY TiE-OUT PORCH-SWING TRACE HALTER LOG 
CHAINS CHAINS CHAINS CHAINS CHAINS CHAINS CHAINS 


There’s a big market for quality chain on the farm. Be ready 
to supply this need from the full line of high-quality welded 
and weldless chain produced by Hodell. Have Hodell 
Animal Chains readily available on your counter for cus- 
tomers. Display Hodell Pailettes with Proof Coil and BBB 
Coil Chain in a convenient location, too. 





You'll want full information on this line of chain, so Hodell Pailettes are all-steel, re-usable containers 


write for your Hodell Catalog, today ...and be sure to ask -+.hold 100 Ibs. of Proof Coil or BBB Coil 
Chain in four sizes. 300, 500, 1000-Ib. barrels 


your distributor for Hodell Chain. of Proof Coil or BBB Coil Chain also available. 


HODELL CHAIN COMPANY, Cleveland 3, Ohio 


Division of The National Screw & Mfg. Co. 


i PO FASTENERS Sf 
pete" Z 





HODELL CHAINS CHESTER HOISTS 
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GALVANIZED MODEL 


14 H.P. motor with thermal 
overload protector. Positive 
‘float’? switch, stainless 
steel impeller shaft. Brass 


strainer. “Non-clogging 
impeller, galvanized volute 
housing and base. 


It’s YOURS when you sell two 
top drainers to two big Markets! 


Boost your take on cellar drainers this year 
with Rapidayton. Sell all-brass models to one 
big market at $59.95* retail. That’s Jess than 
for most cast iron drainers sold today. Sell 
galvanized models to a second big market at 
$49.95* retail. That’s the lowest nationally- 
advertised price. 

Both models top the field in performance 
by pumping from 440 to 1300 gallons per hour 
more than most competitive drainers. And 
both feature new “‘slide-up” screens for easier 
cleaning. Your wholesaler has all the details. 
Write for his name and address. 


*( Based on f.o.b. factory price) 
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ALL-BRASS MODEL 


14 H.P. motor with thermal 
overload protector. New 
“floatless” switch. Stainless 
steel impeller shaft, cast 
brass impeller, brass strain- 
er, volute housing, base and 
column. 


° 
THE DAYTON PUMP & MFG, COMPANY + Dayton 1, Ohio Keypidagion 





Krpidagii ... tHE ONLY COMPLETE LINE IN THE INDUSTRY THAT’S ‘TUNED TO TODAY’ Ameri 
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POWERHOUSE 3% DDT approved formu- 
lation 


MILLIONS already sold throughout America 
DISPLAYED for faster sales 


PRE-SOLD by powerful national advertising 
in leading magazines . .. Woman’s Home 
Companion, Ladies Home Journal, Sunset, 
Good Housekeeping, Today’s Woman 


America’s No. 1 Aerosol value is your mightiest sales bomb 
because more people buy HEP than any other bug bomb. Con- 
tains 3% DDT ...50% more DDT killing power. Feather touch, 
push button valves eliminate finger fatigue and broken finger- 
nails . . . make insect killing easier. 


Display and sell HEP with other leading BOSTWICK Aerosol 
insecticides . . . each scientifically compounded to kill specific 
insect pests and protect your customers’ homes effectively. 


ORDER OFFER NO. D54 NOW— SAVE $5.00 


ay won 
yw MOG, 
ot Hinata ithe v NO. D54 DEAL CONTAINS: ~ 
one, teen, hee f Te 2 doz. HEP (3% DDT) 
Hast gy gterO™® a, 1 doz. ANT and ROACH SPRAY 
fieo* 1 doz. SAFE-LEX (no DDT) 
| 1 doz. DYNOL MOTH PROOFER - 


BOSTWICK’S DISPLAY DEAL OFFER 
SAVES YOU $5.00. . . gives you 
41% profit . . . makes for faster 





turn over and repeat sales. 





America’s Largest manufacturer of Aerosol Products ¢ BOSTWICK LABORATORIES INC., BRIDGEPORT 5, CONN. 


HARDWARE AGE, FEBRUARY 18, 1954 89 









































We ae ~~ ‘ ian o Fin y hae 
HOY) “y nue \ 2) 
CRN Le, 
Say . Mi “ Sihalih i, s*a wif ?> 
ce Bt oe aioe A etre sth / KGa 
mb, | Maha gh memge i es 
<hr Ona eel Oat ner 
Bright, hor ae. Buh of pwe wn! pie ae ee 7 
wlly quarentee d 
new package 
suggested resale price on this 2 ’ sa p Q u qd li ' 


immensely successful product. 
Carton of 6 weighs 13 Ibs. 


Quality Pays 
A kg gy | qd f $ a as f. 4 


partment because of the reliable name 
of its manufacturer, and because of 
its appearance as a quality product. 
We sold over three gross of 
your sprinklers last season.” 
R. B. Langenwalter, 
Reno Implement 4 


are Gates Flexible Sprinkler 


Hutchinson, Kansas 


e J, 
It's certainly wonderful to makes satisfied customers...here’s why: 
have a product like yours that will 
not blow out and be brought back to 
the store in a few weeks for a cash 





refund. That's why I sell the As 15,000 dealers learned in ’53—when you sell a Gates Flex- 
Gates Flexible Sprinkler.”’ ° ° ° ° ° 

ae ible Sprinkler, it stays sold...because it is made to last...made to 

 Sommcen Meine 2. give complete satisfaction...made to spare you complaints and ad- 





‘ justments. 


“IT am in business to make money 
so I sell the Gates Flexible Sprinkler, 
which easily outsells low-priced 


+. 
atacand tion By Maga Top Quality from end to end...a 25 foot tube of pure viny] 





2. 8. Olsson, plastic 3 times thicker than many plastic sprinklers...no 
ISO ardware, ° : 
Salina, Kansas seams or sealed ends to come apart... withstands 30 times 

: normal water pressures... yet weighs only 25 ounces. 
Higher Profit I y & y 


At the new retail price of $3.95 your Easy to Flush Clean: removable end cap makes it easy 


profit per sale is close to twice as 


ae on low-quality plastic to flush out alkali or other sediment often present in 
water. 
Quick Delivery 


Handled by 300 leading hardware Sprinkles Faster, 1000 Drilled Holes: puts 


wholesalers drawing on Gates na- 


tionwide network of warehouses. d j ‘ ‘ . re ar 7. ” 
oer ts Cieee gisee dies Oe ieee out up to 4 times as much water per square foot as com 
from your store. petitive sprinklers. Customers get watering done faster 
Nationwide Advertising —far more thoroughly. 


More than 50 million households have * - 

Soiled deed aaoeamnas taeentotad Tr uly Flexible: single tube bends easily around sharp 

Your customers are being pre-sold on corners and into odd shapes without constriction or 
“tipping over.”’—The Gates Rubber Co., Denver, Colo. 
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Gates Flexible Sprinkler 
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combines sales appeal 


with “STAY-SOLD” quality 


Here’s a plastic sprinkler that has all the sales advantages 
dealers have asked for. It’s built of gleaming green, fire-polished 
plastic—with special stabilizing fins which keep it in perfect 
watering position at all times. (See cut.) These fins are an 
innovation which allows maximum flexibility without tipping. 
The Gates Top-Spray Sprinkler does not tip and spray water in 


the wrong direction. 


Long, trouble-free service 


assures you satisfied customers 


Gates New Top-Spray Sprinkler has the same quality construction that 
has proven itself in the Gates Flexibie Sprinkler. This eliminates returns — 
gives your customers the trouble-free service you want them to have. 


Solid Brass Couplings 


sufficient. 





prinklers 
and STAY SOLD 


Gates Top - Spray Sprinkler 








Virgin Vinyl Carcass 


Two couplings, both crimped four » are no seams to rip 
times, assure permanent, leak-proof ~ 
connections. They will not come loose 
or blow out at the end. Special end- 
cap makes it simple to flush Gates Top- 
| Spray Sprinkler free of dirt and clog- 
ging mineral deposits. No clamp to 
come off and get lost. Gates Sprinklers 
can also be coupled together to cover 
larger areas where water pressure is 


are 2 to 3 times 
thicker than those of many 


Gates Sprinkler will with- 
stand up to 30 times normal 


ease. Holes are drilled, not 
; will not enlarge with 











In a sturdy, colorfully-designed 
carton that has the complete sales story 
right on it. Customers can see at a glance 
just why this Sprinkler is their best value in 
a top-spray sprinkler. Packed 6 to the carton, 


si 5595 
$395 


for 50 feet 


for 25 feet 


Scientific water pattern 
covers large areas... 
LEAVES NO DRY SPOTS 


Hundreds of tiny jets of water from 
precision drilled holes in the top of Gates 
Top-Spray Sprinkler produce a fine, mist- 
like spray that covers a lawn completely and 
evenly. No dry spots. No over-soaking of 
some sections. 

Special stabilizing fins keep Gates Top- 
Spray Sprinkler from tipping over, even 
when curved. This assures a smooth, uniform 
water pattern. 


Eliminates constant t resetting 
= 





Only 3 settings..... instead of many 


With just 3 settings of the 50’ 
length of Gates Top-Spray Sprin- 
kler, the average 50’ x 100’ lot can 
be watered — tely, without dry 
spots or wasteful overlapping. 


The Gates Rubber Company 
Denver, Colorado 


on we 


Se 


Gates Top- ned Sprinkler 


waters big areas=leaves no dry spots 






















Make more money from Cordage Sales! 




















nereeen we 

For outboards, lawnmowers, 
generators and similar hand- 
started units. Pure nylon, three 
feet long, with polished hard- 
wood handle. Virtually unaf- 
tected by moisture, oils and 
greases. Individually packed in 
pliotilm envelope, twelve to 
a display carton. 





HANDY TWINES 


They pay big dividends for 
the small counter space a 
display carton requires. 
Seven popular sizes of jute 
twine—No. 24 Polished 
Fine India—No. 36 Pol- 
ished Fine India— No. 
48 Polished Fine India— 
No. 4% India—No. 6 India 
—3 ply EZ Wrapping—3 
ply Green Garden Jute. 24 
half-pound balls to a car- 
ton. Not assorted. 











American Manufacturing 


Display packages create impulse sales. 
They remind customers of rope or twine they 
Should have bought, but kept forgetting. 

Packaged cordage requires only a mini- 


mum investment in stock, and almost no 





















selling effort—means more profit per sale. 

Ask your supplier's salesman to suggest 
the stock assortment most suited to your 
trade—and specify “American Brand” 


cordage. 


ROPE IN CARTONS | 


Pre-marked every five 











feet. Easy to measure 
makes quick sales. Rope 
has no lashings to cut 
uncoils properly 
keeps stock clean and is 
easy to stock. 1 "ae cation 
5/16”, 34”, Y,” dia. in <> ES, 2 
600 and 1200 foot coils d 
Ye” and 3/4,” dia. in 
600 foot coils only. 








1 
HANDY COILS ,» , 
aE 0A 



















‘ 
Sell rope right from your count- 
er. Handy 100 foot connected 
coils make a conven- 
ient unit of sale and 
are easy to handle and 
wrap. 4", %0", Ya", Yom 
dia. 15 Ibs. of rope to 
a carton. 





IRHA 
We are 


: Hardware Week cen gpa 

Cooperating April 16 thru 24 HARDWARE 
STORE 

=a 


Company, Brooklyn 22, N. Y. 


Rope (Manila, Sisal, Jute, Nylon, Polyethelene, Dacron, Saran, Glass), Twine, Oakum, Packing, Baler Twine, Carpet and Electrical Yarns 
Branch Factories: St. Louis Cordage Mills, St. Louis 4, Mo. + Delaware River Jute Mills, Philadelphia, Pa. 


Sales Offices: Boston, Chicago, Houston, Los Angeles, New Orleans, Philadelphia, Pittsburgh, San Francisco. 
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Is Your Code Mark S&ret? 


93 
r sale. 
ip gest 
) your 
and” a) 
— Does a quick glance at your price ticket tell 
| 4 4° ° 
1'»4 hen you bought an item—how much 
it cos where—without revealing this 


3 — information to customers? 
ré “ure some ideas for keeping your 
prices confidential 


- 93 





Do you have a “top secret” cost code that half the 
town knows? 


SAN) 
x 


How many arguments have you had with a sales- 
man over a broken or defective item that you “think” 
came from him just last month? 

Are these common occurrences in your store? Di 
they occur because your cost marks are outmoded? 

Check the cost mark on some item in your stock 
Did you buy the item from Smith or Jones? How long 
have you had it? The cost mark says 60¢ to sell for 
$1.00. Is that right? 

What about freight allowances, nationally advertised 
list prices? Did the item come knocked-down, and 





cost you extra to assemble? Can you get that informa 
tion without extra bookwork? 


by M. J. Estes Code price combinations of many kinds have been 

Manager, in use for over a hundred years, and some clever ones 

Green Brothers Hardware have been used. But they wear out in use at any one 
Yarns and Implements, place. 


Lawrence, Kan. Some standard procedures must be established to 
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Is Your Code Mark Secret? 


Continued 


make a cost mark talk, and a good one should tell you 
where and when you bought the item as well as how 
much it cost. 

The first step is to decide by what unit you will 
figure your cost: each, dozen, tens, hundreds, pounds, 
hundredweight, carton, etc. Some careful reflection 
on the number of units used in the hardware business 
might cause you to decide on a “true-each” price. That 
is, freight, cost of assembly and any other real costs 
added to the invoice price. 

Next, choose the type of code mark easiest for you 
to use. Remember, your new cost mark is going to 
tell you facts quickly: where, when, and how much, all 
in a few letters, numbers or symbols, forming a com- 
posite figure, but not run together. 

Here are some methods to help you build a new 
cost mark. 


Try These Code Methods 


If you use a word for the cost mark, then numbers 
or symbols can code the date and source. If you use 
a number cost code, then use letters or symbols for 
the date and source. 

Since the date is no great secret, let us use one or 
the other of the following methods: For the year 
simply use the last figure of the year as the first figure 
of your code. 

Thus anything bought in 1953 would have a mark 
beginning with the numeral 3. Numbering the months 
from 1 to 12, something bought in July, 1953, would 
be marked 37. Something bought in September would 
be marked 39. 

However, if you decide to use a number cost code, 
then the months must be marked by letters. This is 
easy. Use the letter A for January through M for 
December, skipping the letter I for September and 
using in its place the letter J to avoid confusing the 
letter I with the numeral 1. Thus a July, 1953, pur- 
chase would appear as 3G, and September, 1953, as 3. 

Now we have two ways for telling when. Here’s 
how we tell how much it cost. 

You will be tempted to use that old code word you 
know so well. But how many former employees, extra 
help, talkative friends or relatives know that word as 
well as you do? It’s about time for a new one, anyway. 

There are many old code words and phrases, most 
of which would be new to your area. Possibly the 
oldest, too common one, that needs to be turned out 
to pasture is Black Horse. 

If you’ve never used a coded cost mark, let’s use 
that one as an example, and then retire it fer good. 

First let’s lay it out for use as follows: 

BLACK HORSEX 
123465 6 78 9 0 Repeat 

Then let’s price one dozen gadgets purchased for 

$8.00 a dozen, freight prepaid. That figures out to be 
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67¢ each. In this code, 6 is H, and 7 is O. Thus 67¢ 
would read HO. 

With a word code for cost, we need a number code 
for date. Let’s then say we bought the dozen gadgets 
in July, 1958. Using 3 for 1953, and 7 for July and HO 
for 67¢, we have 37HO for date and cost. 

Here are some new code words to choose from, but 
try to avoid X for repeat: 

RHODE ISLAND 
ITS BLUE GRAY 
CRAZY QUILTS 
LABOR FIDES-X 
THE OLD MARKS 
MONKEY SHOWZ 
BOWL AND CUPS 
DON’T BE LAZY-X 
WHITE BLANCO 
VANDERBILTS 
ROUGH DIVITS 
YOU LIE JACK-X 

But why use a word? You will often find numbers 
easier. The most common number code, an old-time 
favorite in wholesaler catalogs, is doubling the true 
figure. 

Thus our 67¢ example becomes 134. But this is too 
well known in most localities for best retail use. Other 
number codes involve adding a given number to each 
digit, and not carrying over the addition to the next 
column. 

Any number, from 1 to 9, can be used. Let’s take 
67¢ again and use 3 as a code number. Then 67 plus 33 
gives a code mark of 90. It’s not 100, for remember 
we don't carry over when using a number code. 

One of the nation’s largest chains of stores uses 5. 
Let’s see what happens. Adding 5’s to 67 gives 12 for 
our cost mark. 

Here’s an interesting thing about using 5’s. With 
any other number, you must subtract the same figures 
added to interpret the cost mark. But not with 5’s. 
Just keep on adding. 


There's Magic in 5's 


For example, we had 67¢, and added 5’s to obtain 
12 as the cost mark. Now simply add 5’s again and we 
have 67 again. Thus using 5’s has been found to be 
simpler and more accurate than any other figure. 

Another common number cost mark is to add the 
figure 1 to each digit, and add a dummy figure to 
the right side of the total. Our 67 example with 1’s 
added becomes 78, and when the extra, dummy number 
is supplied, we get 781, 782, 789, and so on. To inter- 
pret, just drop the dummy number and subtract 1’s 
and you have it. 

Now to apply our date code to a number cost code, 
we will still use 3 for 1953. We bought the merchan- 
dise in July, so we will use G. If we add 5’s, our com- 
plete code for a 67¢ item bought in July, 1953, would 
read 3G12. If we add 1’s and a dummy number, our 
code would read 3G781. 

There is one other cost mark worth discussing, but 
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most dealers quickly tire of it and go back to numbers 
or figurés. This is the use of symbols. 

The oldest symbol code is the Tic-Tac-Toe game with 
) added and X for repeat. The only safety in this 
code is to number it differently. It can be numbered 
at least nine ways. 

The simplest way is too common, but let’s use it as 
an example. We will make the diagram like this: 


| |2}3 
4(5/6 
T1819 


Your code then becomes: 


JULIOC WME ox 
1234567 8 9 O Repeat 


With a date code added, our 67¢ example would look 


3GC01 


Now we have two ways to code the date and 12, word 
and two, number cost code ideas. Next, where did we 
buy the item? The same general facts apply as in 
using a date code. 

With a word cost code, the source of supply should 
be numbers. With a number cost code, the source 
should be letters. 














like this: 


The way to set up a source code with numbers is 
to set up a list of sources and give each a number, 
the principal source becomes number 1, etc. With a 
number cost mark, the source code can best be devised 
by using two or three letters obtained from the name 
of the firm; its initials perhaps. 

Let’s go back to those 67¢ gadgets bought in July, 
1953. We bought them from the Doe Hardware Co., 
which is our principal source of supply. By the num- 
ber method, Doe is the numeral 1, and by the letter 
method, the Doe Hardware Company becomes DH or 
DHC. Now let’s try it out. 

Adding 5’s, our code would read—3G12DH. 

Adding 1's, our code would read—3G781-DH. Us- 
ing old Black Horse, 67 becomes HO. July becomes 7. 
Doe is our principal source, so our code becomes 
37HO-1. 

In this code, note the use of the hyphen. The hyphen 
in this case makes it more certain that the code will 
be read as HO-1 (numeral) and not HOI (the letter I). 
Use hyphens if you need them for clarification, but 
avoid them wherever possible. 

No matter whai method you choose, you want a 
code with the fewest characters possible, and one that 
forms one composite mark that quickly separates 
itself into the three important facts at a glance 
when, what it cost, and where you bought it. 

That kind of a cost mark talks back to you and tells 
you honest facts as fast as your eye can read it. If 
you operate a modest little store where system is bug- 
a-boo to you, tinker with these ideas some evening and 
come up with a new cost mark. You will be glad you did. 


Demonstrations Sell 20 Power Tools in Three Months 





Demonstration arouses customers’ interest and leads to sale of 
power tool. 
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Store demonstrations enabled 
Malcolm J. Silver to sell 20 power 
tools during the first three months 
he stocked the line at Silver’s 
Hardware, Van Nuys, Calif. 

A tool was used in a lathe set-up 
on a bench near the building ma- 
terials department. 

Mr. Silver demonstrated use of 
the tool as a lathe to customers 
who stopped at the bench and ex- 
plained that it could be used also 
as a dise sander, bench saw, ver- 
tical drill press, router-shaper and 
as a portable electric drill. An 
illustrated folder was given to in- 
terested customers. 

Mr. Silver also promoted the 
tool in four, two column by six 
inch, advertisements published 
during the three months in the 
local weekly shopper. 

The tool was offered on a time 
payment plan. 
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Collection Letters That Collect 


Past due accounts of New York dealer receive 
a series of form letters that moves all but the 
most stubborn cases to come in with some cash 


The first letter, a gentle reminder with 1 forgetfulness angle. 


63-85 NORTH STREET 
«a 3187 3188 


MIDOLETOWN NEW YORK 


October 18, 1953 


Mr.John Doe 
Middletown, New York 


Dear Mr. Doe: 

Just a note about your account. 

No person lives who doesn't forget once ina 
while--who hasn't come up out of the cellar and left 
the light burning. 

30 this letter is just to remind you that a 
check is due. 

May we have it please? 


Yours very truly, 


AYRES & GALLOWAY HDWE CO 


Amount Due $12.45 


nigra oe 


AYRES AND GALLOWAY HARDWARE COMPANY, Inc. 





INC 





Most hardware stores have some 
monthly charge accounts and soonet 
or later run into the problem of 
collections on past due accounts. 

Failure to pay promptly may be 
the result of simple human neyli 
gence, misplacement of a regulat 
statement, or it may be an attempt 
to skip payment. 

Whatever the cause, it is a gener 
ally accepted business principle that 
a satisfactory collection position 
can be maintained with reminde: 
letters. 


Letters Get Results 

Ayers & Galloway Hardware (o., 
in Middletown, N. Y., has accepted 
this principle and uses a series of 
three form letters which keeps its 
accounts receivables in a good po- 
sition. 

The first letter removes about 85 
pet of the accounts from the past 
due list. The second letter removes 
about 90 pct of the accounts that 
remain, and the third letter just 
about clears the list. 

For the more difficult situations, 
there are some additional collection 
letters, and other means available, 
to pry loose a check or cash to settle 
an account of too long standing. 
When collections reach this stage, 
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the management decides what steps 
to take to fit the method to the in- 
dividual involved. 

The three-letter series follows a 
routine pattern and is handled au- 
tomatically by the accounting de- 
partment. A list of past due ac- 
counts is made up each month. 
Names are segregated as to which 
letter is to be sent. An original 
form letter is typed and put on the 
desk of a company official for sig- 
nature. 

An account in satisfactory con- 
dition receives a regular first-of- 
the-month statement. If payment 
is not made in 30 days a reminder- 
type statement is mailed. If an- 
other 30 days lapses without pay- 
ment a second reminder-type is 
mailed. Thirty days later the series 
starts, and a letter sent every 30 


days. 


It's Easy to Forget 


The first letter is a gentle nudge 
to get the bill paid, and takes the 
position that it is just human na- 
ture to forget now and then. 

The first letter follows: 

“Just a note about your account. 

“No person lives who doesn’t for- 
get once in a while—who hasn’t 
come up out of the cellar and left 
the light burning. 

“So this letter is just to remind 
you that a check is due. 

“May we have it, please?” 

The second letter firms a bit. It 
uses phrases such as “your account 
with us is seriously overdue” and 
“mail us your check at once.” 

The second letter follows: 

“Your ability to obtain credit is 

most valuable of all your busi- 
ness assets. 

“Isn’t it important, therefore, 
that you take extra precautions 
against loss or impairment of your 
credit reputation? 

And, of course, there is only one 
wav in which you can protect your- 

(Continued on page 155) 


Third collection letter, warns cus- 
tomers not to stretch their credit 
and to send in a check right away. 
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AYRES AND GALLOWAY HARDWARE COMPANY, Inc. 


83-85 NORTH STREET 





Mr.John Doe 
Middletown, New York 


Dear Mr. Doe: 


Your ability to obtain credit is the most 
valuable of all your business assets. 


Isn't it important, therefore, that you take 


extra precautions against loss or impairment of ir 
credit reputation? 

And of course tnere is only one way in which 
you can protect yourself--to pay your bills with 
reasonable premptness. 


Your account with us is seriously overdue and 
we urge again--for your sake as well as ours--that 
you mail us your check at once. 


Yours very truly, 


AYRES & GALLOWAY HDWE 


Amount Due $12.45 





Second collection letter, an invitation to protect credit rating by 


prompt settlement of bill. 


83-85 NORTH STREET | 


December 18, 1953 


Yr.John Doe 
Middletown, New York 


Dear Mr. Doe: 


If you stretch this rubber band too far--it will 
break. 


Credit too, can be stretched--but it also has a 
breaking point--and that is what I want to talk to you 
about. 


The extent and stretch of credit is determined by 
customer cooperation, and in your case we have gone as 
far as we can--without some definite evidence of your 
intentions. 


It is important therefore, that you send us either 
a check in full or a partial payment. 


Your failure to act promptly on this suggestion 
will force us to the conclusion that you are unwilling 
to cooperate with us. 


Yours very truly, 


AYRES & GALLOWAY HDWE CO INC 


Amount Due $12.45 

















Self-Selection Encourages 


Store-Wide Shopping 


Merchandised for quick service, 8,000 people were 


served during the three-day grand opening of this store 


With 8,000 people attending a three-day grand open- 
ing, the Ingrassia family of Rockford, Ill.. launched 
their second Ace Hardware Store in that city. This 
new store is merchandised for self-selection. 

“We have some self-service at present, and may 
expand it,” reports Mr. Ingrassia. “Our idea of self- 


service is not to eliminate clerks. It is to display more 
merchandise for self-selection so that customers are 
encouraged to browse around the store; to see, handle, 
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and buy more goods. We are not using carts or 
baskets, and will wait to see how the public buys with- 
out them.” 

This store, located in the downtown district, occupies 
a building in which a hardware store had been operat- 
ing for 51 years. However, when the Ingrassias took 
the premises it was completely remodeled inside to 
offer a number of self-selection features, including two 
cash and wrap stations. 


Left—One of the two cash-wrap 
stations which speeds handling. 


Below—lInterior of the store. Note 
the cash-wrap station's location. 
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The grand opening, widely advertised in newspapers 
and over Rockford radio stations, was unique in that 
it offered no prizes, no entertainment, no refresh- 
ments. Instead, customers were given exceptional 
merchandise bargains. 

There are four general salespeople in the 40x150-ft 
store, in addition to four appliance salesmen. Two 
trained clerks, who man the U. S. Sub Postal Station 
in the hardware store, also take care of telephone 
inquiries. 

There are telephone extensions in each department 
so that when a person telephones the store, the answer- 
ing clerk in the postal section can quickly connect the 
caller with the proper department. This speeds service 
to a decided degree. 


Two Cash and Wrap Counters 


There are two cash and wrap counters. One is sta- 
tioned towards the front of the store, and the other 
towards the rear. This saves customers time and 
trouble for they don’t have far to go, once having 
selected their merchandise, to pay for it and have it 
wrapped. 

“We have enough clerks stationed about the store,” 
says Mr. Ingrassia, “so that those who want service 
can get it quickly. The clerks can also guard against 
pilferage. 

“With increased display and with self-selection, w-: 





Appliance department provides ample room f 


inspection. 


expect our pilferage rate to go up somewhat. But we 
think it will be offset by greater sales.” 

Fixtures in the new store were built by the In- 
grassias, but they follow the pattern of fixtures de- 
signed by the Ace Merchandising Service. 

Extra stock is carried in bins in the base of the 
islands and counters. All items on display are plainly 
price-marked. Some reserve stock is also stored in a 
small area at the rear of the store. But there is a large 


View of the 40x150 ft interior. Four general salespeople man the store, with four more solely for appliances 
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Warehouse, out of the downtown Rockford area, and 
trucks make daily deliveries to the two Ingrassia hard- 
ware stores, 


The floor of the store has two levels, the rear half 


ss 


being about a foot higher than the front part of the 
store. Flooring in the front of the store is hard 
wood, while the rear has an attractive asphalt tile floor 
covering. 

One reason the Ingrassias chose the particular loca- 
tion that they did for their second store is because the 
people of Rockford have been accustomed to buying 
hardware and related needs there for half a century 
It was felt that considerable additional volume would 
be secured with greater stocks, merchandised for self- 
-election. 

An important department in the new store is appli- 
ances. In fact, the Ingrassias employ six appliance 
salesmen for the two stores, and much of the firm’s 
promotional budget is devoted to appliances. 

A complete basement service department for appli- 
ances, radio, and television is maintained in the older 
store. It will also handle service for the new estab- 
lishment. 

Another method of maintaining high volume and 
also for securing appliance prospects is through a 
bottled gas service. The store has over 700 accounts, 
and servicing them turns up many excellent appliance 
leads. 

In addition to advertising, the Ingrassias promote 
their stores by exhibiting at the Rockford Home Show, 
und in six other county and township fairs in the area 


Live Bait Doubles Tackle Sales 


When Fred Franklin, owner of 
Tama 
Iowa, installed a live bait depart- 


ment, sales of sporting goods dou- mon and a number 
bled within a year. amounted to $20. 


Many customers, though they Minnow 


buy less than $1 worth of bait, also stance, have increased five times 


Live bait sale being made by Fred Franklin who also sold customer 


minnow bucket and tackle box. 
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buy fishing tackle and vacation sup- 
Hardware Co., in Tama, plies. Sales amounting to $5 to $10 in. 
worth of equipment are not uncom- 


bucket 


since the bait department was put 
Worm bedding is another pop 
ular item. 

The bait department is a traffic 
builder. It pulls customers from a 
wide area, and also brings them 
back year after year. 

Mr. Franklin buys live bait from 
farmers, and also gathers bait from 
creeks and rivers. Small boys 
gather night crawlers. Live bait 
sells for 25 to 40¢ a dozen, and 
costs only a few cents per dozen. 

The season is from April 1 to 
Nov. i. 

The department’s equipment con- 
sists of a water tank and a 14-hp 
motor. The tank is 2 ft deep, 3 ft 
wide and 10 ft long. It is divided 
into two compartments for dif- 
ferent kinds of bait. The electric 
motor circulates and aerates the 


of sales have 


sales, for in- 


water, thus cutting down on the 
water bill, and keeps the water 
fresh. 

The department is advertised 
with a sign in the window that 
reads, “Live bait for sale here,’ 

| and it is mentioned in newspaper 
advertisements. 
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Shopping Center Store 





25% of Volume in Paint 


Carl Payne’s C. & P. Hardware 
is part of his own Shopping Center 
south of Madison, Wis. It 
of the best traffic, volume and profit 
makers in the center which grosses 
$2 million annually. 

Paint and allied lines account for 
25 pet of the hardware store’s vol- 


is one 


ume. 

Located on a highway between 
and Monona Village, the 
C. & P. Shopping Center has a 320- 
ft frontage and a depth of 350 ft. 


Madison 


The hardware store as s 


een from the center's parking | 


Hardware store operated as part of privately owned 

shopping center is one of best volume builders in 

group. Highway location with good parking helps 
to build $2,000,000 total volume 


Carl 
his several stores. 

C. & P. Hardware occupies a 
90x40 ft and has two en- 
trances. It and all other stores in 
the center are 100 ft from the high- 
way and are served by a parking 


— 


lot with accommodations for 75 au- 


Payne employs 80 people in 


store 


tomobiles. 
Says Mr. 
get to know 
lines of merchandise we 
our parking facilities many of them 


Payne, “As shoppers 


about the extensive 


sell and 


ee ol 


HOUSEWARES and roys 
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shop here rather than go into down- 
town Madison.” 

The reputation of the C. & P. 
hardware store and other units in 
the Shopping Center has made it 
unnecessary for extensive adver- 
tising, 
radio advertising is used. 

One of the outstanding depart- 
ments at C. & P. Hardware 
paint section extending 60 ft along 
one wall with 8 ft of wooden shelv- 


Occasional newspaper and 
is its 


ing. Six 4x8 ft paint islands, built 
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Mass displays of insecticides, plant and lawn preparations occupy 
space next to mechanics’ tool section. 


by the staff, feature paint and re- 
lated lines. Portions of the wall are 
devoted to a display of wallpaper 
patterns. A large stock of wallpaper 
books is also provided. 


“We do an excellent paint vol- 
ume,” says Mr. Payne, “because 
numerous home owners get all of 
their paint and allied lines here 
without having to travel long dis- 


od 


tances. Men come into the store 
wearing paint spattered clothing to 
yet extra supplies of paint and ac- 
cessories. They would not drive 
downtown in such attire. Our cus- 
tomers consider this as a friendly 
neighborhood store.” 

The store’s paint agitators are 
in use all during business hours. 

During the warm weather months 
large stocks of package and bulk 
lawn and garden seeds are shown in 
20 ft of step-up racks. One rack is 
topped with a sign calling attention 
to the store’s power and hand 
mower repair and sharpening  ser- 
vices. 

The mower service is staffed by 
three trained factory workers who 
work for C. & P. from 4 p.m. until 
closing time, six nights a week. 

In good weather during the gar- 
den seasons outside displays of 
trellises, mowers, garden and poul- 
try fencing and other bulky items 
are displayed outside the hardware 
store. 

A roofed, open sided area will 
soon be converted into a complete 


(Continued on page 152) 


Services 400 Water Softeners 


A soft water service operated 
by Stacy Furniture & Hardware 
in Reedsburg, Wis. (population 
5100), provides constant contact 
with 400 customers. 


Operated as Stacy’s Culligan 
Soft Water Service this depart- 
ment of the business served 232 
customers when the franchise was 
acquired two years ago. New cus- 





Portion of appiiance display with water softeners at far end. 
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tomers are being added each 
month. Some customers buy their 
own water softening units, others 
lease them from Stacy’s. On 
rental units the installation fee 
is $10, plus monthly service fees 
dependent upon the quantity of 
water used. 

When necessary rental units are 
exchanged at no cost to the cus- 
tomer. 

The service man for the firm’s 
soft water division tries to learn 
from customers the age of the 
various types of appliances they 
use and their possible interest in 
other types of equipment. They 
also provide leads for the sale of 
replacement equipment for farm 
and home use. Customers of the 
service are also told of used appli- 
ances the firm has acquired in 
trade-in sales. 

Newspaper and radio advertis- 
ing tell the story of the firm’s 
merchandise and the varied services 
it furnishes. 
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Shallow display bins run from 


store wall shelving to inner edge 
of visual front window. 


49 display bins on wall 


running into window help 


turn window shoppers 
into hardware store’s 
customers 


Eye-Catching Git Displays 
Pull Traific From Street 


Unusual window displays and 
radio and newspaper advertising 
pull traffic into the gift depart- 
ment at the Estherville (lowa) 
Hardware Co., 12 months of the 
year. Neat displays offer a wide 
variety of high quality and low- 
priced merchandise in a manner 
suggesting that of an exclusive 
gift shop. 

Attractive displays pull window 
shoppers into the store and induce 
them to start browsing and then 
to buy giftwares for their friends 
and often for themselves. 

A 49-section wall display runs 
from the inner edge of one of the 
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visual front windows to wider and 
deeper store displays. 

Harry Bauman, owner of Esther- 
ville Hardware, built the 49-sec- 
tion window wall unit of °%¢-in. 
plywood, each section measuring 
6x6 in. The edges of the display 
unit facing the window are curved 
to help blend it with the inner side 
of the window. 

The window gift window area is 
easily accessible so that customers 
may examine the contents of any 
of the individual sections with 
ease. Most of the individual com- 
partments are given to but one 
item ranging from inexpensive 





Gift Selling 


figurines to electric housewares 
items. 

In addition to the window shelv- 
ing the firm devotes two islands 
and 20 ft of wall area to dinner- 
ware, glassware, pottery, figurines 
and electric housewares. 

Dolores Walsted and Mardelle 
Bloom, who have charge of the 
gift section, are good housekeepers 
so that merchandise inspection 
does not leave a shopper with 
soiled hands. Although exchanges 
are not frowned upon, there are 
few returns. 

The gift department keeps lists 

(Continued on page 158) 
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A Small Store a 
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How would you make a 60x20-ft store look more 
spac ious? 

The Neighborhood Hardware at 1228 S. Woodward 
Ave., in Birmingham, Mich., looks larger than it is by 
the use of 4-ft aisles along either side. Placement of 
island units parallel to the street is another aid in 
making the store look larger. 

Island displays are kept to a minimum of 50 in. high 
to permit easy view of all merchandise in the store 
from practically any angle. Ledges atop the sidewall 
fixtures are used for showing bulky items-——wheel 
goods, galvanized ware and tool boxes—with none of 
the items reaching up to the ceiling. 


Open Display the Rule 


Open display is the rule for most of the store. Some 
smaller items are kept in small drawers, above which 
are cabinets the doors of which are used for sample 
panels of cabinet hardware, builders’ hardware and 
various Other display units which are offered by man- 
ufacturers. 

The angled front display room has Perfo-board 
panels for supporting shelf displays at varied levels. 
These panels attract the eyes of window shoppers 
right into the main display area. Panels are finished 
in gray, cream and rose shades. 

Planned and fixtured by W. C. Heller & Co., Mont 
pelier, Ohio, the store is managed by Charles Reynoids 
and his brother, Roger, the owner of the business not 
being active in its management. 

Located on a main road just below the intersection 
of two eight-lane highways, the store is in a smal! 
shopping area about half a mile from the center of 
sirmingham, a town of 16,000. Parking facilities in 
the area are ample, which is a decided advantage in 
competing with the more crowded downtown section 
of the city. 

Although the store is designed particularly to attract 
neighborhood, do-it-yourself customers, many out-of- 
towners passing through the community stop to buy 
needed items or to browse. 

Neighborhood Hardware’s trading area is largely 
populated by middle-income families doing much of 
their own maintenance and repair work. 


Four Island Units 


Of the store’s four island units, the first two are 
step-ups with four display levels. Seasonal goods are 
featured on the first island, the second being devoted 
largely to showings of utility goods in demand much 
of the year. Bulky seasonal goods—fertilizer, wheel- 
barrows and hose in the garden season-——are shown on 
the third island. 

Plumbing supplies for the home owner occupy the 
fourth island. A fifth unit in the rear of the store is 
a combination nail bin and wrapping table. Impulse 
items are constantly displayed on this unit and many 
sales are made there. 

For ease in serving the public and to limit unneces- 
sary foot work the bulk of the firm’s stock is on dis- 
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Neat and compaci is this wall display of hand and 


power tools. 


Below—Steel goods and galvanized ware are shown 


by the wrapping table where all waiting for pack 
ages are reminded of these items. 
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play. A large proportion of the firm’s sales are on a 
self-service basis. All merchandise prices are plainly 
shown in this neatly arranged store. 

Good housekeeping is a rule in the store. The entire 
show room is dusted thoroughly at least twice a week 
in the warm weather when the store door is open most 
of the time. 

Women entering the store immediately see a 30-ft 
sweep of housewares to their right. Emphasis is on 
modern colored wares. 

A wide assortment of hand and smaller power tools 
and accessories for the week-end mechanic are dis- 
played directly opposite the housewares section. It js 
not unusual for husbands and wives to visit the store 
together, shop on their own and meet back at the 


wrapping table, each having bought a wide variety of 
A wide variety of stock is kept in this section, only merchandise 
the small items in drawers not being sampled. 





on impulse as the result of browsing 
through the store. 


Sells 1,000 Tires a Year 





Automobile tires have made a tinues to increase. The line was store, telephone and _ personal 
come back at Prescott Hardware discontinued when rubber was solicitations on commercial ac- 
Co. in Prescott, Ark. rationed early in World War II. counts and a tire mounting service A ser 
A thousand tires were sold dur- The store’s tire program pro- by store porters. sion an 
ing the past year, and volume con- vides for displays throughout the The display arrangement elimi- housewé 
nates the allocation of specific income | 
space for a_ sales department. of the | 
Tire displays scattered throughout hardware store remind salesmen Tires have been placed in metal pliance 
to mention tires and remind customers that store handles tires. standards so they stand upright also pro 
at floor level. Two tires are on tomers 
display near the entrance, and Succe 
others scattered throughout the is attri 
store in what was unusable floor G 
space, 1 E 
With tires on display through- 
compete 
out the store, salesmen are re- . TT 
minded constantly to mention eas 
tires to customers, and everywhere a - : 
customers look they see tires. Genel 
Commercial tire business has 
tomers 
been built by John M. and Dan conditi 
Pittman, the co-managers, tele- aca 
phoning and making personal calls Pipe 
on truck owners. ‘ide Se 
When the tire line was re-intro- ental 
duced a year ago the managers put out th 
on a concentrated drive to call on only $¢ 
commercial prospects. pa 
The store has a franchise on ‘ia 
tires that enables it to compete essial 
price-wise with tire distributors. deal an 
Tire servicing is limited to the seieits i 
mounting of new tires by store ome 4 
porters. The store does not repair ot: i 
casings or tubes nor offer road a prot 
service. plus | 
“Years ago it was desirable that trade. 
(Continued on page 153) 
HARD 
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Service Department 





Repair Work Boosts Sales 


A service department for televi- 
sion and radio sets and electric 
housewares produces about $20,000 
income a year for Sol Cohen, owner 
of the Columbia Hardware & Ap- 
pliance Co., in Arlington, Va., and 
also provides valuable leads on cus- 
tomers for merchandise. ; 

Success of the service department 
is attributed by Mr. Cohen to: 


Guide-posts to Success 

1. Employment of experienced, 
competent repairmen. 

2. The keeping of promises as to 
when jobs will be completed. 

3. A guarantee on all repairs. 

Service helps sales because cus- 
tomers make known to the store the 
condition of their sets and electric 
housewares. 

A customer brought in her elec- 
tric iron for repair. Mr. Cohen esti- 
mated the job at $6, and pointed 
out that a new iron would cost 
only $9.95. He sold a new iron. 

Another customer owned a tele- 
vision set on which repairs were 
becoming costly. The store made a 
deal on a new set. Trade-in allow- 
ance on the old set was $35, repairs 
came to $15, and the store sold the 
set for $69.95. Thus, the store made 
a profit on the sale of a new set 
plus $19.95 on the sale of the 
trade-in. 
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Department income is $20,000 and produces leads 


to many sales. 


Experienced mechanics who turn 


out work are key to successful service department 





Customer's need for new iron is made evident when bringing in old 
iron for repairs. 


A woman brought her toaster in 
for repair, and noticed a television 
table and pair of upholstered chairs. 
The following evening she and her 
husband returned to purchase the 
table and chairs. 

“These instances could be multi- 
plied endlessly,” Mr. Cohen ex- 
plains. 

The service department, he esti- 
mates, has increased store traffic 
and merchandise sales very sub- 
stantially. 

The department is in an 18x25 
ft area at the rear of the store. 


And customers have to go through 
the hardware, appliance or furni- 
ture departments to reach the ser- 
vice counter. 

The service staff includes three 
full-time mechanics, two on tele- 
vision sets, and one on electric 
housewares. The men average five 
service calls daily. 

Employment of first-rate me- 
chanics with plenty of practical ex- 
perience is necessary for a good 
service department, Mr. Cohen 
points out. 

Mr. Cohen checks on references 
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Service department customer becomes interested in furniture 
department merchandise. 


given by an applicant, both as to 
his personal character and to his 
mechanical skill. Then he pays close 
attention to a new man the first 
few weeks he is on the staff to make 
sure he is competent and learns the 
department’s routine in thorough 
fashion. 

In fact, Mr. Cohen feels that a 
store owner needs to give a service 


. 


department much personal atten- 
tion to make it a success. This at- 
tention includes making sure cus- 
tomers are satisfied, studying time 
it takes to make repairs to make 
sure charges are correct, and check- 
ing inventory regularly. 

The keeping of dates for com- 
pletion of repairs is emphasized by 
Mr. Cohen. 


“When we estimate the time it 
will take to do a repair, we prefer 
estimating a few days longer, in 
some cases even a week longer if 
we are busy, rather than disappoint 
a customer,” he said. 

“If we can deliver the item a 
couple of days ahead of schedule, 
the customer gets that much added 
satisfaction from dealing with our 
store.” 

All labor on repair jobs is guar- 
anteed for 90 days. 

“We have first-rate service men 
who do quality repairs and we want 
to make sure at all times that there 
are no comebacks,” Mr. Cohen re- 


ports. 


Has Technical Library 


He points out that his men are 
backed up by a library of technica] 
books and a parts stock valued at 
$12,000. 

“Where there is a call-back with- 
in the 90-day period, we make the 
repair without charge if workman- 
ship is at fault,” he said. 

However, if the new trouble is 
outside the area of the guaranteed 
repair the usual charges are made. 
The minimum charge on every ser- 
vice call is $5. 

“In my opinion the dealer who 
does not have a service department 
is letting a fine opportunity slip 
away from him,” Mr. Cohen com- 
mented. 


How to Increase Space for Displays 


Adjustable 
display boards hung on shelf sup- 


shelving, swinging 
ports and displays hung from ceil- 
ing supports provide space for a 
wide variety of merchandise at the 
Corbett & Farrell hardware store 
in Swampscott, Mass. 

These methods were used to in 
crease display space when the store 
Was taken over last spring. 

Two manufacturer’s display 
units can be swung from one verti 
cal shelf support board, and both 
sides of the unit used to show mer 
chandise to prospective customers. 

Long, narrow items, like dog 
chains and leashes, are hung from 
the ceiling supports. Ceiling stan- 
chion supports were drilled and 
threaded to take 3/16-in. bolts. 
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Growing plants from the nursery department add to the appearance of the gift shop section. 


ack with- 
make the 
workman- 


rouble is 
laranteed 
ire made. 


“1 New Lines Bring 10-Fold 


aler who 


“1 Tnerease in Woman Traffic 


hen com- 


A Texas dealer adds growing plants and giftwares 
2 8 





to attract greater proportion of women shoppers 
ee | 
she How would you change yout 
traffic ratio from ten men to one | dt Si 
women to the reverse proportion? i 
ri Blanco Hardware accomplished ‘ 


c this feat by addition of a green 
house and expansion of its gift 
; wares section. Now the firm at 
} Vf 2123 Blanco Road in San Antonio, 

Tex., is operated as Blanco Hard- 








casted 
_— ware & Nursery. 
Charles Palmer, one of the co 
> owners of the business, says, “Be- 
| fore we put in our gift and nurs- 
, ery departments we had ten men The store and greenhouse both provide a wide sweep of visual window: 
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greenhouse was constructed With 
an opening into the main store. 
Mrs. Moore was employed as buyer 
for the gift shop extension on the 
hardware store. 

Floyd Palmer, a_ brother of 
Charles and a co-owner of the 
business, says, “The nursery de- L 
partment helps our hardware busi- 


Cherles #. ness and vice versa. The modern 
Moore, manager residential area, we serve, has 
of the nursery many home-owner couples who are 
division, contacts constantly improving both the ex- 
his landscape terior and interior of their homes. 
men through their We grow a wide selection of trop- 


5b; > ° : 
mobile phone. ical and indoor plants and plant 


them free of charge for our cus- 
tomers so that they will get a 
proper start in their new sur- 


roundings.’ 





Handle Shrubs and Plants Dairy 

10 pet 

No cut flowers are handled by at Bart 

the firm, only growing shrubs and St.. in 

plants. Requests for cut flowers manage 

to one women customer. Now the former paint factory, the business are referred to a nearby florist, plete s 

ratio is ten women to one man, has been subject to continuing who in turn suggests visits to the display 

and we are very happy about it.” expansion in its showroom. size Blanco store for lines it handles. of dai 
The firm’s customers have the and in the lines of merchandise Blanco Hardware & Nursery ex- crease. 

use of a parking area on both sides handled. hibits at local flower and garden Since 

and in front of the corner store Five years ago Charles H. shows, finding that this type of have 
With a capacity of 75 cars. Moore, an experienced nursery- show is an excellent means of call- sales. 

Founded 14 years ago in a man, Was hired and a 30x62-ft ing attention to its merchandise Mr. | 

and services. Thousands of visi- mercha 

tors saw the firm’s exhibit at the supplie 

- show, last April, with those who have tl 
Spit ee ee registered at the booth being in- agers 

BLANCO HARDWARE 6 NUASERY >» » » | vited to participate ina drawing | in his 

for some large hydrangeas and sels 

SPORTING GOODS _© GETS © GARDEN TOOLS © FERTILIZERS © MSECTICIOES various garden supplies. This An « 


Telephones: P 2488) P 24802 2123 BLANCO ROAD 


SAN ANTONIO |. TEXAS increas 


helped build a larger mailing list 
for the Blanco company. No pur- 
chases were required. 


19 


partme 
section 





















Lee el oe stocks 
Addition of its giftwares and : 
section 
nursery departments has helped th t) 
; lan 
ets evans is Reminder sent to the firm to more than double its . 
ie- ror 
any of firm's 500 volume. After establishment of tal j 
‘ . » metal 1 
charge account the nursery, customers asked for hich t 
» Ny 7, ‘ igh ti 
customers when landscaping service. Adrian e 
they have not _ : ‘ As € 
ig Blume was hired to direct this 
Just A made recent visits tivit He j la tie ally ad 
; activity. ‘ee w assisted by 
Reminder... fo the store. spall ‘ ong sie = ’ : : Lancas 
that you don't four men, their equipment includ- 
owe us any ° ° ° makes 
ing a ranch wagon with a mobile 
sale of 
telephone. : 
import 
, sj » £ *¢ . id g . 
( olored slides of landscape job relatio 
are projected at the store to in- Over : 
« 
terest prospects and customers in Smith 
the services of the nursery staff. dairy 
Location of the sporting goods sale o 
department outside the entrance for the 
(Continued on page 156) The 
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cted with 
iin store, 
!as buyer 


“““1 Complete Stocks Bring 


other of 
«| 4-Fold Dairy Supplies | 

‘serv de- -_ 7 . ‘ 
a O airy Supplies Increase 
é > DUSI- e 

> modern 
rve, has 
| Who are 
h the ex- 
ir homes. Western hardware dealer changes line from 
of trop- . ll ] 
mapred small seller to 10 pet of gross volume 
our cus- 


ll get a 


ew sur- 
lants Dairy supplies now account for employs a representative who in- ize the value of the outside contacts 
10 pet of the annual sales volume stalls the machines and instructs brought about by our milking ma- 

idled by at Barth Hardware at 145 S. 9th the buyers how to operate them ef- chine agency, this is by no means 

rubs and St., in Lincoln, Neb. When store ficiently. He calls on the farmer our entire effort in establishing a 
flowers manager John H. Smith put in com- once a year, and will at any time close relationship between Barth 

y florist, plete stocks and gave them good vive major repair service. Hardware and the dairy owner. A 

ts to the display, the sales curve on all types Mr. Smith says, “While we real (Continued on sili 144) 
handles. of dairy supplies started to in- 

rsery ex- crease. 

| garden Since the spring of 1951 Barth's Filter disks are the traffic building center of dairy supplies sect 

type of have quadrupled dairy supplies 

; of call- sales. 

‘handise Mr. Smith says, “To successfully 

of. visi- merchandise dairy equipment and 

t at the supplies, the hardware dealer must 

ose who have the exclusive agency for one 

eing in- major, nationally advertised item, 

drawing in his trading area. He must main- 

‘as and tain contact with dairy owners.” 

3. This An outstanding example of sales 

ling list increase in the dairy supplies de- 

No pur- partment is in the metal wares 


section. Thanks to completeness of 
stocks and displays, volume in that 
section has grown 21 pct in less 
than three years. 

Prominently displayed with the 
metal items are filter disks for thei) 
high traffic building power. 


res and 

helped 
uble its 
nent of 
ked for 


Adrian b . 
et this As exclusive agent for a nation- 
at to ally advertised milking machine in 
hinaliaid. Lancaster County, Neb., the firm 

; makes a reasonable profit in the 
mobile 


sale of the machines. Even more 
important—it establishes a close 


» jobs . ‘ ° . 
pe relationship with the dairy owner. 








to in- , 
z Over a period of years, says Mr. 

mers in eS ‘ 

taff Smith, constant contact with the 
y staff. : ‘ 
y ’ dairy farm operator results in the 
; goods sale of supplies and minor parts 
itrance for the machines. 
) The milk machine manufacturer 
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Do-It-Yourself Plan Used 





In Fixturing Hardware Store 





Modernization Cost $200 


An Illinois dealer and his employees take their 
own advice, ‘Do-it-yourself, to provide better 


display, quicker service and build store traffic 


“Do it yourself,” is the advice many hardware deal- 


















ers give their customers. 

Owners and employees of Frey Hardware in Beards- 
town, Ill, took their own advice and then modernized 
the 40x50-ft store at a cost of $200. 

Why did Frey Hardware modernize? 

What were the results since the program was started 
late in May, 1953? 

C. E,. Hobrock, manager and co-owner, says, “We 
modernized because we desired to show more mer- 
chandise, speed customer service and increase our 


Before, dark front of double store. 


After, paint brightens the exterior. 
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ore traffic. These aims have been accomplished and 
sales have shown a 15 pct increase since completion 
of the six months modernization job. 

“This business was established 65 years ago, but 
no changes in our fixtures were made until about two 
years ago. More complete changes in side and out- 
ide the store—were made in 1953. 

“Our plans for modernizing our store fixtures were 
obtained from various articles appearing in HARDWARE 
Ack, particularly the article, Modernization for $20, 
telling how employees of Service Hardware in Dun- 
kirk, N. Y., altered fixtures in that store. (H. A. May 
28, 1953, p. 56.) 

“Public reaction to our modernization program has 
heen very favorable. Our plans call for future improve- 
ments In our fixtures and in our service.” 


Service Was Uninterrupted 


All exterior and interior improvements were done 
during business hours with no interruption to service 
to customers. 

The show room changes were begun with removal 
of floor-to-ceiling shelving and installation of strip 
canopy ledge with concealed fluorescent lighting. Old 
counters and show cases were removed and. open 
display fixtures were built. 

Materials from the old display units were utilized 
where possible. 

Prior to modernization the color of the interior was 
tan. Each department now has its own pastel shade 
including blues, pinks and greens. 

Frey Hardware’s store front was dark green. Paint 
changes it to a light gray, the lighter shade giving 
the store a more open effect. Open back windows, used 


2ight—Before, gla yes and high shelves 


Below—New islands make merchandise visible. 


betore the modernization program was started, con 


tinue to be of that type. Small basement window 
under the base of the display windows were covered 
with corrugated metal siding to add to te modern 
appearance of the store. 

Located in a city of 7,000 population, the firm serves 
a 20-mile radius trading area——iargely agricultural 
and with about 20,000 residents. In addition to its 
10x50-ft display room the firm has another 20 ft in 
back of the store used for sheet metal work, pipe 
threading and storage. The second tloor and basement 
are used for merchandise storage. 

Three salespeople assist Mr. Hobrock, one being a 
student, Mike Long, who works after school hours and 
on Saturdays. Albert Lee is a store salesman and also 
delivers and services bottle gas customers. Mr. Lee 
installs TV sets with the assistance of Fred Weishaar, 
an independent television technician. TV sales have 
recently shown an increase since good reception 1 
possible from KHQA, Hannibal and Quiney. M) 
Marjorie Dodd, the firm’s bookkeeper, also doe on 


selling. 
Mr. Hobrock is a partner of Maj. R. W. Frey, an 
Army Air Force officer. 
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Selling Boats to Sportsmen 


Baraboo, Wis., is in a_ region 
that attracts anglers and hunters 
many months of the year. Elwin 
Fels, owner of the Marshall-Wells 
store in that town caters to these 
visitors with boats, motors, fish- 
ing tackle and equipment, guns, 
ammunition and other hunters’ 
needs. 

He also sponsors a local annual 
sports show. 

In 1952, Mr. Fels sold 18 boats. 


A Wisconsin dealer caters to anglers and hunters— 

sells them boats, tackle and other outdoor merchan- 

dise. Ample stocks and annual sports show attract 
local fans and out-of-towners 


By June, 1953, he had exceeded 
that volume by more than five 
units in prices ranging from $200 
to $850. From mid-March until 
mid-October the store has at least 
one boat on display inside the 
store and one in front of the store. 

During the fishing months, 
tackle occupies the display win- 
dow much of the time, displays in 
the fall emphasizing equipment 


for hunters. Business in boats, 


motors and other accessories and 
hunting and fishing equipment is 
done with residents and visitors. 

Located on the square and fac- 
ing the county courthouse the Fels 
store is in a good traffic location. 

In addition to the good volume 
in boats the store sells 25 or more 
outboard motors a year, as well 
as oars, cushions and other equip- 
ment. 

The rear of the store has a log 


Elwin Fels, left, explains construction features to a prospective boat buyer. 
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YOU'RE INVITED: sena coupon to 


join Remington Retail Merchandisers’ Club 
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RETAIL MERCHANDISERS’ CLUB 





RECEIVE PRODUCT NEWS BULLETINS, SPECIAL 
SELLING INFORMATION—AT NO OBLIGATION! 


Here’s your opportunity to join thou- 
sands of wholesale and retail salesmen 
who now sell more because they know 
more about things their customers are 
interested in. 

As a member of Remington’s Retail 
Merchandisers’ Club, you'll find it easy 
to stay posted on hunting facts, guns 
and ammunition, and new selling tech- 


! \ 
| NOW T Rifted slug in 28 Gauge 





20 and 410 gauges. 
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Remington announces the new 28 
gauge rifled slug—available for the first 
time as a standard production shotgun 
load! Owners of 28 gauge shotguns, 
intended for maximum loads and in 
good condition, will now be able to use 
them for deer hunting. 
rifled slugs are also available in 12, 16, 


niques. You'll read it all in the club 
bulletin, and in special booklets like the 
one on shotguns, shown above. 

In fact, you'll find your Retail Mer- 
chandisers’ Club membership a_ gold 


mine of information on every aspect of 


firearms and ammunition, hunting and 
shooting. And because, when it comes 
to selling, there’s no substitute for a 


° um 


or thet Big Mee mast? 


‘cial esse: wae snmenrte 
< jedinaaes oan ovo 
-- “ 
raven © Se 














thorough, detailed knowledge of prod 
ucts and their uses, the facts you learn 
through the Retail Merchandisers’ Club 
will pay off in increased prestige and 
profits. 

If you’re not yet a member of the 
Retail Merchandisers’ Club, here is your 
opportunity to join. Just clip and mail 
the coupon and you'll be one of the 
thousands of wide-awake merchandisers 
who’ll get new selling ideas from the 
next issue of the club bulletin. Do it now! 


CLIP AND MAIL TODAY! 


Dept. H.A.-2 


Bridgeport 2, Conn. 


or obligation 
Name 
Store 
Remington Street 


City 
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SALES PROMCTION DIVISION 
Remington Arms Company, Inc. 


Yes! I wish to join the Retail Merchandisers’ Club and to receive 
all of its year-round benefits. | understand that there is no cost 


State 


Secs eee eee eee ee eee at 
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GRC CAP NUTS 
Attractive, bright finish 
* DEPENDABLE 
¢ RUSTPROOF 
¢ DURABLE 





GRC WING NUTS 


Exclusive, finger-grip 
design; easy to as- 
semble, 









disassem- 
ble; brightly finished: } 
clean threads. | 









For faster volume selling 
GRC exclusive die cast Wing | 
Nuts and Cap Nuts in fast sell- 
ing display assortments—packed 
four popular sizes to box! 


Also avaiable in bulk in all com- 
mercial finishes. 
Write today for samples & prices 


World's Foremost Producer of 
Small Die Castings 









GRIES REPRODUCER CORP. = | 


161 Beechwood Ave., New Rochelle, 4.Y. 
NEw Rochelle 3-8600 
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"MARSHALL WELLS, STORES a\ 


_ _ ELWIN FELs euuen * 





All passers-by see 


cabin type display area on which 
are mounted deer heads and a few 
specimens of good catches made in 
the surrounding territory. 

Mr. Fels conducts an 
Show which he finances 
himself at a about $125. 
He holds it at the local high school 
early in March, out- 
has a few fly casting 
with factory 


annual 
Sports 
cost of 
gym shows 
door movies, 


and rifle exhibitions, 


representatives helping out. Put 
on as a one night affair, the Fels 
Sports Show attracts about 600 


which is considered good 
1500 population. 
outboard mo- 


people, 
for a town of 
Mr. Fels has boats, 
and other 


on display at this show, 


tors sports equipment 


and signs 


this outdoor disp 


lay of one of Fels’ boats. 


to come to the store 
for a complete viewing of 
merchandise for sportsmen. 

“When I opened for business in 
1945, I determined to push sport- 
ing goods so as to make it one of 
the traffic pulling de- 
partments in my says Mr. 
Fels, “and it has turned out to be 
just that. 
by featuring 
throughout the year, 
aged to build a splendid 
volume, although there are many 
other retail outlets which have 
some stocks of sporting goods.” 

Outdoor display of boats brings 
many an impulse sale from $200 
Fels. 


urge people 
more 


biggest 
store,” 


By having a large stock, 
sports activities 
we have man 
sports 


and up, says Mr. 
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Spring 


is bursting out, 


all over | 


Soon—the robins will be here 
and folks will be getting ready to 
put up their screen doors again 


WILL YOU BE READY 
TO FILL THE DEMAND? 


STOCK up NOW 











WITH 











Ce 




















KEIL LOCK CO. inc 
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SCREEN DOOR SETS AND 
DOOR CLOSERS 


See Catalog for The screen door sets shown here are 


4 
oddtienal designe <> . made of Solid Brass with Bronze Bolts. 
— sat . . . The Door Closers are made of 
Seamless Steel, Dull Brass Finish. 
No. SC2 
Contact your jobber or write to 


CHARLESTOWN 
NEW HAMPSHIRE 
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TO DEALERS LOCATED IN 


SOUTHERN MASSACHUSETTS 
and RHODE ISLAND 


.. your Sharon Service Units are operated by 


MOBILE 





Still another distributor is added to the network of Sharon § 
Service Units rolling up to dealers’ shelves with 





. + the fastener line that makes money for you because 
@ THERE ARE 68 ASSORTMENTS FOR EVERY NEED 
@ OVER 1000 SIZES ... ALL COMPLETELY REFILLABLE 
@ NO INVENTORY PROBLEM—SMALL INVESTMENT 
@ SHARON GIVES YOU AN ENTIRE FASTENER 
DEPARTMENT IN AN INCREDIBLY 
SMALL AMOUNT OF SPACE! 








E SEE US AT THE 
Shawone Gal aud Sohal, Men snctano, 


BOOTH 157 


202-216 PURCHASE ST., BOSTON 10, MASS. FEBRUARY 22-24 


Sharon Assortments Mean Compact Packing ... Large Selection... Small Investment 
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AN IMPORTANT NOTICE 
TO HARDWARE DEALERS IN 


ke —— 


SHARON SERVICE UNITS OPERATED BY 


SOUTHLAND 





DISTRIBUTORS, 


HICKORY GROVE ROAD, ROUTE 8, CHARLOTTE, NO. CAROLINA 
will be bringing you your 





We are proud to have Southland join the rapidly-growing team 
of progressive distributors serving hardware dealers with Sharon 
Refillable Assortments. Right up to your door will come 68 

assortments of the most-wanted fasteners . . . in over 
1000 sizes . .. all refillable, and all at a surprisingly 
small investment! 








SEE US AT THE 


Sshanone Gut and Scheu Co CAROLINA SHOW 


BOOTH 33 
202-216 PURCHASE ST., BOSTON 10, MASS. FEBRUARY 22-24-25 


Sharon Assortments Mean Compact Packing ... Large Selection... Small Investment 
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ulated by offer- 

in g custon ers 

time  paymen 
plan. 











Time Payments Boost Sales 


Illinois dealer builds volume on bicycles, electric 
housewares, with deferred payment program. 


Bottled gas deliveries produce appliance prospects 


Time payments have proven to be 
a good volume builder on wheel 
goods and electric housewares for 
Althoff Hardware Co. in McHenry, 
I]. 

An unusual twist is given instal- 
ment sales occasionally by parents 


who use the plan to provide children 


super © 


with some practical financial educa- 
tion. The parents may arrange for 
the down payment on a bicycle, and 
set up the weekly payment schedule 
the payments to be made by the 
children, 

Althoff Hardware literally will 
sell merchandise on a “$1 down, $1 





a week” basis. Terms, of course, 





are set up to meet the convenience 
of the customer. Actually, most 
down payments are relatively large, Bicycle displays are built on first tier of step-up island. 
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ales stim- 
by offer- 
ustomers 
payment 

: OF TEAMWORK 

WITH THE HARDWARE TRADE 

4m fTHANKS and appreciation for 

your valued patronage through the 

years. You have justified our faith in 

_ the basic principles that form the foun- 

23 dation of our business — QUALITY - 

g VALUE - PERFORMANCE. 

You can be as proud to sell the com- 
plete Lenk line as we are to manufac- 
ture it—and why not? Dollar for dollar 
you offer better tools specifically de- 
signed to meet every customer need. 

’ Thanks again for your cooperation 
Pirie -and write in for your free LENK 35th 
‘am. Anniversary Catalog. 
ects 

— 








5 eats] \ro 
supet Dd neil tyP solder” 
Pe 





Mfg. Company 


30 Cummington St. 
BOSTON 15, MASS. 








Dealer’s Choice Since 1919 
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FOR GREATER 
OVER-ALL PROFITS 


4 - 


) 


REPLACE 's*°/ 
ee late 


~ 
~ 
~ 


gr | THESE 
| PUTTY. va 


Y 1, THE INVENTORY 


Y 3 TIMES THE 
TURNOVER 
GREATER CUSTOMER 


SATISFACTION 


Order from your jobber 
or write us for full 


details and price list. 


LANDEN PUTTY WORKS, inc. 


21 IRVING ST., MALDEN, MASS. 
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Warehouse two blocks away is connected to store by private telephor 


and weekly payments are at the $1 
level. 

Appliance sales amount to about 
300 units a year. 

An appliance show room was 
added to the store last summer. 
This is a 20x30 ft addition at the 
rear of the store, with two display 
windows fronting on a state high- 
way along side of the building. 

Many appliance sales have re- 
sulted from the store handling bot- 
tled gas. Contacts with gas custo- 
mers have produced many leads on 
appliance prospects. 

The store serves some 2,000 year 
‘round customers plus about 1,000 
summer customers. In addition, 
there are some 90 bulk user custo- 
mers who use gas for space heating 


as well as for cooking and heating 
water. 

A popular service department fea- 
ture is glazing. There is not much 
profit in putting glass in storm and 
regular windows. However, it is not 
as easy a job for some home owners, 
so the small profit margin is offset 
by the good will advantage. 

The Althoff Hardware has a tele- 
phone set-up for prompt handling 
of information between the store 
and warehouse. The warehouse is 
two blocks from the store, and there 
is a private line between the loca- 
tions. When a customer telephones 
the store on either direct line, and 
information is needed from the 
warehouse, the store can telephone 
the warehouse over the private line. 


Combines Mass, Individual Displays 





One of the Railey-Milam, Inc. 

this effective combination of mass and individual display to sel/ the 

use of sunlamps. Manufacturers’ display props, packaged lamps and 

related parts were featured. Robert Galliff, displayman 
this eye-catching display. 


retail stores in Miami, Fla.. used 


eqtec 
r ITE 4 
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PUTTY KNIVES 
SCRAPERS 
WITH BUILT-IN BRASS 
HAMMER-HEADS 
DISPLAYED 


TO SELL IN 
SPACE-SAVER 
MERCHANDISERS 


TAKE YOUR CHOICE, sell 
one size or all. Each size 
packaged in small 6%" x 
3%" yellow and black 
Counter Displays. 

12 each of 1%” elastic, or 
stiff, or chisel Hammer-Head 
Putty Knives to a display. 6 
each of 3” elastic or 3” stiff 
Scrapers to a display. 6 each 
of 4” or 5” or 6” Taping 
Knives to a display. 

PRICED RIGHT FOR 
SALES AND PROFITS 


40°% DEALER NET PROFIT 


Each 
Display 
Packed 
ing 
Sturdy 
Shipping 
Carton 





NEW HYDE PRODUCTS FOR SPRING-SUMMER SALES 








NEW! Another first from HYDE 
K.S. 10 KING-SIZE WALL he 
AND JOINT SPREADER 


10” Stainless Steel Wall 
& Joint Spreader Pack- 
aged 6 to a Self-Serve 
Counter Merchandiser. 


RETAILS FOR 2.98 
40°% Dealer Net Profit 





DON’T FORGET! 
THESE BEST SELLERS 


Blue Diamond Putty Knives & 
Scrapers * Black & Silver Tools ° 
Speedster Paint Scrapers * Glass 
Cutters in Color * Linoleum Knives 
* Razor Blade Scrapers * Etc. 








NEW! Another first from HYDE 
SANDWICH SPREADER — No. 89 


® Plastic Handle © Stainless Steel Blade 


Red Hot 
Impulse 0. sOvTHDeeo8, mane, one 


aa MRS.HYDE'S | SPREADER 


Item 
ao 6) Rpm * 

Every en - 1S es { 

Day 4 >, | 





Seller way 
3 Colors oe ) 
Red } as 
Yellow J 
Green ° ; 

° aa DP 
12 Cards ‘vn ay 
To Box j 

e . 
40% Sie? = 
Dealer qe deris=* 
Net te 
Profit os 

e ———? San 
ORDER <i ‘ > 
NOW — 








NEW! 
Another first 
from HYDE 

No. 82 KING-SIZE 
PAINT SCRAPER 
King-Size Sales and 
Profit Maker every 
painter - home and 









ove fin 


» 
2 
§ 







> 


= 


boat owner will 14” 
want one. Long 
: | 5 
Blade 


Be the first to fea- 
ture this popular 
item. 2.59 RETAIL 


we 






¥31Sq33as azis OND’ AQAH 





Scrape off house paint 





WRITE FOR DETAILS * PRODUCTS SOLD THROUGH JOBBERS 


HYDE 


MANUFACTURING CO., SOUTHBRIDGE, MASS., U. S. A. 





QUALITY HOME REPAIR AND PROFESSIONAL TOOLS SINCE 1875 





HARDWARE AGE, FEBRUARY 18, 1954 


© 1953 


123 











LOMO ARS TORLORN MOIR 28 LT MED TARR Oe eB 





propellents. 








“Freon” is Du Pont’s registered trade- 
mark for its fluorinated hydrocarbon 








DU PONT 


E. I. du Pont de Nemours & Company (Inc.) 





SUCCESSFUL WISCONSIN HARDWARE DEALER REPORTS: 


Hardware Stores Important 
in Growing Aerosol Market, 
Latest Du Pont Survey Shows 


Last summer, an independent research 
organization conducted the sixth nation- 
wide Consumer Survey of the Aerosol 
Market for the Du Pont Company. Over 
2500 families were questioned, and gave 
their answers to such important details 
as: ‘Have you ever used an aerosol prod 
uct?”’; “If so, where did you buy it?” 
and “What did you think of it?” 

As in previous years, the study dis 
closed the rising popularity of pressure- 





packaged goods in retail outlets through- 
out the country. For example, the 1951 


( 


survey showed that 57°; of those ques- 
tioned had tried one or more aerosols. 
In 1953, however, the figure rose an- 
other 30°; to reach an all-time high of 
87°) . . . almost 9 American families 
out of every 10! 

Several of the survey findings em- 
phasize the importance of hardware 
stores as aerosol outlets. The chart fol- 
lowing illustrates the percentage of 3 
aerosol product-types which people 
interviewed reported they purchased at 
hardware stores. It shows hardware 
stores as the source of purchase for more 
than half of all paint aerosols sold. 


124 








1007; TOTAL AEROSOL SALES 


— 


(Percent purchased 
in hardware stores.) 


52% 


14% 
4% 








Paints Insecticides Room Deodorants 











More than 8 out 10 (84%) of aerosol paint 
users report purchasing once or twice a year. 


Use of ‘Freon’ Propellents 
in Most Aerosols 
... Important to Consumers 


Even though few customers may know 
it, almost all pressure-packed aerosols 
on the market today contain Du Pont 
FREON® fluorinated hydrocarbon pro- 
pellents. And this is important to con- 
sumers, because these propellents are 
safe. They’re nonflammable, nonexplo- 
sive, noncorrosive and virtually non- 
toxic. These characteristics are the main 
reasons why most aerosol packers use 
“Freon” propellents. Combined with 
safe, active ingredients of a product, 
they assure satisfactory performance of 
the aerosol. 

You can often use this fact as an ad- 
ditional selling point when explaining 
the merits of an aerosol product to your 
customers. It should be kept in mind, 
however, that while ‘Freon’ propel- 
lents are themselves nonflammable and 
nonexplosive, a product’s active ingredi- 
ents, under certain conditions, may be 
flammable. Manufacturers generally 
label containers to this effect, caution- 
ing the user when contents are flam- 
mable. If this is the case, it’s a good 
idea to call your customer’s attention 
to it. 


DISPLAYS SPUR AEROSOL 


Convenience and Simplicity 
of Use Move Aerosols 
Into Popular Position 


One of the main points established by 
the consumer survey of the aerosol mar 
ket is the popularity pressure-packaged 
products are enjoying because of their 
convenienceand simplicity of use. That's 
why manufacturers of many old, famil 
iar products are switching to modern 
aerosol packaging. The old products ap 
pearing in colorful pressure containers 
are writing higher sales figures than ever 
Convenience-minded consumers appre 


ciate these features, and this spells good 
sales opportunities for you. Aerosols 
often arouse a customer’s curiosity 


. examine the product 
Hardwre-store 


They'll stop . 
and decide to try it. 
retailers everywhere are tinding that 
lers and a steadily 


increasing source of profit. -lust be sure 


aerosols are fast sel 


to keep aerosol dispiays well stocked, 
Shoppers have a pleasant habit of buy- 
ing aerosols and taking them home. 
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Aerosol NEWS 


REG. U.S. PAT. OFF. 


BETTER THINGS FOR BETTER LIVING 


» «+ THROUGH CHEMISTRY 


‘**Kinetic’”’ Chemicals Division, Wilmington 98, Delaware 
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SALES—HELP BRING IN REORDERS 


“Once Customers Are Sold—They Come Back for More”’ 


Gunnar Lindberg, energetic owner-man- 
ager of the Rabideau Hardware Store 
in DePere, Wisconsin, knows the hard- 
ware business and what appeals to his 
customers. Fight years ago this success- 
ful merchandiser became the owner of 
his own store—the same year that aero- 
sol products were introduced to retail 
consumer trade. Growth for both the 
store and aerosol sales has been steady, 
Through the years Lindberg has built his 
career on personal service, effective mer- 
chandising practices and advertising. 


Appreciates Eye Appeal in Products 
His years of merchandising experience 
have convinced Lindberg of the value 
and real profit potential of items so at- 
tractive that they actually sell them- 
selves. He calls this plus value of a prod- 
uct “eye appeal” and knows how to use 
it to advantage. This is especially true 
when it comes to arranging neat, easy- 
to-stack aerosol containers. 


at 


a fh} 
Led Gib h| ra 
VILL! . 





“We've got aerosols here,” Lindberg es 


by sign. He reports that pressure-packed products 
have found wide acceptance among his cus- 
tomers. 





Customer Stopper 


Lindberg explains how aerosol products 
have helped boost hissales. ““Thisstore,”’ 
he says, “has a fifty-year history and is 
headquarters for just about everything 
in the light farm, hardware and appli- 
ance field here in DePere. We get a lot 
of traffic through the store, and you can 
bet we capitalize on stopping customers 
with attractive displays of eye-appeal 
merchandise. 
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Mr. Lindberg shows that aerosols are as easy to demonstrate to customers as they are 
easy to arrange in displays. 


“Last summer we displayed Aerosol 
Insect Killer prominently in our garden- 
and lawn-supplies department, where 
customers naturally look for products 
that will help pretty up their homes and 
gardens or make summer life more pleas- 
ant. This aerosol product made an out- 
standing, attention-getting display that 
helped sell dozens of containers. And 
judging by the number of customers who 
returned and bought the product again, 
Aerosol Insect Killer won immediate 
public acceptance. Next year should see 
an even greater increase in our sales of 


these aerosols.’ 

The case of Mr. Lindberg’s Hardware 
Store sales is typical wherever pressure 
packed products are sold. The eye ap 
peal of aerosols has a lot to do with 
impuise buying and offers a feature 
that can be spotlighted in displays such 
as Mr. Lindberg uses. Solid promotion 
displays go a long way toward upping 
profits 
with other products or as space-saving 
counter setups. Put aerosols to work 
for you. Share the extra sales so many 
dealers enjoy today. 


are simple to create as tie-ins 


‘Aerosol Departments’ Boost Impuise Sales 


Pressure-packed products have scored 
a hit with consumers everywhere. Many 
merchandising-minded hardware deal- 
ers, recognizing the trend toward this 
convenient method of dispensing, are 
furthering their sales by setting up 
*‘Aerosol Departments” in which many 
related products are grouped. 

These eye-catching aerosol displays 
often include home service products such 
as dust-mop sprays, paints, lacquers, 
and enamels, pet sprays, rug cleaners, 
space deodorants, upholstery cleaners, 
fabric refinishes, fur lusterizers, insec- 


ticides, mothproofers, spot removers, 
plastic sprays, waterproofing liquids and 
similar items 

Other separate “departments” could 
feature products used by sportsmen: 
protective plastics for metal fishing rods, 
golf sticks, guns insecticides for 
camping, andevenathlete’s foot preven 
tive. For the hobbyist’s home workshop: 
ignition waterproofer, lubricants and 
rust preventives, mold releases, and anti 
static sprays. And for the garden enthu 
siast: weed killers, fungicides, and in 
secticides 
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20-Car Parking Lot Helps Sales 


Forrest Longley in Norway, Me., 
wanted more store traffic and larger 
volume. He attained both objec- 
tives by creating his own parking 
lot in back of the L. M. 
Son store, 


Longley & 
Volume was being lost because 
many of the firm’s customers could 
not find reasonably near parking 
Space. 

If he moved to an outskirts loca- 
tion he would lose the advantages of 


Rear of the store parking lof provide greater 


A Maine dealer experiences a 10 pet sales gain 


as the result of opening his own parking lot 


being at a location used for a hard 
ware store since 1867. And he would 
have to construct a new building 
for his store. 

“IT cured my main headache by 
moving one of our storage sheds to 
another location, completely  dis- 
mantling another shed, and provid- 
ing a neat parking lot for 20 cars,” 
says Mr Longley. And the solution 
of the parking problem has already 
brought the firm a good increase in 


onvenience ti yr 


profits with a sales gain of 10 pet 

A driveway close to one end of 
the store is used by customers and 
the firm’s trucks to go to and from 
the main street. 

Says Mr. Longley, “More custo- 
mers enter and leave through our 
rear door than through the front 
entrance. When they visit the store 
they do not have to pay for park- 
ing. They may stay as long as they 
wish, visit other stores in the vicin- 


ustomer and employee 
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This label can help you sell more 


NONSTAINING ALUMINUM SCREENING 


because it’s presold to your customers in 


leading national magazines and on television 






IN ALCOA’S BIG SPRING SCREENING PROMOTION 


HOES Bt auTHEens 


suildinne Vania 






When you sell Alcoa-tagged screening you sell 


ORDER YOUR SCREENING NOW/ 


DISPLAY THE ALCOA LABEL! 


the finest aluminum screening available, made 
from specially developed Alcoa" Alclad Wire to 
give extra service. 





IT’S AVAILABLE NOW! 


Insect wire screening woven by the following manufacturers from 
Alcoa Alclad 56-S Aluminum Wire conforms to National Bureau 
of Standards Specification CS 138-49 and Federal Specification 





RR-S-141a. 


Alabama Wire Co., Inc. 

American Wire Fabrics 
Corp 

Chase Brass & Copper Co 

Clinton Wire Cloth Co 

Cyclone Fence Division 
(American Steel & Wire 
Company) 

Dixie Screen & Wire 
Products, inc 

Gilbert & Bennett Mfg. Co 


Gulf Screen & Wire Co., 
Inc 

Hanover Wire Cloth Div. 
(Continental Copper & 
Steel Industries, Inc.) 


Heilig Bros. Co., inc 


The C. O. Jelliff Mfg. Co. 


Keystone Wire Cloth Co 
New York Wire Cloth Co 


Pacific Wire Products Co. 


Inc 


Pennwoven, Inc 

Phifer Aluminum Screen 
Company 

Southern Aluminum Cloth 
Co, Inc 

Spargo Wire Cloth & 
Screen Co 

Whitehead Woven Wire 
Co 

Wickwire Brothers, Inc 

Wire Products, inc 
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AN ACTUAL 


LAWN RAZOR 


RAZOR SHARP — 
RAZOR BLADE EDGE 
° 
ELIMINATES 
SHARPENING WORRIES — 
USES ANY 
DOUBLE EDGE BLADE 


EASILY CUTS 
CLOSE TO GROUND 
- 
PATENTED 
SAFETY GUARD 


With these 
terrific sales ap 
peals, plus every 
home and camp own- 
er being a prospect 
the Lawn Raror is sure to make youa 
good profit 


Other appeals ore — it is guaranteed 
folds for easy storage, and is fully 
equipped with 9 double-edge razor 


blades 


To make your selling easy and to stim 
viate fast turnover, 6 Lawn Razors are 
packed in an attention-getting display 
Each 


Lawn Razor, in 


carton 


this carton, 1s 
individually 
packed ina col 
orful package 
that tells a complete sales story — no 
other selling necessary Just display 


them and they sell themselves 


Free descriptive folders and advertising 


mats available for your use 


Don't miss this chance for extra sales 


and profits, get complete details and 
order your supply of Lawn Razors 


from your jobber today 


A FREE HATHAWAY SHIRT to Mr. 
Theodore Henry, Lincoln Hardware, 
Canton, Ohio. Sood us your shirt size. 
Also, free shirt to you jobber sales- 
man who sells North Wayne Tools. 
Please send his name, company and 
address. 


NORTH WAYNE TOOL CO. 
Oakland 1, Maine . 
RREGOP emma 
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Hardware store is second building from left. Parking lot entrance jis 
between hardware store and first building on left. 


ity and have their purchases placed 
in their cars by 
clerks upon request. 


one of our sales 


“Our parking lot keeps our cash 
registers playing the familiar tune 


which all businessmen enjoy hear- 
ing.” 
Mr. 


who passed away in 1950, in the 


Longley joined his father, 


hardware business in 1920. 


Compact Display Attracts Anglers 


Carr Hardware in Ames, Iowa, 
shows rods at the top level of a 
three-tier table. Handles rest on 
the base of the auxiliary display 
rack, the rods being supported by 
grooves cut in a cross piece. Use 
of this rack 
service sales. 


Anchored to the back of the top 


has increased self- 


shelf with braces, the fishing rod 
rack is close enough to the aisle 
so that customers can easily lift 
rods out of the rack for close in- 
spection. A wide variety of baits 
lures and other smal] items are 
shown in bins which are located in 
front of and on either side of the 


rack. 


The entire contents of this fishing equipment display may be easily 
reached by all customers. 
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You can’t discount Dempster’s 75 years of 
experience in designing, engineering and 
manufacturing water systems when you choose 
the line you can sell most profitably. A reputation 
for efficiency and trouble-free service means more 
pre-sold customers; a record of three-quarters of a 
century of production means continuous satisfaction to 
dealers and consumers—and a guarantee that Dempster 
stands behind the quality of every Dempster pump. 

The success of Dempster water systems over the years 

is based on advanced design, sturdier construction, 

lower maintenance and higher efficiency. For every 
water supply requirement there is a Dempster pump 
that can meet the need. 

All your water system demands can be met from 

one source—the modern Dempster plant at Beatrice, 
Nebraska . . . and as a Dempster dealer you are assured 
of prompt delivery from the nearest of eight Dempster 
branch warehouses or from stocks of distributors 

in principal cities throughout the world. 


Write today for full details of the 
valuable Dempster dealer franchise. 


DEMPSTER MILL MFG. CO. 


San Antonio, Tex. 
HARDWARE AGE, FEBRUARY 18, 1954 


BEATRICE, NEBRASKA 


Kansas City, Mo.; 


_—————— PS 
f B h h d off in Omaha, br.; 
WATER SUPPLY EQUIPMENT Bronch worehogeos ond sitions in Omaha, Nebr 


City, 
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Des Moines, ta.; 


Amarillo, 
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Selling Specialties 





How a Small Town Dealer 


Competes With Big City Stores 


A California merchant uses camera department as traffic 
puller, featuring goods offered by big city stores and 
advertises new merchandise in small space 


Loren G. Briggs operates the 
Briggs Hardware at 340 Central 
Ave., in Fillmore, Calif., an agri- 
cultural community of 3500 popula- 
tion, and pulls good traffic despite 
the town’s nearness to. several 
larger cities. Los Angeles, with its 
numerous large shopping centers 
and widely advertised stores, is but 
55 miles distant. 

Cameras and photographie sup- 
plies, portable typewriters and 
stocks of new and nationally adver- 
tised household needs are among 
the lines used to attract traffic and 
build sales at Briggs’. 





Loren Briggs, right. in his camera department, talks 
projector with a prospect. 
New Goods Reminders 

People in Fillmore read large ads Below—Electric housewares and spring wound clocks in wall display 
in metropolitan newspapers, see and 
hear TV and radio programs fea- 
turing new products and thus in- 
quire about them at Briggs’. When 
out-of-town merchants — publicize 
lines which are also offered at 
Briggs’ store, the firm uses space in 
a local newspaper classified ad sec- 
tion to remind people that it has 
those new goods. And the firm 
makes sure that the featured items 
are prominently and well displayed. 

For 12 years the firm has offered 
cameras, movie cameras and pro- 
jectors, including both domestic 
and imported models, plus photo 

(Continued on page 134) 
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How can 
you miss 


These figures prove definitely 
how easy it is for you to make 
extra profits by installing a 
Poly-Choke on every “single.” 
You can't miss! You score a 
profit every time! 


THE STANDARD POLY-CHOKE 


Retails for $16.95 
Your Price $12.75 


(installed) 





Both operate on the same 
principle as the nozzle 
of ai garden hose... 
giving nine degrees of 
choke for every shotgun 
range 15 yards to 50. 
The Ventilated Poly- 
Choke increases pattern 
stability and reduces re- 
coil. 


THE VENTILATED POLY-CHOKE 


Retails for $19.95 
Your Price (installed) $15.00 


your extra Prorit $4.95 
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When you sell an ordinary gun, you make only one 
profit. But when you sell a Poly-Choke equipped 
“‘single,’””’ you make two profits! One on the gun; one 
on the Poly-Choke. 





So take advantage of these three ways every dealer 
can guarantee himself easy, extra, sure-fire profits. 


It’s simple to have Poly-Chokes installed on your 
own or your customers’ guns. Order as many free ship- 
ping cartons from us as you need. Then ship us the 
barrels or front portions only. We'll install the Poly- 
Chokes; send the barrels back promptly. 


Remember, tell all your customers how a Poly- 
Choke makes their favorite single nine-guns-in-one . . . 
gives the right choke for any range with a quick twist 
of the wrist ... gives them improved, killing patterns 
every time. 


In 1954 Poly-Choke backs its dealers with its 
biggest advertising campaign in 20 years. 25 
Poly-Choke full page advertisements in 2-colors 
are scheduled to run in all the national outdoor 
publications with a total circulation of 4,825,015. 


Get your share of Poly-Choke Extra Profits . . . Clip Coupon Now! 


THE POLY-CHOKE CO., INC., Hartford 1, Conn. 
Please send me without cost: HA 
Q Shipping Cartons (state number) 

(_] Details of Poly-Choke profit deals 

CJ “Straight from the Shoulder,’’ wingshots’ handbook 
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Company 





Street _ 





City Zone State 





eee. 


FOR MORE THAN 20 YEARS, IN BRUSH OR BLIND AMERICA’S FINEST ADJUSTABLE CHOKE 


131 











SPECIALIZE IN 


132 





FOR THE 
WHO FISHES A FEW 
YEAR 


MAN 


TIME ACH 


Stock and suggest: No. 
1160 Casting Won- 
derods, at $7.95; No. 
1250 Fly Wonderod 
at $17.95; or No. 1260 
Spinning Wonderod 
at $9.95. Make his 
limited outings or 
annual vacation happy 
occasions. 


FOR THE 
PROUL F HIS 


MAN WHO'S 


HT TACKLE SKILL 


The man who wins the 
local casting contests, 
likes to take fish on 
the sportiest tackle... 
he'll like the No. 
1185XL—6’ Casting 
W onderod, No. 1290 
—7'3” Fly Wonderod 
and No. 1285L—7'0” 
Spinning Wonderod. 





YE 
a, > i 
sy i= - 
S 7 am 
= 


or. 


~— 


se 


> | 
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FOR THE MAN 


HING 


WHO 
MAKES FI‘ 
SERIOUS BUSINE 
You know him; day or 
night—rain or shine— 
he’s happiest when he’s 
fishing! For him such 
versatile rods as: No. 
1185M for bait casting, 
No. 1370T for “‘all 
‘round” fly fishing and 
No. 1267 Spinning 
Wonderod. 


FOR THE MAN WHO 
MAKES FISHING Hi 
FAMILY SPORT 


He'll want his gang to 
have the best, while 
keeping a careful eye 
on the budget! And 
that means such selec- 
tions as the No. 1170 
Casting Wonderods, 
No. 1270 Fly Won- 
derods or No. 1262 
Spinning Wonderods. 


THE STRAIGHT-FIBER RODS WITH THE 


The hundreds of thousands of tough glass fibers 
that go into a Shakespeare Wonderod run straight 
and parallel from butt to tip. No criss-crossed 
or ground-off strands! Special bindings hold 


WONDEROD DISPLAY RACK FREE! 


A sturdy, handsome (4-color) Wonderod display rack 
is yours, FREE, with an assortment of: Two No. 1265— 
6'6" Spinning Wonderods ($17.00 each, list) and 
two No. 1250—7'9” Fly Wonderods ($17.95 each, 
list). This No. 3010 Special Assortment is $69.90, 
less your usual discount. Use coupon on opposite page. 


SPIRAL MARKINGS 


these fibers in perfect taper while curing; when 
removed, they leave the spiral markings that 
identify genuine Wonderods, assuring your cus- 
tomers they're getting the world’s finest rods. 








FOR EVERY ANGLER 

















No. 1288 —7’O” A superb 
“Super deLuxe” 2-piece combina- 
tion fly and spinning rod. Black 
anodized rings for spinning reels, 
feather-light reel seat for fly reels. 


Ue i eisavaneaduesess $4150 


FOR THE MAN WHO 
iS PROUD OF HIS 
BRAGGIN’ TACKLE 


No. 1266 — 6’6” A marvelous 
value, 2-piece all-purpose spinning 
rod, for lures to % ounce and live 
bait! Wonderod White, with special 


He delights in owning, 
s: sliding reel seat. Only... $2150 


as well as using, the 
finest that money can 
buy. For him, the in- 
comparable Fly ‘“Won- 
der Wand,” No. 1295; 
the Super de Luxe No. 
1190L for bait casting 
and No. 1286 Won- 
derod for spinning! No. 1280—7'9” For the scri- 
ous fly rod fisherman. Wonderod 
white with famous Snap-Lock reel 
seat. Specify 1280T (Trout Action 
1280B (Bass Action). . $3g50 


No. 1250 Now, a genuine Shake- 
speare Fly W onderod, 79", 4.9 0z 
a real all-purpose rod for all types 
of fly rod"lures; Goldenrod finish, 
bud get priced $1795 


: ; 
( es 
my nN SET 

SEA TROUT TO SAILFISH 


Shakespeare offers a great variety of salt water 
rods, designed to meet both regional needs and 
competitive prices! Send for the New 1954 Trade 
Catalog, listing all fresh and salt water Wonderods, 
Reels, Lines and Baits. A post-card brings it. 
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NVONDERODS.. 


»»eMORE PROFITS, 
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No. 1165—5/’ 2” (Right) An unequalled 
buy, these “Super Favorite’? Wonderods: 
emerald green blades, aluminum handles 
and stainless steel guides."‘Universal” action 
for all popular casting lures...... $995 





TOO: 


No. 1185 — 5‘ 2” (Left) The famous 
“Wonderod White” blades, light and medium 
actions. Amber blades extra light action. 
Maroon Power-Flex handles and nylon Perma 
Winds, a combination of Shakespeare quality 


features as low a$......0ce000% $] 500 
i. . = 
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SHAKESPEARE COMPANY, Dept. HA-2, Kalamazoo, Mich. 
Please rush No. 3010 Shakespeare Wonderod Assortments 
with FREE Permanent Wall Display Rack. 
Store Name_ 
Address Jiclitinsceaietencndanienlied sigan 
City ————— a 
My source of supply for Shakespeare Tackle is: 
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GRILLS - FRIES 
BROILS - BAKES 





i yal fn *CJ% 
GRIDDLE-GRILL 


EASYTO AX EASYTO 


Ribbed Side 
GRILLS, 
BROILS USE EITHER SIDE Flat Side 
i 
BAKES, 
FRIES 


RETAILS AT 


s. 
2 ' a $495 


Women are quick to see the many 
modern advantages of the Happy Day 
Griddle-Grill. It fries, broils, grills and 
bakes, on top of stove—and there’s 
only one utensil to clean. Bigger capac- 
ity (114%4"’ x 104%"): it cooks right out 
to the corners. Heavy cast aluminum 
construction ribbed and braced. Guar- 
anteed warpless. Stores easily on edge. 
Here’s the most modern way for top- 
of-stove cooking. Sells fast all over the 
nation. 


ALL NEW—DIFFERENT 


TWOSOME 
FOR DUAL 
COOKING 








' 4 
RETAIL SF 


Pinca ap 
545 
The Happy Day Twosome does two 
kinds po pelle at once—for foods 
that “go together” like ham & eggs, 
and yet taste better when cooked 
separately. Women are fast to appreci- 
ate the big advantages this smart new 
griddle-grill offers them. 


Wm. B. Watkins Co. ‘222"2" 











Richard B. McKendry at the seed racks adjoining photo department. 


finishing equipment and supplies. 


It also acts as an agent for photo 
finishing and enlarging services. 

A 6-ft show case and an 8&-ft sec- 
tion of wall shelving are devoted to 
showing cameras, accessories and 
The camera department's 
$2,000 to 


supplies. 
inventory runs” from 
$2,500 most of the year. 

Sales of photographic supplies 
are good throughout the year, the 
personal interest of Mr. Briggs and 
his employees in photography at- 
tracting numerous camera fans to 
the store. Some come chiefly to buy 
photo supplies, but remain to 
browse and buy merchandise from 
other departments. 

During the first half of March 
the photographic department sold 
a $500 imported reflex type camera, 
a $175 Kodak feflex camera, plus 
$25 in accessories and a projector 
at $125. Numerous accessories and 
photofinishing materials were sold 
at the same time. 

The camera department also of- 
fers portable typewriters. Al- 
though the firm’s typewriter stock 
is limited to one unit the firm sells 
at least one machine each month, 
its display place being the top of 
the photography show case. The 
machine is turned toward the cus- 
tomer to invite him to try its touch. 


Another good traffic builder and 
profit puller is an 8-ft seed rack 
located just inside the store door 
for 10 months of each year. This 
display of 10, 15 and 25¢ packets 
of seed accounts for $25 sales each 


of the 10 months. Many customers 
buy on impulse, others visit the 
store to purchase seed and remain 
to browse and buy more highly 
priced merchandise on impulse. 
Mr. Briggs and his emplovees 
capitalize on big city hardware and 


(Continued on page 155) 





NEW ITEMS! 


O’Cedar 


*CAR MOPS.......$4.95 


Kordite 
*PLASTIC BROOMS 


Ridgid Knee-Room 
*IRONING BOARDS 


¥*¥GLAMORENE Rug 
Cleaner 


*INSTANT-DRY Silver 
Cleaner 


*#EASY-OFF 
Cleaner 


BRIGGS 
HARDWARE 


Oven 














Two columns by 4-in. ad used f 
feature new arrivals. 
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New? — The're revolutionary! The new INSTA-LITE Torch 
and Portable Stove operate with self-pressurizing INSTA- 
LITE LP fuel in inexpensive throw-away cartridges. There's 
——- no pouring... therefore no spilling! No pumping! No 
priming! Just turn the valve and light! 
The light-weight, tool box size torch burns for hours at more 
than 2000° FI The stove gives over two hours of clean, 
odorless cooking time! AND they're both priced so low 
you can hardly believe it. 
$4.95 
The comozing INSTA- A concentrated nation- 
LITE fuel cartridge fits al advertising cam- 
both torch and stove. aign, in leading con- 
One sole means repeat sumer magazines, de- 
customer traffic for fuel signed to create buyer 
cartridge replacements. demand. FREE news- 
ae _ paper mats available 
— on request. 
> TORCH USES... > stove uses... 
@ Soldering @ Recreation rooms 
@ Loosen stuck nuts @ Back yard chels 
@ Thawing frozen pipes @ Fishermen 
ond locks © Campers 
° seping Masteem. ‘@ Hunters 
er @ Loosenautotaill @ On picnics 
pipes @ Auto trips 
@ Remove hard putty @ Summer cottages 
@ Remove paint @ House trailers 
@ Metal craft @ Emergency stove 
@ Burnishing @ Extra kitchen burner 
@ Fire polishing 
od te WRITE FOR DETAILS 
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Anniversary Celebration 











200d lighting of 
the interior and 
the canopy catcl 
many eyes for the 
newly wrranged 


é 
' 


Modernization Marks 60th Year 


How would you celebrate the 60th 
anniversary of your firm? 

Wylde & Son in Sycamore, IIL, 
did it with complete modernization 
of its store and acquisition of addi- 
tional display area to double its 
showroom size. 

A four-page brochure was issued 
to tell customers and friends the 
history of the business and about 
the careers of four generations of 
the Wylde family that had 
active in the operation. 

Publication of the brochure and 
the offering of refreshments and 
souvenirs helped attract 5,000 visi- 
tors to the store on Feb. 16, 1952. 
This was a real achievement when 
it is considered that Sycamore is a 
town of less than 6,000 inhabitants 
in a farming area. 

The wisdom of the firm’s mod- 
ernization is shown in the steady 


been 
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Neat and fully stocked housewares department runs right to the 
visual front 


increase in volume since the grand 
re-opening. 

Wylde’s angled visual-front store, 
40x85 ft, provides twice the display 
formerly occupied. For its 
anniversary celebration small screw 


space 


drivers were given all men visiting 


the store. Women received 


scrapers. A coffee bar served re 
freshments to all visitors. 
The 


photos of four generations of the 


souvenir brochure included 
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or cabinet. hardware 
RETAILING fot 


* 15¢ RETAIL! pele at) i, le) 
... BIG MARK UP! WITH THIS NEW, 
.. . BIG PROFITS! FAST SELLING, 
DIE CAST! BEAUTIFUL STYLING! [RR:}lcie) to)i) meal. |; 
+ BRILLIANT CROME-BRITE FINISH! 


How are we able to produce beautiful cabinet hard- 
ware at such unheard of prices? ... High Speed produc- 
tion tooling is the answer! , . . High speed production 
plus maximum efficiency equals low 
. ° ! 
cost and bigger profits! No. 550 


H ° ° + H - 
ere is die cast cabinet hard | DRAWER PULL 


ware that combines beautiful design 
and quality craftsmanship with an 
amazing low price! Brilliantly fin- 
ished in tough durable Crome Brite 
plating. Add to this, a new and 
resh approach in hardware mer- 
chandising, and you have a sure- 
fire seller! . . . Stock up now for 
bigger profits than ever efor! 


A new and sensational 
packaging idea! . , . Car- 
tons that become, in a 
matter of seconds, color- 
ful and attractive counter 
displays that spark con- 
sumer action! Here is 
hardware merchandising 
at its best! 


QUALITY PRODUCTS 
Y 1823 East |7th Street 
O DER MANUFACTURING COMPANY bisic Rock Arkones 


ORDER FROM YOUR JOBBER! 
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Keep water out 
of masonry walls 





Quick sea! 











The THORO System 


SINCE 1912 | 


Your customer needs a | 
raincoat for his home — 
Give him the best money can buy 

at minimum cost! | 


Get our pictorially-described 
literature "HOW TO DO iT” 





NEW EAGLE, PENNS YTIVANIA 
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Wylde family and a 
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ers of the busine 

Photos also showed the original 
tore at a previous location as it 
was in 1900 and displays in. the 
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largement. A picture of 


ent-dav modern front 
the cover of the brochure. 
“This 


lar, 


brochure was very 


says Jim Wylde. “For se 
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Roy and Jim Wylde set up a wall 
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This handy 


lumbia-matie 
Tension Screen Display 


opens a big profitable 
new market for you! 


Less than two-thirds of a square foot 0! counter puts you 
in the sereen business! That's all the space this self-demonstrating 





display needs to go to work in your store. 

Your customers already look to you for their screening. 
Now, trade them up to full-profit’ screen sales) with 
Columbia-matic Tension Sereens! They build you a 
packaged screen business that gives you more profit: pet 


tle more sales per season, 


A new salesman for you 


The handy, compact Columbia-matic display shown above 
is like having an extra salesman. Your customers can see 
for themselves how Columbia's patented automatic ten- 


, i Sas 1, sag-free Ne ow casy Columbia- 
ion assures a snug, sag-free fit h casy lumbia 34,950,000 reader impressions this Spring! 
matics are to put up and take down, Columbia backs your efforts with the birye rdvertising 
campaign ever pul behind a window scree bull page 
brameless Columbia-matic Tension Sereens require , ; ’ 
and hall-page ads in top national magazines will reach th 
little store space... no costly out-ol-store service... no best customers in your own neighborhood, Plus complet 
window-measuring ... no installation work. Your cus- merchandising, and pomt-ob-sale support 
tomers do it themselves. MAIL COUPON NOW 
You sell Columbia-matics with a minimum investment Maisie eintaeeeeee ettieetseesstseeesiet HH 
in inventory. Convenient factory branches provide prompt Cee a i UU 


» Dept. HA.2, Syracuse 2,N. 


plete informat 
lensic © ng 
ton Screens, and the biy 


delivery on regular and special-order Columbia-matic Please send me com 


1 on Columbia-matic 


scree , yu Stock o what yo c t sell i , 
creen sizes. You stock only what you need — yet sell a Spring Advertising Propram 


complete screen line. Name 
Get in on this new, profitable screen business. Give 
Columbia-matics a spot in your Spring plans. Send cou- 
pon for details. 
THE COLUMBIA MILLS, INC. 
Syracuse 2, New York 


! 
! 
! 
! 
| 
| 
| 
] Store Name 
! 
! 
! 
| 
u 
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Wallpaper selection is made by customer comfortably seated in special display room. 


More Stock, More Sales 


Wallpaper Department 





Enlarged displays and doubled stock double wallpaper 
volume. Paint sales increase, too. Wallpaper rolls 
carried to provide immediate delivery 


Wallpaper sales doubled when 
display space was increased and 
the stock doubled at the Paul C. 
Perdue Hardware in Tacoma, Wash. 

Paint sales benefited, also, by the 
moves to increase wallpaper sales. 

Customers prefer to get all their 
decorating supplies at one place, 
Mr. Perdue points out, and many 
jobs are combinations of pavering 
and painting. 


140 


The additional display space was 
provided by using a small room at 
the rear of the paint department. 
The room was outfitted with a table 
and chairs for the convenience of 
customers, and racks for storage of 
sample books and for display of 
wallpaper in rolls. 

A large inventory of wallpaper 
rolls is an advantage, Mr. Perdue 
comments. Customers may select 


patterns from books and have the 
paper in 24 hours, but they also can 
get immediate delivery on some 75 
patterns kept in stock in the store. 

“Like most hardware dealers, our 
biggest day is Saturday in wall- 
paper, as well as other lines,” Mr. 
Perdue said. 

“Customers may have tentatively 
planned a job for weeks, but in 

(Continued on page 144) 
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All Continental ‘¢ 
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nt f Z 
- ifi e 
occ f0 better meet your speci ications 
Every engineer at Continental has had experience producing ground 
: thread taps and gages, with their exacting screw thread dimensions. caf 
: This training with highest standards of precision is passed on to you in ‘i 
every Continental product. The superior accuracy and greater thread 4 
= uniformity more than meet your specifications, but cost you no more. % 
Many times Continental cold forged fasteners have been substituted 4 
for expensive screw machine products, improving the product by : 
3 increasing its strength, while reducing its cost. ‘ 
=" Put these standards of precision to work for you. Call direct or contact : 
3 your local Continental distributor today. 
$ 
ee 
3 
. the = 
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e 75 
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CONTINENTAL SCREW COMPANY 


New Bedford, Mass., U. S. A. 
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yarpieyY Lear Sfreant... 


Fressufigi 


HERE iT Is... 


Packaged and 





popular sizes in 100-ft. coils of 75 Ib. pipe 
now boxed in handy dispensing cartons 


ClearStream 75 lb. PressuRated Pipe for farm water systems 
is easier to stock, sell, and handle on the job. The popular 
sizes of 75-lb. pipe — 1/,”, 3/,”, 1” and 114,” — are packaged 
in 100 ft. coils in handy dispensing cartons. Packaged pipe 
comes to you as clean, unmarked and in the same perfect 
condition as the day it was inspected and packed at the 





Yardley factory. 

All cartons are clearly labeled as to size and pressure 
rating for easier handling in warehouses, on dealers’ shelves 
and on the job. The boxed sizes and all other sizes and 
types of PressuRated Pipe are supplied in standard or half 
coils. 
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|, YARDLEY L/earStream PLASTIC PIPE 


PressuHated 












100 LB. For golf courses and 
cemetery sprinkler 
irrigation systems, 
municipal service 
lines and extensions. 


 W 15 a ‘ 


POUNDS 
PER SQ. IN. 


75 LB. For Farm Water System Piping and other 
normal pressure applications. 
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POUNDS 
PER SQ. IN. 


125 LB. For high-pressure 
cold water and 
chemical lines. 


means the same working pressure 
e ce e the same safety factor in every size 


Here’s the biggest improvement in water system plastic 
piping yet. Yardley PressuRated Pipe eliminates previous 
confusion — offers big advantages to both those who use 
pipe —and sell it. 

At last, you can determine exactly the right pipe for 
any installation. Just select the working pressure — then 
pick the pipe. That’s all there is to it. 

Yardley PressuRated Pipe is engineered with sufficient 
wall thicknesses to provide adequate safety factors for rated 
pressures. This is not true with ordinary plastic pipe which 
is made in metal-pipe wall thicknesses so that one size 
might be rated at 100-lb. pressure — another size at only 
30 Ibs. 


Now, with PressuRated Pipe, all you do is determine 
the pressure a job requires —75 Ib., 100 Ib. or 125 Ib. 
Whatever size you use, whether it is from '/,” through 2”, 
PressuRated Pipe will withstand the working pressure to 
which it is rated. Every size is the same. 

PURE POLYETHYLENE 
Yardley guarantees PressuRated Pipe to be made of 100% 
virgin material. It provides all the other plastic pipe 
advantages — weighs 1 as much as steel — won't rot, rust 
or electrolytically corrode — saves up to 60% of installation 
costs. 

Standard inside diameters permit the use of standard 
Yardley fittings and adapters with a few simple tools. 


Write for Bulletin 36 


YARDLEY PLASTICS CO. 142 PARSONS AVE., COLUMBUS 15, OHIO 


In Canada: DAYMOND CO., LTD., Chatham, Ont. Export Sales: F. & J. MEYER, 115 Broad St., New York 4, U.S.A. 














Add the New 
WEED 
PREVENTER 


CRAG 


HERBICIDE-1 
to your garden 
profit makers 





CRAG Herbicide- 1 is the only 


nationally advertised garden 
weed preventer now on the mar 
ket. It will be advertised 
throughout the season in the 
garden sections of Sunday 
newspapers and in POPULAR 
GARDENING AND FLOWER 
GROWER. 

CraAG Herbicide-1 is a proven 
product — it has been used with 
outstanding success by farmers 
on thousands of acres of crops 
for four years. It has saved 
these farmers many hours of 
weeding work and it can do the 
same for home gardeners. 
They'll be looking for it in your 
store— Get it on your shelves 
now! 


CARBIDE ano CARBON 
CHEMICALS COMPANY 


A Division of 
Union Carbide and Carbon Corporation 


30 East 42nd Street 


UCC) 
New York 17, N. Y 


“Crag” is o registered trade-mark of 
Union Carbide and Carbon Corporation 
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Wallpaper room is through doorway at rear of paint department. 


many cases they decide suddenly 
some Saturday morning that this 
is a good week-end for a papering 
job. 

“If we 
from pattern books we could not 
yet the rolls that day for supply 
houses are closed on Saturday. 


could supply them only 


“Customers may not want to wait 
until the following week-end to get 
at their papering job, so we would 
lose such sales. 

“To accommodate customers that 
want paper right away, we main- 
tain a stock of about 75 patterns 
with a minumum quantity in each 
pattern for an average size room. 

“About half our sales are made 


out of stock, half on order from the 
1000 patterns in our books.” 

Mr. Perdue has experienced little 
loss from discontinued patterns. He 
stocks designs, 
than unusual patterns. 

“The dealer has a good opportun 
ity to make some favorable buys 


standard rather 


when patterns are changed by man 
ufacturers,” Mr. Perdue says. 

“As the deadline on a change 
over approaches, most suppliers are 
anxious to sell such patterns at a 
discount if the dealer will take the 
entire stock. 

“The dealer can offer these papers 
to customers at a lower price and 
still make his margin of profit.” 


Four-Fold Increase in Dairy Supplies 


(Continued from page 111) 


consistent advertising campaign is 
carried on in the farmer's classified 
ad section of the local papers. Dis- 
play ads are used upon occasion, At 
the State Fair a milking machine 
is demonstrated through coopera- 
tion between the manufacturer and 
Barth’s. 

Another important link between 
Barth’s and the dairy farmer is 
through sale of filter disks. Mr. 
Smith says, “Our best traffic build- 
ing item in this department is filter 
disks. We recognize them as a traf- 
fic item, buying and selling them 


with this in mind. We carry a high 
grade filter disk and realize a small 
margin of profit from their sale 
Experience has shown us that a 
dairy owner, well pleased with his 
purchase of filter disks, will buy 
other supplies at the same time.” 

Each visit to the store for a sup- 
ply of filter disks exposes the dairy 
farmer to other types of merchan- 
dise needed for his stock or his 
home. Impulse sales of numerous 
other entirely related lines of mer- 
chandise often result. 
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Ingersoll. 


‘KUERA LIT 


Shovels 





Re-order No. Stamped on Socket! 


@ So light, so right, so easy to @ Blades made of Ingersoll's 
handle famous Tem-Cross steel 





guaranteed not to split or cur! 


@ Hollow back design is extra at the edges 


strong— blades specially heat 






@ Both round point and squar: 
treated for added strength 

point models available with 
@ Re-order No. stamped right Dee or Long handle 


on socket. Saves time— elimi ®@ Handsome aluminum finish 






nates errors on blades 


EXTRA STRONG! 


Weight test proves 
ruggedness of new 
Ingersoll Xtra Lite 


Shovels 


WRITE TODAY FOR FULL DETAILS 


INGERSOLL STEEL DIVISION 


Borg-Warner Corporation 





NEW CASTLE - INDIANA 





WITT CANS 


... Last Longer 
... Sell Faster 


Satisfied users report that a WITT survives 
severe treatment that wrecks the ordinary con- 
They demand WITT CANS and PAILS 
to get the best buy, regardless of price. Sell the 

guaranteed to 
Here are a few 


tainer 


Can that sells itself, WITT 
outlast 3 to 5 ordinary Cans 
fast sellers: 


ASH AND 
GARBAGE CANS 
AND PAILS: 


5 Can Sizes—12 ‘4, 16, 


20, 27 and 33 gal. ca 
pacity. 4 Pail Sizes— 
5, 6-3/5, 8% and 10 
gal. 


OILY WASTE CANS: 
7 Sizes, 5 to 30'2 gal. capacity 


Hand of foot-operated covers 
Approved and labeled by Under- 
writers’ Laboratories, Inc., and 
Associated Factory Mutual fire 


Insurance Companies 





ROLLER CANS: 
Ideal for storage and handling 
of liquids and solids. 20, 27 and 
33 gal. capacity. Plain or corru 
gated bodies. Iron or rubber 
wheel casters. Regular or flat 


covers. 


OTHER WITT PRODUCTS: 


Underground Garbage Receivers, Hooded Cans, Hoist 
ing Cans, Mopping Pails, Extra Large Refuse Cans, Can 
Dollies and specially designed Cans. 


WITT CANS AND PAILS 
HAVE THE “RIGHT ANGLE” 


Witt Cons 


“Originators of the Corrugated Can" 













(x0 ee es ee ees es ee ce ee as cD nm ce eS GD cm am a =~ 
| THE WITT CORNICE COMPANY | 
| 2110 WINCHELL AVE., CINCINNATI 14, OHIO | 
| 
| Please send me your FREE Catalog 
| | 
Name | 
| 
| Address | 
| | 
eee dents 


Oil Heater Set Up for Demonstrations 





Nstration | 


Oil heater sales have been in- 


creased at the Wigdahl Bros. Hard- 


ware store in’ Emmetsburg, Iowa. 

by having a heater on the sales 

floor during fall and winter. 
Customers who might be inter- 


ested in an oil space heater are 


Glamour Boosts Plumbing Fixture Sales 


eing made by Carl W iqda 


taken over to the heater, 
light being ready to start 
flowing as soon as. cont 
turned on. 

The heat is for 


purposes only and is not pa 


demot 


store heating system. 





Plumbing accessory sales tripled when displays were glamourized 
Cochran Hardware, in Renton, Wash. A backbar surfaced with f 


pent be 
to simulate tile squares 


linoleum, divided by white lines 





by Tom Cochran for display of larger accessories. The same 


was applied to the shelf surface at the foot of the backt 


/ 


smaller accessories are displayed. 
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COBURN swing-over 


means faster turnover 


Here are some good reasons why it 
pays to stock and sell Coburn Swing- 
Over Garage Door Hardware—why 
this popular door set gives you profit- 
building sales volume with the great 


majority of today's homeowners. 


REASONABLE PRICE . . fol e} o1-te] mre) 


reeolaelub atiilialel=te Mol hZ-16) 


SMOOTH, QUIET OPERATION .. 


because of its gravity actuation and per 
fect balance 


LONG, TROUBLE-FREE LIFE no 


ola olikeehicteMul-vaalolltimomel-1melllmelmelge ls. 
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SIMPLE INSTALLATION .. . because it 


has few working parts; comes packaged 
complete with full instructions and drawings 


ADAPTABILITY .. . can be used on all 
types of garages; lends itself to new or 
actuireler-iiiale Mame) ok Samm oeliali-te Mel Mmehiigelaiha- 
gray to blend well with any paint scheme. 


Write for catalog and 
pricesto Coburn Sales and 
Engineering, 56 Sterling 
Street, Clinton, Mass 


THE COLORADO FUEL AND IRON CORPORATION —Denver ond Ookland 
WICKWIRE SPENCER STEEL DIVISION— Atlanta * Boston * Buffalo 
Chicago * Detroit * New Orleans * New York -* Philadelphia 


COBURN PRODUCTS 
7 (7 





30% More Business 


At the Drago Hardware 
when self-service was put into ef- 
fect, sales increased 30 pct at this 
Port Arthur, Tex., store. 

“But,” reports Anthony Drago, 
co-owner and manager, “self-service 
does not entirely eliminate 
help in our store. There are al- 
ways customers who want to know 
more about an item. 

“However, it does cut down the 
time sales people would have to 
spend in making those small, dime 
sales and gives them time to con- 
centrate on selling the big ticket 
items on which customers need to 
be sold.” 

Here’s how limited 
was put into effect. 

First, all the enclosed counters 
replaced with 


Co., 


sales 


self-service 


were new, step-up 


Part of the Drago Hardware Co., Port Arthur, 





This put 
item within the customers’ reach so 
that they could pick up any item, 
inspect, and compare it. 

Second, the store tried to incor- 
porate the price marking methods 
of both the variety store and the 
super market. Consequently, every 
item is marked with a tag or a 
black crayon, and where merchan- 
binned, the 


display fixtures. every 


dise is bin is 
marked. 

Third, the store was department- 
alized into eight different merchan- 
dise categories, each identified by a 
large sign made of cut-out wooden 
letters. Thus customers can easily 
the merchandise in which 
they are interested. 

In the departments themselves, 
all items of a kind are grouped to- 


price 


locate 


Self-Service Store 





yether, and identified by signs soa 
customer does not have to search 
for any particular brand if more 
than one brand of an 
stocked. 

Grouping related merchandise in 
this manner also enables customers 
to compare and choose without any 
help from sales clerks. A supply of 
paper bags is on every counter for 
customers to when they are 
needed. 

Display is necessarily important 
in this type of merchandising, Mr. 
Drago observes. It serves as silent 
salesmen and often the making of 
the sale, or its loss depends on the 
display. Therefore the Drago em- 
ployees keep close tabs on every dis- 
play to keep it from getting down 
to the point where customers would 


item is 


use 
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nportant Satone, the amazingly new, totally 
ing, Mr. 
as silent 
aking of 
s on the 
ago em- 
‘ery dis- 
ig down 
rs would 


different alkyd flat enamel, was 
born a star and performs like one. 
On walls, woodwork and trim, 





Satone gives your customers an 
array of beautiful colors plus a velvet-smooth 
finish that dries fast. Satone has no painty 
odor. 

Combined with a merchandising plan that 
has proved its ability to make sales, Satone 
is a box office attraction that leaves stand- 
ing room only in your BPS paint department. 
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No Painty Odor 


ime The Patterson- Sargent Company 
2 Scrubbable Time Aner © lors 
~ a had Decorator Colo c Cleveland 14, Ohio 
= 100 Smar elisa Drying oat Gentlemen: 
ey : Covers Ty) One P| - | would like to try a quart can of New Satone, without cost or 
> * ‘ ler or Primer Neede Een obligation to me! 
‘ - No Special Seale NAME _ 


STORE NAME 
ADDRESS 
-  — 


@- 
eo” 
e- 
] 
@6- 1325 East 38th Street 
\ 
] 
e- 
6: 
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have reason to believe they are get- That is a means of injecting 








ting close-outs. friendliness into the store’s form 
To speed up the handling of cus- of self-service. Also, when custom- 
tomers at the cash station, which is ers enter, they are greeted warmly 
located at the front of the store, a by name and invited to shop around 

| price list of items too small to price- the store. 

MESSAGE FOR | mark has been made up. This is “We try to make them feel 
maintained at the cash desk for the free to use the telephone at any 
cashier’s reference. time,” reports Mr. Drago, “to meet 

YOUR CUSTOMERS Often, too, a customer will mix the family here, or to rest. We try 
up items of small price, and will to give them the friendliest store 
tell the cashier, for instance, that possible, and the one with the most 

FROM STERLING he has 25 cents worth of fasteners. modern selling methods; yet one 
The cashier always accepts the cus- that is not too fancy so that they 
tomer’s word for the price. don’t feel free to stop and taik.” 

Sterling products are 

all free from Benzol, 

the widely - publicized Signs Encourage Customers to Rent Tools 


toxic chemical... — 
Sterling consumer ads FOR Br, 
read, ‘Do It Yourself, ! « RENT 
But Play It Safe!” 
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sign along a balcony railing at Swartz Al gona Hardware, in 
to ow ) 

R “oem Algona, lowa, features rentals of SONGETS, edgers and polishers with ' 

5 the heading, "For beautiful floors rent our sander. | 
/ Th 
M | kir 
° F ° ° 4 mi: 
Floor, wallpaper cleaning and rug shampooing ma: hines are adver | er 
O tised on a sign along the stairway in Westphal's, in Manitowoc, Wis. wo 
< __» V "It's inexpensive and easy—rent these machines” is the catchy head 0 
. 5 . , * : e 
line. The sign includes a picture layout on how to shampoo a rug. Tr 
mMUVIT . , 
pa 
R in} 
S a 





Send today for prices 
and information on the 
complete Sterling paint 


remover service. 


STERLING PAINT ff 


& VARNISH CO. 


304 Commercial St. Malden, Mass. 
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‘CRAK-SEAL 


hem = fee} 
e at any 
“to meet 

We try 


We tr, Only KIT with pre-formed corner blocks 
the most Provides water-proof seal where wall & tub meet 


yet one 


edhe Pure white vinyl stripping is molded at right 
| angle for easy application, takes any paint. 





















Exclusive pre 
formed corners 
and ends give 
professional 
touch 


Sales-making dis 
play carton con 
serves counter 
space and clerk’s 
time. 





















Available through 
qualified wholesalers 


Full 40% profit 


(Grim-cuaro)) -GUARD 
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th 
TRIM-GUARD PLASTER-STIK 
The quick, sure way to fill those 
The fastest selling item of its nasty | hairline cracks Plaster 
kind. This light, steel shield a . the —— stick-type 
makes painting easier and quick- filler that millions of home own- 
4 er. Keeps wall paint off wood PIPE-SEAL ers buy before starting any 
» work. Protects window glass and A real favorite with plumbers, paint job. 
| trim, Display on your paint coun- as well as home handy-men. Pipe- Self-selling display carton 
}. ter, and watch customers add a Seal insures leak-proof connec- holds one dozen sticks, fully dis- 
| Trim-Guard to every purchase. tions that can be opened without plays this nationally advertised 
Dealer price, $1.80 per dozen— ss. . a el — be wr preduct, Pi ee } peo 
} packed two dozen in sales-mak- or easy —— ication, | ever bs ries space. _ er-. x is 2 rea 
| ing display carton, Retai! 25 out. One dozen in display, $1.08, value at 25¢c, Deale: st per 
i splay c: . Retail 25c, Retail 15c. dozen—$1.80, 
PAINTERS-PAL PASTE-BAK 3 Rareperimong, Cone 
salient a q handymen need every 
Handiest item for painting A real money-saver for the ras fake ~*~ f h ° ” 
around check rails and other eigen _ profit oo for ene J \oz , one of these items . 
hi a eae Ee you, Saves loose wallpaper. fa yh) icci 
a nage to dogo places. Thin, plastic tip slips under ( ft | Are any missing 
rushing surface riveted to paper without tearing. Paste em / from your stock? 
aluminum handle. One doz- sets firm, won’t spot. One A) 
en, $1.80. Retail 25¢. — = ig = carton, wv] If so, send today for 
2.81. Retails 39c. Ww FREE SAMPLE 
1954 
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CHENEY 


Nail Holding 
Hammers 


Y 4 


16 of. 

20 ot. 

18 o 

16 of., 
ot half price 


8 No. 938 hammers, 
2 No. 937 hammers, 
2 No. 944 hammers 
1 No. 938 hammer, 


for use with display 


1 Sales Maker demon 


sign—free. 


strator and 


Nl 
Hommers available in either be 


or octagon face 


Sales 
JOHN H. GRAHAM 
& CO., INC. 
105 Duane Street, 
New York 8, N. Y. 


SANFORD BROTHERS 
Chattanooga, Tenn. *: 


aStas. te36 


HENRY CHENEY “cone: 


GtTvae FaALtS, Ww. Y.. U.S. A. 





Eye-Catcher Basement Entrance 





Unusual walls 


3amboo fishing poles are used 
to cover the walls of the stair well 
leading into the basement at Lyn- 


; dale Hardware in Richfield, Minn. 
| Signs on the bamboo wall cover- 


ing bid visitors “Welcome to our 


a covering of bamboo 


catch the eyes of all visitors. 


basement” and list some of the 
departments in the lower part of 
the building. 

Departments listed on the walls 
of the entrance include electrical, 
garden and sports sections. 


25% Volume in Paint 


(Continued 
garden supply store. Potted plants, 
shrubbery, rose bushes, fruit trees, 

mowers, garden 
mowers and 
equipment and supplies are shown 
here including a 10-ft step-up dis- 


power 
hand 


tractors, 
other outdoor 


play of insecticides and lawn sup- 
plies. ' 

Some families are buying half- 
acre lots on which to build their 


from page 102) 


homes. These people will later be 
good customers for a wide variety 
of lawn and garden goods and other 
hardware store merchandise. 

In addition to his hardware store 
and garden supplies store the cen- 
ter includes a large super market, 
a variety store and a liquor store. 
All excepting the liquor store are 
owned and operated by Mr. Payne. 


Seed and housewares sections in hardware store with sign offering 
mower repair service to the right. 





4 . 
awNMOWE? 
Has pPE NING 
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Sells 1,000 Tires 
A Year 


(Continued from page 106) 


a hardware store handling tires 
offer a complete tire service, in- 
cluding road trips to fix flats, but 
that is not the case today,” John 
Pittman explains. 

“There are ample road service 
facilities available today, without 
a hardware store providing them.” 

Two grades of tires are stocked. 
The premium grade sells better 
with commercial accounts; the 
regular grade with passenger car 
owners, 

The store sells tires on time 
payments. There is no set budget 
plan and arrangements are made 
to fit the needs of individual cus- 
tomers. 

Prescott Hardware handled tires 
for many years. It closed out its 
line by selling the stock to a local 
lumber mill. 

Customers, however, asked about 
tires, so the management decided 
to investigate reopening the line. 
The old franchise was still avail- 
able, and taken on again. 

“We’re not sorry that we re- 
turned to selling tires,” John Pitt- 
man said. ; 

“Many of our old tire customers | 
are buying tires, and new custom- 
ers are coming in for them as 
well.” 





HARDWARE HUMOR A regular stock rule 


Specially Priced 
for Hardware Week only 


The UNIVERSAL folding wood rule regularly retails at 79c — 
now, for Hardware Week only —this regular stock item is 
reduced to sell for 59c. Here is your chance to offer a real 
bargain to the handyman and home craftsman. Your hardware 








wholesaler has them in stock. 


No. 460 UNIVERSAL one 
Regular Markings. We are Hardware Week 
No. 460F UNIVERSAL Cooperating JT arn ey 


Inside Markings (Numbering 
commences on the Inside Face) 





6 Foot White. 54” Wide. Packed 12 in a box. Weight per dozen 3 Ibs. 


IT PAYS TO SELL [UEKIN TAPES @ RULES © PRECISION TOOLS 


Order From Your Hardware Jobber 





© Hardware Age, 1954 
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de part 
Decimal Packaging ware | 


Dear Sir: is use 

I would like to offer a suyyes- fied a 
tion to hardware manufacturers s ich ‘ 
For years hardware manufactur- Glam 

ers have been selling merchandise we hi 
by the dozen or by the gross. mops, 
The automotive and_ electrical big p 
manufacturers saw the light years adver 
ago and now are packaging their is fol 
merchandise in units of 10 or 100. radio 
It would be far better if this prac- dise. 
tice was used in everything. It ae 
would be easier on everyone co! movit 
cerned. shelve 

I know that there is an old say- wall ( 

| ing that vou can’t teach an old dog varie! 
| new tricks. But why not get mod- ing 0 
| ern and change an idea once in a wall s 
| while. house 
Yours truly, clocks 

A. H. Pannebalker waa 

for t 


Pannebaker Hardware 
621 South Main St. 


Princeton, Ill. 
Campbell Proof Coil and BBB Coil rinceton, Ill ' 


Chain, in regular or hot galvanized 





A Buyer's Resolution 


finishes, come in ‘Cam-Pak” fibre ae 
Dear Sir: 


board containers. Handles easier... | Here is my idea of a “Hardware self 

no wood to splinter...no nails to snag. | Buyer’s Resolution for 1954.” able 
“Give me strength to turn down a 
J Oo 6 B b R S — “"Cam-Pak” saves you cost of re-packing hardware line 8. nationally adve r- ousl) 
for re-shipment. tised or otherwise, which are sold for ) 

through drig stores, filling stations, you 
DEALERS — '"Cam-Pak” makes eye-catching displays | and grocery stores. Humbly I beg TI 
Suhees wile eames for the consideration of the hard- band 

eee P F ware manufacturers, hardware ner, 
wholesalers, and hardware travel- "a 
These standard units are available, labeled | ing salesmen of this great country, too | 
—" so that I may perpetuate a business “( 

for footage, chain size, grade and load limit: whick every community needs.” _ 
Sincerely, and 

3/16”—250 ft. 5/16”—100 ft. Fred H. Dreher, Sr you 
Cullen Hardware Co. = 

1/4” —150 ft. 3/8” — 75 ft. ; 

/ / Cullen, La. is di 
tion 


Order CAM-PAK-_y,. Profit Pack! Starting in Reverse as | 





Dear Sir: defi! 

I find it hard to convince my fa - 

Chain for every need . . . INDUSTRIAL tory connections that the place you 
FARM...MARINE... AUTOMOTIVE start in thinking of a new price, baa 





new display, or a new pack is at the 


CAMPBE LL CHAIN Company dealer level. Most seem to start this 





; eae . Pare eee cone 

MAIN OFFICE: YORK, PA. and finish, in reve rse—leaving a “a 

West Burlington, lowa; Portland, Oregon; Sacramento, Calif. trail of waste, of time, money and E 
patience. I like your articles along 

Makers of famous CAMPBELL Lug-Reinforced TIRE CHAINS this line. Manufacturer’s Salesmai type 
HAI 
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Small Town Dealer 
Competes with City 
(Continued from page 134) 


department store ads for new hard- 
ware and housewares items. Space 
is used in a local newspaper’s classi- 
fied ad section to messages 
such as, “Yes, we have it 


rug 


carry 
. new 
Glamorene cleaner,” or “Yes, 
we have it new O’Cedar car 
right after they have had a 
big play in larger city newspaper 


mops,” 


advertising pages. The same policy 
is followed with respect to TV or 
radio featuring of new merchan- 
dise. 

Electric clocks are another fast 
moving line at Briggs’. The upper 
shelves of the electric housewares 
wall display are devoted to a wide 
variety of these units and a show- 
ing of spring wound clocks. An 8-ft 
wall section is given over to electric 
housewares items and spring wound 
clocks. Excepting the wide ledge at 
waist level, glass shelving is used 
for these displays. 


Collection Letters 


(Continued from page 97) 


self—to pay your bills with reason- 
able promptness. 

“Your account with us is seri- 
ously overdue and we urge again 
that 
you mail us your check at once.” 

The third letter has a rubber 
band stapled to the upper left cor- 
ner, and reads: 

“If you stretch this rubber band 


for your sake as well as ours 


too far—it will break. 

“Credit, too, can be stretched 
but it also has a breaking point 
and that is what I want to talk to 
vou about. 

“The extent and stretch of credit 
is determined by customer coopera- 
tion, and in your case we have gone 
as we without 
definite evidence of vour intentions. 

“It is important, therefore, that 
you send us either a check in full 
or a partial payment. 

“Your failure to act promptly on 
this suggestion will force us to the 
conclusion that you are unwilling to 
cooperate with us.” 

Each letter has the amount due 
typed in the lower left corner. 


as far can some 
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FOR THE BEST SALES 


SELL 


THE BEST... 





KEYSTONE 


INSECT WIRE SCREENING 


FINEST MATERIALS and manufacturing perfection! 


Maximum strength and longest life! The Keystone line of 


Insect Wire Screening enables you to give today’s biggest 
value for every screening dollar...and the best buy is 
always your best bet for sales and profits. 


Keystone Insect Wire Screening comes in aluminum, 





bronze and galvanized steel, and 






in all standard widths. It 








meets U.S. Department 





of Commerce Commer- 


138-49. 





cial Standard 








Write for catalog giving 





full information and 







start cashing in on this 






proven sales leader. 


EYSTONE 


WIRE CLOTH COMPANY 
HANOVER, PA. + 








FOSTORIA, OHIO 
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materi. 
| One of the firm's auxiliary displays 
| 








. At it 
...the safety proven | agnor 
‘ l F, . ive special end-of-table dis Mach of the units, built in’ the and se 

> > , ; i f 
rile rina ex pane mig | play units are used at Foley store’s own shop, are painted in lar 
| Steiner Hardware’ in’ Plymouth different colors. The color vari A 
coaster brake e : 8. furthe 
| Wis., to supplement permanent ance serves to call attention to talks 
- : ; i § | 
The fect that evecy you enue poaple fixture Five feet long and 33. in each special display and to display age 
sie amen WihetiaRin mene alien tality | high, the units have rounded cor ome of the finishes which are of il 
a a] | . . ’ con ' 
fewer aee inlents Is an a hievement | ners, wooden hase “ and back and fered mn the Company “ paint de ! W } 
. WS 
unparalleled in any other form of | top shelves of metal. partment 1" 
transportation, , Me 
That this is an American achieve- differ 
ment is evidenced by the fact that the ania 
i] s sterol’ anise 6 . +4 e Ara 
British Minister of Transport, disturbed New Lines Bring 10-Fold Increase cereb 
by the rising accident rate to bievele the e) 
riders in’ england, recently issued this | (Continued from page 0) baseb 
edict to British bievele manufacturers: | t} ( 
ee ith 
Une internal expanding type of brake | to the yreenhouse helps to build men, While waiting for their wive San A 
uf eens trafic for both sections Gus to buy plants in the nursery, will reat 
It's just good sense and good busi @ ; , creau 
Ness, LOO STOP ACCIDENTS GO AMERI Sherman, who divides his time buy sporting goods, If they are organ 
CAN-RUY BENDIX the safety proven between hardware and sporting yoing on an extended fishing o1 peopl 
internal expanding coaster brake. goods departments, says, “Many hunting trip without their wive Km 
firm 
ous Sherman talks fishing rods with a customer of its 
Vaca 
privi 
all Vi 
healt 
REDUCING ACCIDENTS INCREASES SALES amor 
Talk safety—sell safety and watch your sales volume "WN 
grow. There is no safer coaster brake than Bendix— per rh 
formance proven for over half a century ye ated 
- part 
ECLIPSE MACHINE DIVISION of Bendix shal 
ELMIRA, NEW YORK as W 
Export Sales: Bendix International Division servi 
205 East 42nd $1., New York 17, N. Y. 
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they will sometimes yo into the 
nursery to buy plants as ygoing- 
away gifts.” 

he gift shop’s location in front 
of the sporting goods department IN EVER WAY 
leads to numerous impulse pur- Y ee 
chases. After a woman has re 
ceived some attractive gifts from 
her husband she may be partic 






ularly anxious that he buy some 


fishing or hunting equipment. 
Six of the firm’s nine show win j HE NEW 


dows are usually devoted to gift 
ware lines. A wide walk in front 
of the Tenessee Rock and two-tone 
salmon brick is used for seasonal 
displays. Greenhouses next the 
store may be seen by window shop 


pers and passersby and impel y," 
many to visit the store. Va (white enamel) 


blade i A 





Continuous Advertising < \Ne . ~ Dy ae? : 1 MAST ER 

a continuous advertising ctl Pwo >>\ Sw" y 
gram includes use of newspapet 2 Ay Sutil tx Bie ane 
space, five radio spot announce \) << pee pee. a. Gee Ge cs ee 
ments each week and direct mail f- has all of the known Master features, but has 


material for different departments. many which are startlingly new!. . . You will be amazed 
Ata later date rv will be used at the number of “Big Boy" rules you will sell if you will take 
to publicize the firm’s merchandise | full advantage of the selling dividends listed below; 











in the and services, 
te : TIp 
ited in Blanco Hardware & Nursery is | aaa sci THF 
r vari cae Sara ee al @ new Master sliding tip (exclusive with the 
i a ' sien d > _ Lec . “Big Boy") gives you 2 important new features: 
display talks on flowers and gardens ae 1. It allows for a hook measurement, using either side 
; fore women's clubs, many of his of the blade. 
a) 
comments being reported in local 2. It makes possible a completely accurate butt 
int’ de measurement. 
newspapers, FOR HOOK MEASUREMENTS! 
The five co-partners belong to Hook either side of the double purpose tip over the 
different churches and civic. or- edge of the measuring surface, New slide tip will 


: , automatically assume proper position. 
yanizations, yet team up to help FOR BUTT MEASUREMENTS! 

cerebral palsy fund collections to | 
the extent of $1,000, outfit church 


baseball teams, and help promote 


Just butt the tip against one of the surfaces to be 
measured, Tip will automatically slide in, out of 
the way 


POSITIVE. ACTION LEVER LOCK 


the flower and garden shows in 











Wive 7 : Se hrm Can be pushed either up or down to lock. Brake will 
ae San Antonio. All of these activities hold blade firmly, will not mar or scrotch the blade 
‘ create a friendly attitude to the surface. 
~~ a organization in the minds of many PRINTED BOTH SIDES 
my ol . ing . 1San Antonio. Double figures and graduations are printed on both 
wive people in and aroun eget sides of the blade for auick use. 


Employee cooperation with the FIGURES ALWAYS RIGHT SIDE UP 


firm is at a high level, the result In the past, rules were either right to left reading, or 














of its consideration for its staff. left to right reading. Because some liked one and 
Vacations with pay, bonuses, the others the other, this represented one of the rule users 

jetion: ; - tia aig oldest complaints, Masters’ new approach gives you 
privilege of buying at cost price both styles in one rule. Figures are always right side 
all lines sold by the company, and up. Ready for instant, easy use. 








health insurance policies are #710 W. (10 ft. only? 


among employee benefits. To retail at $3.25 ea. Replacement blade $1.50 ea. 
The paint department is oper 


ated as L. B. Palmer & Sons, their 4k R 
part of the business including the t J | 1 Tr Wi & AS 1 Ei 1 | ! ® } I 





retailing of paint and related lines (®) master RULE MFG., CO. INC. Middletown New York 


ot (WOOD AND STEEL TAPE RULES | 1 Jy 


- 
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as well as painting and decorating 
service, 
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NOW ... capitalize 


on big demand for p 


CARBOLOY. 


CEMENTED CARBIDE 


MASONRY 
DRILLS _. 


no stalling, no packing 7X 


Millions of portable electric drills 
are in use in home and industry. 
Right now. from this large mar- 
ket, there’s a big demand for 
Carboloy Masonry Drills — the 
carbide-tipped, rotary-type drills 
that zip through concrete like 
wood ... drill any masonry fast 
and clean, without stalling, pack- 
ing, binding. 

And this demand is growing. 
Vigorous advertising is reaching 
many of your customers in the 
“do - it - yourself” market and in 
industry. 

Cash in, now, on this big de- 
mand. Carboloy Masonry Drills 
are priced for quick turnover. 
Attractively packaged for quick 
sales. Engineered for phenomenal 
results. They'll help you make 
many extra tie-in sales of portable 
drills, anchoring devices and 
other accessories. 

Order these drills today from 
your jobber, or if you choose, get 
full details on resale proposition, 
Send in coupon now. 


FREE FOLDER 
Contains all the facts on 
Carboloy Masonry Drills 
Sizes from 3716" up. ¢ 
Drills of '2" and above 
fit '2” chucks. Optional , 
14” shank on 1,” drill, § 
also 








a) 


HANDY-MAN KIT 

Designed for the 
home workshop. 
3 Carboloy Mason- 
ry Drills included 
e- 1 “ ae”, 16” hile 
all fit '4” chucks. 
Send coupon 





the trademark for products of the 
Carbo 0. 7 Degastenens of Genera! Elec vale Company 


MAIL TODAY FOR FULL DETAILS 
'CARBOLOY' 


loerantmeni OF GENERAL ELECTRIC COMPANY | 
11197 E. 8 Mile Ave., Detroit 32, Mich. 


Rush me resale proposition and descriptive | 
| folder without obligation. | 
| Name Title oe | 
i Company > | 
| Address - ! 
| City Zone State 

C) |am o hardware retailer. lama witteosion. § 
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Eye-Catching Gift Displays Pull Traffic 


(Continued from page 103) 


gh bs wi 
Ey 


Oat 4 . 


* gibt AL 





Wall sections allow six levels of display for neat showing of 
individual items and sets. 


of presents purchased for brides- Mr. Bauman advertises his gift 
to-be and many women avail them- department in a local newspaper 
selves of the opportunity to leave and also over a county radio sta- 
a gift preference list at the store. tion. This consistent advertising 

Gift-wrap service is provided at has been the means of attracting 
no extra cost, the more expensive many town residents and those 
items being packed in better living in the surrounding rural 
quality wrappings. districts. 


Islands feature both sample and mass type displays to provide a 
wide range of suggestions. 
D.: ety ‘ ’ i 
ta Abe me ; : 2 i. ivi'ys | 
i : = * i j ; af 





Modernization Marks 60th Year 


(Continued from page 138) 


map with pins to indicate the towns visitors came from towns 20 miles 
from which visitors came during distant. This information is being 
the anniversary. A number of their used by the Wyldes to determine 
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WRAP UP 
extra profits! 





* with this handy 
_ new 6-piece open end 


Barcalo 
WRENCH SET 





12 Different Sizes 
34" to a 


e Nickel Chrome Moly 
Alloy Steel 


@ Polished Chrome 
Plated Finish 


e Wrench Lengths 
from 5” to 11” 


5 ine wrap-up feature of this handy new Barcalo kit 

will help move ’em off your counter fast. Flat package makes 
an eye-catching display and is easier to handle and store. Attractive 
leatherette roll keeps tools together when not in use. Here’s high 


quality merchandise with the right price for quick sales. 





Order Barcalo No. 1566RL from your jobber now! 


BARCALO MANUFACTURING COMPANY - BUFFALO 4, NEW YORK 
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Write today for facts on Greentez Auger Bits, Greenlee Tool Co., 


160 





Make extra sales 
with the bit 


that has all 
these features! 





immediately tell you why it sells so easily . and stays 


sold to build big volume repeat bit business for you. 


UNIFORM HIGH QUALITY... the finest of materials and 


manufacture for day-in, day-out dependability 


PRECISELY MADE with unusual care. . . accurately sized, 
perfect cutting edges eee twist-ground for sure clearance 


Means clean, quick action 


“INDUCTION HEAT-TREATED” to assure uniformity, 
long life 


“PLASTIC SEALED” with heavy protective coating to 
eliminate costly stock maintenance, prevent rusting, keep 


bits ‘factory sharp."’ 


IN SALES-MAKING NEW SETS... plastic rolls, metal 
boxes, metal holding panels . . . all designed to increase 


““set’’ business for you. 










SOLID-CENTER AUGER BITS 


 _ 
GREENLEE 


Just a glance at a Greenwee 22 Solid-Center Auger Bit will 


1802 Herbert Ave., Rockford, II. 


their advertising plans for the 
future. 


With its increased display facili- 
ties the store is attracting heavier 
traffic than prior to its most recent 
changes. Greater space is being de- 
voted to displays of farm goods, 
Sycamore being in an area in which 
there are extensive corn, hog and 
cattle raising farms. Three island 
units are given over entirely to 
dairy supplies, galvanized ware and 
farm hardware. 

Volume in electrical supplies and 
pipe and fittings has shown a great 
increase as the result of enlarged 
and improved display facilities. 

Better display for both hand and 
power tools has helped to greatly 
increase sales of these and related 
lines. A 20-ft wall section and two 
island units are given over to these 
lines. 

New fluorescent lighting has im- 
proved the eye-catching display 
room’s sales power. 

A gray-flecked asphalt tile floor 
covering adds to the appearance of 
the modernized store. Women are 
particularly impressed by the en- 
larged housewares and gift stocks 
and the cleanliness of the store and 
its stock. Many women window 
shoppers are attracted into the 
store as the result of the fine di 
plays they see through the visual 
front display room. 

The lighted canopy helps to at- 
tract attention to the store even 
when it is closed for the day. Sea- 
sonal merchandise is given outdoor 
display in this canopied section 


HARDWARE HUMOR 





Hardware Age, 19°4 


“George! You've got the clothes 
line tight enough.” 
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30% Celebration 


get this AL IION 
DISPLAY 


without cost to you 





- 





“motion moves merchandise” 

and this continuous, twenty-four 
hour a day action will be the 

center of attraction for your window 
or counter. Portable, battery 
operated (5 weeks on one flashlight 
battery), no fire hazard or 


bother with electrical connections. 





Size 15°" High x 15'° Wide x 7°" Deep 


TT ur G 
| | 


To back up this sales making promotion 


we've included with this display these 


eth em te 


i fh f 
I idl 








regularly stocked best sellers 








FOUR, E16C TWO, £20$ OWE, E2H ONE, E244 
16 OZ. NAIL HAMMERS 20 O2. RIPPING HATCHET BELT AXE 
This small selection of eight tools will only 
serve your initial demand, but it insures you RETAIL PRICE $31.10 
of a fast turnover on ALL Estwing tools. Tests a on 20.73 
also prove that this type display brings in YOUR PROFIT _ $10.37 
customers for all your merchandise. Get EAST OF THE ROCKIES PRICES 
yours from any leading hardware wholesaler. Ask for display selection No. D-8 
-STWIN G MFG. Gc << eGo cK F Ge ee Ps 4 l I 
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or 
oe 


STOCK LESS 
with this NEW 


STAR 
HEY-PAK” 






ie 
\ 


Here’s the profitable N 
answer to your hack 
saw blade problems 
—the new Star “Flex-Pak” Display. 
You sell more because you can 
keep your stock where your cus- 
tomers can see it — seeing means 
selling. And you can multiply your 
dollar profits by four simply by rec- 
ommending Star “Molyflex””” High 
Speed Blades— your selling story is 
printed right on the “Flex-Pak.” 
Star’s new “Flex-Pak” solves 
your stock problem, too. For an in- 
vestment of only $13.64, you get a 
balanced assortment of eight kinds 
of Star Blades — 80 Unbreakable 
Special Flexible (green) and 20 
“Molyflex” High Speed (copper 
colored), in 10” and 12” lengths, 
18 and 24 tooth. 
Ask your whole- 
saler for the Star 
“Flex-Pak” — for 
more sales, more 
profits, and a bal- 
anced stock. 





Sold Only Through Recognized Distributors. 


CLEMSON BROS., Inc. 


MIDDLETOWN, N. Y., U.S.A. 
' Makers of Hand and Power Hack Saw 
® Blades, Frames, Metal and Wood Cutting 
i Band Saw Blades and Clemson Hand and 
i . Power Lawn Machines. 


@® soe? 
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ashington 
NEWS and Views 


Reports on Events Affecting the Hardware Business 





(Continued from page 10) 


Farm Co-Op Business 
Shows Large Gains 

Farm cooperatives are expand- 
ing at about 7 pet a year, according 
to recent figures covering 1951-52, 
and their gross business in such 
fields as farm implements and ma- 
chinery and building supplies is ex- 
panding by about 12 pct. 

The Farmer Cooperative Service 
of the U.S. Department of Agricul- 
ture estimates that about 7,400,000 
members are on the rolls of 10,143 
farmer cooperatives listed by the 
service. This figure represents con- 
siderable duplication, since many 
farmers belong to more than one 
association. 

About 7400 of the listed farm co- 
operatives handle consumer goods 
for their patrons. Total purchased 
for patrons for 1951-52 adds up to 
more than $2.8 billion. Of the total, 
about $126 million represents pur- 
farm implements and 
machinery and about $73 million 
went into building materials. 


chases of 


Congress to Oppose 
Pentagon on PX's 

Retailer groups see signs that 
Congress would ignore any possible 
Pentagon proposal this year for a 
looser rein on the military post ex- 
change system. The lawmakers, in- 
stead, are more likely to consider 
ways of ending government activi- 
ties which compete with private 
business. Now tied up in these op- 
erations is about $30.5 billion of 
taxpayers’ money. 


Source for Sales Trainees 

Many companies are picking up 
first-class sales trainees directly 
from college campuses. Private sur- 
vey of 140 companies discloses more 
than half are screening upperclass- 


men to find those best fitted for 
such jobs. At the same time, 60 of 
these firms are locating good new 
salesmen in other departments of 
their own organizations. 


Congress Probing 
Nation's Economy 


Members of the Congressional 
Economic Committee have begun 
to quiz top Administration officials 
on what’s ahead for the nation’s 
economy. 

The committee must report its 
findings to Congress by March 1. 
The committee is said to want to 
make sure there isn’t a major re- 
cession in the making. 


White House Would Hike 
Social Security Bill 

Social Security fund contribu 
tions by employer and employe will 
rise by as much as $12 per year if 
White House program is enacted by 
Congress. President 
asks that the payroll tax apply to 
first $4,200 of earnings, rather 
than the present $3,600. If this 
proposal should become law, each 
employe making $4,200 or more 
would pay $84 per year. The man 
he works for would have to match 
that sum. 


EKisenhower 


28 Million New Customers 

Reassuring long-range news for 
businessmen, says Assistant Com- 
merce Secretary Lothair Teetor, is 
the forecast of expected population 
growth. Mr. Teetor, former chair 
man of the board of Perfect Circle 
Corp., points out that by 1960 there 
likely will be 28 million more people 
in this country than there were in 
1950, making that many more po- 
tential buyers available. 


(Resume reading on page 11) 
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By far the Fastest-Selling Pipe Wrench on the Market 
ed for and no wonder... voy (Seung, 


» 60 of ’ 


as 4 ' rs \ > 


is Work-Tested Bifor it leaves the factory! 
> 


ssional 

begun 
officials 
ation’s 
















If this Housing ever 
Breaks or Distorts we 
will replace it Free 


ort its 
irch 1. 
‘ant to 
jor re- 








dike 


itribu- 
ve will 
year if 
ted by 
ihower 
ply to 
rather 
f this 
, each 

more 
e man 
match 










y SRM 


Pipe Wrenches 


This new RIGID Wrench display j 
uaranteed Housing 
now available—ask your Supply House. F ia “wee 
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oo NEW PRODUCTS 
~NEW ADVERTISING 
->e- NEW MERCHANDISING 


U. S. E.’s 1954 Merchandising Program includes new 
products, new sales aids, selector charts, display boards, 
hard hitting promotion and advertising to make your 
selling job easier. Over 10,000,000 readers of these 
national magazines will be reading about this new mer- 
chandiser. Be ready to meet this demand. 
Order Your U. S. E. Merchandisers From 
Your Jobber .. .NOW. 
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THE ANSWER TO  tHis COLORFUL, die-cut display does the com- 
ALL HOLLOW AND plete selling job. Stops the customer... answers 


all his questions...tells advantages and uses... 
SOLID WALL “ _ 
offers FREE “Do-It-Yourself” folder. Pop-up tabs 


FASTENING NEEDS _ make pricing easy. 


Do- Ht-YoureeX Man Vinay 


HERE'S THE OPENING GUN OF U.S. E.'s 
POWER-PACKED 1954 MERCHANDISING PROGRAM 


This brand new selling tool to stimulate impulse buying. 
Compact, 15" x 9”... fits small counter space... yet holds 
everything for hollow and solid wall fastening jobs in 


and around the home. 


HERE'S THE DEAL: This attractive metal-edge mer- 
chandiser... big display back ... and supply of new ‘“Do- 
it-yourself” literature is included FREE with the assortment 
of hollow and solid wall fasteners in all popular sizes. 
Plus ...a supply of the NEW U.S. E.“Hang-Rite” Hanger. 





Here’s What You Get 





180 U. S. E. “Loktite’’ Hollow Wall Fasteners (in the 6 popular sizes) Retail Value $23.95 
75 U. S. E. “Multi-Diameter” Solid Wall Fasteners (in the 2 popular sizes) Your Cost 14.86 
50 New U. S. E. “Hang-Rite” Hangers YOUR PROFIT $9.09 


U. S$. E, Products are sold © only through recognized jobbers 


ter name of your nearest jobber write: 


U. $. EXPANSION BOLT CO. «¢ York, eae 


Bananas 
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of Comparison 
BY WHICH OTHER 
PLIERS ARE JUDGED 


Keep a representative 
selection of Klein 
Pliersin stock for your 
best customers—the 
men who know good 
tools. They just won’t 
settle for anything less 
than Kleins—the 
standard of quality 
“Since 1857.” 
















Write for your 

free copy of 
the Klein 
Pocket Tool 
Guide today! 
Contains use- 
ful informa- 
tion. 


DISTRIBUTED 
THROUGH JOBBERS 


y 

/ Foreign Distributor: 
International Stand- 
ard Electric Corp., 


N 


Ll 
mow MLEIN mpi 


3200 BELMONT AVE.,CHICAGO 18, ILL 
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Hardware and allied 
trade events up-to- 
date in each issue 
of Hardware Age 





the alphabetical listings 


1954 

February 
21-23 Northern Whis. Hdwe. Co. Show 
21-23 Tennessee Hardware Conventior 


21-24 Portland Gift, Toy Show 

22-23 Marshall-Wells Congress, Portland 
22-24 New England Hardware Show 
22-24 West Virginia Hdwe. Show 

22-25 Decatur & Hopkins Open House 
23-25 Carolinas Hardware Show 

23-25 Illinois Hardware Show 

23-25 Missouri 


Hardware Show 


March 


2- 4 Penn. & Atlantic Sbd. Hdwe. Show 
8-17 American Toy Fair 


13-21 Detroit Sportsmen's Show 

April 
6- 8 So. Dakota Hardware Show 
11-13 Louisiana Hardware Conventior 


11-13 Mississippi Hardware Convention 
11-15 Southern Hardware Convention 
16-24 Hardware Week irha 





Convention Check List 


For complete details about the conventions listed by dates below see 


following this quick check list. 


25-27 Florida Hardware Show 
25-27 Georgia Hardware Show 


May 
15-16 Locksmith's Trade Show 
16-18 Alabama Hardware Show 
17-19 Industrial Supply Convention 


June 
17-19 Texas Wholesale Hdwe. Assn. 
Texas Hardware Boosters Club 


July 
12-15 National Retail Hardware Assn. 


August 
|- 4 Housewares Show (Western) 
30-31 Walter H. Allen Show 


September 
26-29 Nationa! Builders’ Hdwe. Exposition 


October 
11-15 National Hardware Show 











National Events 


American Hardware Manufacturers 
Assn. in joint convention with the 
Southern Wholesale Hardware 
Assn., April 11-15, at the Roosevelt 
Hotel, New Orleans, La. Secretary, 
AHMA is Arthur L. Faubel, 342 
Madison Ave., New York, New 
York. Managing director, SWHA, 
is T. W. McAllister, 814 Metcalf 
Bldg., Orlando, Fla. 


Hardware Week (irha), April 16-24. 
Sponsored by the National Retail 
Hardware Assn., 964 No. Pennsyl- 
vania St., Indianapolis 4, Ind. Rus- 
sell R. Mueller, managing director. 


Housewares Show (Western), Aug. 
1-4, at the Shrine Auditorium, Los 
Angeles, Calif. Sponsored by the 
Los Angeles Trade Fair, Inc., 1151 
South Broadway, Los Angeles 15. 


Industrial Supply Convention, May 
17-19, at New York City. Sessions 
at the Waldorf-Astoria Hotel. Con- 
ference Booth Program at Madison 
Square Garden. Sponsored by the 
American Supply and Machinery 
Manufacturers’ Assn., 814 Clark 
Bldg., Pittsburgh 22, R. Kennedy 
Hanson, general manager; the Na- 
tional Industrial Distributors Assn., 
1900 Arch St., Philadelphia 3, Pa., 
H. R. Rinehart, executive secretary; 
and the Southern Industrial Dis- 
tributors’ Assn., 712 Volunteer 
Bldg., Atlanta, Ga., E. L. Pugh, 
secretary-treasurer. 


Locksmiths’ Convention and Trade 
Show, May 15-16, at the Park Sher- 
aton Hotel, New York, New York. 
Sponsored by Locksmiths’ Conven- 
tion and Trade Show, Inc., Robert 
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allied COIUMRBIAN 
up-to- 3 
a GYRO-VISE No. 72: 
Age 2 
e 
the handy vise of 1,000 uses 
eee 0 yf FF, 
erates th any position 
e e 
..» locks itself automatically 
<r, 
Nn 
sn. 
slub 
Stands upright and turns to any desired 
Assn location. Locks automatically when jaws 
Automatic locking device | are tightened. 
) 
position 
lew Cth .......-.. 
Jaw Depth, W............. 
Jaw Opening, In......... 
1, Mz Operates from—and rotates around—this : 
Rtn standard base. Additional bases can be Approx. Weight, Ubs...... 
1. Con- placed in different parts of home, garage Height, In............... 
Sadiocn or shop and vise easily moved to different Vises Per Case.......... 
by the jobs. Standard base weight, 3 Ibs. Lays flat on either side . . . turns to 
chinery List Price, per base.......... $1.70 each Packed in sturdy individual cartons. meet every need. 
Clark 
ennedy 
—— Handiest tool ever made — that’s the perfect 
3, Pa., description of the Columbian Gyro-Vise No. 
retary; 7214. 
oe H h flexible, th ful 
lunteer ere is the most flexible, the most useful vise + : 
Pugh, available today. It adapts itself perfectly to every WF The Columbian Vise & Mfg. Co. 
home or shop job — stands upright and lays flat CLEVELAND 4, OHIO 
Trade on either side. And — whether upright or flat, 
t= it turns in a full circle . . . locks automatically Also manufacturers of Columbian Levels 
Bena in any desired position . . . handles every job, 
Robert big or little, in minimum time. naven 
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Rognon, chairman, 110 KE. 59th St. 
° New York 22, New York g 
d rdwa re Week PCld | National Builders’ Hardware Exposi- 
tion, Sept. 26-29, at the Palmer 
House, Chicago. Sponsored by the 
National Contract Hardware Assn 
NO® rector, and the American Society 
of Architectural Consultants, W. A 
Aerclore Mathewson, executive secretary 
A AUGER Bits” *F Administrative office of both groups 
at 420 Madison Ave., New York 17, 





’ 


John R. Schoemer, managing dij 





ae 

National Hardware Show, Oct. 11-15, 
at the Navy Pier, Chicago. Spon 
sored by National Hardware Show, 
Inc., 331 Madison Ave., New York 
‘7; Ps @ Frank Yeager, director 





National Retail Hardware Assn., an 
nual congress, July 12-15, at the 
Fairmount Hotel, San Francisco 
Manaying director, Russell R. Muel 
ler 964 No, Pennsylvania St., In 
dianapolis, Ind 





Southern Wholesale Hardware Assn 
in joint convention with the Ameri- 
can Hardware Manufacturers Assn., 
April 11-15 at the Roosevelt Hotel, 
New Orleans, La. Managing dire« 
tor SWHA, is T. W. MedAllister, 





814 Metcalf Bldg., Orlando, Fla Unique 
Secretary, AHMA, is Arthur W, pler, m 
Faubel, 342 Madison Ave., New holding 
\t sroc#) | York, New York Ibs. PU 
he ‘. , 
isp or* Toy Fair—American Toy Fair, March 
b | counte’ 8-17 at permanent show rooms, 200 
rock displo¥ Fifth Ave. and 1107 Broadway and 
pin diseloy! vicinity in New York City. Also 
for 


temporary exhibits at Hotels Me- 


\3 
R SPRt Alpin and New Yorker. Sponsored 
a g FOR pisriny th ay a 


by the Toy Manufacturers of the 
U. S. A., Inc., 200 Fifth Ave., New 


CWARG al ” York. H. D. Clark, secretary 


Regional Events 





This is it! A dispensing display for Acrabore Auger Bits. 


Each bit packed in its own protective polyethylene bag Allen, Walter H., Co., Ine., annual 

... bits are on visible display but are kept in perfect stockholders’ meeting & Merchan 

Why Acrabore Auger condition, free of dust, dirt and handling marks. Rack dising Show, Aug. 30-31, at the 
Bits are Better: is small enough to fit most anywhere and can also be Baker Hotel, Dallas, Tex. 

hung on the wall |} China, Glass, Gift, Toy, Housewares 


Acrabore Auger Bits, because Shae. Wis Ok. ak Peatiend Om 
they are precision machined, are All open stock bits will be shipped in these new bags... | y ’ » 2-28, BY FOPUSNt, 


accurate, are uniform in length, good for bin display, rack display, counter display or | Sponsored by Western Merchandise 
diameter and hardness. The nibs Exhibitors Assn., 1355 Market St., 








If stock. The bit | tected from handlin ; 
and shank are in line, no wob- shelf stoc ae F oe | San Francisco 38. 
bling or whipping abuse | : ‘ 

Hf sites Decatur & Hopkins Co., Spring Open 
These bits are terrific...and they Each Rack Assortment contains | House, Feb. 22-25, at company 
ere now packaged and displayed 4— Y%" bits 4— \," bits 4— %” bits | headquarters, 93 Berkeley St., Bi 
for fast sales. ; * + ton 16 

4 — Yio” bits 4— %” bits 3—1” bits | . , 
‘ 4— %” bits Marshall-Wells Stores Congress, st 
oa Duluth, Minn., Seattle branct 
~~ Rack and bits are packed together in an individual | Congress at Portland, Ore., Feb 
shipping carton. } 22-238. Sponsored by the Marsha 


Wells Co., Duluth 1, Minn 
Northern Wholesale Hardware Co. ar 
nual convention and trade show t« 

(R) tatively scheduled for Feb, 21-28 
~ Portland, Ore. Company is locat 
INCORPORATED at 8O5 N. W. Glisan St., Portland 


| 
4 WEBSTER, MASS lexas Wholesale Hardware Assn., a: 





nual joint meeting with the Texas 
Manufacturers of Acrabore. The Precision Machine Made Auger Bit, Hardware Boosters Club, June | 
19, at Galveston. Secretary-trea 
turer, Howard Weddington, 1427 


Sales Agents 


JOHN H. GRAHAM & CO. Inc., 105 Duane Street, New York 8, N. Y. National City Bank Bldg., Dalla 
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100 MILLION READERS will... 
fob’ HUNTER 


e America’s most original hand tools... 














POPULAR & Suf 
SCIENCE if 







Nationally advertised to 100 mil- 









“ mati ALG reas lion readers in 1954 .. . more than 


ay POPULAR 
OCh eng, CHANICS 


VEST . MAGA 


10 million selling messages aimed 






—_ 












directly at your customers. 











~ 


S 


MAGNETIC BRAD-PUSHER 


Magnetic plunger automatically pulls brad 
into barrel in driving position . . . one 
easy push drives ond countersinks 


’ 
PA = « 


MAGIC-TIP Screwholding SCREWDRIVER 


Unique internal holding mechanism is sim- Lé 


pler, more efficient than any other screw- 


holding tool available . . . resists up to 30 brad. Unbreakable plastic ‘ 
Ibs. PULL PRESSURE. handle . . . polished 
. pw B chrome barrel. A \ | Nally 
5 Ear ca 









































er 


——_. Attractive multi-colored counter 


displays. Right: the TURN-A-BOUT Junior 
holds two different tool cards 


FREE —Attractive multi-colored counter 
displays. Right: the TURN-A-BOUT De- 
luxe holds four different tool cards 








SMITTY 


DRIVER Keys swing into jack-knife type handle 
- right size is always handy. You get 


7 
pA a for ALLEN greater leverage at any angle. Handle 
MAGNETIC , IPE HEADS will not break or bend .. . special heat 


RE-CHUT < / WRENCH treated keys. 










SILVER-TIP 
and DuRA-TIP)  / 
SCREWDRIVERS , 








FREE Attractive multi- 
colored counter displays 
Right: the STANDARD easel 


display 


PLASTIC HANDY 


MALLET 
“Vi, san ; Z0P-BACK CARRY 
/ PP KEY RETRIEVER Bl iy your pocutt 








> 








HUNTER TOOLS are ringing up new dealer profits everywhere they appear .. . because 


customers ask about these interestingly different tools . . . and the ORIGINAL NEW IDEA 


in every HUNTER TOOL does the selling for you. 








“_* * 
Attention Manufacturers’ Reps! A cen eel 
the name to watch in 
few select territories are still avail- e FREE CATALOG « 
TOOLS able ... write for information showing complete HUNTER TOOL line and detailing the 
Dealer Merchandising Plan 





today. 


HUNTER TOOLS 


NAME 


ADDRESS 


city 


Jobber's Nome 





a oe an en) A oe ee 
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State Events 


Alabama Retail Hardware Assn., con- 





vention and exhibit, May 16-1, at NO. 
The Admiral Semmes Hotel, Mobile. 
Association secretary, Mrs. Euna G. ]} 
Ramsey, 1006 Frank Nelson Bldg. NEWS, 1 
Birmingham. oF INTE 
BROIL-AIR | Carolinas Hardware Assn. of, trade 
“favorite of The Gormet” } show and convention, Feb. 23-25, at TRIBUTO 
eutenee Charlotte, N. C. Exhibits at Radio |} 
Center. Meeting place, Hotel Char- 
lotte. Association secretary, Dwy- 
ane Laws, 1184 E. Fourth St., Char- = ™ 


lotte 2. § ‘ 
Florida Retail Hardware Assn., con- SH 
vention and exhibit, April 25-27, at 
George Washington Hotel, Jackson- STAR 
ville. Executive manager, W. W. ; 
Howell, P. O. Box 183, Waycross, 


Ga. 

Georgia Retail Hardware Assn., con- 
vention and exhibit, April 25-27, at STAR 
George Washington Hotel, Jackson- 
ville, Fla. Executive manager, W. 
W. Howell, P. O. Box 183, Way- W I 
cross. 


Illinois Retail Hardware Assn., trade 
show and convention, Feb. 23-25, at 
Chicago. Show at Navy Pier. Ses- 
sions at Sheraton Hotel. Associa- 

tion secretary, William F. Ewert, 
1194 Merchandise Mart, Chicago 54. *Pio 

Louisiana Retail Hardware Assn., The 
convention, April 11-13, at the 
Buena Vista Hotel, Biloxi, Miss. 
Secretary, David O. Mansfield, 226 
S. State St., Jackson, Miss. 

Mississippi Retail Hardware Assn. 

convention, April 11-13, at the 


Show the: 
Micromet 
and direct 
lor easy, © 


the impro 


Buena Vista Hotel, Biloxi, Miss. | >¥!t righ 

Secretary, David O. Mansfield, 226 thimble | 

S. State St., Jackson, Miss. under yo 

G 4 i L L Oo N W | Missouri Retail Hardware Assn., trade repetitive 
| ia & L S show and convention, Feb. 23-25, at lower se 

the Jefferson Hotel, St. Louis. As- with the | 

sociation secretary, Harry Scherer, diameter 

1189 Arcade Bldg., 812 Olive St., “direct fe 


St. Louis. Starrett 


Has INSTANT Sales Appeal! | New England Hardware Dealers fer a pow 
ssn., ade s pg . antion, ires thé 
*& STAR SELLING POINTS es oe 








* Crank-operated Blower * Delivers Broiling Heat In en, Th. SCR Sette to lead ch 
makes it a cinch to start and 3 minutes flat! ae, A. Se, ees, TH Bast features ¢ 
tintin tee ! E ae mouth St., Boston 16. | help boo 

Pa ie * Built for Lifetime of Service Pennsylvania and Atlantic Seaboard | 
pat large work-space (all-steel construction) oo rose’ aig he views 

% Easy to use—Easy to Move & Assembled Anywhere in a | fonte-Haddon “Hall, Atlantic City, Onl 
on Rubber Tired Wheels Jiffy | NJ. 

%& Much Lower Price Than *& Professional Cooking Re- | South Dakota Retail Hardware Assn., 1, ONE-P| 
Outdoor Fireplace sults Even by Amateurs trade show and convention, April rege 

THE “BROIL AIR” is the Ij : ae 6-8, at the Coliseum, Sioux Falls. 2. REPLA 

> DI : quality grill, favorite of the gourmet, | Association secretary, O. R. Baily, Con be ong 

. . and is backed by 76 years of manufacturing excellence. | 1300 S. Jefferson Ave., Sioux Falls. 3. EXTRA 

Your customers will quickly see how the “BROIL AIR” answers | Tennessee Retail Hardware Assn., at 4 

all their demands for easy, efficient preparation of delicious out- | convention, Feb. 21-23, at the Noel ‘. w-aate 

door meals, either at home or at the picnic site. Hotel, Nashville. Association sec- inens of a 

A Sure-Seller and Proven Profit-Maker at Only $48.00 Retail ee rama, FSi aes TN, pape 

WRITE TODAY FOR DETAILS West Virginia Retail Hardware Assn., thimble ar 
BUFFA trade show and convention, Feb. frame py 
LO FORGE COMPANY 22-24, at the Daniel Boone Hotel, ee - 
: Charleston. Association secretary, 
222 Mortimer Street Buffalo, N. Y. Tames C. Fielding, 1628 MeCluns pitt 
Canadian Blower & Forge Co., Ltd., Kitchener, Ont. St., Charleston 1. ptongetion- 
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| NO.19 OF A SERIES 


NEWS, IDEAS AND INFORMATION 
OF INTEREST TO STARRETT DIS- 
| TRIBUTORS AND THEIR SALESMEN 











THE L. S. STARRETT COMPANY 


roe Me: ee ad x 


Starrett pare 


SALES LEADS 


SINCE 1880 WORLD'S GREATEST TOOLMAKERS 


FOU TR ERS ™ 


‘SHOW THEM WHY...TELL THEM WHY 
STARRETT MICROMETERS ARE THEIR BEST BUY 


STARRETT Satin Chrome* MICROMETERS 


PLUS 


*Pioneered and Developed By 
The L. S. Starrett Company 


Show them how Starrett Friction Thimble 
Mucrometers combine both friction control 
and direct feel in a micrometer designed 
for easy, one-hand use. Demonstrate how 
the improved friction control mechanism 
built right into the upper portion of the 
thimble puts the friction control “right 
under your thumb” for fast, accurate 
repetitive Show how the 
lower section of the thimble is integral 
with the spindle with location and large 
diameter just right for quick control and 


measuring. 


“direct feel” on critical measurements 

Starrett Satin Chrome Micrometers of- 
fer a powerful pac kage of new sales fea- 
tures that no mechanic or tool buyer can 
resist. With the Friction Thimble feature 
to lead the way and 12 other big Starrett 
features to cinch the deal, you just can't 
help boosting micrometer sales. 









STARRETT Micrometer No. 231-F Range 0-1” by 
.0001”, Friction Thimbles also available 
in other sizes and styles 


Only STARRETT has these 12 BIG FEATURES 


1, ONE-PIECE SPINDLE — Extra rigid integral 
construction for long, accurate life. 

2. REPLACEABLE, ADJUSTABLE SLEEVE — 
Can be replaced if damaged or worn. 

3. EXTRA HARD THREADS — Special high 
carbon steel gives harder threads which are 
hardened, stabilized and ground from the solid. 
4. HI-MICRO MIRROR LAPPED FINISH — On 
faces of anvil and spindle. Also available with 
carbide faces at slight additional cost. 

5. NO-GLARE SATIN CHROME FINISH — On 
thimble and sleeve of all micrometers, also on 
frame of all full finish micrometers. No glare, no 
squint, no eye strain. Resists stains, corrosion and 
wear. 

6. TAPERED FRAME — Permits measurements in 
narrow slots and tight places. Standard on all full 
finish outside micrometers. 
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7. RIGID, ONE-PIECE FRAME — Barrel is in- 
tegral with frame for maximum rigidity, accuracy 
and long life. 

8. EASY TO READ — Large diameter thimble 
and sleeve with distinct black figures and gradua- 
tions against satin chrome finish. Easy to read 
under any illumination. 

9. QUICK READING FIGURES — Every grad- 
vation numbered for quick, positive identifica- 
tion. 

10. CONVENIENT DECIMAL EQUIVALENTS 
— of 8ths, 16ths, 32nds and 64ths on frame or 
thimble of all micrometers. 

11. QUICK, EASY ADJUSTMENT — Only two 
simple adjustments maintain Starrett accuracy. 
12. LOCK NUT — Permits locking of spindle at 
any reading Available at slight additional cost. 











— 


MECHANICS’ HAND MEASURING TOOLS AND 
PRECISION INSTRUMENTS ~- DIAL INDICATORS 
STEEL TAPES - PRECISION GROUND FLAT STOCK 


| 
i 
HACKSAWS, BAND SAWS and BAND KNIVES 





MASS., U.S.A. 





ATHOL, 


Mechanics’ Hand 
Measuring Tools 


STARRETT PRECISION TOOLS ————— 
and Precision 


Instruments - Dial ] rett 


Indicators - Steel Tapes 


Flat Stock - - . Precision Ground 


Buy through your Distributor, 


“WHERE TA new —— 


STARRETT HACK AND BAND SAWS 


ines mand ond SLOT PKOTE 


BAND SAWS - for cutting metal, wood, plas- 
tics - in coils or cut to length and welded. BAND 
KNIVES - for cutting soft or fibrous materials - - - 
Buy through your Distributor. 





HACKSAWS - all 
types, hand and 


“WHERE TO BUY THEM” 


DOE JOHN SUPPLY CO 


123 Main SH erwin 1-0000 








Steer More Business 
Your Way with Classified 
Phone Book Listings 


Let the public know you stock and sell 


Starrett Tools. Identify yourself as a 
Starrett. Distributor in) the “yellow 
pages’ of the telephone directory. Ask 


your Telephone Company representa 


tive to list your name, address and tele 
phone number under the Starrett trade 
mark headings. You pay only for your 
listings a small charge added to your 
monthly phone bill. This new Starrett 
service for distributors is available in 
directories serving the larger industrial 


centers. Look into it 








“Just a minute, sir...! haven't finished de- 
scribing the twelve big Starrett features.” 

















WHAT'S NEW 








@ For more information on these products and services 
use free post card on page 175. 


(Continued from page 13) 
work surface of 191,x34'% in.; it is 
43 in. long, 21%¢ in. wide and has a 
Suggested list 


20x16%, in. grid. 





price is $29.95. Chattanooga Royal 
Co., Div. of Chattanooga Implement 
& Mfg. Co. 


For more data circle No. 9 on postcard, p. 1 


Nail Clip for Hammers 


Called the Third Hand, this nail 
clip is easily and quickly attached 
to most carpenter’s hammers. 
Spring-steel clip holds all nails from 
shingle nails to spikes. Use of nail 


clip simplifies starting nails; mate- 


rial is held in position with one 
hand while nail is started with 
other hand. It also gives extra 
reach when starting nails. It fits 





closely against hammer head, never 
gets in the way. Retails for 79¢. 
Utica Drop Forge & Tool Corp. 


For more data circle No. 10 on postcard, p. 175 
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Paper Dispensers 

Available in chrome-plated finish, 
chrome-and-ename!l finish and baked 
paper dispensers 


enamel finish, 


come in three models. Deluxe com- 
all-steel 


paper toweling and foil, plastic or 


bination dispenser for 
waxed wraps, is fully enclosed with 
compartment covers overlapping to 
form smooth-tearing edge for paper 
measures 
foil, 


plastic or waxed wraps holds stand- 


in upper chamber; it 
12x44%%x7 in. Dispenser for 
ard-size rolls in fully enclosed, dust- 
protected chamber, with compart- 
ment cover overlapping to form 
smooth-tearing crimping edge; it 
measures 12°4x3x3 in. Waxed paper 
and paper towel dispenser combines 
dust-protected 


a fully enclosed, 


wanto Parcs 


paper rowers 


chamber for waxed paper with open 


paper towel hanger; in baked 
enamel finish only. Mell-Hoffman 
Mfg. Co. 


For more data circle No. 11 on postcard, p. 1 


Chrome Kitchenware 
New line of 
kitchenware comes in a gleaming 


Colorware Chrome 
chrome plate with accents of dull 
and shiny _ black. 
items have sparkling white knobs. 
Line 


chrome Some 


includes canister sets, bread 


boxes, cake safes, step-on-cans, 12 
qt. waste baskets and stove pads. 
National Can Corp. 


For more data circle No. 12 on postcard, p. 175 


Air Conditioner 
In the Brilliant Fire 
5000 model is a console type winter 


line, this 


air conditioner which heats, circu- 
lates, filters and humidifies. Engi- 
neered for all gases and high alti- 
tude operation, it is completely au- 
tomatic and equipped with Robert- 
shaw Unitrol and precision-ignition 
pilot. Draft 
built-in and protects against down 
It has Fiberglas-in- 


safety diverter is 


and up drafts. 


sulated cabinet, 16 in. four-blade 


fan powered by heat-proofed motor, 
50,000 


and is rated at Btu input. 





Finished in beige with ivory grille 
and gold-bronze trim, unit has sug- 
gested list price of $199.50. Oh/io 
Foundry & Mfg. Co. 


For more data circle No. 13 on postcard, p. 175 


Extension Rule 
Called 
innd 


the Two-Four-Six, Green 


extension rule will retail at 


$1.89 as an introductory offer for 
Week; it is 
priced at $2.10. With square ends, 
6 ft. 


every 


Hardware regularly 


rule opens to even numbers 


time, making it especially 


useful as a marking gage for stand- 





ard measurements in units of 2 in. 


and for end-to-end measurements 


in even foot and half-foot lengths. 
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HUDSON 
Lawn Sprayer 


314-gal. sprayer 
with 3-nozzle 
boom on cart ap- 
plies weed kill- 
ers, insecticides, 
fertilizers on 
lawns—5000 sq. 
ft. in 10 minutes. 
Use also with 
single nozzle. 








‘ements 
engths. 
8, 1954 





HUDSON 
Favorite® 
Sprayer 


Easy-operating, 
lightweight 1%- 
gallon compres- 
sion sprayer. Saf- 
T-Lok* closure 
is easy to close 
or open... and 
safe. 5’ hose, ad- 
justable nozzle. 


Nim 





SIGN OF THE BEST BUY 















America’s Moving Outdoors... 


Here’s How YOU Can 





Nag 


_ 


HUDSON 
Weed-Shooter* 


FD For spot-spray- 

ing lawn weeds. 
Easy as 1-2! 
Place on weed, 
press plunger. 
Discharges spray 
on weed only— 
ideal for new 
lawns, along 
flower borders. 


HUDSON 
Dusquik* 
Duster 


Light and so easy to use. 
Dusts in a steady cloud or 
short puffs, as you wish. 
Extension with swivel noz- 
zle places dust right where 
wanted. Holds 2 Ibs. 





—— 
“a ’ 


ive Outside ~ 
and Love It! 


with the help of 


HUDSON 
Sprayers and Dusters 


Your outdoor “‘living room”’ will be more liv- 
able, more enjoyable with the help of Hudson 
Sprayers and Dusters. A few minutes spraying 
or dusting will give hours of freedom from 
annoying insects. Your yard can be a place of 
beauty and pride. . . lawn unmarred by weeds 
—trees, shrubs, flowers in full beauty, pro- 
tected from pests, disease and blight. A Hud- 
son Sprayer or Duster will do the job easily, 
effectively, at low cost. Select yours now. At 
most garden supply, seed, hardware and de- 





HUDSON Matador * 
15- and 30-Galion 
POWER SPRAYER 


For bigger spraying jobs. Up 
to 250 lbs. pressure—up to 
4 gallons per minute output. 
Long-life positive piston 
pump, Quik-Set* pressure 
regulator, pressure gauge. 
25’ of hose, spray gun. 


MORE HUDSON 


— 


0 v 


Trombone® 
All-pur 
easy t 





¢ - 
Simplex ® EX; 
Inner-Seal* 

Sprayers Electr 


3 and 4 gallons. 


N 
MAIL THIS ‘COUPON 
NOW FOR FREE 


ns 


H. D. HUDSON MANUFACT 


Gentlemen: 


Please send me yous 


new Sprayer and Duster 
CATALOG Catalog. 


\} 
Q——- a 


| an. 






7S — ' f 
> F . / ' ‘ 
— : ( sf 
ee AM , 


Now | 
HUDSON 
Suburban’ 
10-Galion 
POWER SPRAYER 


Designed especially for home- 
owners. All-purpose, budget 

priced . . . the easy, time-sav- 
ing way to spray trees, shrubs, 
flowers, vegetables, lawns. 
Compact . . . easy to handle 
and operate. Easily handles 
all sprayable solutions at up 
to 80 Ibs. continuous pres- 
sure and 1 '% gallons per min- 
ute output. Mechanical agi- 
tator. 10’ Spray-Proof* hose, 
adjustable 5-Spray * nozzle for 
any spray from fog to stream. 
4-nozzle lawn spray boom, 3 

nozzle Speedee-Boom"*, spray 
gun available as accessories. 
Also electric-powered. 











WHAT'S NEW 








@ For more information on these products and services 
use free post card on page 175. 


tule has brass slide graduated in 
16ths for inside measurements; big 
black figures on white hardwood, 
plastic coated for long wear; and 
ball-lock action joints which hold 
rule rigid and prevent stretch. 
Stanley Tools. 


For more data circle No. 14 on postcard, p. 175 


Frozen Food Containers 

Lustro - Ware 
provide compact 
faster freezing. All 


Uniform - shaped 
food 
storage 


containers 
and 





four sizes, from 1 pt. to 2 qt., have 
same square base dimension so they 
stack in any combination. One cover 
fits all sizes. Faster freezing is pos- 
sible because projections on cover, 
sides and bottom allow space for 
constant circulation of cold. Colum- 
bus Plastic Products, Inc. 


For more data circle No. 15 on postcard, p. 175 


Home Hair Cutting Sets 
Electric home hair cutting sets 
are featured in three-month promo- 
tion running through March 15. 
Backed by national and local adver- 
tising, promotion also includes ad- 
vertising mats, window streamers, 
folders, displays and other point-of- 
sales aids. Promotion features 
Raycine Deluxe set, Model 117 (il- 
lustrated), retailing at $14.95, and 
the Raycine set, Model 104, $10.95. 
Deluxe set comes in red leather 
simulated alligator case, containing 


174 





professional type comb, polished 
forged steel barber shears and pre- 
cision-built electric clippers. John 
Oster Mfg. Co. 


For more data circle No. 16 on postcard, p. 175 


Metal Cabinet 

Out-O-Way de luxe metal cabinet 
with Jonny mop handle and six pads 
has three shelves to hold extra tis- 
etc., special 
compartment for pads. Finished in 
baked white enamel, cabinet clips to 


sue, soap, including 





either side of toilet tank, without 
tools. Retail price is $3.98. North- 
ern Industries, Inc. 


For more data circle No. 17 on postcard, p. 175 


Air Mat 


Koroseal air mat can be used for 
sunbathing, camping or as a spare 
mattress. Weighing 2% Ib., it is 
easily inflated by mouth to a length 
of 74 in. and a width ranging from 
24 in. at bottom to 33 in. at top. 


One side is green, the other yellow. 
Its six tubes and two separately in- 
flated air chambers make it safe for 
surf or pool and provide insulation 
against cold and dampness. Seams 
are electronically welded and will 
not burst under ordinary pressure. 
Mat retails for $7.95. B. F. Good- 
rich Co. 


For more data circle No. 18 on postcard, p. 175 


Right-Angle Drive 

No. 2130 right-angle drive for 
,-in. electric drills makes it easy 
to work in corners and other hard- 
to-get-at places. Attachment can be 
used for drilling, operating sanding 
discs, polishing, wire brushing, 
grinding, etc. Has direct gear ratio 
of one to one. Gears run in sealed 
grease chamber and are precision 
cut. Drive has self-lubricating Oil- 
ite bearings, reversible hardwood 





handle finished in mahogany, and 
hammertone gray enamel body. Re- 
tails for $4.95. Millers Falls Co. 


For more data circle No. 19 on postcard, p. 175 


Wall Heater Attachment 


Added to wall heater line is a new 
small grille attachment designed 
for heating a small room opposite 
the room in which the wall heater 
is installed. Available as optional 
feature on Model No. 358-2, the 
5x11 in. warm air grille has control 
damper which permits channeling 
amount of heat desired into room 
which has grille attachment. Temco, 
Ine. 


For more data circle No. 20 on postcard, p. 175 


Knife Sharpener 
Flint knife sharpener keeps kit- 
chen and carving knives sharp with 
a few strokes periodically. It can 
(Continued on page 178) 
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Here is Your Quick Check Card 


What it is... How it works 








A big help for busy deal- 
ers. Use this. card for free 


information on new prod- 
ucts described in this issue. 
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BUSINESS REPLY CARD 
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Post Office Box 60 
Village Station Hi ih 
NEW YORK 14. N.Y, PL 









L BE PA BY = Please use this P. OF 
oma Box Address for Quick 
c AGE = Check Cards Only 
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CAO Wese 


COREIN Feadlocks 
WHetasnttte,” 


NO WONDER they sell so fast! 


Powerful national advertising plus 







superior quality and popular prices 
means sales action! Stock and 
display Corbin Padlocks ... up 


front. Call your Corbin jobber now. 


The yo1m0us 








P65 PADLOCK 


Hundreds of thousands 
sold last year! 


“A whale of a lot of padlock at a /ow price!” Dise 





tumbler mechanism for real security. Heavy die cast, 
aluminum lustre case. Hardened steel, zine plated 


shackles. Two brass, milled keys. Size: 12,” x 1/2". 





Here's proof that CORBIN 


padiocks are the safe 
strongest you car PS. 
Mr. Robert M. C’ Be sure of e o_ Be ready to 


Tabor St., Lo: 






supply the expanding 


writes 


swoon fast turnover ..« « ee ” 


bullets into r red-hot item! 


. . CORBIN 
MAIL BOX 


vital points 


without suc e h 
‘> you on fn ( 





high qual 
article.” 











When YOU \ 





safe... re They sell on sight! Generously sized... 

CORBIN Cabinet Lock Division rugged ... yet priced to meet popular de- 

aig CORA mand. Non-rusting lock and catch. Brass 

or ener Oe “iid me ay anny petting gy tae 
ith 2 keys and attaching screws. : 

O10) =3=38, Mn Oy. 0-90, p ay kan OO) 44 ¢ good stock from your Corbin jobber today. 





The American Hardware Corporation 
New Britain, Connecticut, U.S.A 












HARDWARE AGE, FEBRUARY 18, 1954 177 











DISPLAY 
BOX 
NO. 1 





,.f0 Sell 


ANCHOR 


snaps! 


Why? Look at the market you have! 
Hardly a customer comes into your 
store who hasn't some use for ANCHOR 
SNAPS. They’re handy wherever 
rope, leather, or chain needs a quick- 
hitching device. Hundreds of uses 
on farms, ranches, on boats, and in 
the home. They even use 'em as 
belt attachments for key chains! 


Display Box No. 1 contains the most 
popular swivel and open-eye sizes. 
Just give them a prominent spot 
on your counter, and your selling job 
is done. Order from your jobber today. 


Display Box No. 1 contains: 


2 doz., Ya’’, No. 5037 Open Swivel Eye Snaps 
2 doz., Ya’, No. 437 Swivel Eye Snaps 

1 doz., Ya’, No. 231 Open Eye Snaps 

1 doz., Ye’, No. 225 Swivel Eye Snaps 


NORTH & JUDD 


MANUFACTURING COMPANY 


NEW BRITAIN =| CONNECTICUT 


Philadelphia 
Chicago 
. 


New York . Boston 
Buffalo . Detroit 
Dollas Los Angeles 


MAKERS OF ANCHOR BRAND HARDWARE PRODUCTS 
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BWHAT’S NEW 








be used safely on the finest hollow- lightweight tubular 


ground blades and is effective on baked-on blue enamel finish. Arvin 
any type blade. Unit consists of a Industries, Inc. 
fine-textured stone mounted in a For more data circle No. 22 on postcarc  p. 175 


Paint Roller Shield 
Called Spat-R-Shield, this plastic 
paint roller shield has specially de 
| signed wells to retain paint and 





mahogany finished handle’ with 
safety Attractive 
green leatherette scabbard is sup- 
plied with each sharpener. Retails 
for $1.95. Ekeo Products Co. 


For more data circle No. 21 on postcard, p. 175 


finger guard, 





prevent drip or splatter while paint- 
Laundry Cart ing walls or ceilings. Made to fit 7 
Comprising a collapsible fabric and 9 in. rollers, shield can_ be 
quickly clipped on or off. Shields 
colorful counter display 
individually 


| container with a lightweight metal 
| stand on 

cart can be easily and quickly as- box, 
Kwiksand, Ine. 


plastic wheels, laundry come in 


each packaged. 
| sembled or disassembled for com- 
pact storage. Container is large For more data circle No. 23 on postcard, p. 175 
| enough to hold bushel basket of 

clothes, wet or dry. Constructed of ‘ 
Magnetic Catch 


Known as No. R222, this mag- 
netic catch is easily mounted on in- 


heavy-duty pre-shrunk white cloth 
with blue piping, container can be 





side of cabinet. Magnetic powe: 


holds door securely shut. Steel and 
aluminum inner 


tained in 


parts are con- 


sturdy tenite housing 





basket in- 


wooden 
serted into frame for easy port- 


removed and 











ability. Frame and legs of cart are 
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| Nationally Advertised FREE $3.00 





ows SELLS 


because only (sles 


1. Has gone all-out to educate women to the value of a 
blender: saves them hours of food processing time, gives 
them more time to relax, saves them up to % the cost 
of food bills... 

e Offers the Industry's biggest, most aggressive national 
advertising to sell ‘em BIG—campaigns tied-in’ with 
specific gift-occasions as well... 















e Has made women want not just any blender—but an 
OSTERIZER. Because of these outstanding plus-features— 






Only the OSTERIZER The OSTERIZER fits 


has a glass container any standard can- 
open both top and ning jar to permit 
bottom with exclu- easy storage with- 
sive leak-proof Flex- out transferring in- 
O-Matic seal. gredients. No waste! 








| ...and now here’s the latest 
promotion! 


CALL your Oster Distributor today—or 
use the handy coupon for full information. 


famous Mary Meade Blender Recipe 
Book to customers when they buy 
their Osterizer. A $42.95 value for 
$39.95! Over 500 taste-tempting 
Osterizer recipes now FREE! 







John Oster LOO ulley, 
M f t a C Y ee by >) 
‘ er oa anutacturin °o. 100d Housekeeping S = 
Special tie-in helps — Window stream- ¢ é 9 f Pes een a 
ers to pull in traffic! Newspaper Racine, Wisconsin — fue 


mats to tell ’em you have it! Circu- YES! | want full details on your money-making Osterizer 





lars to pass out, envelope stuffers! ee 

Colorful display featuring the Mary i ee 

Meade Book and OSTERIZER! | Name aie — 
, Position —_ 
Store Name — 
Address — 
City. le 
i 
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Kol Or PLASTEX © 
MeesejHerod PIPE fe 


Roll in PROFITS! , 


















THE ONLY PIPE 
PERMANENTLY MARKED | 
* AND MEASURED 

< EVERY 10 FT. 


; Convenient — New 


DISPENSEREEL 


makes sales faster . . easier 


Cash-in on the big, new market for PLASTEX Measure Marked 
PIPE... The light, flexible, corrosion-proof pipe that’s the 
handyman’s answer to easy, permanent piping for wells, under- 


ground water lines, drainage and electrical conduit. 


The sensational new PLASTEX Measure Marked PIPE DIS- 
PENSEREEL with giant 600 ft. coil is your compact, labor-saving 
merchandiser. It provides maximum display and quick, easy cut- 
ting of any amount of pipe by using the handy PLASTEX 10 ft. 
measure marks . . . an exclusive PLASTEX selling feature. Get 
set for extra profits NOW, Order your supply of PLASTEX 
Measure Marked PIPE, fittings and convenient DISPENSEREEL. 


Contact your Hardware Jobber or write direct. 
Lynoiied 
Nie de PLA GEE SINCE STEX 


COMPAN Y 


402 Mt. Vernon Ave., Columbus 3, Ohio 


WHAT’S NEW 


Catch, strike and necessary screws 





for installing are packaged in box 
with clear acetate slide cover. Com- 
pact demonstrator is provided free 
with substantial order. National 
Lock Co. 


For more data circle No. 24 on postcard, p. 175 


Saw Horse Bracket 
Featured for Hardware Week, 
this No. 24 flat top saw horse 
bracket is of heavy gage steel and 
zine coated. It is for 1 or 2 in. lum- 
ber and designed for making car- 
penter saw horse, picnic table, bench 
sets, gym sets, etc. Packed in two- 
color box with instruction sheet and 


No.24 (CLaerson;) “ 
Make Your Onn \ 


Hoa NM 


e 





other suggested items to make, saw 
horse retails for $1.50, slightly 
higher on West Coast. Chas. O. 
Larson Co, 


For more data circle No. 25 on posteard, p. 175 


Power Auger Bit 

For drilling in wood, this power 
auger bit fits any 4 in. electric drill 
or drill press. It cuts fast, bores 
clean holes, cannot slip in chuck, 
drills on any angle, bores through 








i 
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4 x 4 and stays sharp. Comes in 
5/16 in. through 1 in. by 
l6ths. Folder is available which in- 
cludes sets and specifications on all 
sizes. Chicago-Latrobe Twist Drill 
Works. 


For more data circle No. 26 on postcard, p. 175 


sizes 


Vacuum Bottle 

Universal pint vacuum bottle will 
sell at $1.49 as a Hardware Week 
promotion; regular retail value is 





$1.98. Features include an all-alu- 
minum case, improved sanitary con- 
struction, red Roc-Lite cup and elec- 
It has a 
spring-metal cradle shock absorber. 
Landers, Frary & Clark. 


tronically pre-tested filler. 


For more data circle No. 27 on postcard, p. 175 


Stainless Steel Broilers 
Androck 4909X_ basket broiler 
(illustrated) is welded and polished 


stainless steel throughout. It has 





that 
four heights, to hold steaks, chops, 


detachable cover adjusts to 
chicken or rolls in place even during 
sasket 
in. and has a 19-in. handle. It re- 
tails for $6.50. Model 4810X steak 
broiler is electrically welded, pol- 
ished 


turning. measures 9x9x3 


stainless steel with zig-zag 


bars that hold a family-size steak 
firmly. 


Cover adjusts to varying 
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thicknesses. Both broilers have 
branded hardwood handle grips for 
easy handling over hot fires. Model 
4810X retails for $6. Washburn Co. 


For more data circle No. 28 on postcard, p. 175 


Light Switch, Wallplates 
Featuring quiet mechanical op- 
eration without mercury, Lifetime 
Quiette light switch safely operates 
standard or fluorescent lights and 
electrical appliances. Single switch 
retails for $1.35; three-way switch, 














sales. 


Sell MIDLAND ZANDY BOY 


Year ‘Round Garden Tractors 


switch wall- 


Garden 


for $1.98. Colorette 


plates, in six House and 
pastel wall colors, come in three- 
stvles—single switch, double switch 
and double outlet. Attractive mer- 
chandising kits available. 
Hart & Hegeman Electric Co. 


For more data circle No. 29 on postcard, p. 175 


Arrouw- 


Electric Coffeemaker 
This percolator-type coffeemaker 


automatically brews nine cups of 


Known as 
84) 


coffee in nine minutes 


(Continued on page 






Midland’s protective franchise authorizes you 
alone to sell Midland Dandy Boy models in 
your territory. You offer 24, 3 and 5 hp. types, 
with 5 forward speeds plus reverse. Also, 31 at- 
tachments for year ’round jobs 


year ‘round 


Use coupon today for complete details of Mid 
land dealer plan. 


1. COMPLETE LINE 


2. YEAR 'ROUND SALES 


3. Merchandising plans 
that help you sell. 


Name 
4, Active field repre- 
” ; Street 
sentatives to help 
you. City 


THE MIDLAND CO., Dept. HA-2, 


South Milwaukee, Wis. 


Send me complete dealer information 


Zone State 
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\ for devices to hang conduit and pipe 
~ the brand that sells is 

























Paine Pipe and Romex Straps have 
4 no sharp corners or edges to cut 
users’ hands. Made of galvanized 


Pipe and 


steel, beaded for extra strength. 
Romex Straps bd 





Twenty sizes accommodate Romex, 
BX, EMT and pipe diameters from 
Vy" to 4” 


Paine Conduit and Pipe Clamps 
spread easily, stay spread for pipe 
insertion, and won't crack at point 
Pipes held rigidly, 
vibration-free. Use with 4" Paine 


of flexing. 


Pipe and 
Conduit Clamps 


anchors or toggle bolts for quick, 
sure fastening to walls or ceilings. 


Paine Hanger Rings install fast and 
are economical to use. They make 


a neat permanent job of hanging 





pipe, conduit and armored cable. 
= Both ring and stove bolt are zinc 

Hanger Rings 

and Bolts 


plated cnd rust-free. Bolts are pre- 
cision threaded and will never bind. 


Paine ‘'Snugfit’’ Pipe Hooks have 
nail-sharp drive points, made with 
an offset bend for easy hammering. 
They are formed for a tight, pres- 
sure fit around pipes to eliminate your source 
vibration. Seven_sizes support pipe P 
sizes from %" to 2 pees ; for quality 


“Snugfit” 
Pipe Hooks 


four different lengths. 


hanging and 
Paine Perforated Hanger Iron has fastening 
milled, burr-free edges that are kind ° 

‘ evice 
to users’ hands and is electro- d ces 
galvanized — clean to work with 

and rust-proof. Two widths, 34” and 





Ig provide a handy, simple way 
to hang pipe or conduit. Sold bulk 


Perforated 
Hanger Iron 


Talo MM olola cole te) 


Paine ‘560° Hangers are ideal 


where distances from pipe to mount- 


**560"" ing surfaces vary. They combine a 
Combination pipe ring and flattened head lag 
Hanger screw with a six-inch length of per- 


forated hanger iron and two sets of 
stove bolts, ready for assembly. For 
pipe sizes from 7 to 4” 





write for 
. the NEW 
catalog of 
PAINE 
products 





the best craftsmen always take 


THE PAINE COMPANY, 5 Westgate Road, Addison, IIlinois 
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WHAT’S NEW 








@ For more information 
on these products and 
services use free post 
card on page 175. 


Model PE-541, it features high ve- 
locity pumping action and a fully 
perforated coffee basket for fast, 
efficient extraction of coffee oils. It 
has chrome-finished bowl, lid with 





clear plastic spreader instead of 
bubbler in lid, wide spaced handle 
and base made of cool, phenolic plas- 
tic finished in black, and settings 
from mild to strong. Signal light 
glows red when coffee is ready for 
serving. Fair Traded retail price is 
$29.95. Blectrie 
Corp. 


Westinghouse 


For more data circle No. 30 on postcard, p. 175 


Window Ventilator 
Called the Reversible 3000, this 


20 in. window ventilator moves 
3000 cu. ft. of air per minute as ex- 
haust or intake. It fits all standard 


windows from 24 to 40 in. and is in- 
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stantly reversible by hand while in 
window. Features wind-tunnel de- 
sign; built-in handle; fully enclosed 
fan and motor with vibrationless 
front and rear grilles; heavy-duty 
six-pole, two-speed 1/15 h.p motor, 
and 20 in. aluminum 
blades, high speed propeller-type. 
Retailing for $59.95, it has ham- 
mer-stone finish. Chrom-Ever Co. 


For more data circle No. 31 on postcard, p. 175 


balanced 


Baseball Glove 


This professional model baseball 


glove, the DG912, is large size and 
heavy 


made of premium weight 





glove leather. Fully leather lined, 
it has adjustable wrist loop, stream- 
lined natural 
struction, double laced Spider Web, 


contour finger con- 
hand formed and hand built asbes- 
tos felt pad with hinged heel, inner 
leather 


greased palm, 


diverted finger seams, ad- 


processed 
welted 
justable lace, leather lacing through 
palm, extra large crotch and a laced 
heel. Draper-Maynard Co. 


For more data circle No. 32 on postcard, p. 175 


Air Charger 

Burks air charger for water sys- 
tem pressure tanks is designed to 
permit operation under low suction 
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UNION NO. 6316 


Dany. SPECIAL DEAL 


JUST IN TIME FOR YOUR 
NATIONAL HARDWARE WEEK 
* *& * PROMOTION 








SUPER-STEEL TOOL CHEST 
AVAILABLE AT A SPECIAL DISCOUNT 
ON ONE-TIME ORDERS 


Here’s your opportunity to tie in with nation- 
wide “DO IT YOURSELF” publicity during 
National Hardware Week ... and make an 
extra, liberal profit on every sale! 

The Union Tool Chest being offered for this 
one-time special promotion is Standard Mer- 
chandise—not a stripped-down “Special.” It 
has all of the famous UNION features which 
make it the ideal tool chest for the skilled home 
mechanic. 


IMMEDIATE DELIVERY! 
REMEMBER .. . This is a one-time special for 
National Hardware Week promotion... an extra 
profit Special you can't afford to miss. 


DEALERS! Contact your Jobber immediately for his 
one-time purchase opportunity. 


JOBBERS! Write today for your ‘‘Hardware Week 
Special’’ on the No. 6316 Super-Steel Tool Chest. 


<> 


— 
= 


CHESTS ~ 


UNION 


LEROY, NEW 








NO. 6316 
SPECIFICATIONS 


SIZE: Full 16” x 7” x 7” 

. . Double Lock Seamed 
for long life . . . Continu- 
ous Hinge. . . Formed Steel 
Handle .. . Cantilever tray 
that raises up and out of 
box as cover opens... Key 
lock and extra Padlock Eye 
. « « Corner reinforcements 
...Durable two-coat, infra- 
red baked enamel finish. 





— 





STEEL CHEST 
CORPORATION 


YORK 




















conditions without using special 
valves and resistance springs. All 
metal parts in contact with water 
are solid bronze. For use with cen- 
trifugal and turbine deep and shal- 
low well pumps, air charger elimi- 
nates water-logged pressure tanks. 
Folder No. 233 contains complete 
information, specifications and a 
series of five operating cycle draw- 
ings. Decatur Pump Co. 


Fer more data circle No. 33 on posteard, p. 175 


Jig and Boring Tool 
Speedril is a combination jig and 
boring tool for installation of cylin- 
drical locksets. Bores holes accu- 
rately with less time and effort. 
Tool clamps to door, its long handle 
providing enough leverage for bit 
to cut easily into wood. After bore 
is finished (inset) operator opens 


STANDARD 
MODEL 
















rer 


opt 





6. 
FUEL on FI 
"ANDARD M 
—— Wae?d 





@ Finest filtration 

@ Easily replaced all-wool cartridge. 
@ Clogged fuel lines eliminated. 

@ Compact — easy to install. 

@ Double protection filter design. 


General Filters Are Underwriters’ Laboratories Approved 


GENERAL 


GENERAL FILTERS 
INCORPORATED 


OUTLET AND INLET 
AT TOP OF UNIT 


ALL-WOOL FELT 
FILTER TRAPS 
FINEST PARTICLES 


EIRMT) /s 





split bushing, winding 


handle and pushes threaded shank 


removes 


through hole. Face mortising chisel 
is also supplied. Lockwood Hard- 
ware Mfq. Co. 


For more data circle No. 34 on postcard, p. 175 


Padlock Sets 

Pre-packaged keyed alike pad- 
locks, called Security Twins and Se- 
curity Triplets, come in_ single 


Veteran oil burner servicemen call General Fuel 
Oil Filters “the best money can buy.” Two-fold, 
positive filtering removes the finest particles, im- 
proves operation of oil-fired furnaces, water heaters, 
space heaters. Service “call-backs” are eliminated, 
too, since the General 1A-25 and 2A-700 allow only 
clean oils to pass—greatly reducing possibilities of 
clogged burner nozzles. 






















FUEL 
OIL 


FILTERS 


INNER MESH SCREEN 
CORE PROVIDES 
SECONDARY FILTER 


mes | if 





keyed sets containing two or three 
locks. Sets are packaged in open- 
faced colorful, polystyrene plastic 
containers. Locks are available in 
three different sets each of Twins 
and Triplets or a total of six sets in 
all. Hagle Lock Co. 


For more data circle No. 35 on postcard, p. 175 


Floor Covering Patterns 
This over-all weave design in a 
series of three patterns has been 
added to the Gold Seal line of floor 
coverings for 1954. Available by- 
the-yard, pattern 912, called Cape 
Cod Gray, is red, blue and white or 
a gray background; pattern 913, 
called Concord Green, is a mono- 
chromatic as is pattern 914, called 


MASTER 
MODEL 
24-700 



























43800 GRAND RIVER AVE. 


NOVI, MICHIGAN 


Canadian Factory Branch: Canadian General Filters, Ltd., 2679 Danforth Avenue, Toronto 13, Ontario 
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with a well merchandised line 
that fills customer needs 
















DUTCH BRAND 
TILE and TUB SEALER 


A quick, easy-to-apply, seal for around 
tubs, sinks, showers, base of toilets, 
between tiles and along moldings. It adheres 
to plastic, metal, ceramic tile, wood, plasterboard or glass without 
cracking or shrinking. It is waterproof ... permanent white in color 

. not affected by detergents or cleaning solutions. Comes in 5 oz. 
tubes individually packaged 
and twelve tubes to 
display carton. 


Onder 


from your 
Hardware 


DUTCH BRAND Jobber 


CAULKING and SEALING 
COMPOUND 


Light colored, non-staining plastic 34.” 
cord material that will not crack or dry 
out. Can be applied by hand .. 
into place. Uséd to caulk and seal. Stops leaks, 
keeps out dust and drafts. Molds to irregular shapes 
and forms...adheres to any dry surface. Individually 
packaged .. 


. just press 


P R 





. four packages to an attractive display. 
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Johns-Manville 
DUTCH BRAND 
U 





VAN CLEEF 
18080 WOOOLAWN AVENUE 





DUTCH BRAND 

Household Masking Tape 
For masking when painting. For sealing, 
holding, reinforcing and repairing. Packaged 
in an attractive display. 





DUTCH BRAND 
Cold Packaging Ta, 
Withstands freezing, storage and defrosting 


Holds on aluminum foil, celophane, plastic 
or poper wrap. 





DUTCH BRAND 
Plastic Electrical Tape 
All purpose electrical tape for insulating use 
. ULL. listed... adheres to irregular 
surfaces... makes neat wrap... individually 
wrapped and packed in attractive display. 





DUTCH BRAND 

Plastic Tape Tool Kit Rolls 
For home workshop or repair trade. Used 
around home and by tradesmen for profes 
sional work. Individually wrapped .. 
packed in “self-selling” display. 
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How to make 


Quick, Easy 


flush-to-wall 


Installations 





eal 


Gas Range Connectors 


Superseal’s long, 10° 
makes positive, leak-proof connec- 


tapered cone 


tions certain every time. With their 
heavy, tapered fittings and special 
alloy aluminum tubing of .049" wall 
thickness, 
be tightened without danger of 


Superseal Connectors can 


shearing tube or damaging fitting. 
They can be bent close to the fitting 
to make a neat, flush-to-wall instal- 
lation. Superseal Connectors are 
certified by the American Gas Asso- 
ciation and are listed by Under- 
writers’ Laboratories. They are pro- 
duced in any combination of female 
elbows and male or female adapters; 
Yqinch pipe thread; 12 to 60-inch 
lengths; cadmium plated. Over 400 
U.S. distributors. Call the one that 


is nearest to you. 


"Every Superseal Fitting 


i is a union in itself” 


2fZEM. 





COLUMBIA MALLEABLE 
CASTINGS CORPORATION 


COLUMBIA PA 
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WHAT'S NEW 





@ For more information on these products and services 


use free post card on page 175. 


zty tee : AT Boers 
§ 331; Se ot Me in Stich gs 
% } ie A 3 hres: eit 
: | ta iBjig | Bs nie i 


eae ies : [lagi ar ‘Hips: 


Salem ‘Tan. All three patterns come 
in 6, 9 and 12 ft. widths. 





Congo 


leum-Nairn, Ine, 


For more data circle No. 36 on posteard, p. 175 


Patio Garden Bell 
Solid) brass patio garden bell 
comes complete with genuine black 


satin finished horseshoe bracket. 





Highly polished and lacquered, bell 
has 6 in. diameter. Bells are fully 
issembly with bracket attached and 
are individually packaged in color 
Bevin Mfg. Co. 


For more data circle No, 37 on postcard, p. 176 


ful display cartons, 


Oil Spra-Gun 

This 8-in-one oil Spra-Gun is for 
lubricating hard-to-get-at places 
such as locks, springs, hinges, bolts, 
etc. Oil comes out as a fine spray 
when button on top of container is 


pushed down, Can be used to pive 
thin film protection ayainst rust on 
tools, mowers, skates, guns) and 
Retailing 


other sports equipment. 





at 75¢ each, six Spra-Guns— are 
packed in a counter display unit 
Bouyle-Midway, Ine 


For more data circle No. 38 on posteard, p. 175 


Chain Saw 
Model 35 chain saw features tri 
ger control, direct carburetor con 


nection, Mag-ne-lite parts, close-to 





ground cutting, automatic oiler and 
automatic shut-off, air filler guard, 
positive chain tightener, and new 
fast chain. Its ease of handling: in 
wood cutting saves time and labo 
Lombard Governor Corp 


For more data circle No. 39 on postcard, p. 175 
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Priced Right 
for Profits! 


Latest and Smartest 
Addition to the Famous 


Jackes-Evans Line 


That Attracts and SELLS 
elie 


Ho venteD GAS CIRCULATORS 


For years a leader in the field of unvented Gas Heaters, Jackes-Evans 


now offers the most distinctively styled, functionally designed and 


beautifully finished vented Gas Circulators available today. 


Scientifically engineered in every detail for the maximum efficiency 


your customers want, they are made in four sizes from 20,000 to 


60,000 BTU per hour — for all types of gas. Approved by the 


American Gas Association. 


With These Selling Advantages 


@ Sealed Combustion Chamber 
@ Scientific Burners and Controls 
© Highest Efficiency—Longer Life 


© Gleaming Hammer-Coat Enamel Finish 
@ Exceptionally Sturdy Frame 
@ All-Welded Cabinet 


J-E Hearth-Flo Vented Circulators are priced right for 
profits, too — they'll be the most beautiful, fastest selling, quality 


line on your floor. 


ORDER NOW FROM YOUR WHOLESALER 
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Makers of famous 


Usallh Yo 


unvented Room Heaters— 


St. Louis Blue” Stove Pipe— 
Jemco Wood Heaters 


- JACKES-EVANS MANUFACTURING COMPANY 
St. Lovis 15, Missouri 
Quality Manufacturers Since 1888 
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More NEWS from 








Motes 


Now it’s this NUCET Fixe 

R ki 
FAUCET- @ =." 
FIXER Kit {7 


Te, bh 


LIST 
Full Markup For You 


Rr pe, 








Here’s the newest sales- and 
profit-maker for the hatdware trade 
Bridgeport’s “Faucet-Fixer” Kit. 


It has everything your customers need to fix 
any leaky faucets—wrench, regular screw- 
driver, Phillips screwdriver, seat dressing tool. 
assorted washers and brass screws. 


Best of all, it comes in a bright red and yellow 
plastic kit with 5 transparent pockets for the 
tools and a clear plastic snap-fastener flap—your 
customers can see the contents, see the value, 
see how complete the assortment is. 


Kits come packed 1 to a box—shipping 
weight 1'/2 Ibs. 





ORDER YOUR BRIDGEPORT 
No. 7 FAUCET-FIXER KITS 
from YOUR DISTRIBUTOR 






Bridgeport 


HARDWARE MANUFACTURING CORP. 
Bridgeport, Connecticut 


@ 2006 
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WHAT'S NEW 


Fishing Reels 


Here are two new reels with a 





+ 


gear ratio of 2'% to 1; lightweight, 
free spools; and nickel-plated metal 





parts. Sea Scout No. 78 Cillu 


trated has a line capacity of 150 yd., 


No. 9 line. It is fair traded at $3.95 
retail. Sea Mate No. 79 can take 
200 yd. of No. 9 line, and is fair 
traded at $4.50 retail. Penn Fish 
ing Tackle Mfg. Co. 


For more data circle No. 40 on postcard, p. 17 


Self-Propelled Mower 
Excello 21 in. 
rotary 


self-propelled 
power mower has 2 hp 
sriggs & Stratton engine, bronze 
bearings on drive shaft, one-piece 
fan type blade of heat treated steel 
and foot lever control clutch with 
positive action. Of durable cast 
aluminum construction, mower has 
rear discharge chute to expel clip 
throttle, front 
wheel chain and sprocket drive, and 
all working parts fully enclosed 
Unit has rubber hand grips, float 
ing handle of tubular steel whicl 


pings, convenient 


stands upright for easy storage 


ad 


* 
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Jr. Tile Set and Single 
Trivet Combination 


$950 


Standard Tile Set and 
Double Trivet Combination\\ ~ 


35° 


De Luxe Tile Set and 
Double Trivet Combination 


3°%5 
Exclusive ! 


Tile-Art colors 
now in 
unbreakable 
transparent 
glass - 
containers 
with gold 
screw cap. 


7. 


* Nationally Advertised 
* Colorful Brochures 


%* Matching Pre-sketched 
Canvases 


Single and double trivets merchandised 
in combination with Tile-Art Jr., Standard and De Luxe 
Sets for BIGGER SALES .. . GREATER PROFIT! Your customer 


saves 50% on cost of trivet with purchase of Tile Painting Set. 


DOUBLE-BARRELED SALES APPEAL 


For Hot Plate or Wall Decoration Use! 


Sold as Combination Offer or Individually! 







DIFFERENT 
TILE SUBJECTS 





Write for literature and prices today! 


LEE ART COMPANY, INC. 





93 Elm Street, Yonkers 2, N. Y 
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YOU'LL MAKE A SALE WHAT'S NEW 


WHEN YOU CAN SAY..-- 





and semi-pneumatic tires. Called 
Model 214 Spinner, unit can also be 
manually operated. Finished — in 





it 


green and yellow baked ename! 


has aluminum wheels with olilite 
bushings, 8 in. Heineke & Co 
For more data circle No. 41 on postcard, p. 175 
Mower Belt Assortment 
e 


This power mower belt assort 
ment provides replacement belts to 


WE'VE GOT fit most popular makes of power 


lawn mowers. Assortment consist 

of 18 fractional hp belts of required 
K & ST ia K sizes, neatly displayed in conven 
ient, ready-reference counter rack 


SOLDER” Rack fits on a base 12x4% in. and 
| display rises 16 in. high, providing 


clearly marked bins for each belt | 








| 
| 
| 
Your customers know Kester Solder. They've seen it | BY Add POWER to your LAWN MOWER 


advertised for years, and they know Kester Solder's 
reputation for top quality and matchless 
performance. Confidence in a product builds 
sales... that’s why it’s good business for you 


to stock the best — Kester Solder. 





THIS IS OUR ACID-CORE SOLDER 


The ideal Flux-Core Solder for / ’ nae ere OLb 
general work about the home, on ELT 

j NOW/ 
the farm, in the small or large shop vine OO? COMPANY 





anywhere. Made from new 


metals only. On | tb. and 5 th. —" 
size. On ends of display are shown 








spools... the economical sizes. 

all popular mowers by brand name 99 
| that can be serviced from assort wr + 
Z THIS [S OUR PLASTIC ROSIN-CORE SOLDER ment. On back of display is numet hi 

Z Finest for all electrical, radio and TV ical group listing of lawn mowe) 
Z work. No corrosive after-effects . . . no replacement belt applications. Di =< 17 
electrical leakage. Same as used by kee-Atwood Co. tl 

Z original equipment manufacturers. For more data circle No, 42 on postcard, p. |! 
Ze On 1 Ib. and 5 Ib. spools. x T 
Woodworking Machines L 

An automatic safety lock ha 
FREE! 16-page booklet been added to the carriage on whic! c Li 
“Soldering Simplified,” the cutting head of the radial arn t 

ian Gas tae dane woodworking machine rides. Th 
canis tobe lock acts as a brake on the gliding . hee 
Si 


action of the ball bearing carriage 
The lock also holds the carriage 





SIs og stationary when the machine i 

KESTER KESTER SOLDER COMPANY standing idle or when it is being 
4207 Wrightwood Ave., Chicago 39 used for ripping. Provision ha 

SOLDER Newark 5, New Jersey * Brantford, Canada been made to instantly disengage 


the entire locking mechanism wher 


Sell KESTER and you sell the BEST! machine is being used in conjunc BE’ 
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TO GIVE YOU MORE 


HIGH-PROFIT SALES OF 





23,000,000 circulation to help make more 
high-profit sales for you 


de 170°; more ads . . . 190°/, more reader impressions 
than in °53 


ve Two powerful publications added: 
Ladies’ Home Journal and Family Circle 


Yer Large-space ads that sell new uses 
to men as well as women 


ve... More people will look for the Du Pont oval, 
so stock up now on genuine Du Pont Sponges 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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SPECIAL OFFER 


on all Du Pont buff sponges (4A, 
6A, 8A, 10A, 9T) ONE FREE with 


every eleven ordered 
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PROVINCIAL » COLONIAL * MODERN » RANCH 


TYPE 


the nation’s homes are turning to 


STARS 








AMERICANA 


“H” HINGE 


with screws 
#318—for %s"' 
offset doors 
##319—for flush 
doors 


- 











AMERICANA 
“" “a 
HL” HINGE 
\ § with screws 


#317—for %"' 
offset doors 


#320—for flush 


FREE! 


Display with 
Americana Deal 


Show your cus- 
tomers you've 
got it in stock 
with this New 
Stand-Up Dis- 
play. Complete 
with Americana 
Hardware. 





THE MOST POPULAR LINE YOU 


CAN FEATURE . . STA 


handsome, hammered 
steel AMERICANA 
Hardware, finished in 
"Star - Brite’ Black, 
Antique, Copper or 
Brushed Brass. 


SEND FOR COMPLETE 
CATALOG TODAY! 
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370 Butler Stree 


TODAY’S FASTEST-SELLING 
CABINET HARDWARE 





AMERICANA 


DRAWER PULL 


with screws #394 


AMERICANA 


KNOB 


with screws 
#391 


+237 "E72" SS 
RUBBER ROLLER CATCH 


U. S. Patent No. 2,660,464 
Silent action—easy to install. Finished in 
Star-Brite’’ Nickel Envelope packed 
Bulk packed includ- 


including 2 strikes. 
ing | strike 





METAL PRODUCTS Co. 


Y. 
t, Brooklyn me 


Sold through wholesalers only 


HARDWARE AGE, 





WHAT’S NEW 








@ For more information 
on these products and 
services use free post 
card on page 175. 


with 
device. 


tion 


feed 


a chain or serew 


Lock is available as 
optional equipment on all 
GE, GA and GW machines. 
Tne. 


For more 


model 
DeWalt, 


data circle No. 43 on posteard, p. 175 


Doll Bassinet 


Included in line of doll bassinet: 
is the No. 10 (illustrated) which is 


30 in. long, 16 in. wide and 22 in 
high. Sturdily built of hardwood, 
it has drop side with stabilizing 


bar, red plastic top rail, six revolv- 





ing plastic ornaments and colorful 


decals on both end panels. Bassinet 
rests on four casters and has print- 
ed pastel plastic mattress and lace- 
trimmed bumper guard. Also new 
in toy line is children’s swing with 
solid seat and back which has chain 
supports 


seat in winter. 


used as sled 
L. Hopkins Mfg. Co. 


For more data circle No. 44 on postcard, p. 175 


and can be 


Razor Saw Set 
This 


two razor saw blades of *4 in. and 


razor saw set consists of 


1 in. widths plus a No. 5 universal 
handle. As a hobby and home work- 
shop tool, saw can be used for 


trimming and notch- 
ing of metals, 
Narrow blade and fine teeth reduce 
material wastage to a minimum. 
Saw permits closer work in corners, 
longer tool reach (overall length of 


cross-cutting, 


wood and plastics 


FEBRUARY 18, 1954 
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FULL PAGE ADS 
IN FULL COLOR 


TIE-IN MATERIAL 


FOR KICK-OFF AD IN 
MARCH HOUSE BEAUTIFUL 
@ Counter card with full ®@ Catalog sheets 
color ad reprint ®@ Colorful envelope 


@ Cooperative newspaper stuffers 
edvertising program @ Complete line catalogs 
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EXPANDED PROGRAM 
ON COAST-TO-COAST 
TV and RADIO SHOWS 





q 





MELLSGnccum 


— OR LIGNEOUS PLASTIC— 


TOTE-TABLES 


Pat. No. 2,618,524 


Other patents pending 











Wai 





fot 


ALCOA 
ALUMINUM 


COMPANY OF AMmEmI Cm 





New for you! Now, Melli-Hoffmann's all-purpose TOTE-TABLES are available 
in sales-making aluminum as well as with the furniture-quality ligneous 
plastic top which has proved so popular. The new models are sturdy, yet 
unbelievably light in weight for easy carrying... wonderfully quick and 
easy to fold, unfold or store away... ever so handy for home, office or 
institution use indoors and out. Beautiful “Colonial Manor" embossed 
pattern top adds striking eye appeal. Available in the same three con- 
NOTTMANN 


venient sizes, all standard (30) table height. 
I ee angaatiring ompany 
CHICAGO 14 


Yee [Soul 


BARBECUE BRAZIERS 


WESSTER AVENUE, HLiinoors 










TRIPOD MODEL WHEEL MODEL 


diameter 


Big 22” 
heavy gauge —— steel bowls, guaranteed for 3 years against 


Styled and constructed for popular appeal! 


heat warpage burn-out. Full table height for convenience. 
Nickel-plated wire grills with narrow-spaced wires to handle 
all kinds of meats... 370 square inches of cooking surface! 
Aveilable in Standard and Deluxe Models. TRIPOD BRAZIERS 
are completely portable... feature sturdy steel collapsible tripod, 
rer le bowl. WHE EL BRAZIERS feature tubular aluminum 
leg frames, handy service shelf. Write for details . . . 
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WHAT’S NEW 


9’ in.), and prevents barkiny of 
knuckles. Blades 
handle accommodates 21 








replaceable: 
styles of 


are 





blades, routers, gouges and punches 
in addition to razor saw blades. 
retails for $1.75. X-Acto, Inc 


For more data circle No. 45 on postcard, p. 175 


Set 


House Plant Insect Spray 


Here is a push-button house 


plant insect spray that kills insects 
quickly, makes plant leaves yglisten, 
is non-toxic and safe to use indoors 


as well as outdoors, and is non- 


contains Meth 
killer. It 


inflammable. Spray 


oxychlor, powerful pest 


kills aphids, mealy buys, exposed 
thrips, white flies and many other 
insects. Spray has pleasant odor; 
it retails for 98¢ per can, contain- 





200 bunt 


Counter display cards and 


one-second 


almost 


Ing’ 
window 


banners come with each dozen 
Bostwick Laboratories, Inc 
For more data circle No. 46 on postcard, p. 175 
Outdoor Jug 

Made of stainless steel, the Vik- 


3rown Jug can be used 
fishing, hunting or 
White porce- 


ing Little 
for picnicking, 
outdoor 


any purpose. 


(Continued on page 200) 
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No. 3C1l Four-Piece Canister Set for 
flour, sugar. coffee, tea. Packed one 
set to a carton. Carton weight 3/2 


v% d . 
foe Retail: $6.95 


OW 


Gleaming “Ripple Chrome” kitchenware ts styled to 
complement the toaster, coffee maker and other 
kitchen appliances. Made of chrome steel with the 
distinctive ripple design giving a quality of “spotless 
cleanliness”—will not show finger marks or smudges. 
Order from your jobber today! 








No. 370 Food Carrier-Cover Combi- 
nation At home, two-compartment 
container tor both cake and pastry 
—or goes to the TV party or picnic 
as carrier for hot or cold dishes. 
Removable tray can be used as 


os 

No. 348 Bread Box 17x11" x10 
Packed one to a carton. Carton 
weight 5’2 pounds, 

server, Packed one to a. carton. Retail: $7.95 
Carton weight 342 pounds. 


. : $4.95 
Retail: $4.9: No. 326 Waste Basket 26-quart ca 


pacity. Packed one to a carton 
Carton weight 4 pounds 
Retail: $4.95 


@ 





No. 320 Step-on-Can with 17-quart, seamless, 


i s ; white porcelain pail. New plastic “odor-seal” 


“ove », Packed one to a carton. Carte 
PEORIA METAL SPECIALTY COMPANY L ———<' 


2501 South Woshington Street * Peoria, Illinois 





Retail: $8.95 
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EXTRA PROFIT 
OFFER 


le 
re A’ WITH YOUR ORDER FOR ONLY 11 {s/ 
NEW MODEL N-3 CASCO IRONS ~<> | 


You get wo Aa 


YOUR (S0- Prorit $95.64 


& 
eseeeeeeeeeeeeeeeeee eee & © &@ @ @ & 
EXTRA PROFIT 9 





OFFER 


“‘B” WITH YOUR ORDER FOR ONLY 6 


NEW MODEL N-3 CASCO IRONS romond oy 


Casco has been oversold since January, 

1953—and based on orders that continue ; 

to pour in, 1954 will bring the greatest SEA 
\ 


nly BLL sees mire 


Excise Tax Included 


ee 
vour tae PROFIT $54.89 mee 

ORDER Now 
| hrough YOUr Distribyto, 


; CASCO 



















(ERT 
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lain enamel interior is acid resis- 
tant and easy to clean. Tempsea! 
stopper and super insulation keep 
contents at desired temperatures 


Scissors and shears are impulse 


items. They'll sell themselves IF = & A “i ; 

they can be seen, felt, tried. The : ee 
customer who can pick up a fine ; 4 af ¥ . 
pair of CLAUSS scissors, test ign’ i : . xe ‘ts 
their true balance, their crisp toe ‘ 

cutting action — buys seven times 
out of ten! 

You'll sell more scissors and 
shears with less sales effort— if 
you'll put a CLAUSS display on the 
counter. This attractive board 
puts quality merchandise at your 
customers’ very fingertips, 





becomes your best salesman. 


FINE CUTLERY SINCE 1877 


In will pay to place your order now. 


THE HENKEL-CLAUSS COMPANY ' 
FREMONT, OHIO HAMMER-FORGED 








longer. Jug has 5-qt. capacity, 
If your store has special display requirements, we'll gladly install a chrome-plated brass faucet and two 
scissors display that is custom-built to your individual needs — at no cost to you! stainless steel cups. Retail price is 


Tell us your problem — we'll solve it for you without obligation. $19.50. Hemp & Co., Ine. 
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Hand Cleaner Dispenser 


Dispenser for Quickee waterless 
On “< re hand cleaner has no gears to get 
out of order or glass to break. It is 





ma ti. 


q) f 


HAND 
CLEANER 





built to give long service. New can 
containing 5 Ib. of cleaner has been 
made to fit dispenser. Dispensers 
are being sold at cost with ship- 





ments of cleaner. Tudor Chemical 


Specialties, Ine. 
For more data circle No. 48 on posteard, p. 175 


 KOMB-KLEANED Sz Aluminum Utensils 


Aluminum utensils in the Sun- 
E.R. WAGNER MFG. CO., MILWAUKEE, WIS. 


Glo line now come equipped with 





|} non-tarnish, copper-colored _ lids. 
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Ldlund 


PRODUCT 
Selle anithew: 


...Carry the WHOLE LINE! | 
Reap the WHOLE PROFIT! | 








modern conception In 
to-wall — one 
built-in mag- 


The new, 
wall openers. Flat- 


handle operation 


} 
| 
| 
EDLUND #77 CAN OPENER | 











net. 
EDLUND h “ | 
EGG BEATERS A 
Two sizes. Stainless t 
steel blades spe- a) 
cially designed for | 
easy rinse-cleaning! | 
— Vay) 





EDLUND . 
JUNIOR 

CAN OPENER i Pct 

Millions now tn use and every wane | 
an who owns one 1s a customer for one | 
fine Edlund products oa | 
of the other ; | 


5-year guarantee. 


EDLUND \.. 
TOP-OFF JAR OPENER — he 


This is the famous Edlund A 
product that makes opening the 
toughest jar child’s play. Fits all 


. size jar caps 


EDLUND TU-WAY OPENER 
Made to Edlund’s high quality 
standards Double purpose 


-hes cans! Also 
opens bottles, punc hes cans! 


—s available in De Luxe Oak-handle 
Gift Model 





EDLUND COMPANY, INC. - Burlington, Vermont | 
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Exaggeration? Well, could be. But it gives you 
an idea how Tru-Test Bantam Rolls of 
super-quality, gummed, Kraft sealing-tape move 

off your counter. They sell fast because consumers 
find many uses for these handy rolls .. . 
sealing cartons and packages for mailing or 
shipping . . . labeling fruit jars . . . sealing joints 
in dry walls . . . heavy-duty mending .. . and 
scores of other jobs. Retail for only 25c 
(slightly higher in some areas.) 1” to 3” widths. 
Ask your wholesaler about Tru-Test 


Bantam Rolls or write direct. 


Gummed 
Sealing Tape 





MANUFACTURED BY TAPE INC., 


GREEN BAY,, WISCONSIN 
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Let Alaska’s BIG 6" * 


a 






Alaska's six big features sell on 
sight. Famous TRIPLE-Action for 
faster freezing. Quality built and 
modern design. America's No. | 
freezer will guarantee steady 


turn-over, good profit margin. 


Household Sizes: 
Hotel Sizes: 


2 to 10 QOts. 
12 to 20 Ots. 








JPEN SPOON DASHER 


STREAMLINE DESIGN 





WHAT'S NEW 








@ For more information 
on these products and 
services use free post 

card on page 175. 


The new Sun-Glo line includes two 
| sizes of percolators, a tea kettle, a 

double-boiler, 2a 5-1 combination 
| cooker, two sizes of saucepans and 
three sizes of pots. All items re- 
tail for less than $2.50 each. F'ed- 
eral Enameling & Stamping Co. 


For more data circle No. 49 on postcard, p. 175 


Fishing Tackle Kit 


No. 401 
tains 


fishing tackle kit con- 


three 
minnows, two spinners, 50 yd. of 


reel, 





Pflueger Trump 














would you 
like to 


SEE 
more heater 


SALES? 


stock the complete 
e 









a better gas heater for every need 


8 Fully Vented Heaters 
15,000 BTU to 85,000 BTU 


22 Unvented Heaters 
10,000 BTU to 50,000 BTU 


Every Martin Heater is AGA Ap . 
proved for natural, liquefied and (meer n 
manufactured gases. Write your job O\ “44, 
ber or direct for complete catalog 






Over 
45 years 
stove 
experience 


‘MARTIN STAMPING & STOVE CO., Huntsvitte, ala. 
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15# 
snaps, leaders, hooks, fish stringer, 


line, sinkers, swivels, 


nylon 


hook disgorger, and fish scaler in 
metal box, 15x6!'x4'% in. Kit re- 
tails for $19.95. 
Co. 


For more data circle No. 50 on postcard, p. 175 


Enterprise Mfg 


New Use for Cleanser 

On page 149 of the Jan. 21 issue 
of HARDWARE AGE, it 
rectly stated that Zud is a liquid 
Zud 


It can now be used on auto- 


Was incor- 


cleanser. comes in powde 
form. 
mobiles, to remove rust and corro- 
sion on bumpers, grilles, hub caps 
and chrome trim. Applied with 4 
damp cloth, it works quickly and 
combats corrosion that forms as a 
result of long exposure to the ele- 
ments. Rustain Products. 


For more data circle No. 51 on postcard, p. 175 


| (Resume reading on page 13) 
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NATIONAL ADS 
build good demand 


= for these new, handy 
fasteners on 
( la How-to-use cards 
\ Sispeepy RIVETS | 
<a s | 


< —S ee 
Every home handyman and 2 | 











housewife is a prospect for 
these handsome, easy-to-use 
rivets. They'll fasten cloth, 
leather, paper, plastic sheet- 
ing; ideal for craftwork ... 
repairs on clothing, luggage, 
straps, etc. ... quick, secure, 
permanent. User simply 
punches hole in parts to be 
riveted, pushes rivet together 
through holes, places on 
firm surface and swats with a ham- 
mer. Finishes: Gilt, nickel, black, 
brown. Large or small sizes. 
Retail: 15¢ a card. 


TEENUTS 


steel threads in wood 







Ideal for new work, wood to 
wood, wood to metal, and 
where old screw holes have 
worn Out. TEENUTS mount 
flush without counter-boring. 
Simply drill hole size of 
TEENUT barrel; steel prongs 
provide rigid, permanent an- 
chorage. Same size hole for 
bolt. Complete line to fit 
standard bolt sizes. Carded 
put-up retails for 15¢.. . 
packed in eye-catching dis- 
play carton. Call your jobber, 
today. 


EAR-ROUND CAMPAIGN 


NSISTENT Y UND CAMP 
ant PAGES AND 4 PAGES IN: 
BETTER HOMES & GARDENS 


AMERICAN HOME “ 
POPULAR MECHANICS ° POrULAR SCI 
OVER 9,200,000 CIRCULATION! 





THE LINE 





3229 South Ashland Avenue Chicago 8, Illinois 
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now! 


one all-purpose 

household cement 
“bonds anything 
to anything” 

























A “natural” for plus profits! 
This amazing quick-setting 
plastic adhesive mends metal, 
wood, glass, rubber, leather, 
china, fabric, plaster, paper, 
plastic. Easy to use. Makes 
a strong permanent flexible 
bond that won't get brittle. 
Waterproof. Resists oil, chemi- 
cals. 3-oz. and 3/4-oz. brush- 
top bottles (60c and 25c retail) 
and 1-1/4-oz.tube (35c retail), 
all in a variety of display units 
with merchandising aids. 

*T.M. Reg. The Goodyear Tire & Rubber Co 


POWERFUL NATIONAL 
ADVERTISING IN 


* Saturday Evening Post 
* American Weekly 

* Popular Science 

* Today's Woman 

* Sunset 

* Capper's Weekly 






AVAILABLE FROM YOUR JOBBER IN A VARIETY OF 
DISPLAY UNITS COMPLETE WITH MERCHANDISING AIDS 
Nationally Distributed By 


W. J. RUSCOE Co. 


485 KENMORE BOULEVARD AKRON 1, OHIO 
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“Screen-Flo” Hose Line 
Filters Give 2-Way 
Protection 


In the Yard 
In the Home 


Indoors Installed at the water 
inlet, “Screen-Flo” safeguards 
the sensitive intake valve of 
automatic washers. 


Outdoors The fine mone] 
metal screen keeps sand and 
impurities from fouling gears 
and holes on lawn sprinklers. 


—_— 


BATTLE CREEK, 


LAWN HOSE 





Fas Quick, Easy Sales Sell The ape 


Rhinehart 





FEATURE THIS 
COUNTER DISPLAY 


and watch sales climb! It’s a 
“natural” extra sale with all 
types of sprinkling devices. 









MICHIGAN 


GOODS 





Line 





CALF- 
TERIA 
NIPPLE 
PAIL 


Guaranteed to save 100 Ibs. milk per calf 
fed... only pail with a milk-saver siphon 
valve ... leaves less than tablespoon of 
milk per feeding. Easy to clean... all 
parts replaceable. 








yew 


FLASH 
WATER 
HEATER 


The heater with 1001 uses. Safe and easy 
to use ... heats 1 to 1000 gals. for less 
than any other method. All electrical parts 
UL approved... 






and easily replaceable. 





yew 


STOCK 
WATERER 


New type electric cast aluminum waterer 
—completely automatic . . heated inlets 
available for sub-zero weather. Flow rate 
2 9-p-m. Designed for cattle, hogs and 
lambs. Slave units provide additional 
water points at half cost. 





yew 


RAIN-SPRAY <P 


SPRINKLER 


The only sprinkler to pass ‘cup test” for 
even coverage. Engineered to produce 
40% better coverage than all other sprink- 
lers on the market. Unlimited selection of 
spray patterns pin-point watering. 


Write Today for Catalogs and 
Price Sheets 





1133 POLK ST. 


204 





THE RHINEHART MFG. CO., INC. 


FORT WAYNE 7, IND. 


HARDWARE . 
























TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 





(Continued from page 13) 
cluded in deal are two No. 35, two 
No. 36, one No. 76 and one No. 77. 
Called Deal No. 3577, it comes with 








attractive counter display. Ocean 
City Mfg. Co. i 


For more data circle No. 52 on postcard, p. 175 


Pump Literature 


Complete information is avail- 
able on small, low cost centrifugal 
pumps in the Mansfield line. Models 
are versatile in adaptability to 
many applications, such 
transfer, sumps, machine 
coolant, plating baths, et 
also will handle either corrosive or 
non-corrosive solutions. 
Rupp Industries, Ine. 





as liquid 
tool 
Units 


(rorman- 

For more data circle No. 53 on postcard, p. 175 

Toilet Top Tray Display 
Counter display for Puritan toi- 


let top trays contains illustrations 
for various uses of trays. Colorful 














18, 1954 





AGE, FEBRUARY 


NE 
FAI 





The 
gare 


Stoc 
selli 
buy 


You 
as if 
brar 
ecor 
Wit 
eithe 





HARD 





DS 


nes with 


Ocean 


ird, p. 175 


avail- 
‘rifugal 
Models 
lity to 
liquid 
o tool 
Units 
sive or 


orman- 


rd, p. 175 


ay 


an toi- 


rations 
olorful 











NEWEST MEMBER 
OF A 


FAMOUS FAMILY... 


The newest member of the fastest selling lawn and 
garden equipment line in America. 

Stocking the new Jackson 2-in-1 Spreader-Cart is like 
selling salt-water taffy in Atlantic City! Everyone will 
buy because they know how good it will be. 

Your customers are pre-sold on Jackson quality, and— 
as if this customer acceptance were not enough—this 
brand new, 2-in-1 marvel has all the many useful, 
economical features that will sell it on its own merit. 
With a flick of the wrist, the 2-in-1 can be used as 
either a spreader or a cart! 


JAX DELUXE 


le 


LAWN ROLLERS 






| 


When it comes to wheelbar- 
rows, this Jackson beauty is an 
all-time home favorite! Sturdy, 
tubular steel sectional handles; 
square front tray supported by 
front braces...a Jackson 
FEATURE. Carefully engi- 
neered design for better 
balance, easter handling. 
Comes knocked-down’, saves 
you space. 


Available in a variety of types 
to fill customers’ every need. 
Yrums are of heavy gauge 
steel, electrically welded, with 
rounded edges that will not 
cut the sod. Equipped with 
removable plugs for sand or 
water ballast. Adjustable 
scrapers are made of sturdy 
channel steel. 


*2-in-1 Spreader-Cart and Jax Deluxe are shipped one or three to a carton. 


Jae SU) /] MANUFACTURING COMPANY 


HARRISBURG, PENNSYLVANIA 


Oldest and largest wheelbarrow maker in America ; 
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GREATEST HOBBY 


HOME #25 





FARM AND GARDEN BRAND 


Insecticides and Fungicides 
NIAGARA CHEMICAL DIVISION 
Food Machinery and Chemical Corporation 
Middleport, N.Y. 









QUICK SALES, 
BIG PROFITS 





RV T@ ga) 35 
and FUNGICIDES 


\] 















SUPERIOR 


HEAVY DUTY 
STEEL LEGS 


TO MAKE TOOL 
STANDS . . . COMES IN} 
5 DIFFERENT HEIGHTS 








Model Length List per Set 
1420 20" $5.95 
1424 24" 6.45 
1428 28" 6.95 
1430 30" 7.45 
1432 5 i 7.95 


All hardware included 


FOR MAKING 
WORK BENCHES 


Use Superior Heavy 
Duty Steel Legs with 
Heavy Steel Cross Supports 
for both Top and Shelf 











Work Benches 6 feet 

long and as much as 

3 feet wide can be 

made by using Superior's 
HEAVY DUTY ALL STEEL 
LEG and WORK BENCH 


ASSEMBLY 
Legs are 32" in length 


Complete with all hardware 
$Q95 List 

All holes drilled for mounting 

top and bottom shelf. All that 

is needed is wood for top 


and shelf 


Write for full information on the 
Superior Home and Shop Equipment 
line. 


SUPERIOR 


PRESSED STEEL COMPANY 
Lansdowne St., Cambridge 39, Mass. 
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TO HELP YOU SELL 








display is available free and shows 
product attractively. Display is 
sturdy and easily set up. Plastic 
toilet top tray, available in many 
colors, has two compartments, one 
at either end, for soap or other 
items, and one large compartment. 
Century Plastic Products, Inc. 


For more data circle No. 54 on postcard, p. 175 


Friction Tape Packaging 
Redesigned carton for Slipknot 

friction available in all 

includ- 


tape is 


commercial sizes 





Carton is 


displays. 
blue with bright orange border and 
has Slipknot trademark in center. 
Display cartons for No. 2 and No. 
1 sizes feature large, bright letter- 


ing counter 


ing and colors with space for 
prices. Splicing compound is also 
newly packaged ‘in red and black 
carton with white lettering. Plym- 
outh Rubber Co., Inc. 


For more data circle No. 55 on postcard, p. 175 


Spin Fishing Booklet 
Pocket-sized booklet on spin fish- 
ing contains 48 pages of basic in- 
formation on that form of fishing. 
In addition to tips and kinks by 
recognized authorities, booklet has 
section on knots for fishermen and 
how to tie them, information on the 
proper selection of spinning lures, 
and a question-and-answer section 
covering many phases of spinning 
in fresh and salt water. Advantages 
of Tynex nylon monofilament for a 
stronger, limper, softer spinning 


line are pointed out Booklet is 
illustrated throughout. Polychemi- 
cals Dept., E. I. du Pont de Ne- 
mours & Co., Inc. 


For more data circle No. 56 on postcard, p. 175 


Outdoor Cooking Booklet 


Revised 1954 edition of booklet 
on outdoor cooking, called “How to 
Have More Fun on Every Outing,” 
is available free. Containing 21 
pages, it includes recipes, tips on 
menu planning, camp cooking short- 
cuts, and articles on how three 
families saved money on vacations 
by cooking their own meals. Cole- 
man Co. 


For more data circle No. 57 on postcard, p. 175 


Lawn Sprinkler Packaging 


Little Giant lawn sprinkler now 
comes individually boxed in a color- 
ful green and yellow open faced 
carton. Also a completely 
signed six-unit counter display box 
is now available. Both individual 
carton and display box are fully il- 


re-de- 





lustrated, give descriptive copy and 
facts about the sprinkler. Sprinkler 
is all-metal, has no moving parts, 
is durable, sprays 30 ft, comes in 
baked enamel green, brass and cop- 
per. Retails for 69¢. Yoder Mfg. 
Co. 


For more data circle No. 58 on postcard, p. 175 


Punch-Board Merchandiser 

Here is a punch-board merchan- 
diser that is a compact sales and 
storage unit for punch-board sheets 
silver-toned metal fixtures. 
sheets of 4% in. tem- 


and 
Convenient 
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Qualiy Since 18// 
TURNER 





A quality torch at a competitive price . well and favorably 
known to the hardware trade for many years! Powerful, 
dependable, safe... honestly engineered for maximum 
service on even the heaviest jobs. Has massive cast-bronze 
burner, non-slip valve wheel, blow-proof pressure pump, 
Terne plate steel tank with sprayed bronze finish. One-quart 
capacity. Get details, too, on other Turner Tested Torches... 
they're unequalled for economy in operation and wide 


application of uses. See your jobber... 


THE TURNER BRASS WORKS 


SYCAMORE ILLINOTUIS 
SINCE 1871 
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o 5 tk spray! 


denplate nationally known line! 





“ay 


~The brand your customers know and trust 
... the sprayers they’ve seen advertised for 
years in the Saturday Evening Post, Better 
Homes & Gardens, Popular Mechanics and 
other magazines. The line that sells best 
because it’s built right and priced right. 












SPEEDY SPRAYER 890 


Diaphragms eliminate oily pis- 
tons. V4 h.p. motor delivers 2 cu. 
ft. of clean, oil-free air at 30-40 
ibs. pressure. Never needs oiling. 
With gun, less motor, retail $36.50 


PAINT 
TANK 778 


Holds 3 gallons. 
Carried or hung 
on ladder. With 
10’ air and paint 
hose. Retail 
$22.00 


SPEEDY SPRAYER 444 


No job too big! 4 cu. ft. of 
clean, oil-free air at 40 Ibs. 
pressure. Y2 h.p. motor or 
engine. With gun, less motor, 
retail $66.00 


Mes DE VAS TR eT LEN. 
NEW! MO LE TANK SPI 





MODEL 450 
V4 h.p. with gun, with motor $106.00 '/2 h.p. with gun, with motor $169.00 


MODEL 960 





ene eer 





ORDER FROM YOUR WHOLESALER 


W. R. BROWN CORPORATION 
2665 Normandy Ave., Chicago 35, Ill. 
Specialists in Portable Sprayers for Over 30 Years 
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Get Complete 
CARTONING FLEXIBILITY WITH THE 


-CONVEY-0-MAT 























For complete flexibility build your carton 
ing system around the versatile CONVEY- 
O-MAT. Conveniently small and portable, 
the CONVEY-O-MAT delivers the set-up 
carton in upright position on the conveyor 
ready to receive your product. It handles a 
wide range of carton sizes; has an output 
of 3,500 cartons per hour. All Bivans Car 
toning Machines are tops for flexibility, high 
output, and versatility! Whatever your car- 


ton set-up requirements, why not find 


ae 
ae. *' Oe 
ns Oot 





TUCK END CARTON SET-UP MACHINE WITH CONVEYOR LOADING 


out more about the TUCK-O-MAT, the 
conveyor-loading CONVEY-O-MAT, and 
the Model 518 CARTON CLOSER. Write 
for folder B1I-3. 


E.L. BIVANS, INC. 


FORMERLY MACHINERY MFG. CO., INC 





2431 Dallas Street * Los Angeles 31, California 
DISTRIBUTED BY NEW JERSEY MACHINE CORP. 
HOBOKEN © CINCINNATI © CHICAGO © LOS ANGELES 































= 
SES Hie 


__ADJUSTABLE. \| 





Exclusive Selling Features 

@ Adjusts in a Jiffy. 

@ 3 popular sizes, priced 
right. 

@ Spring steel—holds shape 
permanently. 

@ Outsells all other clips. 

Millions in use for “parking” 

tools, utensils, brushes .. . 

anything with a _ handle, in 

kitchens, factories, hobby 

shops, offices, garages, etc. 


SEE YOUR JOBBER OR WRITE 


ARTHUR I. PLATT & CO. 


FAIRFIELD, CONNECTICUT 















Famous PLATT Self-Displays 
like #1B with its 4 dozen 
medium size clips, is your short 
cut to bigger “clip” profits. 
Order yours now! 
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@ For more information 
on these products and 
services use free post 
card on page 175. 


pered Duolux Masonite come pre- 
cut, saving time and preventing 
waste. Perforated = punch-board 
sheets can be used as storage rack 
in the home in kitchen cabinets, 
closets, garages, workshops” and 
playrooms. In stores they can be 





used for display purposes. Large 
| . . 

| Sheets, up to 96x48 in. are also 
|available and will be pre-cut and 


| 





painted to order. Top of merchan- 
diser can be used to give consumers 
ideas for display and storage; 
shelves on back of merchandiser 
hold stock of punch-board fixture 
J.P. Denton, Ine. 
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Lawn Sprinkler Catalog 
Colorful four-page catalog on 
the new traveling lawn-and-garden 
sprinkler includes unretouched pho- 
tos showing sprinklers’ outstanding 
qualities. Sprinkler is self-propell 
ing, self-winding and portable, and 
waters an area up to 70 ft. wide by 
125 ft. long. Catalog also gives com- 
plete specifications as well as mar 
ket information. Reel Sprinkler Co 


For more data circle No. 60 on postcard, p. 175 


Fountain Brush Promotion 

Heavy promotion and merchan- 
dising program for 1954 will fea- 
ture line of three Wonder-Wand 
fountain brushes spearheaded by 


(Continued on page 212) 
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3-way control offers 


- 3-way protection 





a Ge 


The amount that has been price marked 
on the item—shown on the indication— 
printed on the receipt—has now been 
added into the totals locked in the register 
—charged to the cash drawer . . . and must 
be accounted for. That’s the control that 
saves money, builds customer good-will, in- 
creases profits. Call your nearby National 
representative for full details, today! 


THE NATIONAL CASH REGISTER-COMPANY, Dayton 9, Ohio —- 
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for your profits 


1. Price-Marking Protection. No more over-or under-pric- 
ing. Both customers and store personnel see, instantly, the correct 
price on every item. NCR* Price-Marking Stamps can price mark 
more items than any other method with savings of 30% to 65% in 
time and money. They can be used 500-800 times without re-inking. 


y a Price-Charging Protection. The indication on your 
National Cash Register shows both customer and store personnel 
that the correct price is being charged on every item. 


3. Printed Receipt Protection. At home, your customer 
can check the price of each clearly marked item against the price 
on her NCR itemized receipt. She sees, for herself, that no mistake 
has been made. This increases confidence and goodwill for your 
store — makes her a steady, satisfied customer. 


ta 


ADDED INTO 
LOCKED TOTAL 





*TRADE MARK REG. UG. PAT. OFF. 





CASH REGISTERS + ADDING MACHINES 
ACCOUNTING MACHINES 
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Here’s something NEW in house paint 


4 es - oa o<n : 
+ ae A FED Ne etn neem 
4s = = ee 
preter n=? aaa TF 
we 





a 








A paint home owners have long demanded! 





A sure-fire, volume-sales item for you 
because it lets your customers SAVE... 
ib TIME (takes '/% the time of two coats) 

>> WORK (just 2 the work of two coats) 


xt+ MONEY (4 the price of two coats) 


STAINS 


VARNIS 


Tops in beauty, protection and quality, too. Order, 
stock and sell Aeme One Coat Outside White House 
Paint. Available through your regular supplier in 
five-gallon cans, gallons and quarts. 





FORMULATED especially for repainting ex- 
terior surfaces where old paint is in good Cc Q 

condition. Spreads easily, needs no thinning. A M E UA LITY PA l NTS, INC. 
Features excellent hiding power, beauty, 


durability. Order Acme Quality One Coat DETROIT 11, MICHIGAN 
’ 


Outside White now from your jobber. 








Makers of Acme Quality Paints, Fashion-Right, Super Kem-Tone, Kem-Tone, Kem-Glo and Insecticide 
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Now ... the perfect oil flat for the “do-it-yourself” market! 














The easy-to-use, one- 
coat oil flat for beautiful, 
durable walls and trim! 


Makes everyone a decorator! 





Here’s the one paint that’s perfect for the man who like 
to do it himself, as well as the painter! Contains ALK Y D 
for better washability, durability and unusual beauty! 
Make Acme ALK YD FLAT your standard oil-flat recom- 
mendation to the “do-it-yourself” market and to the 
painter, as well. Kasy for any amateur to use, it gives 
decorator results to amateur and professional alike. 


Easy to use 

One coat covers perfectly 

Rich, velvety, low-sheen a @ . 

For walls, ceilings and woodwork iy oa 

‘eo a , 

Completely washable, scrubbable e &% Pe ACME COLOR 
at ‘a, ’ 

For roller or brush P \ail SERVICE 

Perfect for the amateur | : - , . 
| seautiful color-card color album. Shows 13 

13 basic colors; almost unlimited ready-to-use colors and the colors to use 

combinations with them, to make beautiful combinations 
| to meet virtually any decorative scheme! 
' 


ACME QUALITY PAINTS, INC., Detroit 11, Michigan 
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TravElectric am 


EE psig 


-« 


CURRENT CONVERTERS 4 
5 


forland...Sea...Air ++ 





JUST PLUG INTO CIGAR LIGHTER ON DASH 
Change 6 or 12 Volt D. C. 
to 110 Volt A. C. - 60 cycle 














Operates Test Equipment, 
All Electric Shavers 


SIZE: 2°'x2"'x3Y2"" 


TvElectric MIDGET “1° 


Model 6-11160, 60 Cycle, 10-15 Watts 
@eeeeeeeeneeoeoeoeoeeoeeeeeeeeee 


OPERATES 
© Test Equipment 
@ Turntables 
@ Lights 
@ Short, long 
Wave Radios 
® Portable 
Phonographs 
@ Electric 
SIZE, 2V/2"'x2V2"'x4Ye Shavers, etc. 


TravElectric SENIOR $1595 
Model 6-1160, 60 Cycle, 35-40 Watts list 


SS 





OPERATES 
®@ Curling Irons 
® Radios 
© Turntables 
@ Small Dictating 
Machines 
© Test Equipment, 
@ Electric Shaver 
® Portable 
Phonographs 





SIZE. 4''x5''x6" $ 95 


TravElectric MASTER 
Model 6-51160, 60 Cycle, 40-50 Watts 


OPERATES 

® Wire 
Recorders 

®@ Amplifiers 

® Soldering Iron 

® Radios 

® Dictating 
Machines 

® Turntables 

®@ Small Electric 
Drill 

® Eloctric Shaver 





SIZE; 4°°n5"'n6” 


TravElectric SUPER °37” 


Model 6-71160, 60 Cyclo, 60-75 Watts 








FULLY GUARANTEED 


See your Jobber or Dealer 
Te rado company 


ST. PAUL 14, MINNESOTA 





In Canada Write: Atlas Radio Corp., Ltd. 
560 King St. West, Toronto 28, Ont. 

Export Sale 

4237 N. lincoln Ave., 


s Division: Scheel International, Inc. 
Chicago 18, Ill. U.S.A, 


Cable Address—Harsheel 
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TO HELP YOU SELL 





a special half-price deal on Won- 
der-Foam Detergent Paks, which 
are used in detergent chamber of 
Wonder-Wand. Line will be 
headed by Wonder-Wand at 
$4.95; following will be Standard 
Wonder-Wand at $2.95 and the 
Standard Wonder-Wand with pure 
bristles at $3.95. Wes- 
Products, Inc. 


Super 
Super 


horsehair 
tern Home 


| For more data circle No. 61 on posteard, p. 175 





Fastener Labels 

Series of new labels for fastener 
products are now printed in vertical 
form which lists pertinent product 
Masy-to-read label speeds up 
order checking and stock picking. 
Labels are color-coded for fast iden- 
| tification of product, type of thread, 


data. 





product. toler- 


and, in 


some 
New 
labeling of 12 


CAuSses, 
jances. labels standardize the 
Unbrako 
including 


standard 
jand = Flexloc products, 
wrenches, self- 
| locking nuts, dowel pins and shaft 
| collars. Label black and 
| white illu product 
against color background, to aid in 
| identification. New label is illus- 
|trated at right, old label is at left. 
| Standard Pressed Steel Co. 


For more data circle No. 62 on postcard, p. 175 


screws and screw 
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Tackle Catalog 

Colorful 1954 tackle catalog 
covers complete line of reels, Won- 
lines, baits and miscellane- 
fishing accessories. Consumer 
fishing atmosphere has been elimi- 
nated from catalog; it is designed 
trade buying guide. 
Catalog stresses new additions to 


derods, 


ous 


to serve as 








UNIVERSAL 









UNIVERSAL 





awa DUSTERS 








ATOMIZER SPRAYERS 


— ranging from 4 ox. to 
1 qt. capacity 


XN 


CONTINUOUS 
SPRAYERS 


— capacities from 1 pint to 3 ats. 





DUSTERS 


«= with capacities of 1 pint to several pounds. 








MANY MORE MODELS— 


AS NEAR TO YOU 
AS YOUR LOCAL JOBBER 


. . made by the most progressive sprayer 
company. Prices allow for full 50% mark-up. 
Nearest Jobber's name on request. 





METAL PRODUCTS CO. 
SARANAC, MICHIGAN 
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—l-s ot OOO for POWER TOOLS 
HEAVY-DUTY EXTENSIONS LAWN MOWERS 
HAVE Tf HEDGE CLIPPERS 
e PROJECTORS 
@ ROYAL UL listed “SJ” and “S” cord APPLIANCES 
@ Heavy-duty MOLDED-ON RUBBER caps FLOOR POLISHERS 
and connectors 
es : . MACHINE TOOLS 
@ Built-in strain reliefs ‘on . 
@ Easy to display and ship es a 
@ Completely SAFE and fully DEPENDABLE 


ROYAL ELECTRIC COMPANY, INC. 
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FOR THE 


UL SEAL 


... if means 
SAFETY 

and 
DEPENDABILITY 


a Kon 






in individual 
corrugated cartons 


% 
s 











Thru your wholesaler Write for sheet 3-54-1 describing the full line 







PAWTUCKET, RHODE ISLAND 


WIRE @ CORD SETS @ FUSES @ DEVICES @ DECORATIVE CHRISTMAS LIGHTING 
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CENTRALS BETTER BUYS! 
NEW 


Kolledge 


WASTE BASKETS 


Roll Edge rim 
Easy fo lift! 


Inverted bottom 
Tapered design 


Popular size 
and colors 





CLICKSNAP 
STEEL BOXES 


One of Central's complete line of Cash, Bond and Utility boxes. 






Ten styles One-piece construction—Heavy gauge steel— Rounded 
corners—-Hammered silver finish. 
See your Jobber or write us for complete details. 


CENTRAL can company 


2415 WEST 19th STREET, CHICAGO 8, ILLINOIS 





NEW, EXCLUSIVE 


Rel ¢ BLOK 


LOCKS BLADE AND 
HANDLE INTO ONE 
INTEGRAL UNIT 





IMPACT 


PROOF! “™ 
PLUS MANY OTHER 
GREAT FEATURES AND 


UNSURPASSED QUALITY The Original 
e 


a? ae 
cost No More THAN | AUfomaftic G 


ORDINARY DRIVERS SCREV 
& 


Order Thru Your Jobber | a 


















UPSON BROS., INC., ROCHESTER 


TO HELP YOU SELL 





line. Also available are catalog 
pages for wholesalers. Pages are 
arranged in sets giving individual 
presentation of reels, rods, lines 
or baits. Shakespeare Co. 
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Bird Seed Promotion 

Here is a bird seed merchandia- 
ing kit designed to help dealers 
boost the sales of Wild Bird Seed 
Mixture. Attractive window 
streamer in three colors is for win- 
dow identification. For in store dis- 
play, colorful easeled counter card 
is available. Individual 5 Ib. pack- 
ages, themselves, are printed in eve 
catching colors and design. Wild 
Bird Seed Mixture is blended from 





dL WHITE atk So 


MIXTURE 


post . e 


fully re-cleaned seed, and is guar- 





anteed free of noxious weeds, or 
harsh, coarse grains. Shipped in 
100 Ib. buik, each bulk shipment in- 
cludes 20 5-lb. bags and merchan- 
dising kit. Whitney Seed Co., Ini 
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Patio Brush Package 
Combining both a patio brush 
and separate handle, this new 


packaging is easy to stock and easy 
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WANTED! 


- 
i a | 
: i e 
ak ‘- 


wittéce, (SENSATIONAL 
“ik NEW EXTERIOR 
PAINT! 


AN DARD CALLO® ~' 


—— 





















Shingle n’ Shake Paint, a great new development by NH eo 

Lowe Brothers, 1s made especially for shingles, shakes, ANE SO ae 

rough-sawed siding, brick, cement, stucco and asbestos Me 

shingles. Selling with amazing success in special test 

arcas for nearly a year! Yes—its value as a volume able durability and color pérmanence. Comes in popu- 
builder has already been proved. Shingle n’ Shake lar colors that “move” off the shelves! 

applies easily—hides so well that one coat covers most New Shingle n’ Shake Paint has that extra margin of 
rough surfaces! It dries to a velvety flat finish of remark- consumer appeal which has built overwhelming popu- 


larity for Lowe Brothers products over the years... . 
oo GR "| And this Spring's big Sales Promotional package is an- 
oO , - other in the great series of “sure-fire” Lowe Brothers 


; : 7 
\ vi, / Ps . propositions that have long since proved their traffic- 
My / Pd 
/ 





/ 
building, sales-boosting value! 


/ BACKED BY A GIANT 
PROMOTIONAL PROGRAM! 


Want to boost your paint profits this Spring? Put new 
Shingle n° Shake Pamt on display and watch it pay! 
Pie Siinalle W Shake fold end eter extending Get full details now Write, phone or wire today! 
products in the consumer-preferred Lowe Brothers line . 
are backed by a powerful Spring advertising and The Lowe Brothers Company - Dayton 2, Ohio 
merchandising program: Displays, newspaper ads, 
posters, handbills—all packed with the kind of sales 


wallop that pulls customers into your store to buy! Lowe Brothers 








— = 








PAINTS - VARNISHES 
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Are you selling 
“extra” Puritan 
Sash Cord this way? 


Re ee 







@ PURITAN 
@ SOUTHGATE 
@ KENDALE 


| 
| 


| 
| to carry. All-in-one box, 20 in. long, 





is a self-display unit, showing brush 
through a cellophane window. It is 
a heavy duty brush with white Em- 
prene plastic bristles 34% in. trim, 
which are not affected by acid, al- 
kalis or detergents, nor will they 
mat or mildew. Three-piece handle 








and block come in red, blue or yel- e | 
low. Lightweight steel handle, 54 a 
| in. long when assembled, screws 
as Y = into 14 in. long hardwood _ block. 
} Brush sweeps leaves, litter, grass, | 
s eed carry clippings and snow. Retails for a 
home loop makes it easy $3.98. Empire Brushes, Inc. _— 
\ to display this self-selling For more data circle No. 65 on postcard, p. 175 
\ carton wherever there's a 
hook or peg. 










Door Hardware Display 


Gas “ENOALE Combination stock and display 


PR et 
PURITAN CORDAGE MILLS, INC. " 


LOUISVILLE, KENTUCKY 


These NEW SAFGARD 


Electric Fence Controllers 


case for sliding door hardware car- 
ries complete assortment of track 














“ue A: | 
/ you have 
always wanted 





] EXTRA STOPPING 
POWER 


2 FIVE MODELS 
to meet every need 


3 POPULAR PRICES 
from $12.95 to $25.95 


4 EXCLUSIVE THREE-YEAR REPLACEMENT GUARANTEE 
Deluxe Milne Stine Combination & FULL APPROVAL OF SAFETY AUTHORITIES 
Su sted List$25.95 
_— 6 ATTRACTIVE DISCOUNTS 


FOR QUICK Ly Va ay, | and hardware. Measuring 15x19 in. 
at the base, case has doweled com- 

partments which hold 10 lengths 
each of 4, 5, 6 and 8 ft. track. Two 

|} compartments on back of case hold 






50 boxes of sliding door hardware 
and envelopes containing brass or 
stainless steel door pulls. Actual 
operating model is suspended on 
front of case. Packed with each dis- 
play are 50 four-page folders giving 
complete details on the hardware 
Macklanburg-Duncan Co. 


With SAFGARD Electric Fence Controllers—you can 
meet the need of every farmer. The five models include 
high-line models, battery models and combination 
units. All have the approval of Wisconsin Industrial 
Commission, and the National Electric Safety Code. 
All are made to the high standard of quality for which 
nee SAFGARD electrical equipment has been famous for 
wc ach CONTIG (9 more than 25 years. Sold by leading dealers. Get your 
stock of SAFGARD Controllers today. Write for details. 
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Model SG 10 
Special Battery 
Suggested List $12.95 


SAFGARD 


Paint Spraying Booklet 

This 16-page booklet, How to Sell 
Decora Paint Spraying Equipment, 
contains basic knowledge for the 
dealer and his sales help. Booklet 





eae | 


‘GRAND SHEET METAL PRODUCTS COMPANY. _ 
2055 RUBY STREET MELROSE PARK, ILLINOIS 


OIlVISION 
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BOMEMIDWUAYS COT IT! 























klet | 


BOYLE-MIDWAY Inc. 
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x LOVE OF LIFE...CBS-TV 


nsist . plugging 
ent! tops in daytime TV . . P' 
nee ede coast to coast! Your paorpar ys 
watch this show . . . 80 watch Easy-Off go 


NEW DAYTIME SHOW. ..CBS-TV 


father attempt- 
’s a heart-rending drama of 

aye hold his family together—on every week 
for Easy-Off on CBS-TV etwork. 


HELEN TRENT...CBS RADIO 


Helen 
i een of the Soap Operas . - - 
ae Sand selling Easy-Off to the women who 


shop your stores! 


us MAGAZINES and 
Ue WEWSPAPERS 


Good House- 
rican Home, Better Homes, 
tering, Ladi’ Home Jou 
Com Everyw 

local newspaper support! 





“Hottes+” lt 
: USewares Histo, 
ow Joins “AEROWAY 
* 
a? DEODORIZERs 
A 


in Ho 









It’s A Natural! 
Cuts Oven Grease Like Magic! 
Gives You Big, New Profitable Sales! 


It’s a fact! Easy-Off Oven Cleaner . . . the leader in its 
field . . . the product that has set sensational sales records 
coast to coast, is now a member of the Boyle-Midway 
team! That means Boyle-Midway’s powerful radio, TV, 
magazine and newspaper support will be building Easy- 
Off sales for you! More and 
more of your customers will ask — 
for it every week! So stock 
Easy-Off! Ask your Boyle-Mid- AEROWay | By 
way representative for full details Iw, Seas ‘ 
. - and let him show you how FLOOR | | See 
Easy-Off now can build even WAX —,, 
greater volume ... more profits _/ N F 
in your housewares department! — 


Stock « Display « Sell 
Eas y-Off 
With Your Other 
Boyle-Midway Leaders 







=_ 
- 






































Cranford, N. J. * Chamblee, Ga. 
Chicago, Ill. * Los Angeles, Calif. 
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ecoeoeeee a McCill “CANT MISS” 
mouse &'rat traps 
SPRING 

THis 

ON EM! 





Screen door 


HINGES 








outlines advantages of using paint 
spraying equipment, uses, informa- 
tion on how sprayers operate and 
facts about air compressors. Book- 
let 
specifications and many other facts 
that told to 
concerning the use and care of the 
equipment. Decora Mfy. Co. 


contains illustrations, product 


should be customers 


den pest control products is an at- 
tractive, sturdy, five-shelf display 



























Re 





+ 
Bright. 2, Colo ; 
For more data circle No. 67 on postcard, p. 175 x Py <" dh Bi 
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bd @Cleor, Selected 
Wood You 
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Pest Control Merchandiser Action soar in 
7 ‘ @Four Way Trigger 
Merchandiser for home and gar- Brar 


that giv 
prices f 
that pr 








Get 
you can depend on Soe yu 
Bridge 
Today For 
a HALF aay Soe 
* SURFACE Information N 
: | |McGILL METAL PRODUCTS CO. Starting 
’ MARENGO- ILLINOIS generou 
e . eee 7 of Brids 
. $10.00 
° _ National Metal cad 
7 | / $2.0 
DOOR SWEEPS | 
e 
e which is easily assembled and _ re- YEAR ROUND 
quires little floor space. Merchan SERVICE 
’ diser is free with assortment of creates ——a 
+ rodenticides, insecticides, _ repel- YEAR ROUND ” k , 
. lents, herbicides, soil conditioners DEMAND sat a 
and plant food. Dealer makes 108 ) than ev 
@ e Shelby has pledged its repu- ee eaten ree ealer makes | 


tation on dependable products 
for over half a century. Shelby 
adjustable-tension Screen Door 
Hinges are made for heavy duty 
service—heavily plated, highest 


pet profit on assortment: dealer 
cost is $72, retail value is $148.35. 
Nott Mfg. Co. 


For more data circle No. 68 on postcard, p. 175 








Every home needs at least 
two door bottom sweeps ![o 
keep out unhealthy winter 
draughts and unwelcome 
summer dust 





High grade, 26 gauge meta! 











ADV 


quality finish and lacquered for (brass, steel, aluminu: 
maximum rust resistance. They're Cordage Packaging tough, durable felt—and fin 
used everywhere! You and your workmanship enable you ! 
» Mike ine ‘ordage | snd National D ass-C} 
customers can depend on Shelby. . In the Mike twine and cordage em - ti ae Mass-c: 
line, Seine Cord on solid wound we oe = zines at 
° as their best buy for yea : 
THE SHELBY SPRING HINGE co. balls now has end labels in the balls round service readers 
that show the weight, ply and feet “ts | 
SHELBY, OHIO ‘toms i ; pS - Now packed in bright, ne¢ , pec ts | 
per ball. dentification was previ- cartons with screws and Aereats 
ously marked only on box label. fp structions enclosed, Nationa! 
Now balls can be put in bins or on | % Door Sweeps are, more thar 
: A aes ever, a quick sale item 
counters and still be identified ; 





properly. Seine Cord in 12 through 
72 ply, in 2, 4, 8 oz. and 1 Ib. ball 
is used extensively as Seine Twine. 
Mason Line, Chalk 


Send for Catalog Page A 24a 


National Metal 


Products Company 


P.O. Box 9965 Pittsburgh 33, Pa. 


Line and gen 
eral Utility Tying Twine. Mike 


SCREEN DOOR HINGES | 
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soar in *54. 


that pre-sell your prospects. 





Bridgeport, it’s “double or more in ’54.” 


_ INEW CASH DISPLAY DEAL 


Starting now, and until May 31, 1954, you can get a 
generous cash allowance for the purchase and display 
of Bridgeport Aer*a*sol products. 

$10.00 cash for 12 doz. (plus a self-service display rack, free) 


$4.50 cash for 6 doz. (plus a self-service display rack, free) 
$2.00 cash for 3 doz. 


NEW LOW PRICES 


— as much as 38% lower 





Opens the market to more and more of your budget- 
minded customers. Higher volume, greater profits 


than ever before. 


NEW 
ADVERTISING AND PROMOTION 


i to reach a mass audience 

in your community 
Mass-circulated, carefully selected women’s maga- 

* zines and Sunday newspaper magazine sections—with 
readership in the millions—will continue to tell pros- 
pects in your neighborhood about Bridgeport 
Aer«assol products, and bring customers to your store. 


| See your wholesaler 


about Bridgeport's profit-making plan. 


BRIDGEPORT BRASS COMPANY 


Bridgeport 2, Conn. 


*Trade-mark 
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Brand new products...A RETAILER CASH DISPLAY DEAL 
that gives you a generous cash allowance... reduced retail 
prices for higher volume selling ...advertising and promotion 


Get on the 1954 Bridgeport Aer+a+sol* “money-wagon.” 
See your wholesaler today for complete details. With 


iggous KER-A‘SOLS 


You're going to see your sales of Bridgeport Aer+assols 


— 
&@ NEw Provucts 


Make your Aerea+ssol Department a 


year-r 
builder. Increase your net with long-profit 
Acreatsols. Special introductory offer. 


“DOUBLE OR MORE IN '54” 





muund profit 
Bridgeport 


Dy —~>has Moth Bomb 
\y3 i LP} _— + 137 12 oz $1.25 retail 
sy { r } A popular-priced moth proofer with a 
highly effective formula. An ideal com 


panion product to Bri 
Bomb* and Roach-Ant K 
Buy 23 get 24 
Regular Cost 


Cost 
Your Profit 


Vet-X Pet Spray 


+406 6 oz $1.25 retail 
A nationally prominent veterinarian de 
veloped this formula, Kills and repels Casi 






many dog and cat parasites. Deodorizes 


too © A 


Buy 11 get I Free 


Regular Cost per doz. $10.00 
Special Introductor y Deal 
Cost per doz $ 9.17 


Your Profit per doz 
- 
w-g- 

| 
ir 


$5.83 or 38'2% 


#404 


This special formula kills 

which damage indoor or o 

and plants 

Buy 11 get 1 Free 

Regular Cost per doz 

Special Introductory Deal 
Cost per doz 

Your Profit per doz 


10 oz. 





Water Repellent 
+615 12 oz $1.59 retail 


Repels water on clothes, fabrics, shoes, 
leather, convertible car tops, tents hats 





gloves, golf bags, etc. Doesn't stain 
Buy 11 get I Free 
Regular Cost per doz $12.80 


Special Introductory Deal 
Cost per doz. $11.73 
Your Profit per doz. $7.35 or 38'2% 


Wass AM 


Flower and Plant Spray 


$1 59 retail 


Special Introductory Deal 


dgeport Bug 
iller 
$20.00 
$19.17 


$10.83 or 36% 


AY 


<j 


many insects 
utdoor flowers 


$12.80 
$11.73 


$7.35 or 3B'2% 
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SHOCK-RITE cencers 


. .. with the 


“Klip-Off ”” ACTION! 





MODEL ‘‘80" 115 Volts, 60 Cycle, AC 
MOST FOR YOUR MONEY! 





SPARK UP SALES! 


SELL THE FENCER FARMERS 


are ASKING ror: 
IT'S SHOCKING .... tHe. profits. You 


| AN MAKE IN YOUR ‘CURRENT’ SALES PROGRAM 
ah: ling SHOCK-RITE ELECTRIC FENCERS,. It's the per- 





' ‘4 fect stock contro!, weed control, pasture contro! system 

te | , nme ire turning to all over the country. SHOCK- 

fA ' KLIP RITE'S “Klip ¢ 44" action clips off weeds on contact 

wy without shorting out your fence wire . . . controls all 

OFF . k by shack sny weather or soil condition, SHOCK- 

‘ RITE is the only approved weed cutting fence controller 

de. F » asking for it... an sell ther 

Eliminates Nuisance Shorts ———— sini il ln 
MODEL ‘'90"' 

ASK YOUR LOCAL JOBBER .. . . or write 


115 Volts, 60 Cycle, AC 
Wisconsin and Oregon ap 
proved. Built-in jhting arres- 
tor and shert indicator. Clips 


ee mS eee DEALERS WANTED! 


for our sales aid program. 








dry ground best quality 
fencer n the irket, 
FIVE MODELS K RITE 
TO CHOOSE FROM— SHOC - Electric Fencer, Inc. 
BATTERY and ELECTRIC 1327 Quincy St., N.E. Minneapolis 13, Minn. 














When thay thay Bay 


ee 7 
: NEW! 


BEST CLOSET ROD VALUE 
PLUS STAND-OUT DISPLAY 


Happy combination that means more first 
sales . . . more repeat sales through cus- 
tomer recommendation. Extra sturdy gauge 
seamless welded tubing, and welded end 
flanges to withstand considerable overload- 
ing. H-W closet rods resist sagging. Pre- 
cision fitting of tubing eases expansion, 
contraction. Bright rustproof plated finish. 
Six rods to carton. DISPLAY FREE—with one 
dozen rods, in your choice of any two sizes 
if you ask your jobber 


Sizes: extension 18” to 30”; 30” to 48”; 
48” to 72”; 72” to 120”. 









ojauL-WESSEL 


HALL-WESSEL COMPANY 
2116-2126 W. NICHOLAS STREET 
PHILADELPHIA 21, PA. 


In Canada: GEO. S$. HALL CO. 


25 Grenville Street, Toronto 1 


Export: HALL & REIS, INC 
165 Broadway, New York 6 


SHELF - HARDWARE SPECIALTIES 
Worth asking for .+ + by NAMEGEZ Hertuare Sci 
(2h AR ARE Here 28 
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TO HELP YOU SELL 





@ For more information 
on these products and 
services use free post 
card on page 175. 


article 575 plastic clothes line, in 
white or assorted colors, and article 
556 Mike No. 6. solid braided 
clothes line are now packaged in 
two connecting hanks, each hank 
50 ft. in length, 12 hanks to the 
package. Cleveland Mills Co. 


For more data circle No. 69 on postcard, p. 175 


Cement Counter Card 
Kasel-back counter card for 

Goodyear’s Pliobond adhesive. a 

household cement, holds 1 doz. 154 


gs. ot 


| coon /vVEAR 













oz. tubes which retail at 35¢ each. 
Pliobond also comes in 25¢ and 60¢ 
brush-top bottles and in half-pint, 
pint, quart and gallon cans, and in 
50 gal. drums. A variety of stand- 
ard assortments of the different 
containers are packaged for dealers. 





Synthetic rubber-plastic cement 
that bonds anything to anything, 
Piiobond comes ready to use, sets 
quickly to a strong, waterproof 
bond that stays flexible and is also 
highly resistant to most chemicals 
W. J. Ruscoe Co. 


For more data circle No. 70 on postcard, p. 175 


Fishing Rod Display 
| Colorful display rack holds 12 
Bristol fishing rods for easy ser- 
| vice and maximum display value. 
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Apply 
of Gle 
1 to 3 
4 case 








be arts 


HARD 


Millions are waiting for it! 


tion 

and 1 gallon makes 5 gallons 

poe | wo 
300 sq. feet of carpeting 

line, in 

article 

raided 

ged in 

1 hank 

to the 

0. 

rd, p. 175 

d ' 

d for 

iN ec. a 

oz. 1% 


<n ~~ oO 
‘s Guaranteed by 
Good Housekeeping 
<< i 


” 45 apveansto 















































SPECIAL INTRODU : : ‘ 
CTORY OFFER: @ Powerful big space newspaper ads breaking in all local 
| markets with heavy cotton rug sales! Backed up with na- 
’ eo a3 é tional magazine ads and coast-to-coast radio and TV! 
nd 60¢ 
f-pint ® @ Simply apply it! Then wipe bright! Quick! Easy! 
‘ This 5 io cane . 
and in Oe Aoetcan arene Cotton om @ Restores color brilliance! Makes rug colors come alive! 
aie uni 7 Wi each patel yh petites ‘ . Ps 
* . i cneee” ae aie @ Cleans without “browning” caused by ordinary cleaners! 
ere : a r! yy , 
cae | Limited time only: a" @ Cotton rug sales are increasing daily! 
‘ment . @ Fast-soiling cotton rugs assure repeat sales! 
thing, @ Glamorene “name” insures consumer acceptance! 
“a ; @ Double your profits with both Glamorene rug cleaners! 
rpro 
is also *Price List Fair Trade Protected 
nicals Pw GLAMORENE BRAND PRODUCTS 
Style Size Pack Weight List “List Each Rug Cleaner e Cotton Rug Cleaner 
— : DISCOUNTS Mirocle Brush Both ” Foam Upholstery Cleaner 
| pr hoa: gt mee ce-s | Ysgol. | %dor. | 42 Ibs. | 14.94 | 2.49 
: lto 3cases . . . 334% 
j 4 cases ond over. . 40% ® 
ds 12 cc-1 1 gal. | 1/3 doz. | 49 Ibs. | 15.92 3.98 10 Fost 44 St + Wew York I7,m¥, °**"° 
y ser 
value. 
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NOW, a 3-way 
tape sales 
volume builder 


GOLD SEAL 








FRICTION 


RUBBER 
Splicing Compound 





PLASTIC 





Gold Seal quality in a plastic 
electrical tape. “Flows” on—stretches 
and contracts to cover any surface 
snugly. High dielectric—neat, 
thin wrapping gives all needed 
insulation on most jobs. Sticks fast 
—gives lasting protection under 
toughest conditions—sunlight, water, 
oil, solvents. Single 60-ft. rolls in 
round metal cans and Handy Pack 
of ten 20 ft. rolls in metal and fiber 
cartons. Sample free on request. 
Jenkins Bros., Rubber Div., 
100 Park Ave., New York 17. 


Stock up and tune up 
tape sales and profits. 


JENKINS 







FRICTION * RUBBER * PLASTIC 
Single rolls and 10-roll containers. 
Also Diamond Seal Friction 

and Rubber Tape made to 


ASTM Specifications. 











TO HELP YOU SELL 


Display is in three colors and is for 
use as floor unit. Of solid construc- 
tion, it is sturdy and durable. Com- 
pany is also offering a series of 
suggested rod packages in fly rods, 
spinning rods, bait casting rods, 
eastern salt water, southern salt 





| water, western sa:t water and gen- 
| eral salt water categories. Rods are 


of green traslucent glass. Sealand, 
Inc. 


| For more data circle No. 71 on postcard, p. 175 


Band Saw Blade Packaging 

Three new packages, designed to 
accommodate all sizes of band saw 
blades, are bright yellow with red 





and brown lettering. Largest is 
154% in. square and 2 in. deep. 
Cover has illustration of blade with 
arrows pointing out various fea- 
tures. On one side of package is a 
message on the special functions 
and advantages of the blades. Delta 
Power Tool Div., Rockwell Mfg. Co. 


For more data circle No. 72 on postcard, p. 175 


Door Fastener Display 
Chain door fasteners now come 

packaged in counter display carton 

designed for impulse buying. Car- 














LOCK-EASE ° 
Grophited LOCK FLUID 


For year-round lock main- 
tenance and best protection 
against sticking — rust — 
freezing. 4-oz. “Drop or 
Stream” can, 39c. Order from 


your jobber. A 
Gs 


PRODUCTS 





American Crease Stick Co. 
Muskegon, Michigan 
$0 Stainless 

Lubricant in two sizes, 


DOOR-EASE Stick 
39c; 


Se and 
4-oz. oiler, 29c. 











AMERICAN ODripiess Oil in 








METAL FLOATS 


Engineered To Your Specifications 





@ Made of copper, plain 
steel, copper plated steel, 
all types stainless steel, 
aluminum, brass, monel, 
pure nickel, Admiralty or 
Everdur, or any suitable 
metal for open tank and 
all pressures. 





@ Seamless copper ball 
floats carried in stock in 
diameters of 3", 4", 5" 
6", 7", 8", 10" and 12" 
for open tanks and pres- 
sures of 25, 50, 100 and 
150 Ib. Floats in special 
sizes and pressures— 





BALL 
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ARTHUR HARRIS & CO. 


MADE TO ORDER. Stain- 


less steel ball floats larger 





than 12" diameter can cLaT CYLINDRICAL 
be made up specially. 
Write for METAL FLOAT 


catalog. 


DEPT. HA, 210-218 N. ABERDEEN ST. 
CHICAGO 7, ILLINOIS 
Since 1884 


FLOAT MANUFACTURERS ° 
ENGINEERS © METAL FABRI- 
CATORS © COPPERSMITHS 
e BRONZE FOUNDERS 





CYLINDRICAL 





CYLINDRICAL 

































+” 





New Ou 
Thermor 


slucent 

readin 
stainless 
bracket. 


HARD’ 


{|  YOU’VE MADE ONLY 
HALF YOUR PROFIT 
Ss 0 FA R * a s because winter is half over and people 


are still buying thermometers ... Taylor 


thermometers! They move fast in cold 







































Bere weather. Remember — it takes only 
ss 7 
JID | 
wl one cold snap to start a run on ther- 
n- j ea The Taylor Indoor-Outdoor 
on ‘. Themometer tells how cold ‘ i , 
a §| | outside—how warm inside. mometers. So don’t be caught with your 
or Pa Every box has complete ° 
instructions for quick instal- a 
a . lation. $7.50. stocks down — order today. Taylor In- 
G a ; nee 
S | strument Companies, Rochester, N. Y., 
DUCTS 
rg. ‘ 
— and Toronto, Canada. 
il in 
S The Taylor TEMPRITE® WATER-TIGHT... WASH THEM WITH THE DISHES! 
‘ Window Thermometer. 
ations A really rugged ther- 
4 mometer in the popular 


















price range. 12 to a car- 


ton. $2.00 each. 


New Remote-Reading 
Home Freezer Ther- 
mometer makes it 
possible to check 
freezer temperature 
without opening the 
door. Range, — 40 


to +70°. $4.50. 






New Taylor Dial Type 
Roast Meat Thermom- 
eter [ermetically 


New Taylor Combination 
Candy and Deep Frying 
Thermometer is cali- 







brated in 2° gradua- sealed. Pre-set indica- 
‘ tions... a Taylor tor for quick roast- 
{ exclusive for precise ing checks. 6 to a 
cooking. $3.50. carton. $3.50. 
*Reg. U. S. Pat. Off. 
DRICAL 


| New Outdoor Window 
Thermometer has tran- 

i slucent back for easy 
reading. Adjustable 
stainless steel mounting 


bracket. Only $2.75. 


Laylor Lnslruments 


MEAN ACCURACY FIRST 


RICAL 
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IN Sa, Qe hon SS [Prone you secc 


Es ESHULSTUNA SWEOEN 


IN SATISFAS ae 
STEEL makes the difference! ; | a cadk ae ae sve 


screws. Space for price is provided =} 
@ DEALER SALES: National advertising is pre- , : ' , ake 
; on folded cover. Display takes up 

selling prospective buyers on the superior quality of } , 

Swedish Charcoal Steel. That means ready customer 
acceptance for ‘Shark Brand” Chisels... fast turnover, : solid forged brass with welded 
more sales. Cash in on this national advertising; feature 
“Shark Brand” Chisels...show these distinctive tools 
in windows, counters and promotions. It’s a sure sales or narrow styles in a w ide variety) 


builder! i of finishes. Baldiwn Mfg. Corp i 
3 CUSTOMER SATISFACTION: We're telling For more data circle No. 73 on postcard, p. 175 


your customers how Swedish Charcoal Steel actually 
takes and holds a razor sharp paring edge three times . * 
longer than ordinary steel. How “Shark Brand” Chisels Magnetic Catch Packaging 
cut the toughest wood faster, easier, with less hand- Three . ackagi - . 

ut ° , ’ new packaging features 
tiring “push.” Two-thirds of the blade hardened and I : 
tempered to keep original keenness after years of 
honing. No finer tools made! Write for information on dising the No. R9765 Magnetic 
the new, FREE Shark Brand point of purchase display. 





as 





5x7 in. of counter space. Made of 


chains, fasteners come in standard 





have been developed for merchai 


LIFE 


ats ec 
NATIONALLY Eo 22%eH cfaw & Zo0/ 
ADVERTISED 47 WARREN ST. _— NEW YORK 7, Nv. Y. 

























CONTINENTAL ENGINES 
ARE BACKED BY 


GENUINE PARTS AND |; 
AUTHORIZED SERVICE RED SEAL ee ee 


vice display carton which holds 


IN EVERY COMMUNITY ia a MODEL AU85 ~ 1 doz. individual packages in up- 


(AIR-COOLED) right position for fast visual sell- 
. ‘ ing. Another feature is the Try-it 

A HUSKY 3 h.p. ENGINE demonstrating card with a catch | 
| mounted so customers can see how 
COMBINING EASY | it works and feel its magnetic ac- 
STARTS, HIGH TORQUE, tion. Third is a special 3-doz. dealer 
LONG LIFE package for Hardware Week 


American Cabinet Hardware Corp 














| For more data circle No, 74 on postcard, p. 175 


IT’S WISER THAN EVER, TODAY, | | Tool Catalog | 
TO HANDLE THE MAKES OF | | | Twenty-page catalog of tools for 

EQUIPMENT THAT FEATURE Sak ins ak Gees: be 

CONTINENTAL RED SEAL POWER detail complete line of hollow chis 


" DEPENDABLE SINCE 1902 " els and bits, machine bits and drills, 





router bits, dowel bits, plug cutters, 
and countersink bits and drills. It 














4 “ 


[ontinental Motors [orporation 


also includes sharpening instru 
|} tions and a boring chart for wood } 
| serews. Greenlee Tool Co. 


AIR-COOLED INDUSTRIAL ENGINE DIVISION 


12800 KERCHEVAL 4VENUe ¢ DETROIT 14, MICHIGAN \% : 
Be (Resume reading on page 14) Othe 


For more data circle No. 75 on postcard, p. 175 
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f 


( 
Other Republic Products include 
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clean 
strong 
accurate... 





REPUBLIC 
HEX HEAD CAP SCREWS 


From head to thread Republic Hex Head Cap Screws are made right. 
Heads are square-faced to take wrench snugly...strong to avoid slippage 
on tough pull-ups. 

Shanks are tough and sturdy to withstand shock and vibration. 
Threads are clean, sharp and accurate with full engaged-thread area. 
More than 20,000 regular —_ and sizes of headed and threaded items 
make Republic Steel a good source for all your fastener needs. 


REPUBLIC STEEL CORPORATION 
Bolt and Nut Division 
Cleveland 13, Ohio « Gadsden, Alabama 
GENERAL OFFICES e CLEVELAND 1, OHIO 
Export Department: Chrysler Building, New York 17, N.Y. 





VG uatay 

BON AND JUN 
Pipe, Sheets, Tubing, Hot Rolled and Cold Drawn Bars— Carbon, Alloy and Enduro Stainless Steels 
225 
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Stambaugh-Thompson Erecting Warehouse 
To Be Operated as Wickliffe Wholesale Div. 


A new wholesale warehouse 
is being erected for the 
Wholesale Div. of the Stam- 
baugh - Thompson Co,, 
Youngstown, Ohio, whole- 
saler, on a 16 acre tract on 
Hendricks Rd. near Meridian 
Rd. 

The new warehouse, ap- 
proximately the size and 
shape of a football field, will 
be of brick and cement block 
construction. It will cover 
more than 60,000 sq. ft. of 
floor area and ceilings in 
the warehouse will be 16 ft. 
high; space will be provided 
in the front of the building 
for offices, sales rooms and a 
conference room. 

A large paved area will be 
devoted to parking space for 
customers. The truck load- 
ing platform will accommo- 
date up to 12 trucks at a 
time, and two freight cars 
can be unloaded at the siding 
platform at one time. Mod- 
ern methods of freight han- 
dling and storage will include 
fork lift trucks, a mono-rail 
system and a new adjustable 
loading platform. 

The building is scheduled 
to be finished in the early 
spring and it is expected that 
by mid-summer the unit will 


i 


a 


be in full operation. It will 
be operated under the name 
of Wickliffe Wholesale, Div. 
of the Stambaugh-Thompson 
Co., and will be under the 
management of John T. Sam- 
uel, wholesale sales manager. 
It is planned to expand the 
number of lines offered and 
the extent of the territory 
served when the move to the 
new building is completed. 





United Hardware Elects 
Gene McCarty President 


Gene McCarty, Weast 
Hardware Co., Parsons, Kan., 
has been elected president of 
the United Hardware Co., 
Kansas City, Mo., wholesaler, 
at the firm’s recent annual 
shareholder meeting. 

Also elected to office at the 
same meeting are: Charles 
Clements, Clements Hard- 
ware Co., Higginsville, Mo., 
vice-president; Russell Cook, 
general manager of United 
Hardware, executive vice- 
president and treasurer; W. 
I. Meyer, Jr., United Hard- 
ware, secretary. 

Elected directors to serve 
a term of three years are: 
Sam Zuercher, Yungmeyer 








Hardware Co., Wichita, Kan.; 
Lighten McGrath, McGrath 
Hardware Co., Hastings, 
Neb., and Mr. Clements, the 
new vice-president. 

Company plans for 1954 as 
outlined by Mr. Cook, execu- 
tive vice-president, included 
some expansion of lines and 
three consumer advertising 
programs. 


Westchester County Unit 
To Meet on March 1. 


The Westchester County 
Merchants Association will 
hold a meeting on March 1, 
in the Conference Room of 
the Whitlock Corp., 520 S. 
Fulton Ave., Mt. Vernon, 
N. Y. 

The meeting will discuss 
techniques for improving 
hardware merchandizing. W. 
Foley, Foley’s Hardware, 
New Rochelle, N. Y., presi- 
dent of the association, will 
preside over the meeting. 


Hardware Briefs: 





Elect Reed President 
Of Kansas City Club 


Harold E. Reed, manufac- 
turers’ representative, has 
been elected president of the 





HAROLD E. REED 


Kansas City Housewares 
Club at the group’s recent 
meeting. 

Other officers elected at the 


(Continued on page 238) 


Alameda Hardware Opens in Texas; Broido 
Purchases Westport (Conn.) Hardware Store 


Corpus Christi, Tex.—The 
Alameda Hardware opened 
its doors recently at 3157 S. 


* 
ae 


Shown above is the architect's drawing of the new wholesale warehouse being con- 
structed for the Wholesale Div. of the Stambaugh-Thompson Co., Youngstown, Ohio, 
wholesaler. The new unit, on a 16 acre tract on Hendricks Rd. near Meridian Ra., 
will be operated under the name Wickliffe Wholesale Div. of Stambaugh-Thompson Co. 


226 


Alameda, with Gene Nelson 
as manager. Cost of the build- 
ing was $110,000, according 
to R. A. Humble, owner of 
the store, while fixtures and 
equipment amounted to $40,- 
000. 

The new store is of masonry 
and steel and contains 10,000 
sq. ft. of space. Employing a 
staff of 12, the store features 
in addition to general hard- 
ware, gifts and housewares 
A do-it-yourself department 
highlights the small power 
tools section, and there is 
also a paint department. 

Westport, Conn. — The 
hardware business started by 
E. L. Greenberg more than 30 
years ago has passed from the 
Greenberg family. Theodore 
K. Broido recently purchased 
the Main St. store, called 


(Continued on page 240) 
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Kip Named Sales Head 
Of G. N. Coughlan Co. 
Ira Kip has been appointed 


sales manager of the G. N. 
Coughlan Co., West Orange, 





IRA KIP 


N. J., it was announced by 
Gerald N. Coughlan, presi- 
dent of the company. 


Mr. Kip joined the Cough- 
lan firm early in 1949 as sales 
service manager, and since 
that time has held the posts 
of district sales supervisor 
and eastern sales manager. 





Burge, Watkins Retire 
From Peaslee-Gaulbert 


Charles Burge and Clar- 
ence Watkins, executives of 
the Peaslee-Gaulbert Corp., 
Inc., Louisville, Ky., whole- 
saler, have retired from the 
company with 112 years of 
service between them. Both 
will continue as directors of 
the company. 

Mr. Burge was vice-presi- 
dent and city sales manager 
and Mr. Watkins was secre- 
tary and traffic manager at 
the time of their retirement. 
The city sales position will be 
filled by Robert F. Clark and 

(Continued on page 234) 


American Hardware Supply Holds Fair; 
Sales in 1953 Increase $1 Million Over 1952 


An increase of almost a 
million dollars in sales in 
1953 over 1952 was reported 
by E. A. Hastings, general 
manager to the dealer-stock- 
holders of the American 
Hardware Supply Co., Pitts- 
burgh, Pa., wholesaler. 

The company recently con- 
cluded its 44th Annual Mer- 
chandise Fair and Stockhold- 
ers Meeting, Jan. 25-26, at 
its headquarters, 41 Termi- 
nal Way, Pittsburgh. There 
were 347 dealers in attend- 
ance with their store person- 
nel. Total membership is 
409. 

Two new officers of the 
wholesale firm were elected: 
W. A. Baker, Jr., became 
vice-president in charge of 
purchases and B. W. Hill be- 
came treasurer. 

Directors re-elected for a 
three-year term were W. R. 
Conaway, New Lexington, 
Ohio; Charles W. Cunning- 
ham, Mt. Pleasant, Pa., and 
H. L. Kirchner, Youngstown, 
Ohio. They will serve with 
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William R. Ritter, Mechanics- 

burg, Pa.; D. C. French, 

Wilmington, Ohio; T. R. 
(Continued on page 239) 
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Hibbard to Hold First Annual Merchandise 
Convention, March 1-3; Expect 800 Dealers 


The First Annual Mer- 
chandise Convention of Hib- 
bard, Spencer, Bartlett & Co., 
Evanston, Ill., wholesaler, 
will be held March 1, 2 and 3 
for the Auburn and True 
Value Associate Dealers. 

The three-day convention 
will be held at the Hibbard 
offices, 2201 W. Howard St., 
Evanston, and the hours will 
be from 9 a.m. to 5 p.m. each 
day. 

Approximately 25,000 sq. 
ft. of the company’s ware- 
house will be used as the ex- 
hibiting area with approxi- 
mately 200 manufacturers 
exhibiting their lines. 

For the expected 800 deal- 
ers, a program has been ar- 
ranged whereby noted speak- 
ers will be present with new 
and informative merchandis- 
ing ideas. Special sales will 
be held on seasonable mer- 
chandise and other features 
of the affair will include 
prizes and merchandise show 
specials. 

O. W. Ahl, Hibbard presi- 





dent, announced that the re- 
cently established chain of 
True Value hardware stores 
now includes more than 400 
participants, 75 of which are 
located in Chicago and sub- 
urbs. At the outset, the chain 
consisted of approximately 
300 stores, 50 of which were 
located in Chicago and sub- 
urbs. 


Builders Hardware Club 
Elects Strandmark Head 


Robert Strandmark was 
elected president of the Mid 
America Builders Hardware 
Club, Kansas City, Mo., at 
the group’s recent meeting. 
Mr. Strandmark is builders’ 
hardware buyer for’ the 
Townley Metal & Hardware 
Co., Kansas City, Mo., whole 
saler. 

Other officers elected at the 
meeting are: James S. Richie, 
vice-president; Frank Spink, 
Jr., secretary; John Wagner, 
treasurer, and Patrick Gib- 
bons, sergeant-at-arms. 


“ | 7 
| * 
. 


Directors of the American Hardware Supply Co., Pittsburgh wholesaler, are, seated, 
left to right: Darrell C. French, Murphy-Benham Hardware Co., Wilmington, Ohio; 
Earl Wyant, Gilbert & Co., Huntington, W. Va.; William R. Ritter, Ritters Hardware 
Store, Mechanicsburg, Pa.; W. R. Conaway, Perry Hardware Co., New Lexington, Ohio; 


H. L. Kirchner, Kirchner Hardware Co., Youngstown, Ohio. 


Standing, left to right, 


are: C. W. Cunningham, Mt. Pleasant, Pa.; Paul Wolff, A. R. Wolff & Son, Meadville, 


Pa.; F. a Smith, Smith Bros., Hamburg, N. Y., and T. R. Caltrider, Pikesville, Md 
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Shown above are officers and directors of the Northwest Hardware Club, left to right, 
are: Harry Kerrick, Lewis Bolt & Nut Co., vice-president; A. W. Cullen, “Hardware 


Trade,” 


secretary-treasurer; Max Johnson, manufacturers’ agent, retiring president; 


Paul Cosgrave, Janney, Semple, Hill & Co., president-elect; Arthur Myall, Gamble- 


Skogmo, Inc., 


Cosgrave, Janney Sales Director, Elected 
President of the Northwest Hardware Club 


Paul Cosgrave, sales direc- 
tor, Janney, Semple, Hill & 
Co.. Minneapolis, Minn., 
wholesaler, was elected presi- 
dent of the Northwest Hard- 
ware Club at the St. Paul 
Hotel, St. Paul, Minn., suc- 
ceeding Maxwell Johnson, St. 
Paul, manufacturers’ agent 
Harry Kerrick, Lewis Bolt & 
Nut Co., Minneapolis, is the 
new vice-president and A. W. 
Cullen, Hardware Trade, was 
re - elected secretary - trea- 
surer, 

New directors are: Remi 
Dufort, Boss Mfg. Co.; Ar- 
thur Myall, Gamble-Skogmo, 


Inc., and Lee Adams, Na- 
tional Lock Co. Other direec- 
tors are: Mr. Johnson; Leo 


C. Gehring, Black & Decker 
Co.; Carl Brandtner, Our 
Own Hardware Co.; George 
Siemers, manufacturers’ 


agent, and Frank Wilson, 
Raymer Hardware Co., St. 
Paul. 


A feature of the meeting 
was a skit, Evolution of a 
Hardware Sale, outlining the 
sale of a product from manu- 
facturer to wholesaler, and 
then to the hardware dealer. 
The commentator was J. S. 
Crockett, sales training di- 
rector, Minnesota Mining & 
Mfg. Co., St. Paul. 

Art Bohrer, Farwell, Oz- 
mun, Kirk & Co., St. Paul, 
wholesaler, took the part of 
the buyer. Paul Cosgrave 
was the wholesaler’s sales 
manager and the role of the 
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wholesaler’s salesman was 
played by Mannfred Miller of 


Kelley-How-Thompson, Du- 
luth, wholesaler. 
Gray Henderson, St. Paul, 


hardware dealer, appeared in 
the role of a retail hardware 
store owner and buver. 


director, and Lee Adams, National Lock Co., new director. 


More than 40 members and 
guests attended the dinner. 
Honored guests included: C. 
J. Christopher, manager- 
treasurer, Minnesota Retail 
Hardware Association; Rob- 
ert H. Westbrook, NRHA 
president, L. A. Luedtke, 
NRHA director; John A. 
Grande, new president of the 
Minnesota association and 
his predecessor F. C. Bau- 
mann. 


Nassau & Suffolk County Dealers Association 
Elects Pearlstein Head at Annual Meeting 


Murray M. Pearlstein, 
Baldwin Hardware, N. Y., 
was elected president of the 
Nassau & Suffolk County Re- 
tail Hardware Dealers Asso- 
ciation at the group’s recent 
annual meeting in Amity- 
ville, N. Y. 

Other officers elected at the 
meeting include Warren 
Deming, Huntington Hard- 
ware Co., Huntington, N. Y., 
first vice-president; Nat De- 
mian, Nat Demian Hardware, 
Levittown, N. Y., second vice- 
president; Cy Wolly, Wolly’s 
Hardw,are, Farmingdale, 
N. Y., treasurer, and Josh 
Wolin, Wolin’s Hardware, 
Baldwin, executive secretary. 

Members of the board of 
directors include: George 
Molloy, Molloy Hardware, 
Malverne, N. Y.; Al King, 
James & Hawkins, Inc., Rock- 
ville Center, N. Y.; Henry 
Schilling, Fred Schilling & 
Sons, Franklin Square, N.Y.; 


David Alper, Alper Hard- 
ware, Port Washington, 
N. Y.; S. Howard Ellis, El- 


lis Hardware Store, Islip, 
N. Y.; Herbert Adams, 
Adams Hardware, Hewlett, 
a 

Also Arthur Wright, 


Wright Hardware, Manhas- 
set, N. Y.; Lester Jacobsen, 
Amityville Hardware, Amity- 
ville; Albert Freedman, Mor- 
ris Freedman Hardware, Bay 
Shore, N. Y.; Stanley Albert, 
Albert Bros. Paint & Hard- 
ware, Bellmore, N. Y.; Mrs. 
Theresa Pfeiffer, Village 
Hardware, Lindenhurst, 
N. Y.; Norman Appleton, 
Appleton’s Hardware, Free- 
port, N. Y., and Harry Pear!- 
stein, B & B Hardware, 
Woodmere, N. Y. 

In speaking for the newly 
elected officers, the new pres- 
ident stated that the associa- 
tion is unanimously in favor 
of Fair Trade and its con- 
tinuance and growth. 


Weld Elected to Janney 
Board; Carlson Retires 


Lyle W. Weld has _ been 
elected a member of the 
board of directors of Janney, 
Semple, Hill & Co., Minne- 
apolis, Minn., wholesaler. 

Mr. Weld, who is respon- 
sible for the management of 
the company’s offices, was 
previously a salesman 
then a buyer of automotive 
accessories. He has been with 
the firm since 1938. 


and 


At the same time, the com 
pany announced that Harry 
N. Carlson, company sales- 
man, has retired on Feb. 1 
under the Janney Pension 
Plan. 

Mr. Carlson, a hardware 
salesman for 42 years for 
Janney, covered the same ter- 
ritory through the years: 
Huron - Gettysburg - Cham 
berlain-Murdo-Philip. 


Name Blackburn Eastern 
Head of Reo Mower Div. 

William J. Blackburn has 
been named eastern regional 
manager for the Lawn 
Mower Div. of Reo Motors, 
Inc., Lansing, Mich. 


Mr. Blackburn, who has 
served as the Lawn Mower 
Div.’s sales manager since 


1952, will supervise sales op 
erations in New England, 
eastern New York and Penn- 
sylvania, New Jersey, Mary- 
land, Delaware, District of 
Columbia and Virginia. He 
will maintain headquarters 
in Ocean City, N. J. 

Prior to joining Reo, Mr. 





WILLIAM J. BLACKBURN 


Blackburn was general man- 
ager of Trimalawn Mower 
& Equipment Co., Inc., Floral 
Park, N. Y.; Strafford, Pa., 
and Rockville, Md. 
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GIVE YOUR 
WICKING SALES 
A BOOST 


Sell the 3 R/M reliables 





KINDLERITE QUIK FLAME WOVEN GLASS 


R/M’s standard quality The most efficient kindler The acme of perfection in 
woven asbestos kindler. A ever developed for range stove kindlers. The only 
sturdy, long-lived wicking burners. Patented open glass wicking woven with a 
with wire core in both warp mesh construction provides wire core in every strand to 
and filling yarn. Packaged best possible results with protect the burning edge. 
5! ft., 6 ft. and 100 ft. to distillate oils. The extra- Packaged 5!» ft., 6 ft. and 


the box. In widths of 7", heavy wire core yarn keeps 100 ft. to the box. In widths 
1”, 134° ana 196". the kindler upright in the of %", 1", 1%" and 13%” 
burner channel. Glass yarn 
at burning edge facilitates 
the removal of carbon de- 
posits. Packaged 6 ft. to the 
" wide. 


‘ 


box. 76" and 1*s 


R/M lighting rings provide long life and trouble-free perform- 
ance in wickless kerosene stoves and heaters. The public 
knows this; so keep them in stock and keep your customers 
happy. All of them are priced to yield a generous profit. 


RAYBESTOS-MANHATTAN, INC. 
ASBESTOS TEXTILE DIVISION, Manheim, Pa. 


FACTORIES: Manheim, Pa. * No. Charleston, S.C. * Passaic, NJ. * Neenah, Wis. » Crawfordsville, ind. * Peterborough, Ontario, Canada 

Asbestos Textiles « Packings * Brake Linings « Brake Blocks « Clutch Facings « Fan Belts * Radiator Hose 

Industrial Rubber, Engineered Plastic, and Sintered Metal Products + Abrasive and Diamond Wheels 
Bowling Balls 


RAYBESTOS-MANHATTAN, INC 
Rubber Covered Equipment « 
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The only clothes line dryer on the market with 
ROP-LOC patented hooks that eliminate knot- 
tying forever! Constructed of High Carbon, 
durable two inch heovy steel tubing, finished 
in baked enamel, each unit has four ROP-LOC 
hooks and is complete with nuts and washers 
for installation. All nuts and hooks are 
cadmium plated. Both permanent and 
removable type posts are available. 
ROP-LOC T-Posts are packed two to 


a carton 


NOW a basement dryer that guarantees enough 


air for quick drying of clothes! Lines are placed 
a full foot apart, and the entire unit folds up 


and out of the way when not in use. Using 
the famous, patented ROP-LOC hooks that 
eliminate knot-tying, each unit is finished in 


baked enamel ond is installed in a few 





minutes with simple home tools. 


Packed six to each master carton. 


Patented CLOTHES PROPS and 
ACORN CLOTHES POSTS 







Patented ROP-LOC features — positive grip and anti- 
skid bottom. Clothes Props are approximately eight 
feet in length, are galvanized or finished in baked 
enamel and are packed twelve to a bundle. Acorn 
Clothes Posts feature the famous ROP-LOC hooks in 
@ grouping of three; all hooks, caps, etc., being 
cadmium plated. Packed two ‘2 a box, ROP-LOC 
Acorn Clothes Posts are available in both 84 
inch and 93 inch lengths. 


String a line all over the lot and never tie a single knot 


WRITE © WIRE © PHONE 





FREE MERCHANDISING AIDS AVAILABLE! 


@ NATIONAL ADVERTISING SUPPORT ® MATS AND ELECTROS 
@® CATALOG SHEETS @ POINT OF SALE MATERIAL 
@ GLOSSY PHOTOS* @ LOCAL SUPPORT PLANS 
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—————— News of the Trade - 


Boudrot Elected President at Annual Meeting 
Of National Federation of Housewares Clubs 


The National Federation 
of Housewares Clubs, at its 
annual meeting in Chicago 
during the Housewares 
Show, elected William  L. 
Boudrot, of the New England 
Housewares Club, as_ presi- 
dent. 

New vice-presidents elected 
include: C. Rod Adams, San 
Iranciseo Pot & Kettle Club; 
James F. Perdue, Dallas 
Housewares Club; John Ech- 
ternach, Southeastern House- 
wares Club, and Herbert 
Blain, Minneapolis-St. Paul 
Housewares Club. 

Re-elected were Arthur H. 
Love, Housewares Club of 
New York, executive secre- 
tary, and Hugo Strauss, De- 


forum of the Federation, Jar 
14, at the Palmer House 
Mr. Ringer cited many ex 
amples of the progress that 
has been made in restoring 
war-torn European nations to 
better economic health. He 
made a plea to people in busi 
ness to take a greater cor 
cern in affairs of the Gover 
ment at home and abroad. 
W. L. Cone, vice-president 
and general manager of the 
Plastics Mfg. Co., Dallas, 
Tex., gave the background of 
the molded plastic dinner 
ware industry. He predicted 
that the industry will make 
great sales advances this 
year because of greater pub 











ROP-LOC propucts comPANY 


16110 BROOKPARK ROAD @ CLEVELAND 11, OHIO 


: ‘ lic acceptance. 

troit Housewares Club, trea- | **CePtance 

surer. rhe effect of home style 
Walter N. Ringer, Sr., Changes and the introduction 

chairman of the board of Of new decorator colors i: 

Foley Mfg. Co., Minneapolis housewares was discussed by 

housewares manufacturer, Edith Ramsay, home equip 

and European Director of the Ment editor of American 

Foreign Operations Admin- Home. 

istration, was the featured L. S. Gershon, retiring 

speaker at the semi-annual president, was moderator 





Kraemer Heads Western Association 


cae, 





Melvin O. Kraemer, Marysville, Kan., seated, center, 
newly elected president, confers with other members of 
the Hardware Council of the Western Implement & 
Hardware Association during the annual convention in 
Kansas City, Jan. 18-20. Other members of the council 
are: seated, Harry A. Wood, Kiowa, Kan., left, and Carl 
K. Connell, Cameron, Mo.; standing, left to right, Howard 
Schick, Lee's Summit, Mo.; Chester Hupp, Wichita, Kan., 
and Gene H. Manny, Winfield, Kan. Herbert Owens, St 
Joseph, Mo., farm equipment dealer, was elected vice- 
president of the association, and William J. Shaw was 
re-appointed secretary-treasurer. ( 


es ARR 
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— | Take It From Dealers Who Know... 


PYREX Hot-Spot 


WARE 


SELF-SERVICE SALESMAN 


Will Automatically Boost Your Sales And Profits! 























(Why Users Like It 
ae | 


LLM. (Hdwe.)—50% increase first week. 
‘... improved my store, PYREX Ware 
display and sales. Can only say good 
things...” 


F. M. M. (Hdwe., Housewares)—Tripled 
sales. ‘*. . . sure answer to small store’s 
display problem.” 


“ : st D. W. (Hdwe.)—Tripled sales first week. 
* . . puts all ware right out in front of 
them .. . easily attainable .. .”’ 


‘“‘Hot-Spot’’ Gives You 


Traffic-stopping PYREX Ware identi- 
fication. 








Space-saving, attractive, full-line display. l FOR FULL DETAILS see your regular PYREX Ware distributor | 
. ‘ ! or write us TODAY! 

Perfect fit on standard counters (20!2” x | ineienen 
16! 4 “ | Department HA-24, Corning, N. Y | 
. m Please send me, without obligation, full details of the new 
ry) . . . | PYREX ‘Ware Hot-Spot Se i Service Rama aes I 7 in | 
Free, colorful price st ickers. ; get it, and > ea it wed ong . my PYREX Ware 

department for bigger sales and profits! 
Flexibility (for counter, floor or window). | NAME | 
Rugged wear (all-metal construction Rese ssccngn ! 
ugeec ’ Fiala a P . ). | STREET ADDRESS | 
. ae aa ata 1 ocrry | 
Canes PRE CERI sth a a ak ce Sa aS 8 cc ints nn en eb eae en in ii ee meni ei Smear iio ies J 


. GLASS WORKS, Consumer Products Division, CORNING, NEW YORK 
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Kyanize Paints Elects 


Renshaw Smith President 


tenshaw Smith, Jr., 


been elected president 


has 
of 


Kyanize Paints, Inc., Everett, 


RENSHAW SMITH, JR. 


Mass., at the company’s 
cent annual meeting. 





re- 


Mr. Smith joined Kyanize 
in September, 1952, as exec- 
utive vice-president and gen- 


eral manager. He began 


career in the paint indus 
New 


sales force of De 


as a salesman on the 


York City 





his 
try 


i 


rae News of the Trade _ 





voe & Raynolds. For 16 years 
he was general manager of 
the latter’s subsidiary, Wads- 
worth Howland Co., Malden, 
Mass. 

He later returned to the 
Devoe & Raynolds manage- 
ment group in New York as 
vice-president and director in 
charge of trade sales. 


Janney to Distribute 
Quaker Mfg. Co. Heaters 


Janney, Semple, Hill & 
Co.. Minneapolis, Minn., 
wholesaler, has been named 
exclusive distributor of As- 
sured Comfort heaters by 
the Quaker Mfg. Co., Chi- 
cago, Ill. 


Lancaster to Represent 
Swan Rubber in West 


Dick Laneaster 
appointed a 
tative for the 
Co., Bueyrus, 
announced by M. W. 
Swan sales manager. 

In his new 


has been 
represen- 
Swan Rubber 
Ohio, it was 
Miller, 


sales 


Mr. 


position, 


as 


at? 


ts 


Lancaster will cover the 
states of Colorado, Wyoming, 
Montana, Arizona, New Mex- 
western Texas, Utah, 
Idaho, Nevada, Oregon and 


1co, 


“ Pi eal 





DICK LANCASTER 


Washington. He will make 
his headquarters in Salt Lake 
City, Utah. 


Kurtz Heads Wholesale 
Div. Sales for Damar 


Max Kurtz has been ap- 
pointed sales manager of the 
Wholesale Div. of Damar 


Annual Banquet of New England Iron & Hardware Association 


Products, Inc., Newark, N. J. 

In his new position, Mr. 
Kurtz will be in charge 
Damar’s sales to hardware, 
housewares and department 
stores throughout the coun- 
try. Prior to his new posi- 
tion, he was sales manager 
and a director of both Len- 
nox Metal Mfg. Co., Inc., and 
Duraline Products, Inc., Ma 
peth, me Se 


Podolsky Named Head of 
Industrial Supply Co. 


Issy Podolsky has_ been 
named president and general 
manager of the Industrial 
Supply Co., Cambridge, 
Mass., wholesaler. 

Mr. Podolsky takes his new 
position under the company’s 
new up, necessitated by 
the sale of his interest in the 
company by Charles B. Bogle. 
Mr. Bogle is no longer affili- 
ated with the firm. Industrial 
Supply Co. will continue to 
operate as a wholesaler of 
power tools and accessories. 

Mr. Bogle is now New En- 
gland manager of Portable 
Electric Tool Co. 


set 


| 


? 


Pictured here is a view of the 6Ist annual banquet of the New England Iron & Hardware Association, held Jan. 2! at the 
Sheraton Plaza, Boston, Mass. More than 400 members and guests of the New England Iron & Hardware Association, the 
National Industrial Distributors Association, the American Steel Warehouse Association, and the National Wholesale Hard- 
ware Association attended the banquet and cocktail party. Guest speaker for the evening was William H. Gove, sales de- 
velopment manager of the Minnesota Mining & Mfg. Co., whose topic was, ““What's Old.” 
extreme right in photo, are, from left to right: Henry J. Lamb, secretary-treasurer, NEIHA; Henry R. Rinehart, executive 
secretary, NIDA; Miles I. Stray, NIDA; T. Gordon Vaughn, president, NIDA; F. Marsena Butts, retiring president, NEIHA; 
Howard F. Clark, president, NEIHA; William K. Gove, Minnesota Mining & Mfg. Co., guest speaker; Stuart A. Russell, 
vice-president, NEIHA, toastmaster; Park Sanderson, New England Chapter president, AWA; Henry E. Fournier, president, 
NEHDA,; A. C. MacHardy, executive secretary, NEHDA, and I. Dillingham, retired wholesaler. 
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Standing at the head table, 
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Hunting for Be sure Qikaa 


EXTRA PROFIT? 


Special Package Promotion..S-54¢. 


(Limited: orders must be dated Jan. 14 to March 31 only) 


12 PIECES AT YOUR REGULAR DISCOUNT 




















DAZEY No. 33 JUNIOR CAN OPENER ...A streamlined top DAZEY No. 61HM CAN OPENER... Fine quality Dazite 


quality, popular priced can opener featuring the blade cut- finish with black handle. Features a strong, permanent type 
ter and permanent type Alnico magnet lid lifter. magnet to pick up and hold lid after it has been cut from can. 
RETAIL PRICE $2.49 retai vatuE $7.47 RETAIL PRICE $3.49 RETAIL VALUE $10.47 


~ 





Wty Thy 


DAZEY DELUXE No. 80 SERIES CAN OPENER... Top Qual- DAZEY No. 88 SERIES CAN OPENER (Dual Electronic Lid Lifter) 





ity — attractive Dazite finish — Red Trim. Features the per- ... Features improved patented grease-sealed cutting wheel, 
fect patented angle-cutting wheel. Cuts out entire top of has no gears to collect dirt, grime or grease and contami- 
round, square or oval cans... smoothly “irons” down rim. nate food. (Dazite finish) 

RETAIL PRICE $3.79 retai vaiuE $11.37 RETAIL PRICE $4.79 RETAIL VALUE $14.37 





TOTAL RETAIL VALUE $43.68 































EXTRA PROFIT of *5*? 


Mr. Dealer: You can sell this Model 90 Dazey Can 
Opener for a full profit of $5.49. We suggest however, 
that you personally use this unit and become familiar 
with its quality, its portable use, and its many sales 
features. In doing this you will become enthusiastic for sportemen... for plenics... 
with its sales potentials for use where permanent . 
bracket cannot be installed as well as its many advant- 
ages forthe sportsman and camper. This personal experi- 
ence and enthusiasm for the Dazey Model 90 Portable 
Can Opener will create sales for you many times $5.49. 
Order this No. 8-54 SPECIAL ASSORTMENT from 
vour regular distributor—TODAY! 


DAZEY CORPORATION @ 








7, MISSOURI 
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“Do-it-yourself” buyers are your big profit 


opportunities ! Your best bet... 
SELLING. 


SUGGESTIVE 


Succest that B&C low cost hand 


tools are necessary, so that he can get the most 


out of his powel tool investments. 


BAC 


inp. 


curately. 











SUGGES 


tools as “must tools” he needs to do saw- 


filine, gluing. routing, drilling, etc.. ac- 


Stccest B&C high quality tools. 


SUGGEST B&C ‘'C'* CLAMPS 


Priced for quick turnover. 
Variety of Jaw openings 
ind throat sizes. Specially 
heat treated malleable iron 
Screws fitted with sliding 

Capaci 


cross bar handles. 


1” to 8” 


SUGGEST B&C DRILL PRESS VISES 


All steel construction. Can 
be used flat or on its side 
Stationary jaws has a V 
slot for holding round work 
Width and opening of jaws 


SUGGEST B&C QUICK ACTING 
CLAMPS 


Malleable iron jaws Steel 
beam. 1” x 5/16” Jaw will 
not slip under pressure 
Capacities 6” to 72”. 


And also SUGGEST 

¢ B&C Bench, Woodworker’s 
Sawhorse and Utility Vises. 

¢ Tap Wrenches, Lathe Clamp Dogs. 

¢ Drill Press Vises, Bench Grinders. 

¢ Tap Wrenches, etc. 


See your Jobber or write Dept. A for Catalog 


Quality, Low Priced Hand Tools Since 1925 


roe BRINK & COTTON mec. co. 


33 POLAND STREET © BRIDGEPORT CONN 











E. W. Clark Honored By Hardware Boosters; 
Presented With Life Membership Certificate 


e 





Edwin W. Clark, right, is shown at a recent meeting of 
the Hardware Boosters, during which he was honored 
with a presentation of a specially prepared certificate of 


honorary life membership in the Boosters. 
he is shown being presented the membership certificate 


by A. C. Flamman, of Hughes, 


legal counsel. 


It was Edwin W. Clark 
night at the Jan. 20 meeting 
of the Hardware Boosters, at 
Miller’s Restaurant, New 
York City. More than 45 
members and guests were on 
hand to greet Mr. Clark, who 
had 1951 after 
more than 65 years’ associa- 
tion with E. C. Atkins & Co. 
and executive ca- 


retired = in 


in sales 
pacities. 
A specially 


prepared cer- 


tificate of honorary life mem- 


Burge, Watkins Retire 
From Peaslee-Gaulbert 


(Continued from page 227) 


Peter Grat has been named 
traffic manager and = secre- 
tary. 


Mr. Burge joined the firm 
in 1896 as an order clerk and 
Mr. Watkins in 1900 as a 
clerk. Mr. Burge has directed 
city sales since 19238 and was 
named a_ vice-president in 
1930. Mr. Watkins 
secretary in 1944, 


became 





Carborundum Expands 
Agreement has. been 
reached for the Carborundum 
Co., Niagara Falls, N. Y., to 
acquire the capital stock of 


HARDWARE 
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In the picture 


& Simpson, 


Flamman 


bership in the Boosters was 
presented to him by A. C 
Flamman, of Hughes, Flam- 
man & Simpson, legal coun- 
He was given his mem- , 
certificate in the 





sel. 
bership 


HARDWARE AGE Fifty-Year 

Club by K. A. Heale. 1 
Arthur L. Faubel, secre- 

tary-treasurer of the Ameri- 


can Hardware Manufactur- 
ers’ Association, will address 
the Feb. 26 meeting of the ’ 
Hardware Boosters to. be F 
held at Miller’s Restaurant 


Tripoli Corp. 


N. ¥. 


American 
Falls, 


the 
Seneca 


Show to be Held in 
New York, May 17-22 
The Seventh Annual Long 


Island U-Do-It Yourself Ex 


position and Home Show of ; 





1954 will be held May 17-22 | 

at the 104th Field Artillery ' 
Armory in New York. The ;' AD\ 
event is being sponsored b ; TRI 
the Queens County Chapte Recccnenent 
and Auxiliary of the Catholic 

War Veterans, Jamaica, ya 
i. ‘ rubb 
N.Y. —offer 


The exposition will be open 
from 6 p.m. to 11 p.m. Mon- 
day through Friday, May 17 
21, and from 2 p.m. to 11 
p.m. on Saturday, May 22. 


increas 
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New Chevrolet Trucks for ’54 


Loaded with brand-new advantages you need and want! 





You'll get more work done in less time and at and unloading. New truck Hydra-Matic trans- 
lower cost with new '54 Chevrolet trucks on the mission* lets you drive all day without shifting. 
job. They bring you more new features . . . more It’s offered not only on 44- and %\-ton Chevrolet 

/ big new advantages than‘any other truck on the trucks, but on 1-ton models, too. New Comfort- 
road. master cab with one-piece curved windshield and 

For example, you get new engine power in all amazing new Ride Control Seat* offers the last 

models. The advanced “Thriftmaster 235” engine word in comfort, convenience and safety. 
combines bigger displacement and higher com- Plan now to see your Chevrolet dealer and get 
pression with other new features to give you all the facts about the new Chevrolet trucks for 
greater power and finer performance. The rugged 54. ... Chevrolet Division of General Motors, 
“Loadmaster 235” engine offers increased strength Detroit 2, Michigan. 

{ and stamina for heavier trucking operations. The 


all-new “‘Jobmaster 261” engine™ brings you extra 

reserves of high-compression power for hauling ‘ P 

big loads on schedule. Most trustworthy trucks on any job! 
In addition, you enjoy new and even greater 

operating economy. All three 1954 Chevrolet 

truck engines bring you the full benefit of thrifty 

high-compression power. 








| ; 
And there are many, many more new things 
you'll like about these great new Chevrolet trucks. 
New, roomier pickup and stake bodies let you 
haul more... bs mh time and extra trips. And ADVANCE-DESIGN TRUCKS 
they’re set lower to the ground for easier loading 
THREE GREAT ENGINES— The new “Jobmaster 261" engine* for extra heavy hauling. The “Thrift- 
i CHEVROLET master 235" or “Loadmaster 235" for light-, medium- and heavy-duty hauling. NEW TRUCK 
, ADVANCE-DESIGN HYDRA-MATIC TRANSMISSION * —oftered on '4-, *\- and 1-ton models. Heavy-Duty SYNCHRO-MESH 
TRUCK FEATURES TRANSMISSION —for fast, smooth shifting. DIAPHRAGM SPRING CLUTCH —improved-action engage- 
ment. HYPOID REAR AXLE—for longer life on all models. TORQUE-ACTION BRAKES—on all wheels 











on light- and medium-duty models. TWIN-ACTION REAR WHEEL BRAKES—on heavy-duty models. 
DUAL-SHOE PARKING BRAKE—~yreater holding ability on heavy-duty models. NEW RIDE CONTROL SEAT’ eliminates back- 
j rubbing. NEW, LARGER UNIT-DESIGNED PICKUP AND PLATFORM STAKE BODIES—vive increased load space. COMFORTMASTER CAB 
—offers greater comfort, convenience and safety. PANORAMIC WINDSHIELD —for increased driver vision. WIDE-BASE WHEELS —for 
increased tire mileage. BALL-GEAR STEERING —easier, safer handling. ADVANCE-DESIGN STYLING —rugged, handsome appearance. 


*Optional at extra cost. Ride Control Seat is available on all cab models, “ Jobmaster 261" 
engine on 2-ton models; truck Hydra-Matic transmission on 2-, ¥4- and 1-ton models, 











MORE CHEVROLET TRUCKS IN USE THAN ANY OTHER MAKE! 
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scoop market with New 
low-priced Power Sprayer 





n with 


insec- 
n effective ¥ 


AY: One me ly spre 








Paragon" ca 
disn 






{ectants, 






ticides. 








| P 


nationally advertised | 


For Spraying 
Insecticides @ Disinfectants 
Weed Killers @ Water Base Paints 
Whitewash @ Waterproofing Solutions 


different Capitalize the competitive edge the new 
Paragon Model 353 Power Sprayer can give you. New 
power and economy. New advanced design. New cover- 
age and adaptibility for every spraying job of farmers, 
nurseries, market growers, poultrymen, golf clubs, pri- | 
vate estates, breeders, 1iainulenance men. | 


better Pump: brass-cylinder, piston-type, rugged .. . 
never submerged. No pulsation. Gun: adjustable .. . 
mist or stream. Agitator: double-bladed, keeps solution 
mixed, cleans strainer at every pump stroke. Tank: 
12-gallon . . . easy to fill and clean. Power: 34 HP 
+-cycle gasoline engine . . . electric motor optional. 


One man operation: compact . . . extreme portability 
... 14” rubber-tired disc wheels. Stable. 


Show and Sell the Complete Line 


What you show, you sell. With 
the complete line of nationally 
known and accepted Paragon 
Hand and Power Sprayers on 
display, you are set for plus 
profits in 1954. Write today for 
catalog and free helps we furnish 
to advertise and merchandise for 
more sprayer business. Please 
name your jobber. 


THE CAMPBELL-HAUSFELD COMPANY 
46 State Street * Harrison, Ohio 


CAMPBELL-HAUSFELD 


236 








Model 353 





Endress, Harris Named 
By American Hardware 


Art R. Endress and Arch 
A. Harris, Jr., have been 
added to the sales staff of the 





ARCH A. HARRIS, JR. 


News of the Trade——— 


American Hardware Supply 
Co., Pittsburgh, Pa., whole- 
saler. 

Mr. Endress has been asso- 
ciated with the Whitney Seed 
Co., Buffalo, N. Y., for many 
years in a sales capacity. In 
his new position, he will re 
side in Buffalo and cover New 
York state and borderline 
counties in Pennsylvania. 


Chadwick Co. to Handle 
Roto-Edger Lawn Tools 
The Earl] L. Chadwick Co., 
Portland, Ore., has contract 
ed with Car Blocking, Inc., 
St. Louis, Mo., for the exclu 
sive manufacturing and dis 
tribution of Roto-Edger lawn 
tools in the United States. 
The Chadwick company 
will also continue to be in 
charge of sales and adver 
tising. Roto-Edger tools will 
be backed by extensive na 
tional advertising and _ the 
tools will have all steel part 
coated to prevent rust. 


Name Blumenschein 
To Post by Nesco, Inc. 


E. G. Blumenschein has 
been appointed executive ac 
counts manager for Nesco, 
Inc., Milwaukee, Wis. He was 
formerly national accounts 
manager for the company. 


Shapleigh Holds Sales Meeting 











Company officials and members of the sales staff are 
shown at the annual sales meeting of the Shapleigh Hard 
ware Co., St. Louis, Mo., wholesaler, held recently in the 
DeSoto Hotel, St. Louis. The three-day affair was at- 
tended by half of Shapleigh’s sales staff; it is a company 
practice to meet half its sales staff one year and the other 
half the next. During the meeting, a number of factory 
representatives were on the program each day. On the 
final day, the annual banquet was held in the main ball- 
room of the Statler Hotel, at which time prizes were 
awarded to the firm's outstanding salesmen, the King of 
Diamonds, who heads the list; Prince, who is the runner 
up and to the Big Chiefs, who are the leading salesmen in 
each sales division. 
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Removable Pin & 


DIAMOND Easy to Attach 


Available 
in six sizes: 





Saves Time! 


New CLEVIS 
GRAB HOOK Qa, 


Ideal for FARM and INDUSTRIAL TRADE 


The Diamond Clevis Grab Hook is ideal for use with chain or wire rope. The removable pin makes it easy to 
attach the hook in any position to any link on the chain or to wire rope for making slings. Neither welding nor a 
missing link is necessary. The Diamond Clevis Grab Hook is drop forged of selected analysis steel and heat treated 
for great strength. The pin is also heat treated to the same tensile strength for extreme ruggedness. 


DIAMOND CALK HORSESHOE CO. 


ESTABLISHED IN 1908 
4622 GRAND AVENUE DULUTH, MINNESOTA 





1/4" 
3/8" 
1/2" 


5/16" 
7/16" 
5/8" 











Also available in 
five sizes 
of round 
Clevis Hooks 































MORE PEOPLE ARE LOOKING TO HARDWARE STORES 
IN THEIR LOCAL SHOPPING AREAS 


FOR ELECTRIC WATER PUMPING SYSTEMS 


























Dealers like dealing directly with strategically 
located factory branch warehouses from which 


pumps and parts are shipped quickly. Sales 


engineers traveling out of these branches are 
familiar with your local problems and can 
help you make more sales ata profit. 
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Now... with the NEW AERMOTOR SUBMERSIBLE 


to display, sell, and service you can capture 
this Profitable Business 


The power unit consists of a specially engi- 
neered, water lubricated, trouble free elec- 
tric motor. All units are in one assembly 
and easily installed in the well by one man 
without the use of special tools. 





New Submersible manufactured by Aermo- 
tor is engineered to pump down in the well 
at the water level. A series of impellers, 
housed in separate bowls with water lubri- 
cated bearings, produce the pumping action. 


CO-OPERATIVE 
ADVERTISING 


Available to Aermotor Dealers 


A large 3-color weatherproof out- 
door sign, blotters, memo books, ra- 
dio scripts, letterheads, movie slides, 
etc., all bearing your name, address, 
and phone number. 


MAIL COUPON 


for Dealer Franchise Information 


AERMOTOR co., DEPT. 8002, 2500 W. Roosevelt Road, Chicago 8, Ill. 


Factory Warehouse Branches: Amarillo ¢ Dallas ¢ Oakland « Kansas City e Omaha 
Des Moines © Minneapolis © Cordele, Ga. 





Aermotor Company 

2500 W. Roosevelt Road 
Dept. 8002 

Chicago 8, Illinois 

( ) Mail Bulletin 


) Have Sales Engineer Cali 


Name —— 
Street . — 


1 
1 
! 
! 
1 
1 
! 
' 
1 ( 
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—— News of the Trade —_— — 


| Ray-O-Vac Co. Appoints vision for the past seven 
| Weeks Sales Manager years also managed the sales 
to national variety and drug 
W. C. Weeks has been ap- chains. In his new position, 
pointed sales manager for the he will maintain headquar- 
tay-O-Vac Co., Madison, ters in the company’s offi 
in Madison. 


Elect Reed President 
Of Kansas City Club 


(Continued from page 226) 


meeting include Robert I. 
Janda and Miss Dorothy P« 
let, vice-presidents; Ed Scril 
ner, secretary, and Howard 
Friedmann, treasurer. 

Elected to the board of di 
rectors are Whitney Brown, 
Sidney 





12% POUNDS 


y DeLott, John Doxsee, 
Walter Rein, Jack Goetze, 
Frank Hruska and W. J 


A 
/ Is \ Meskill. 
f\ [r Wis. He was formerly east- aaa 


ern division sales manager 2 me 
with headquarters in New Sturdi-Bilt to Move 


A . 4 
. : IM NMN NO) | York City. Sturdi-Bilt Steel Products, 
i inte oie el eM 8 86| «sor. Weeks, whe joined Inc. Chicago, Ill, will move 


Ray-O-Vac prior to World to a modern, new office build 
War II, in addition to man- ing at Campbell Ave. and 
| aging the eastern sales di- Peterson Ave., by March 31. 


, or 500, | 
Humming at 100:hours Officers, 





Directors of Yankee Hardwaremen 





For Long Life it’s the POWER PRODUCTS Lightweight | 


Hundreds of thousands of happy users have proved 
by years of use that the POWER PRODUCTS 2-cycle 
engine is built for long life. 


The reason, of 


: © LIGHTWEIGHT 
course, Is that Power © MINIMUM EFFORT STARTING 
Products has added ® LONG LIFE, LESS MAINTENANCE 
© FULL CARBURETION 

extra features that as- © BALL BEARING MAIN BEARINGS 

mF © SEALED DRIP PROOF CRANKCASE 
sure long life and ® FULLY ENCLOSED, FLY-BALL GOVERNOR 
trouble-free perform- ® NO OIL CHANGING OR CHECKING 


® CLOG FREE COOLING SYSTEM 








ance 





These small extras make a big difference in per- | 
formance ... keep customers happy... make it pay | Shown here are new officers and directors of the Yankee 
j , Hardwaremen, elected at the Jan. 25 meeting of the 
to choose equipment powered by the Lightweight ic Gee io de Geek Cencensidh, Ceselites, Mase 
The New England organization is comprised of manu 
facturers’ representatives serving the hardware and in 
dustrial supply fields. Seated, from left to right, are: 
Neill McGarvey, True Temper Corp., treasurer; William 
F. Mealey, Skil Corp., vice-president; John F. Donovan, 
; : Greenfield Tap & Die Corp., president, and Stanley V 
. be modern-go Lightveight- Johnson, leh Cordage Co., secretary. Standing, 
° same order, are members of the board of directors: Don 
co POWER PRODUCTS CORPORATION ald H. Hutchings, Corbin Cabinet Lock Div.; John E. 
Wright, Billings & Spencer Co.; Keen Markey, Keen 
Markey Co., retiring president and chairman of the 
board; Harry C. Chase, Carborundum Co.; George Sum- 
merell, National Carbon Co., and Charles E. Southworth, 
Lumite Div., Chicopee Mfg. Corp. 


GRAFTON, WISCONSIN 
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- | —— News of the Trade 


| 
Central States Club Installs Officers | 


Lowell S. Pickup, upper left, Stanley Works, New Britain, | 
Conn., was installed as the president of the Central States | 
Hardware Club at the group’s 16th Annual Meeting and | 
Dinner Party held in the Grand Ballroom of the LaSalle | 
Hotel, Chicago, Jan. 18. Other officers installed include | 
James H. Perry, upper right, P & C Hand Forged Tool 
Co., as vice-president; Ben Leve, lower left, Carborundum 

Co., as secretary, and James A. Billings, lower right, as_ | 
treasurer. The officers were installed by Dwight L. Myers, 


Swan Rubber Co., outgoing president of the Club. 


The 


affair, attended by 235 members and guests, included a 
steak dinner, entertainment and a short business meeting 


Other officers installed are: Will J. Feddery, HARDWARE 


AGE, chairman Advisory 


Committee; 


Plumb, 


Rol B. 


Keuffel & Esser Co., co-chairman Advisory Committee; 


Mr. Meyers, chairman 


of board of directors; 


the 


and 


following directors to serve a three-year term: H. M | 
Conlin, Landers, Frary & Clark; L. J. Renner, Wickwire | 
Spencer Steel Div. of the Colorado Fuel & Iron Corp., | 
and Mal M. Whitfield, HARDWARE AGE. 


American Hardware Supply Holds Fair 


) 


(Continued from page 227) 


Caltrider, Pikesville, Md.; 
Frank Smith, Hamburg, 
N. Y.; Paul Wolff, Meadville, 
Pa., and Earl Wynant, Hunt- 
ington, W. Va. 

Guest speaker at the two- 
day meeting was Frank W. 
Lovejoy, sales executive for 
Socony-Vacuum Oil, whose 
subject was “Merchandising 
and the Importance of Sell- 
ing in Our Economy.” He 
heralded the present day as 
the era of mass markets and 
mass production. Merchan- 
dising, he defined as_ that 
certain something with which 


you surround your products | 
to appeal to the man in the} 
street. 

Mr. Lovejoy urged dealers 
to worry about their stores, 
and not about competition. 
You can’t hold your place by 
eliminating competition, he 
said. Competition is the key 
to success. Sell the best 
product; don’t be afraid to 
lose a sale. 

Business success rests in 
the hands of the man on the 
street, Mr. Lovejoy pointed 
out. See what he wants and 
give it to him. 
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Plymouth shows you how ‘/, / 
to turn PLASTIC into Gold! — 


id \ 


Plymouth’s New 
PLASTIC 


Quality that tops them all’ 
Prices that meet popular demand! 


Eye appeal that clinches sales! 






\ lawn Se?inhler 







Each length is 
mounted on a 
colorful self- 
selling display 
card. 


PLYMOUTH 

LAWN SPRINKLER 

In beautiful, sparkling TRANSPARENT green. Flexible, 

featherweight, durable. Always lies flat. Special metal end 
cap for quick flushing. 

Suggested Retail 25 ft. $3.75 






Yj) WORTHMORE 

{7 GREEN TOP 

LAWN SPRINKLER 
Green side up for sprinkling. red 
side up for soaking. Electronically 
sealed for longer wear, End clamp 
for easy flushine: 


Suggested Retail 25 ft. $2.98 


. and for the best in 
PLASTIC GARDEN HOSE 
ask your jobber for 
PLYMOUTH or WORTHMORE Featherweight in 


or transparent Vinylite. 


opaque 







WUT 
ale Ma: 
Guaranteed by © 
Good Housekeeping 
< hoy . 





AY 
45 aveanisto WSS 


PLYMOUTH RUBBER COMPANY, 


Originators of Plastic Garden Hose 
CANTON, MASS., U.S.A. 


INC. 
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Planet Jr. 
HELPS YOU 
INCREASE SALES AND PROFITS 


Selling Planet Jr. Farm and Garden Equipment 
is easier, much easier, when you make full use of 
Planet Jr.’s Sales Aids. Powerful national adver- 
tising in leading farm and garden publications 
sets up sales and makes live prospects of millions 
of readers. But making customers out of prospects 
requires sales promotion in your own territory .. . 
day in, day out. To help you, Planet Jr. offers 
advertisement reprints, mat ads, catalogs, envelope 
enclosures and folders. Write for what you need 
and see how easy it is to up your sales . . . increase 





your profits. 

a 
Tillage Hand Lawn Mower Multi-Row 
Steels Seeder Hitch Drill 


S. L. ALLEN & CO., Inc., 3497 N. 5th Street, Phila. 40, Pa. 


Finest in 





S. L. ALLEN & CO., Inc. 

3417 N. 5th Street, Philadelphia 40, Pa. 

Gentlemen: 

Please send me your latest information, plus promotion helps on 


r . 
| | 
| | 
| l 
| l 
| Planet Jr. | 
! | 
| | 
| | 
| | 
| | 
| | 
! | 


[_] Planetized Steels [] Seeders [-] Cultivators 

[_] Tractors [-] Mowers [-] Multi-Row Drill 
Racin a pecdeetmndacwaiwaiesWees-on tosh ated eepe se seeme 
ee eer ee TT ee rT TT Te 
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(PLEASE PRINT) 
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News of the Trade——- 








HARDWARE BRIEFS 















(Continued from page 226) 


Westport Hardware. 

Mr. Broido, whose uncle is 
president of Hammacher- 
Schlemmer, announced that 
Richard N. Goldwater will 
be an officer and director in 
the new company and Nat 
Greenberg will serve as a 
director. 





Atlanta, Ga—The Buck- 
head Hardware Co. store has 
been sold by the founder, 
George P. Murray, Sr., to his 
two sons, George P. Murray, 
Jr., and Tom Murray, who 
have become partners in the 
business. The company, lo- 
cated at 3059 Peachtree Rd., 
is in its 33rd year of opera- 
tion. 





Casey, Iowa — More than 
400 persons visited the Marks 
Hardware store recently in 
celebration of the firm’s third 
anniversary. The open house 
featured holiday bargains 
with free coffee and dough- 
nuts and treats for the 
children. 





Newark, N. 
Barker, who founded the 
business with his brother, 
John, in 1923, has sold his 
interest in the Barker Bros. 
hardware store on S. Main 
St. to his nephew, Howard. 
Mr. Barker also announced 
that he is retiring from busi- 
ness after 50 years of re- 
tailing. 


Y.— George 





Henderson, Nev.—The Ne- 
vada Hardware store has 
opened in a new building on 
Market St. near Atomic St. 
The store has large plate 
glass windows that run from 
roof to floor, and a full glass 
entrance door. Co-owners of 
the store are George Camp- 
bell and Art Espinosa. 





Ozark, Ark. — Matthews 
Hardware store has moved 
from the corner of Com- 


mercial and 8rd to a new lo- 
cation in the Brigance Build- 
ing. Herbert Matthews, store 
cwner, announced that the 
store will feature improved 
displays and self-service. 





Junction City, Kan. — Ap- 






proximately 500 persons at 
tended the formal opening of 
the remodeled and enlarge 
Builders Supply Hardware & 
Appliance store, 117 E. Sixth 
Roy Hubbard, Jr., is manage 
of the store. 






























Venturia, N. D. — Thel 
Schnabel & Son Hardware 
store was completely de 
stroyed in a recent blaze 



















Glenwood City, Wis.—Jack 
Bullis is the new proprietor 
of the former S. B. Sage & 
Son Hardware store. The 
store’s new name is the Bullis 
Hardware. 









Oxford, Pa.—The firm of 
Kirk & Fredd, 39 S. Third 
St., operating a hardware 
store for the past 40 years 
has sold the store to George 
Fredd and his son, Allen W 
Fredd. The new firm will! be 
known as George Fredd & 
Son. 



















Monroe, Mich. — After 86 
years in business, the Finzel 
& Scribner hardware, 6 § 
Monroe St., is liquidating the 
firm. An option to purchase 
the building has been take 
by Valmassei Bros., anothe 
Monroe hardware firm nov 
situated at 22 W. Front St. § 








Whitesboro, Tex.—Richard, 
Spaulding has purchased the 
Moran Hardware & Furni4 
ture Co. 





Montebello, Calif.—The H 
& L. Hardware has opene 
for business at 870 N. Gar 
field, in the Pomona-Garfield 
shopping section. The new 
store is owned by Ear! B 
Hunt, William J. Littleto 
and Donald Herzog. 


= 








: 


Miami, Fla.— Brundagé 
Hardware, 6230 N.W. 7th 
Ave., has been sold to Mrg 
and Mrs. Carl W. Badger by 
H. L. Brundage. i 





Hyattsville, Md. — The 
Wolf Hardware Store, 5126 
Baltimore Ave., has bee 
purchased by Marc G. Phil 


lips, who for many years oP 
erated a hardware store ! 
Washington. 
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The§ 


eritire VIGORO gardening line! 
America's complete and profitable 
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End-o-Pest 
ROSE DUST 


ALLER NRG enboest 

7 DUST nd-0-Fes 

Feature and display the oaiaee ARC. 
TREE SPRAY 


line of Gardening products ! 













Parker | (ine HARDWARE WEEK SPECIAL 
ee 


HEAVY DUTY COPING SAW 


® 


FREE 





, 


FREE 











One Extra Blade 








a 


WORCE 





*Vigoro is the trade-mark for Swift & Company's 


HARDWARE WEEK SPECIAL 
COPING SAW FRAME 


with one extra blade free 


WATER SOWWBLE 7” 


| NGORO| 
For “ear AND | 






| ROOT FEEDING 









Instant 
ViGORO 












End-o-Pest 
ane DUS! 


Lawn g sol 
5 INSECTS 





















End-o-Weed 





























complete, balanced plant food 














"Klik Klik” 
Patented 
Ends Lock 
Blade in 

Any Position. 


Heavy Duty. Master Quality. Bright 
Nickel Finish. Fully Adjustable, with 
Parker “Klik-Klik” feature. Hardwood 
mahogany finish handle. Blade capa- 
city 62” pin end blade. 
List 69 ea. 
Dealer's Cost .461/2 ea. 


Dealer’s Profit .22'2 ea. 









Peete 
eon ter® 
FURNITURE 





Built for strenuous wear. Tucker Camp Cots are constructed of 


heavy canvas, hardwood frames, with painted hardware. 


weight, easy to carry. Five sizes. 


Men Who Love to Fish Love 


TUCKER’S 
FISH-N -FLOAT 


Each Fish-N-Float you sell will sell 
three more for you. Fishermen can 
carry the Fish-N-Float in the trunk of 
their car and be ready to fish any 
water, large or small, any time they 
like. It is convenient and it’s economi- 
cal. Fish-N-Float is made of heavy 
duck cover, zipped or laced around 
auto inner tube. Supported by shoulder 
straps while wading. Heavy duck sgt 
for deep water use. Thousands now in 
use. Excellent profit makers. Three 
sizes: small, medium and large. Write 


for catalog and prices. 


PORCH-LAWN CHAIR 


COMFORTABLE 
CAMP COTS 


Light 





Fast becoming standard for outdoor furni- 


ture, this chair is made of select hardwood 


varnished or lacquered in a variety of col- 


ors, also white. 


storage. 
catalog. 


PEERLESS STOOLS 


A necessary piece of outdoor equipment, 


the Peerless Camp Stool is made of good 
hardwood frame with heavy khaki 
and legs reinforced with metal 

These may be sold at low prices at a good 


profit. 


Write for catalog 


TUCKER DUCK & RUBBER CO. 


Ft. Smith, Arkansas 





, folds compactly for 


new 








News of the Trade —_—_- 


Brokaw Elected President of the Bicycle 
Institute of America at Annual Convention 


New officers, directors and 
committees for 1954 were 
|}elected by members of the 
| Bicycle Institute of America 
and its four component 
groups at the organization’s 
36th annual convention at the 
| Boca Raton Hotel and Club, 
| Boca Raton, Fla., Jan. 18-22. 

H. Clyde Brokaw was re- 
| elected president of the Insti- 
'tute, with William A. Sip- 
prell as first vice-president 
and Ernest A. Moller as sec- 
ond vice-president. Matt J. 
Propst will continue as secre- 
tary as will Fred A. Baker in 
the treasurer’s post. John 


| Auerbach will also stay on 


as executive secretary. 
Mr. Brokaw will also act 
as chairman of the Institute’s 


| executive committee with the 


following members: C. W. 
Pinnell, Mr. Moller, Frank A. 
Wolford, Mr. Propst, Milton 
S. Surre and N. Russell 
Clarke. 

The Bicycle Manufac- 
turers Association elected Mr. 
Propst chairman, with Wil- 


liam Stoeffhaas and Mr. 


Clarke in other officer posts. 


|Mr. Auerbach will continue 


as executive secretary. 


| Maynard, Jr., Returns 


To Champion Hardware 


Ralph D. Maynard, Jr., 
has returned to his position 
of assistant sales manager of 
the Champion Hardware Co., 
Geneva, Ohio, after his re- 
cent discharge from the 
United States Navy. 

Mr. Maynard, who served 
as a naval officer in World 
War II, was recalled to ac- 
tive service by the Navy for 
duty with NATO Forces in 





the Mediterranean. After 


RALPH D. MAYNARD, JR, 


Mr. Moiler was named 
president of the Cycle Parts 
& Accessories Association 
with Robert H. Mesinger as 
vice-president, Robert Dick- 
enson as secretary and Henry 
C. Bush as treasurer. 

New directors of the organ- 
ization include the four offi- 
cers named and the follow- 
ing: Max Moyer, Richard 
Timms, Charles C. Hoins, 
Larry E. Goodrich and G. L. 
Armstrong. CPA _ directors 
who will serve on the board 
of the Institute are Messrs. 
Moller, Surre, Moyer and 
Bush. 

Charles W. Pinnell was 
elected president of the Cycle 
Jobbers Association with 
Howard Johnsen as _ vice- 
president, Cyril O. Ling as 
treasurer, and Karl S. Scai- 
son as secretary. 

All 1953 officers of the 
Merchant Members’ Group 
were re-elected to serve in the 
coming year. They include 
Mr. Wolford as chairman, 
Vernon H. Jones as _ vice 
chairman, A. D. Raynor as 
secretary and Mr. Auerbach, 
treasurer. 















serving 18 months on active 
duty, he was honorably dis 
charged and returned to the 
Champion organization. 


Worthington Co. Issues 
Anniversary Booklet 


The Geo. Worthington Co., 
Cleveland, Ohio, wholesaler, 
has published a_ $2-page 
booklet commemorating the 
125th anniversary of the 
founding of the company, it 
was announced by W. D. 
Campbell, dealer sales man- 
ager. 

Titled “Worthington Looks 
to the Future,” the booklet 
contains a deseription of 
present operations of the 
firm; a history of the com 
pany from its founding 
1829 to the present; and 
glance at newly installed ma- 
terials handling and_ office 
systems designed to speed up 
the company’s” service to 
customer 

Bound in an attractive blue 


and gold cover, the booklet is 
being distributed to Worth- 
ington customers throughout 
the company’s 13-state sales 
area. 
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— Merchandising A GREAT GUN! 


n with 
as vice- 











unit with any 


SUNSET’S a 
SILENT SALESMAN “ae 


Always on the job for you! ae Y 


Model 40, Slide Action, repeating 
shotgun, Equipped with Recoil Pad 
and MultiChoke device that provides 
any degree of choke. New fast action 
28” proof-tested barrel of specially 
selected steel. Perfectly balanced. 


Hunters, farmers, ‘‘plinkers’’—all go for these smooth, slide-action 
Noble firearms in a big way. Precision made by men with years 
of gun building experience. A value packed line of sporting arms 
that mean a better buy for your customers, and more sales for you. 
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FLEXON SURF KING 
SOFT MONOFILAMENT NYLON SQUIDDING LINE 
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CASTMASTER SEA BRAID 


NYLON CASTING LINE NYLON TROLLING LINE YOUR 
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n Looks z ye . 
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ion of 
of the 
we com . 
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ling in ——— OR MODIFIED CHOKE .22 CAL. RIFLE 

pag SPINNER BRAIDED PERFECTION Model 50, Slide Action, repeat. ‘Model 33, Hammerless. Slide 
led ma- ing shotgun. Same as Model 40, ction, repeating rifle. Stream- 
| office MONOFILAMENT LINEN CUTTYHUNK but without MutiChahearieced lined design Fast shooting. 
ae - : % dozen 4 Ib., 1 dozen 6 Ib., % dozen 9 thread, |] dozen 12 Pad. An unbelievable value. Dependable and accurate. New 
2 % dozen 9 Ib. thread, % dozen 15 thread onfety features 
ee ASSORTMENT #SMU. . . . $58.20 ASSORTMENT #PMU. . . . $36.30 

For more information 

ve biue List Prices Shown Above Subject to Trade Discounts please write Dept. 384A 
rk! 1S * Unit will hold any spooled Sunset Line from 2 to 110 Ib. test — dispense quickly, 
Worth with no tangles, up to six connected spools of either fresh or salt water line. : MANUFACTURING CO., INC. 





Haydenville, Mass. 





ughout There’s a Sunset Line for every fishing need 


SUNSET LINES fovenci“atacama 
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News of the Trade ; | 


Grande Heads Minnesota Dealers Christman Elected To 


Federal Executive Post BUILDE 


W. T. Christman has been 
clected = first vice-president 
nd a director of the Federal] 
Knameling & Stamping Co., 
Pittsburgh, Pa., at a recent 
meeting of the firm’ voard 





of directors. 

Other officers of Fed 
are: C. FE. Christman, 
man of the board; aT 
Harding, president; P 
Burgess, vice president, 
ales; C. W. Melndoe, trea 
urer; FE. A. Costello, assi 
tant treasurer; G. L. Smith, 
ecretary; R. Fr. Shupp, con 
troller; W. B. Rose, a tant = 
vice-president, sales; Frank b 


Vete, assistant vice-president, 


John A. Grande, Grande Hardware, Virginia, succeeded F. C. Baumann, Weise & Kuhl- operations, and H. K. Staub 


mann, Lester Prairie, as president of the Minnesota Retail Hardware Association at 
its convention, Jan. 19-21, at Minneapolis. Seated, left to right, are: C. J. Christopher, 


istant secretary 


Minneapolis, manager-treasurer; NRHA president Robert H Westbrook, Westbrook’s, 
Riverside, Calif.; president Grande; retiring president Baumann; Hardy Rickbeil, Rick- 
beil Hardware, executive board, and L. A. Luedtke, Fairmount, NRHA director. Stand- Healey Retires from 


ing, left to right: Lars Mohagan, Mohagan Hardware & Furniture, Elbow Lake, execu- 
tive board (new); Jarl Sjordal, Sjordal Hardware, Ada, advisory board; A. J. Pierre, 
Schleick Hardware, N. St. Paul, executive board; Walter Bahner, Marshall-Wells Store, J. Edward Healey, director 
Foley, executive board; Douglas Carlson, Minneapolis, advisory board and A. N. Theis of aalee than patina after 44 

mann, Theismann Hardware, Wabasha, executive board. ; ; : 


Pyrene Mfg. Co. Names 
Ratzer Vice-President 


Arthur F. Ratzer has been 
named vice-president of the 
Pyrene Mfg. Co., Newark, 
N. J. For the past year he 
has been executive assistant 
to the president of the com- 
pany. 

Mr. Ratzer is also presi- 
dent of the Chemical Concen- 
trates Corp., Fort Washing- 
ton, Pa. 


Edwards Retires From 
Sears, Roebuck & Co. 


Burton P. Edwards has re- 
tired as senior buyer of ser- 
vice tools for Sears, Roebuck 
& Co., Chicago, Tl. 

Mr. Edwards joined Sears 
24 years ago and spent his 
entire career in the com- 
pany’s hardware buying de- 
partment. He intends to 
open an office as a tool con 
sultant and manufacturers’ 
representative in Elmhurst, 
Ill., where he resides. 


Tennessee Fabricating 
Adds Seven Salesmen 
Tennessee Fabricating Co., 
Memphis, Tenn., has em- 
ployed additional representa- 
tives to complete its national 
sales organization with rep- 
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Kyanize Paints, Inc. 


vears of service with Kyanize 
Paints, Inc., Everett, Mass. 
Having started with the 


resentation now in 4&8 states. Manito, Ill; Anthony Sy- 
company as a salesman, Mr. 


Salesmen who have re- bicki, Newton Upper Falls, 
cently joined Tennessee Fab- Mass.; Horance M. Vines, Healey was named assistant 
ricating include Glenn L. Jyr., Birmingham, Ala.; H.C. to the vice-president — in 
Bishop, Columbus, Ohio: W. Williams, North Kansas City, charge of sales in 1937, and 
Erdman Love, Charlotte, Mo.: and H. Lewis Pierce, was made director of sales 


N. C.: Harry Scranton, Dalton, Pa. in 1948. 


Moantain States Group Holds Convention 


Officers elected by the Mountain States Hardware & Implement Association at its 
recent annual convention in Denver, Colo., are, first row, left to right: William A 
Davis, Goodland, Kan., director; William Duncan, Holly, Colo., first vice-president 
Clyde Hammons, Greeley, Colo., president; Louis Hunter, Ft. Collins, Colo., retiring 
president; E. W. Perlenfein, Yuma, Colo., second vice-president, and T. W. Backlund, 
Burlington, Colo., advisory board. Rear row, left to right, are: A. B. Otzenberger, 
Sterling, Colo., and Fred Siebott, Craig, Colo., directors; F. W. Reich, Boulder, Colo., 
secretary treasurer; and the following directors, Tom McWilliams, Denver; Ray Boggs. 
Grand Junction, Colo., Ray Moreland, Ordway, Colo.; Leland Schmidt, Grand Junction, 
advisory board ;James F. Ellis, Greeley, Colo., national director, and Fred Kroeger, Jr., 
Durango, Colo., outgoing director. 
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Quality Builders’ Hardware 


iat Boe 
Post WC BUILDERS'HARDWARE) 2 CAST ALUMINUM 


eee Permanent-molded for extra strength — packaged to stock and to sell 








ater BAR SASH LIFT SASH FASTENER HAND RAIL BRACKET CASEMENT FASTENER 


. I an <7 » | eee 
ic. tel 

acc" TRANSOM CATCH DOOR STOP jOOK 
hae COMPETITIVELY PRICED - ORDER FROM YOUR Wrecritits 


— = THE H. B. IVES COMPANY + NEW HAVEN, CONNECTICUT, U.S.A. 
—t ae 
J37, and 
of sales 


KIMBLE GLASS BARS 


with tear-drop fittings 


Now, to its highly popular Towel Bar line, Kimble 
adds a new, ultra-modern bar with streamlined, 
teardrop fittings in bright nickel finish. Available 
in 18” and 24” lengths. 
mae-TS 18"); ; Kimble Glass Towel Bars make an attractive 
met (on addition to any room... stay clean. . . never rust 
. don’t snag clothing. 
These new towel bar items were designed to give 
the maximum of consumer value but are priced to 
allow a new and better profit margin. 





t its 


A ’ 
hie Don’t delay, place your order today with your 
ring wholesaler or write to us for the one nearest you. 
und, 


ges. Toledo 1, Ohio—Subsidiary of Owens-Illinois Glass Company 


tion, 


rs 


_ ay ‘7 é KIMBLE GLASS COMPANY 
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NO. LP500 


TURNE 


LIQUEFIED PETROLEUM 


DISPOSABLE 
FUEL TANK 


on 


@ A really fine tool of superior quality... 
complete with all-brass burner and fittings. 


@ Lights instantly... is handy, clean, easy 


fo use. 


@ A year-round seller... ideal for solder- 
ing, light brazing, many other uses inthe 
home, at the shop, for hobbycraft 


work, ee 


No filling required... entire fuel tank 
is replaced as needed (which means 
steady repeat business for you) 
1.C.C. approved heavy-gauge large-dia- 
meter tank designed for greater stability, 
easier handling. 
Has wide-range positive-control flame 
adjustment for varying job requirements, 
Compact in size... fits conveniently in 
tool box or por ket. 
Operates within a wide range of tem- 
peratures... burns in any position. 
® Complete with pressure relief valve 
Special accessories available (as illus- 
trated below )to do more jobs ».casier, 
better, faster. 
lested, sales-proved merchandising aids 
free on request... display cards, win- 
dow streamers, newspaper ad = mats, 


electros, etc. 
de 


(i 





EXTRA SALES FROM THESE 
~ SPECIAL ACCESSORIES 


pee Ph __ 
a i — 


Heavy Duty 
Burner 


eT 


Chisel Point 
Soldering Tip 


Flame 
Spreader 





Pointed 
Soldering Tip 








$695 
COMPLETE 


Replacement Fuel Tank 


$195 


DISPLAY PACKAGED 

eye-catching box, as 
‘natural’ for effective 
either singly 


... in colorful 
illustrated. A 
counter merchandising 
or in mass display 


BRASS WORKS 


SEE YOUR JOBBER 


THE TURNER 


SYCAMORE 


| Cleveland, 


News of the Trade—— 


NEWS OF 


MANUFACTURERS AGENTS 


Endres & Co. Named By 
Dura-Bilt Tool Co. 


Dorsey Endres & Co., Ine., 
Evanston, IIl., ap- 
pointed — to the 


nas been 


represent 


DORSEY ENDRES 


Dura-Bilt Tool Co.,  Ine., 
Natick, Mass. 
The Dorsey 
will cover six 
Dura-Bilt: Illinois, 
Ohio, Minnesota, 
and Kentucky. The agency 
maintains regional offices in 
Minneapolis, Minn., and 
Cleveland, Ohio, with its 
main office in Evanston. 


firm 
states for 

Indiana, 
Wisconsin 


Iendres 


Eckenrode & Associates 
Named by Embree Mfg. 

Kdwin L. Eckenrode & As- 
sociates, 6448 Santa Monica 
Blvd., Angeles, Calif., 
has been named by the Em- 
bree Mfg. Co., Elizabeth, 
N. J., as representative for 
California, Oregon and 
Washington. 

The Eckenrode firm will 
direct all Wipe-On 
plastic-base coating and the 
new Wipe-On for linoleum 
and asphalt tile, as well as 
Cop-R-Stik and Nu-look floor 
restorer and cleaner. 


Los 


sales on 


Name Butterfield Firm 


H. W. Butterfield & Asso- 
ciates, Philadelphia, Pa., has 
been appointed to represent 
the Mystic Foam _ Corp., 
Ohio, in eastern 
Pennsylvania, southern New 


HARDWARE AGE, FEBRUARY 


Jersey, Delaware, Maryland, 
Virginia, Washington, D. C.,, 
and South Carolina. 


Camos Co. to Represent 
Continental Can Line 
The E. J. 
Louis, Mo., named 
by the Continental Can Co.,, 
New York, to handle 
ware line of metal pantry- 


Camos Co., St. 
has been 


Deco- 


ware 

The 
represent 
Louis, the eastern 
Missouri and Illinois, South 
of Peoria. The firm main- 
tains a showroom in its St 
Louis office and has four 
representatives calling = on 
the trade regularly 


Camo will 
Decoware in St 
half of 


company 


Reeves Steel Appoints 
Markey in New England 


The Keen Markey 
West St., Brockton, Mass, 
has been appointed a repre- 
sentative for the Reeves Steel 
& Mfg. Co., Dover, Ohio 

The Markey firm will cover 
the New England states for 


Co., 92 


KEEN MARKEY 
Reeves Steel. A manufac- 
turers’ agent since 1952, Mr 
Markey was formerly 
manager of the O. Ames Co., 
Parkersburg, W. Va., in New 
England and New York 
state. He is a member of 
the Yankee Hardwaremen’s 
Club, a charter member of 
the Eastern Hardware Golf 
Association and a member 
of the New England Hard- 
ware Association. 
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Line SANDER & POLISHER 
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The New 
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Can Co, Fits ANY MAKE '/," Electric Drill! ll % aaaal ean 
ne SAME SPEED—SAME STROKE eS FF Fi 3%" x7" 

any will 3 SAME RESULTS as the most es > cee = WORKING SURFACE 
half of expensive professional eee DU-FAST 

s, South Sander and Polisher! Model UN-12 
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Orbital Motion 


OVER 200,000 SATISFIED USERS Sander & Polisher 
Attachment... 


* 
> 
* 
* 
* 
WRITE — WIRE — PHONE for name of nearest Jobber! : RETAIL PRICE 
* 
e 
e 
- 


,, IDU-FAST, Inc. out $15% 


NATIONALLY Help yourself to new sales extra profits 
gland 32 EAST FOURTH STREET - NEW YORK 


through the big DU-FAST national advertis 


ADVERTISED! ing in leading ‘Do-It-Yourself’ magazines! 


Co 9? 


E ~NEW JL-30 


vlogs , 
MACHINIST'S |e ctu 
CHEST 


7 OUTSTANDING NEW BEAUTY 
WITH DELUXE FEATURES 


* Modern design and new sparkling green hammerloid color 
styling distinguish this chest from ordinary boxes. Felt-lined 
compartment and drawers adequately protect the most valu- 
2 M able precision tools. Plenty of drawer space makes it easy 
ay SLE to keep tools in order. A space for every tool. Box closes 
sales with disappearing front panel. 

es CO., 
Pai STRONGER CONSTRUCTION 

ork 
ver of Made of extra durable heavy gauge steel. Heavy duty 
men’s slides make it easy to open and close fully loaded drawers. 
vee off Edges doubled for extra rigidity. Polished aluminum handles 


nufac- 


. Golf 
ember 


Hard- 


Get details from your jobber. Order today. 


WATERLOO VALVE SPRING COMPRESSOR CO. - WATERLOO, IOWA 
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William W. French, Sr. 
William W. French, Sr., 81, 

who retired in 1950 as chair- 

man of the board of Moore 





WILLIAM W. FRENCH, SR. 


Handley Hardware Co., Inc., 
Birmingham, Ala., whole 
saler, died Jan. 23. 


Hardware Square Club 
To Hold Annual Dinner 


The 24th Annual Shore 
Dinner of the Hardware 
Square Club will be held in 
the Hotel Astor, New York, 
on May 6, 1954. 

Members of the Entertain 
ment and Dinner Committee 
include, Louis W. Appel, 
chairman, Albert W. Lange, 
Allan Hecht, Irving Gartner, 
Ben Lebowitz, Richard Hub- 
ler, Charles Fuhrer, Ralph S. 
Allen and Henry S. Mes- 
singer. 


Westinghouse Realigns 
Electric Appliance Div. 

The Electric 
Div. of Westinghouse 
tric Mansfield, Ohio, 
has been divided into three 
separate product operations: 
major appliances, portable 
appliances and refrigeration 
specialties. 

R. J. Sargent heads major 
appliances, and 
Meilinger 
sales manager of that 
tion. R. M. Oliver heads 
portable appliances, and J. FE. 
Hugo has been appointed 
sales manager of the section. 
H. F. Hildreth heads refrig- 


Appliance 
Elee- 


Corp., 


George H. 
has been named 


sec- 
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OBITUARIES 


Mr. 


career 


French began his 
with Moore-Handley 
as a stenographer in 1895, 
and in 1915 he was elected 
vice-president and _ general 
manager of the company. In 
1936 he was elected president, 
a position he held until 1947 


when he was elected chair- 
man of the board. 
Survivors include his wid- 


ow, two sons and five grand- 
children. 


A. Forrest Smith 


A. Forrest Smith, 51, a 
partner and general manager 
of the White Hardware Co., 
Adrian, Mich., died suddenly 
at his home on Dee. 11. 

For the past 19 years Mr. 
Smith had been associated 
with the White Hardware Co. 
and was general manager of 
the firm at the time of his 
death. 


eration specialties, and R. M. 
Fichter is sales manager. 
W. B. Creech has been 
named assistant manager of 
the Electric Appliance Div., 


and Reese Mills is assistant 
general manager of the divi- 
sion. J. D. Lee is the new 


merchandise manager of 
laundry equipment, 


Evans Products Buys 
Colson Cycle Division 


The Evans Products Co., 
Plymouth, Mich... has pur 
«hazed the Cycle Div. of the 
Colson Corp... Flvria, Ohio. 

The Colson Cvele Div. will 
he moved to Plymouth, along 
with the divisional 
force, and will be absorbed 
by the Evans company’s Con- 


sales 


sumer Div., headed by 
Georges Faurie. The Evans 
firm will manufacture all 


items in the Colson line. 


Hy-Ko Products Moves 


The Hy-Ko Products Co., 
Cleveland, Ohio, has moved 
to lerger quarters at 5026 


Woodland Ave. The new lo- 
cation gives the company 200 
pet additional footage, con- 
taining almost 20,000 sq. ft. 
of floor space. 


News of the Trade 








Mr. Smith was a candidate 
for the state senate from the 


district 
Party tic 


Lenawee-Monroe 
the Prohibition 


on 
cet 


in 1944, 1946, 1948 and 1952. 


Survivors include his wid- 


ow, a daughter, two sons and 


a grandson. 


John Dunphy 


John 
Yale & 


71, of 
Mfg. 


Dunphy, 
Towne 


Stamford, Conn., died Feb. 


in Covington, Ky., after 


long illness. 


Se tae 





JOHN DUNPHY 


the 


Co., 


a 


with Yale & 
Towne 1916, when he 
joined the sales organization 
of the Lock & Hardware Div. 
at Stamford, Mr. Dunphy had 
been at various times a field 


Associated 


since 


sales representative, field 
sales manager, and genera 
manager of the company’s 


Sager-Barrows Div. from 
1941 through 1943. 


In partial retirement ce 
1949, he was sales represerita 
tive for the Yale Lock & 


Hardware Div. in Cincinnati, 
Ohio. During his 388 years 
with Yale & Towne he trav- 
eled throughout the entire 
United States. 


Harry A. Walmer 


Harry A. Walmer, 84, pres 
ident of the Charles W. \Val- 
mer Hardware Co., Wilkins- 
burg, Pa., died Jan. 25. 

Mr. Walmer entered 
hardware business with two 
brothers in 1902 and _ was 
head of the firm at the time 
of his death. 

Surviving are his widow, a 
daughter. 
grandchildren. 


the 


two sons and four 


New York Hardwaremen Look Back 75 Years 






Today's Yellow Page: tontoining 
Nandeeds ¢! thovsends of listings 
we te ererpdoy bovieg guides tor 


Recalling the past, Harold S. Graham, right, president 
of John H. Graham & Co., Inc., manufacturers’ repre 
sentative of New York City, points out to David Stagg. 
Jr., president of Patterson Bros., New York retail hard 
ware firm, the names of their companies as they appeared 


on the original list of 27! names 


in the first telephone 


directory issued in New York in 1878. These two firms 


were among 


38 business categories. 


14 hardware firms listed under one of the 


This 


years 75th anniversary; 


edition of the Manhattan classified telephone directory 


contains 2,006 pages of business listings. 


Mr. Grahan 


is a grandson of the founder of his company and Mr 
Stagg is of the third generation of his family connected 
with the Park Row hardware store. 
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Wisconsin Retailers Elect Officers 


H. A. Lewis, extreme left, re-elected secretary-treasurer, 
looks on as Ray C. Kornely, second from left, Milwaukee, 
Wis., retiring president, hands gavel to Carl P. Nelson, 
Eagle River, Wis., newly elected president of the Wis- 
consin Retail Hardware Association. R. L. Lendved, ex 
treme right, Clintonville, Wis., new vice-president of the 
association, also looks on. The election took place at the 
group's recent annual meeting and convention at Mil- 
waukee. Re-elected directors are Ray Gasser, Boscobel, 
Wis.; Robert J. Connor, Madison, Wis., and D. O. Pierce, 
Brodhead, Wis.; newly elected director is A. C. Johnson, 
Wauwatosa, Wis. In a surprise ceremony, Mr. Lewis, 
association secretary-treasurer, was presented with a 
silver tea set in recognition of his 25 years’ service to 
the organization, 23 years of which he was full time 
secretary-treasurer. 


Spence Heads Intermountain Association 
J. T. Spence, Hoffmann Hardware, Salt Lake City, Utah, 


was elected president of the Intermountain Association, 
which met Jan. 24-26 at Boise, Idaho. D. Chisholm, 
Chisholm Bros., Burley, Idaho, became first vice-presi 
dent and R. J. Schwendiman, Diamond Hardware, Twin 
Falls, Idaho, was elected second vice-president. In the 
photo, left to right, are: Messrs. Spence and Schwendi 
man, J. M. Parkinson, Idaho Falls, Idaho, retiring presi 
dent, and Mr. Chisholm. Elected were: W. T. Cato, Farm 
Equipment Sales & Services, Salt Lake City; D. Dobbin, 
Dobbin Equipment, Marshing, Idaho; L. Vodak, Vodak 
Tractor, Delta, Utah; C. Rush, Rush Equipment Co., 
Pocatello, Idaho. Hold-over directors are: L. Ashton, 
Ashton’s, Heber City, Utah; J. Browning, Browning 
Equipment, St. Anthony, Idaho; H. Davies, Davies Hard 
ware, Nampa, Idaho; M. Sorenson, Farm Equipment Ser 
vice, Salina, Utah; J. D. McClellan, Thiel & Olson, 
Montpelier, Idaho; T. T. Hall, Hall Hardware, Ely, Nev.; 
W. C. Fronk, Fronk Equipment, Ogden, Utah; H. Wil 
liams, Williams Tractor, Twin Falls, Idaho 


North Dakotans Hold Elections 


Officers elected at the recent annual convention of the 
North Dakota Retail Hardware Association, are, left to 
right: A. E. Bye, Bye Hardware Co., Gilby, director; 
Wallace Haugom, Haugom Hardware Co., Portland, ad- 
visory board; J. L. Gyldenvand, LaMoure Hardware Co., 
LaMoure, director; A. E. Roach, Roach Hardware & 
Furniture Co., Carrington, president; George Miller, Mil 
ler Hardware Co., Columbus, second vice-president; Miss 
Evelyn McGrann, Fargo, secretary-treasurer; Paul E. 
Gardner, Gardner & Zeren Hardware Co., New England, 
advisory board; William Connolly, Connolly Hardware 
Co., Devils Lake, first vice-president. Not shown are 
P. Brewer, Anderson Hardware Co., Bismarck, and F. 
Gruye, Mandan Sheet Metal Co., Mandan, advisory board. 


Indiana Retail Group Elects Reed 


Clair Reed, Raupfer's Hardware, Columbia City, Ind., 
(seated, second from left) was elected president of the 
Indiana Retail Hardware Association at its annual conven- 
tion, Jan. 26-28 in Indianapolis. Other officers are, front 
row, left to right: Thurman Rinker, Rinker’s Hardware, 
Anderson; Mr. Reed; Lorie C. Powell, Powell's Hard- 
ware, Plymouth, retiring president and new advisory 
board member; Charles L. Hancock, Irvington Hardware 
Co., Indianapolis, advisory board member. Rear row, 
left to right, are directors: Joe Adams, Adams & Morrow, 
Princeton; P. H. Pardieck, Wetermeier Hardware Co., 
Columbus; C. L. Couger, C. H. & C. Hardware, Bain- 
bridge: W. F. Fenger, Carl F. Fenger & Son, New Albany, 


and W. Sheeley, Indianapolis, secretary-treasurer. 
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The Business Outlook—Markets and Price News 


(Continued from page 14) 


$5 billion tax cut already effective 
and the tax revisions pending in 
Congress to provide still further 
relief. 

The President spelled out in de- 
tail additional reasons for his con- 
fidence. He argued not only that 
“our economy today is marvelously 
prosperous by an historical stand- 
ard,” but that these major factors 
point to continued high levels of 
business activity. 

Susiness spending for new plant 
and equipment this year will likely 
be close to the previous record set 
in 1953. 

Housing construction may be ex- 
pected to continue at about the 
same high levels as last year. 

Cuts already made in raw mate- 
rials prices will likely lead to some 
“downward adjustments” in manu- 
facturers’ prices for finished goods 
in the coming months, tending to 
increase demand for their goods. 

During the next six months indi- 
viduals’ income after taxes will be 
about the same as in the last quar- 
ter of 1953. This should contribute 
to high consumer spending. 

Federal spending will decline 
“moderately” during this year, but 
most of the drop will be offset by 
increased state and local spending 
for “an immense backlog of de- 
mand for schools, highways, hospi- 
tals, and sewer, water and other 
facilities. 

As for the farm picture, Mr. 
Eisenhower noted export demand 
for U. S. crops fell “substantially” 
last yvear but is not likely “to 
weaken further during 1954.” If 
domestic demand for food and fibres 
continues at about present levels, 
as seems likely, average prices re- 
ceived by farmers should hold near 
their current levels. Cash receipts 
from farm marketings should be 
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Distributive People 
Hopeful on Prospects 

The U. S. Chamber of Com- 
merce reports that a poll of “‘sev- 
eral hundred” distributive execu- 
tives produced an_ optimistic 
forecast of business activity in 
the coming year. 

The chamber says 46 pct of 
the retail, wholesale and service 
company “brass” polled say they 
expect 1954 sales to increase 
even over last year’s high. Little 
or no change was expected by 24 
pet and only 1 pet expected a 
business decline. 











close to the estimated $31.2 billion 
received last year. Production costs 
also may show a further slight de- 
cline, leaving farmers’ net income 
close to the estimated 1953 level of 
$12.5 billion. 


Wide Variance In 
Department Store Sales 

Department store sales in the 
United States during the week 
ended Jan. 23 rose 1 pct over a 
year ago levels, reports the Federal 
Reserve Board. In the previous 
week sales were off 14 pct. 

Sales in the 12 Federal Reserve 
districts were about evenly split 
between increases and decreases, 
compared to the previous week. 
Officials said good weather in some 
parts of the country helped sales 
and snowstorms in other parts kept 
shoppers home. 

The biggest sales increase was 
chalked up in the Boston district 
where dollar volume rose 14 pct 
above the like 1953 period. Dallas 
merchants reported the largest de- 
cline, with sales off 11 pct com- 
pared with the similar week last 
year. 

A district by district breakdown 
follows: 

Weekly Department Store Sales 
(Based on dollar amounts) 


Percentage change from correspond- 
ing period a year 29 


FEDERAL RE- One week ending 4wksend Year 
SERVE DISTRICT Jan. 23 Jan. 16 Jan. 23 1953 
+ I 


Cleveland ........ 

Richmond ....... 

Atlanta .. 

Chicago .. 

St. Louls 

Minneapolis 

Kansas City . 

Dallas 

San Francisco .. 
U. S. Total.... 


* Revised. 


Economists Present Opposing Viewpoints On 
Trend of American Economy in Months Ahead 


Two economists looked at the 
same set of statistics, evaluated 
them and came up with entirely op- 
posing views about the direction 
and health of the American econ- 
omy. 

Colin Clark, a dean at Oxford 
University, England, took a dim 
view of things. He is already on 
record with a forecast that this 
country is due for a major slump 
in 1954. He believes further busi- 
ness declines are ahead unless “bold 
and early action” is taken by the 
Federal government. 

Dr. W. S. Woytinsky, a professor 
of economics at Johns Hopkins Uni- 
versity, Baltimore, sees things in a 
brighter light. He asserts the U. § 
is on the threshold of an economic 
upturn which, by next fall, should 


lift business about 7 to 8 pct above 
the level prevailing in the fall of 
1952. 

The two economists presented 
their views during a panel discus- 
sion of the National Industrial Con- 
ference Board. Both agreed, how- 
ever, that the nation’s long-term 
business outlook is bright and both 
emphasized that when they talk of 
recession—which both admit the 
nation is in—they do not refer to 
the economic disaster of the type 
seen in 1929-1932. 


Sees Upturn in Spring 

Dr. Woytinsky said this: 

“The economic outlook is not 
clear and the forecast for 1954 can 
be made only with a reservation for 
a considerable margin of error. A 
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The NEW easy action 


SCREEN - - STORM 


5005 - BRASS LATCH & TRIM 
05005 - BRASS LATCH - STEEL PLATED TRIM 
e Simple installation 
e Easy action closing with door closer 
e Positive locking 
e No die castings 
e Full polished finish 
e Excellent closet latch 


e Only 2—5" holes required. 
Bore 2¥g"’ deep 


SAFE PADLOCK ww HARDWARE co 


LASEC AS TER 
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For more than 50 years Griffin 

hinges have been known for their 

fine materials and workman- 

ship. Griffin hinges are 

part of a wide variety of light 
builder’s hardware . 

quality produced by 

Griffin. 


fi 
Bi Svery DOOR NEEDS THREE! 


RIFFIN- 


anu, facturing Company 
ERIE * PENNSYLVANIA 


THE 7 S. ALDER COMPANY 
) Warren Street 





_ 


New York 7, N. Y¥ —E. H. FARKAR 
HARVEY D. RUSH & SONS WALTER S. JOHNSON & SONS Room 22, 2nd Unit 
4638 Nichols Parkway 917 St. Charles Avenu Santa Fe Bidg 
Kansas City, Missouri Atlanta, Georgia 2 
WILBUR H. DAVIS H. C. GLOVER 
1639 W. Fargo Avenue 2611 Garrison Bivd 
Chicago 26, Ilinois Baltimore 16, Maryland 
GEORGE A. GREGG ROY L. ROGERS 
17134-6 Wyoming Avenue 1620 Garfield Street 
Detroit 21, Michigan 
AUSTIN & EDDY INC 
115 Broad Street 
Boston, Massachuseits 


2450 17th 
San Francisec 
R. F BE VERS 
4524 East 60th Street 
Denver 6, Colorado Seattle, Washington 
w. C. MEIBAUM & CO L. G. FULLER 
6954 Oleatha Avenue P.O Box 2118 
St. Louis 9, Missouri Jackson 5, Miss 
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metal 
vinyl kits and metal-edge Self Display 
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complete profile 
striking with 
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SALES APPEAL 


lorful . . . attractive . . . practical 
AMALITE tool kits have inter- 
magnetized blades that 
screws, pins and other 
The eye-catching ved 


pick up 
objects. 


makes them fast-movers across any 


display counter. 


Packed 


SET y, 12 to a Box 


mr. 
‘Wess PITKIN AVENUE, BROOKLYN 12, N.Y. 





“TRULY A 


CARPENTER’S 
FRIEND” 


The Ber 


TT GAUGE 
WITH Depth Seriber 


greed by carpenters to be almost indis- 
accurate, deep 

on door and jamb by 

a hammer. (Just remove 

HANG MORE DOORS EASIER, FAST- 

ER, BETT 

ate ADJUSTMENTS, ERROR OR 


FUSSIN 
PRECISION. MADE OF DROP-FORGED 


COMES IN STANDARD 3”, 3%” 
4” SIZES 

Over one half million in use now, “We 
are selling more E-Z MARK Butt 
Gauges today than all other butt 
gauges eps together,” says a promin- 
ent Coast jobber. 


Centact your nearest Jobber or Wholesaler for 
particulars or write 


E-Z MARK TOOLS 


P. O. Box 78377 + Los Angeles 16, California 


and 














continuation of a sidewise move 
ment and a further decline may be 
anticipated in the first quarter of 
1954. 
“The 


second 


upturn may come in the 
quarter, and will probably 
come accompanied by a very 
level of economic activity. By the 
fall of 1954 national income and 
industrial production are likely to 
return to the hypothetical trend 
line, some 7 to 8 pct above the level 
fall of 1952.” 

Dr. Woytinsky continued: 
“Every 


high 


in the 


baby must have a name, 
and I shall call this one a recession 
de luxe. It is a reduction or an 
easing off from a very high level of 
business activity. I foresee no real 
depression and there is no indica- 
tion that under present condition: 
a depression will develop.” 

(Dr. Woytinsky is one of the fev 
U.S. economists who has remained 
optimistic about 


tions over the past 10 years. 


condi- 
In the 
early 1940’s he was among the first 
to challenge the view that a major 
postwar depression was inevitable. ) 

Dr. Clark first created a stir in 
the United States by listing last 
fall what he termed “danger signs” 
of an American slump. 

The British contends 
the present period is comparable to 
that of the latter months of 1949, 


business 


economist 





when “some people were = scared 
that a serious depression was about 
to begin.” 


He reaction could 
spark a serious slump. He 
that money in the U. S. “is now 
than it has been for many 
when weighed in relation to 
the size of the force and the 
wages they Inventories, 
he adds, are unduly high and must 
come down. 


says a chain 


asserts 


scarcer 
years” 
labor 

are paid. 


Fixed plant equipment is now 


high. Housing, industrial and com- 


mercial construction are low com- 


pared with the U. S. gross national 


product of roughly $365. billion 
Mr. Clark insists that Americans 
would rather put up with inade 


quate floor space than pay today’s 
high construction costs. 


Industrial Output 
Continues Downward 


Industrial output in the 
States continued to decline in 
ary, the Federal 
Board in a preliminary study. 
F. R. B. did not 
the exact amount of 

All it said was that a 


” 


United 
Janu- 
Reserve 
The 
attempt to mea- 
the de- 
“slight 
in production from 


reports 


sure 
cline. 
further decline 
“indicated” for 


December levels is 


January. 


Most Retail Chains Showed Gains in 1953; 
16-Month Rise Offset by Year-End Decline 


Mail order houses and chain 
stores reported small to substantial 
drops in business in 1953 as com- 
pared to the like 1952 month. 
Dollar sales during the first part 
of the year, however, were strong 
enough so that most chains showed 
a slight the 12-month 
period over the previous year. Be- 
last August many of the re- 
porting chains had been showing 
monthly sales growths for 16 con- 
secutive months. 
Montgomery Ward, Inc., 
sales in December 10.7 pet under 
for the like month in 1952. 
Spiegel, Inc., reports a 8.2 pct drop 
and Sears, Roebuck a 4.6 pct fall- 
ing off—the smallest of the three. 
F. W. Woolworth Co., J. J. New- 
berry Co. and G. C. Murphy Co. 
among the larger variety stores 
showed small decreases in 


vain for 


fore 


reports 


those 


sales 
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The same chains, how- 


were up slightly over the year 


December. 
ever, 
Of the 11 variety chains reporting, 
seven showed small declines in sales 


for the month. During the year, 
however, sales for seven rose 
slightly and four were under 1952 


Percentage sales changes for De- 
cember and 12 months follow: 


MAIL ORDER HOUSES: Dec. 12 mos. 
Montgomery Ward Inc. —10.7 
Sears, Roebuck & Co. — 4.6 
Spiegel, Inc. —82 — 82 
VARIETY STORES: 
M. H. Fishman Co. + 5.6 + 6.1 
W. T. Grant Co. + 3.2 + 65 
H. L. Green Co. + 0.5 
S. H. Kress & Co. —03 —I19 
S. S. Kresge Co. + 0.5 3.3 
McCrory Stores Corp. —28 — 2.0 
McClellan Stores Co. —55 — 22 
G. C. Murphy Co. — 0.9 + 17 
Neisner Bros. Co. — 2.3 + 45 
J. J. Newberry Co. —13 + 29 
F. W. Woolworth Co. — 0.4 + 0.1 


1954 
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Expects Steady Prices 
For Consumer Goods 

Commissioner Ewan Clague of 
the Bureau of Labor Statistics, the 
government’s top price analyst, 
forecasts that average consumer 
prices will hold unusually steady in 
February. 

Ordinarily, he says, consumer 
prices decline during January and 
February. But the recent strength 
in both food and commodity prices 
indicate that the full seasonal drop 
won’t occur this year. 

In the month to mid-December. 
consumer prices as measured by the 
B. L. S., slipped off a slim 0.1 pet 
It brought the B. L. S. index to 
114.9, with the years 1947-49 used 
as a base of 100. 


Home Building Again 
Passed 1-Million Mark 

Housing starts in 1953 fell 2 pct 
under the year before but. still 
topped the 1 million mark. Nineteer 
fifty-three was the fifth consecu- 
tive year more than 1 million 
homes were started. 

The Bureau of Labor Statistics 
estimates total non-farm residential 
starts last year at 1,102,400, com- 
pared with 1,127,000 in 1952 and 
the record of 1,396,000 in 1950.. 

Almost all of the decline resulted 
from a drop in public housing, says 
B. L. S. At 35,000 units, that cate- 
gory was 39 pet under 1952, while 
private housing, at 1,066,900 units, 
was only 1,600 units under the year 
before. 


Expect Little Rise 
In Unemployment 

The Administration does not ex- 
pect unemployment to rise much 
beyond its present level of 2.3 mil- 
lion, says Chairman Wolcott, R., 
Mich., of the Joint Economic Com- 
mittee. 

Mr. Wolcott made this statement 
as he told reporters what went on 
in an executive session of the com- 
mittee at which Deputy Director 
of the Budget Rowland Hughes 
talked to committee members. 

One of the assumptions of the 
Administration, Mr. Wolcott re- 
ported, is that unemployment totals 
will be more or less stable between 
2 million and 2.5 million during 
the year. 
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_ ANOTHER NATIONALLY ADVERTISED 
MRS. DAMAR WINNER! 


Whs-Damars 


SCRATCH 
ERASER 


Makes furniture scratches oy 00 
disappear—IN ONE STROKE! 






Retail 


This amazing new, pro- 






fessional Scratcheraser 

makes furniture scratches VA " 

and faded spots disappear 

—restores the beauty of ( J 

wood finishes in one NA 

stroke! As easy to use as ws 

lipstick. Manufactured and guaranteed 
Packed in handsome metal container by Damar! Nationally advertised in lead 

—in self-serving counter unit! ing publications. And it sells like wildfire 






at a $1.00 retail price. Get ready for the 
Write Today or See Your Jobber = heavy demand created by spring house- 


for Special Introductory Deal Offer- , ‘ : ) 
ing You Better-Than-Usual Profits! Cleaning! Stock up NOW! 


Dama PRODUCTS, tne. sore 


SHOP KING 


oo by Wilton 


THE FINEST NAME IN VISES 


You used to pay more! Now! 
Wilton, the very best, costs 
no more than ordinary vises! 
That’s why Wilton’s Shop 
King is breaking sales rec- 
ords from coast to coast! 














































See Wilton's complete Vise 
Display Unit! You'll sell more 
and make more from 

Wilton's Display units . . . It 
shows the most — sells the 
best. Three different 
arrangements to choose from. 
1% square feet of counter 


space is all it takes. Write now Rem eeon, me eeokeos amb acm 


f 
or the whole story. 925 WRIGHTWOOD AVE. + CHICAGO 14, ILLINOIS 
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Upturn in Business Expected by Purchasing Agents; 
Note Orderly Readjustment in Price Declines 


The National Association of Pur- 
chasing Agents reports its members 
are still cautious but not pessimistic 
about the outlook for America’s 
economy. A majority still believe 
the current siide may level off this 
quarter and then turn upward. 

Production and orders still fell 
in January, the association found, 
but more slowly than in December. 
And, the survey notes, though price 


weakness kept spreading, there 
were “no sharp general declines.” 

Manufacturers continued to cut 
down inventories of unworked ma- 
Employ- 
ment was lower, but cutbacks gen- 
erally have not been deep. 

Buying policy, after a “slight 
trend” in December toward a 90- 


terials the survey said. 


day range, was almost entirely in 
the “hand-to-mouth” to 60-day 
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Put this Low-Priced Profit-Maker 


to Work in Your 


Spring Housecleaning Promotion! 


RECOMMEND IT FOR COTTONS 


NATIONALLY ADVERTISED 
Approved by leading rug manufacturers 


e Recent sales records show the swing is back 
to Powder-ene —the original “sprinkle on... 
brush in... vacuum off” home rug cleaner. 
These days Powder-ene’s low price of $1.25 
has more sales appeal to women than ever. 
Although competitive home rug cleaners cost 
far more, no home rug cleaner known today 
can equal Powder-ene’'s ability to remove 
deep-down dirt and soil...to leave rugs and 
carpets beautifully clean and color-bright. 

Make sure you have enough Powder-ene in 
stock for the Spring Housecleaning sales peak. 
Boost Powder-ene sales by displaying it pro- 
minently; take it off the shelves and build 
aisle and top-of-counter displays where your 
customers will be reminded to buy it. Tell 
your sales staff to boost each sale by suggest- 
ing an 89¢ Powder-ene applier brush. 

1954 is a Powder-ene year! Cash in on this 
profit opportunity. 


K owder: ene 


RUG CLEANER 


VON SCHRADER MFG. CO., RACINE, WISCONSIN w 
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GOOD DISPLAY 
MEANS 

EXTRA SALES 
° 

BRUSH SALES 
BOOST 

YOUR PROFITS 
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bracket, 
noted. 
The association says there is “no 
evidence of liquidation or panic sell- 
ing in prices of things industry 
buys.” It attributes lower prices to 
market testing that has been going 


last month, the survey 


, 


on the past few months, changes in 
the supply-demand 
keen competition for volume busi- 
ness. The survey asserts “those 
conditions will continue.” 

It found declines in inventories 
of raw materials are still aimed at 
balancing stocks with lower produc- 
tion schedules. Turnover of such 
material is faster than a vear ago, 
however, and the lack of confidence 
in prices, ready availability and 
shorter production lead time of sup- 
pliers encourages a cautious policy 
on inventories. 

The survey found 47 pct of the 
group’s members reported lower 
payrolls in January. Many report 
a weeding out of the least efficient 
and say they aren’t replacing the 
persons who quit normally. 


balance and 


Production Index Hit 
New High Last Year 


Industrial production across the 
nation in December fell about 4 
pet under year-ago levels, reports 
the Federal Reserve Board. 

The board’s December produc- 
tion index—which measures the 
output of the nation’s mines and 
factories—stood at 128 pct of the 
1947-49 average—five points or 
about 4 pet under output in Decem- 
ber, 1952. 

December industrial activity was 
also 2 points or about 1.5 pct un- 
der November levels. This decline 
marked the fifth straight month 
that industrial production has 
dropped. 

A record in U. S. industrial pro- 
duction was chalked up last July 
when the index hit 137 pct of the 
1947-49 average. December output 
was 7 pet under that peak. 

The F. R. B. notes, however, that 
despite the dropping off in output 
in the last half of 1953, the year 
as a whole set a new record. Output 
averaged 134 pct of the average 
last year for an 8 pct boost over the 
previous high set in 1952. Produ 
tion in 1953 was also higher than 
in the peak World War II years. 
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y. ALSTO 


OUTDOOR 
TRASH DISPOSAL 
UNITS 
NOW AVAILABLE IN 


NEW RUST-RESISTANT 
ALUMINIZED STEEL 






Sell the largest line of outdoor trash disposal units in 
America. Show your customers how they can end once 
and for all the neighborhood ordeal and fire hazard of 
flying ash, blowing, burning bits of paper, excessive smoke 
and smell. Alsto Outdoor Burners are scientifically de- 
signed to reduce damp, green or dry garbage and refuse 
to fine ash. Absolutely safe—requires no watching—rec- 
ommended by Bureaus of Fire Prevention. Prices start 
at only $10.95. Write for descriptive literature. 


CONSISTENTLY ADVERTISED NATIONALLY IN 


New York Herald 
Tribune 


Redbook 





House & Garden 
Book of Building 

Holiday 

New York Times 

Living for Young 
Homemakers 


Better Homes & 
Gardens 
American Home 
House Beautiful 
House & Garden 
Flower Grower 


ALSTO COMPANY 





Cleveland Plain 
Dealer 











Dept. HA-2, 4007 Detroit Ave., Cleveland 13, Ohio 








This striking orange and white display carton 
holds 12 individually boxed Baldwin Chain Door 
Fasteners . . . Takes up a tiny 7!/, x 5 in. space 
on your counter but hits hard for those extra 
impulse sales . . . Solid brass construction yet 
priced to make extra sales with extra profits. 


ORDER YOUR BALDWIN DISPLAY CARTON TODAY! 


Immediate Deliveries with Satisfaction Guaranteed 


BALDWIN MmaNuFACTURING CORPORATION 
1290 CENTRAL AVENUE © HILLSIDE, NEW JERSEY 
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A TRADEMARK SINCE 1876 
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ALWAYS 
MEANS 
QUALITY 

































BOMMER SPRING HINGE CO. INC. 


Main Office & Plant: 








LANDRUM, SOUTH CAROLINA 





Chicago Office: 180 N. Wacker Drive, Chicago 6, Ill. 


Sales Office 





and Warehouse: 263 Classon Ave., Brooklyn 5, N. Y. 




















HARDWARE 
CLOTH... every 


wire round 


true to 








and 
gauge... 


uniform mesh. . . 


free from bulges 


. straight sel- 


vage . .”. heavily 


and brightly gal- 


vanized 
Wright 





the 
way. A 


Wright product 





all the way from 


rod to you. 


GE WRIGHT 








STEEL & 
WIRECO. 







WORCESTER +* MASS. 4 
















The Federal 


ports consumer 


Reserve Board re- 
soared to a ber, 


but the rate 


credit 


new high in December, vear earlier. 


of increase slowed sharply when 
compared with a year ayo. 
Consumer short-term debt rose 1952. 


$644 million in December, 
the total to a 

a little 
year ago. 


bringing includes 
record $28.8 billion 


over $3 billion 


loans and 


creased $423 


above a 


The December gain, however, The 


was only about half as large as the 


mostly 


outstanding on 


Consumer Credit Set New Mark in December; 
Marked Decline Noted in Instalment Debt 


creased only $221 million in Decem- 
about $500 million less than a 


Non-instalment debt expanded at on 
about the same rate as in December, 
This type 


charge 

million—a rate only 
$70 million under 
board says instalment credit has 
Dec. 31 


of credit, 


president in charge of sales of the 
Minneapolis power mower firm. 
According to Mr. Gibson, 
ments to Toro’s 75 distributors are 
33 pet ahead of the comparable pe- 


sh p- 


riod last year, and they are based 
from the 8,000 dealers 


Toro power mowers. 


orders 
who sell 
which 
single - payment 

accounts, — in- 


Change Price Structure 
On Youngstown Kitchens 
factory pricing structure 
established by Mullins 
Warren, Ohio, on 


December, 1952. A new 


been 
Mfg. 


amounted Corp., 


$1.2 billion boost in consumer credit to $21.2% billion. This was a $3.1 Youngstown kitchens, as part of its 
in the like 1952 month. billion increase during the year. i954 merchandising program. The 

Smaller additions to consumer In 1952, instalment debt rose over new prices leave retail prices vir- 
credit mean lower “on the cuff’ $3.8 billion. tually unchanged but assures con 


buying by individuals. There is no 
doubt that the reduced demand for 
affect 
durable 


billion at 
million 
voods 1952. 


consumer loans” will sales, lower 


especially those of 
producers of things like cars, ap- 
pliances and the like, 
eR 


The big reason for the 


says the 


reduction 
Toro Mfg. 
that 


vear in its 


in the rate of increase 
sumer 


in total con- 


credit was that instalment this will 


loans dropped way below a year- 


ago levels. Instalment debt in- announced by 









BIGGEST for ‘54 
The SELL-SATIONAL 
Do-All KITCHEN APPLIANCE 


See 
One No-clamp base 


and handle takes TT WS 
ALL the Chop 
and Salad Moker ERRYGN 


attachments. \ Se 


SALAD MAKER CHOPPER 


SHREDS MINCES This new all-in-one machine has won 
immediate nationwide acceptance. It 

SLICES CHOPS fulfills a longed for need in every 
household. No other appliance pre- 

GRATES CUTS pares food so many ways so easily 
CRUMBS GRINDS as Merry G'rinder. A quality built 
CHIP Product packaged for FIVE-WAY 
S$ PROFIT. Complete outfit retails at 


$18.50. Other parts and 
combinations from $5.95 
(for chopper head) and up. 
Write for details. 


Dept. 
429 


SLICING MACHINE CO., INC. « 
GET PROFIT FACTS © HOME KITCHEN SLICING MACHINES © 4 MODELS—4 WINNERS 






WALDEN, NEW YORK 








Non-instalment 
the end of 
than 


Toro Assured Of 
Biggest Mower Year 


Corp. 


10-vear 


| 


debt totaled $7.1 


W. Gibson, vice 


sistent pricing within geographical 


1953, or $54 territories, the company announces. 


at the end of A 40 pet discount applies to all 
regular Youngstown Kitchens prod- 
ucts. Promotional items carry a 


slightly lower profit. 
Youngstown has provided a sales 


training program for its” retail 

is now assured dealers since 1941. During the last 

» the biggest sales three months of 1953, more than 
history, it was 3,500 retail salesmen were put 


through the program. 
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PPPDDAALDALAALS 


Packed with Quality 


from 
TOP to BOTTOM 


From a choice variety of head styles to clean sharp 
threads which spell out long, dependable holding ability 

. from factory-insured uniformity to a wide, versatile 
size range*—every So-HARD wood screw means ever- 
increasing sales and good will. 


* RANGE from 3/16 x #0 to 6"' « #30 DIAM. 


FREE TO DEALERS 


Handy, distinctive 3-color heavy board wall 


chart showing comparative sizes of wood 
screws and Stove Bolts. Write Dept. A_ for 
one today 


Contact your jobber or write direct 


THE SOUTHINGTON HDWE. 


MANUFACTURING COMPANY 


6s A en ie 


Southington, Connecticut *¢ 





EXPORT OFFICE: Joseph A. Gross Company 
25 Beaver Street, New York 4, New York 


























SCREEN DOORS GO ON 
AND OFF WITH A TWIST 
OF 
THE 
WRIST 


- RIDGE SCREEN DOOR KEY 
HINGES make putting up 


a one-man job! A 





screen doors 
twist of the key locks door in 
place or takes it off. Two spring 
. closed or open. $7.20 
pairs. Retail at $1.25 
per pair. Packed 4 doz. per box. 
Shipping weight 52 Ibs. 


positions. . 


per doz. 


Write your distributor or 
Blue Ridge Metalcrafts Corp., 
Lehighton, Pennsylvania. 


BLUE RIDGE 
SCREEN DOOR KEY-HINGE 
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Lavatory 
Spring Pivot-Hinges 


“Sagless”’ 





Ball Bearing 
Single or Double Acting 


~(CHICAGO)— 
SPRING HINGES 


@ Top of Door 
and Stile Flush 
in any Position 








TYPE AD7227 


Attachments for Application to 
Marble, Glass, Wood or Metal 


There is a growing tendency among architects to 
specify stile flush lavatory hinges. This type of hinge 
with this feature was used in the New Statler Center 
in Los Angeles . . . equipped with Chicago Spring 
Hinges. 


“Spring Hinges of Quality" 


gine Ne nge Co. 


One 








Chica 


CHICA eee, | 





THE MEW improvep 
MILLER PAINT MIXER 


YEARS AHEAD OF ITS TIME 


TINTS! BLENDS! MIXES! 


NOW, DESIGNED WITH NEW FLOAT- 
A-COIL MOUNTING THAT ELIMINATES 
PRACTICALLY ALL VIBRATION 





@ NEW! GREY HAMMERLOID FINISH 
@ NEW! CONCEALED SPRINGS 


Still features the “Horizontal Motion" 
that has made Miller the fastest Paint 
Mixer on the market for over |7 years. 
You'll appreciate the quiet, smooth oper- 
ation—your customers will appreciate the 
fast, expert blending and mixing. Avail- 
able in single or double can models 
Takes any size can from quarter pints 
to gallons 


WRITE TODAY... 


for colorful, ilustrated catalog. Shows 
complete details and exclusive features of 


the new, improved Miller paint mixers! 





MILLER MANUFACTURING COMPANY 
Dept. HA-2, 9425-45 Seymour St., 
Schiller Park, Illinois 


details on the new Miller Paint 


Rush 
Mixer. 


complete 


Name 
Address. 


State 


ee ¥ Zone 









anufacturing company 


9425-45 Seymour Street @ Schiller Park, Hil. @ Gladstone 5-3343 


25 












Better Built by 


BUCKLEY 








FOLDING 


CHAIR 
With 
\ * Back Rest 


@ Available in red, yellow, 
green and blue. 


Retail: $6.95 Kiddie size: $4.95 








/ 
oo 

















Buckley chairs are better built to take 
hardest wear. Lusterized tubular steel 
legs have non-skid, non-marking rub- 
ber feet. Heavy canvas duck is water 
repellent and mildew resistant. 


SEND FOR CIRCULAR 


BUCKLEY 


Manufacturing Co. 
Precision Metal Products 


4225 W. Lake St., Chicago 24, Ill. 


e¥ictor Bait Bucket 
means BIGGER 
— 
















At their low price, your 
fishermen customers will 
buy two or three of these 
sturdy VICTOR bait buckets—they’ll 
really build profits for you! Four sizes- 

No. 4, $ .89 No. 10, $1.50 

No. 6, $1.00 No. 20, $3.50 
Shipped nested for minimum storage 
and display space. Liners also avail- 
able. Order from your wholesaler. 


ANIMAL TRAP COMPANY OF AMERICA 


Lititz, Pa. «© Pascagoula, Miss. 








Hardware Sales Gain 
3 Pct in 1953 


Total hardware store sales in 
1953 were $2,700 million, a gain of 
about 3 pct over 1952 sales. 

These are the figures of the De- 
partment of Commerce. 

Hardware store sales in Decem- 
ber were $292 million, the depart- 
ment announced as its unadjusted 
estimate, a gain of nearly 1 pet over 
December, 1952. 

The department has revised its 
November sales figure to $239 mil- 
lion, unadjusted. 


Firmer Market For 
Home Mortgages 


The Federal National Mortgage 
Association announces it has raised 
its sales price on certain Veterans 
Administration and Federal Hous- 
ing Administration mortgages. 

F. N. M. A. will now sell 4 pet 
V. A. guaranteed mortgages at 98 
cents on the dollar instead of 96 
cents. F. H. A.-insured 414 pct 
mortgages will be sold at 99% 
cents on the dollar as compared 
with 9734 cents previously. 

Officials of F. N. M. A. say the 
boost in the sales prices reflects 
“improvement” in the mortgage 
market and “firming up” in Gov- 
ernment bond prices. 

“With more investment funds 
coming available we feel we can 
charge a higher price for our mort- 
gages—which will mean a lower 
yield to the buyer—and still sell 
them,” said one B. N. M. A. of- 
ficial. 


Father's Day Ideas 
List Available 


A list of scores of tested ideas 
on window and interior displays, 
direct mail, advertising, publicity, 
special events and sales personnel 
has been issued for the use of deal- 
ers interested in promoting Fa- 
ther’s Day, Sunday, June 20. 

This list, ‘Ideas Galore for ’54” 
and many other promotional mate- 
rials are available through 500 City 
Chairmen who can be contacted 
through local Chambers of Com- 
merce, or from the Father’s Day 
Council, 50 E. 42nd St., New York 
Tt, is Ze 


Strataflo 


P FREEZING 


oe 





Outdoor water service 
the year around without 
danger of freezing or 
bursting pipes, Shutoff 
valve is below frost line. 
All brass and copper. 
Will last a lifetime. Also 
wall types. Write 

today for Bulletin 303. 


Order from 
your Jobber 


ee saensison 


STRATAFLO PRODUCTS, INC. 


FORT WAYNE 1, INDIANA 
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FILTERS MILK TWICE 





Here’s a fast-selling, low-cost 
produet just on the market 
that small dairy farmers have 
been asking for. DUO-FILT 
allows the use of two filter 
pads at one time without 
slowing down the filtering 
process, THUS GIVING 
DOUBLE-FILTERED MILk 
in the same time it now takes 
to filter once. Invented by a 
dairy farmer, proven by 10 
years of testing, and ag de- 
partment approved. Dealers 


and distributors wanted. For 
full information, write: 






DUO-FILT CO. 


ORONOCO, MINNESOTA 
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This heavy duty tractor 
clevis is just one of more than 
100 different Moline clevises 





100 ways to 


make a profit! 





You can do it with the Moline clevis line 


Yes, sir, the Moline line offers you over 100 different 
clevis styles . . . 100 different ways for you to make a 
sale and gain a profit. Each Moline clevis is made to 


customers. These strong, high 
quality clevises have pleased old 
customers and won new ones for 
over a quarter century. It will pay 
you 100 ways to stock up with 
Moline clevises now and be 
ready for the busy season ahead. 
Write today for catalog and prices. 


Distributed by Jobbers all over the country 











ORDER YOUR GARDEN TOOLS NOW 
AND RECEIVE THIS DISPLAY RACK 
FREE OF EXTRA COST 
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GUARANTEED @-SINCE 1830 


WILLIAM. JOHNSON INC. 


BRENNER AND KON? STREGis — NEWARK 3; N. J 
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take heavy duty—to do a dependable job for your | 









OUTSELLS 


ALL COMPETITION 


Hi-L 


Designed by the originator of telescopic 

adjustable posts, HI-LO out-performs, out- 

sells all competition. Cash-in on the need 

of thousands of home owners in your 

area. 

© Fits any basement. 
adjustment. 

® Safety engineered. Guaranteed to support 
20,000 Ibs. 

® Precision-made, easy-to-operate jack. 

© Completely rust-proofed. Beautifully finished 
with gray Pliolite. 

® Packaged for over-counter sale in rugged 
shipping carton. 


Write for complete facts or ask your wholesaler. 


WOLFE PRODUCTS, INC. 
71 Elinor Ave. Akron 5, Ohio 


yond 


Za s Favorite 
Fountain Brushes 













Feature the 
Post that Sells 
Fastest — Profits 
You Most! 



























Full range height 






















































YOU'LL “CLEAN UP” WITH 








. and you'll sell a million more with 
these great new exclusive features: 


SUPER STANDARD 
WONDER-WAND WONDER-WAND 
2 interchangeable —— Priced for whirl- 


y sa 
* Indestructible Plastic Head 
* Man-sized, 8-inch Brush 


* Tough Durostyrene Bristles 


* 40” long. Polished Aluminum 
Handle with Quick Action 
Shut-Off Valve 


wind promotions, 
fast turnover. 


heads; one of Duro- 
styrene bristles; one of +495 


DuPont miracle sponge. 
* 4-foot Aluminum Wand 
* Quick Action Control Valve 


* Exclusive Detergent Chamber 
with Wonder-Foam Detergent 







* New Water Aerator 












SPECIAL SPRING PROMOTION! 


Package of 24 Won- 49° 


der-Foam Detergent 
Allendale, N. J. 


STANDARD formerly 
WONDER-WAND = *°-95 


Pure horsehair bris- $398 


tles, 3-foot handle. 


WESTERN HOME PRODU 







Poks. Reg. 98¢. 


TS, INC., 
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fi from our long line 

of fireside furnishings 
POLISHED A 
BRASS BASKET \ 
Areal special that 4 
will pull traffic — 


only $600 off , 7 ) 
be : 


No. 99D POLISHED 
BRASS FIRE LIGHTER 
Outstanding value that 


will stop buyers $360 : 


only 












& 19” GRATE is 
tm A sturdy, rugged | mal 
grate to ma f it 
shoppers bu ais 
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4963 San Fernando Rd., West 
LOS ANGELES 39, CALIF. 
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Get the facts on Flexsereen the 
curtain firesereen that most cus- 
tomers want most. It pays to 
promote the leader! 


MAIL THIS COUPON for----------- 


{ catalog and full profit details... 


Bennett-lreland Inc. 
Norwich, N. Y. Dept. 254 North Strect 


“woul ne catalog aod information on 
bleascreen., 


PS vac deneunes 


Firm. .... 


Address 


Consumer Mailers 





New Wholesalers’ Aids for Dealers’ Use 


Lawn, Garden Circular 
Published by Hibbard's 


The 1954 True Value Lawn and 
Garden Book, prepared by Hibbard, 
Spencer, Bartlett & Co., Evanston, 
Ill., wholesale firm, has been de- 
signed to meet the needs of dealers 
in small towns as well as metro- 


politan centers. 


It has a three-color cover and 24 
rotogravure pages. The back cover 
features the basic tools needed by 


the gardening beyinner. 


The layout follows a logical se- 
quence, that used by consumers in 
purchasing their lawn and garden 


implements. 


An optional page features ideas 
taken from the Better Homes & 


Garden's Handyman’s Book, 


se | Le e 


Gorden 


Boot 





Promotions 


Heavy Advertising On 
Springfield Tractors 

A schedule of advertising in 12 
American including 
Life and Saturday Evening Post 


magazines, 


has been announced by Quick Man- 
ufacturing, Ine., Springfield, Ohio, 
maker of Springfield garden trac- 
tors and attachments. 

This biggest spring promotion in 
the company’s history is backed by 
a complete promotional kit avail- 
able for dealers. The campaign 
will feature a new garden tractor 
model, the Springfield Champ. 


Garry Moore TV Show 
To Sell Mystik Tape 
Mystik Adhesive Products, Chi- 
Mystik 
Tapes, now sponsors the daytime 
Garry Moore Show every Friday at 
1:45 p.m. EST on CBS-TV network. 
Garry Moore visually and ver- 
bally sells the advantages of Mystik 
Tape for decorating, repairing and 
sealing jobs and creates the desire 
viewers to “do-it-them- 


cago, manufacturers” of 


among 





Manufacturers’ New Merchandising Plans 










selves” with Mystik Tape—the self 


stik cloth tape that comes in 13 


colors and three widths. 
ree promotional material | 


available from suppliers or by writ 


ing to Mystik Adhesive Products, 


N. Kildare Ave., Chicago 39. 


Spring Promotion 
On Universal Products 

Landers, Frary & Clark will pro 
mote its new child’s lunch kit, Uni 
versal lunch kits and two “special” 
vacuum goods for the trha Hard 
ware Week promotion through a 
heavy advertising and promotion 
schedule this spring. 

“America’s children will learn the 
flags of the United Nations the 
J. Van Buskirk, 
vice-president in charge of sales for 


easy way,” said E., . 


the housewares and vacuum goods 
division, in introducing the new 
child’s kit which is decorated with 
the flags of 60 countries repre- 
sented in the UN. 

Universal will direct its adver 
tising on non-electric housewares 
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ACE TEXTO TRED MATTING MAKES BIG TICKET SALES 


BIG PROFITS 


BIG SALES 


EXTO TRED MATTING 


Carpet textured rubber for stairs an 


ADVERTISED 
Good Housekeeping 


d floors. 
ADVERTISED 


House 
Besutiful 


House & 
Garden 


McCalls 


Colors: 
Green, gray 
rose, beige. 


29" and 36" widths 


' ADVERTISED 
Ledies Home Journal 
Living for Young Homemakers 


Tred are sizable. 


to 
Average sales Bev Handling and sales 


le is profitable. 
wis we om Repeat and referred sales 


- to Tred for 
are high. Stock Tex 
averages sale profitable selling. 


At Better Jobbers Everywhere 


ACE RUBBER PRODUCTS, INC. 
100 Beech St. Akron 8, Ohio 








WHAT'S NEW? 


Turn to pages 175-176 of this 
issue. The Quick Check Card 
properly filled out will bring 
you quickly the details on 
new products that interest 


you. 


ITS QUICK—IT’S FREE 
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GILBERT 
PLASTIC BOXES 


For Every 
Purpose! 





































































































ps: PARTS . aot dae 
p FISHING © - ts es ran 
> STAMPS ma [hese transparent © 
», NOTIONS * plastic utility boxes.” 
p.' HOBBIES ; ; 
aL sain ~~ sell on sight! Your 
-Too1s customers can use | 
E BUTTONS them for keeping 
TaEWeLRY small items. neatly”; 
ee nething stored . . . easily ® 
* iK 
R-SeWiING identified, Available’) 







in 6 sizes with a 
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COINS choice of 24. com-% 

L SUPPLIES partment designs. | 

i, PAPER CLIPS Write for samples 4 

|, ELASTICS davis 

P PacKAOING! and prices todayl | | 
q Sg Specialists in plastic 





» packaging from planning. 


‘ stoge fo finished packages 
7 ow Phas 


STICS, INC. 


y ere 6 th ef ae 
Vex, Hi ! aie ee 








Es" oe 
| GILBERT PL 
1415. Chest c | 
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use a 





.+. write on glassware ? 


| use a LIST 


\ 
\ mi) 


use a Lis 


Lino is America’s 









Pocket 
‘ Pricing System™ because 
There s only one us so saat so conven 
rent, $0 easy tO use, Only 
Listo Rives your customers 
large, clear, easy-to-read 
prices. And only Listo 
writes on everything! 


EXTRA DUTY LEADS THAT 
DON'T FALL OUT OR BREAK 
Only Lista has the 

patented “Grip 
Type Sleeve’ that 


the Marking Pencil 


that 
Writes on Everything 






prevents break 
age and keeps 
leads from 


BLACK RED GREEN julling out. 
6 COLORS peown BLUE YELLOW «— { 


LISTO PENCIL CORP. ALAMEDA, CALIFORNIA® in Canada LISTO PRODUCTS, LTD . VANCOUVER BC 
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SPRAYERS 


Streamlined 
BLIZZARD_ 


Continuous Srayer 


World's most beautiful copper, continuous 
sprayer. Pr. and Qt. (39 ounce) sizes 
Glistening. solid copper tank. Pump barrel 
is highly pol- 
ished, seamless 
brass. Modern 
design. Sturdy 
construction 
Twin nozzles for 
spraying fine 
fog mist straight 
ahead or at any 
angle. Sprays 
any liquid. Pop- 
ular, year ‘round 
seller 

For 65 years 
Smith sprayers 
and dusters have 
been outstanding 
in design, con 
struction and 
performance 





As Advertised in House & 
Garden and House Beautiful 


Send 


426 Main St., Utica 2, N.Y. tor 
“Originators of Sprayers” Catalog 
Canadian Rep. G. L. Cohoon 

1265 Stanley S?., Montreal 2, Canada 











WORLD'S 


BEST SELLING 


DADO — WASHERS! 


MAKES 40 DIFFERENT CUTS 
WITH REGULAR CIRCLE SAW 


Waren 


DADO SAWING WASHERS 
OVER 250,000 SETS SOLD! 








IN DEMAND-— National advertising, show 
demonstrations, exclusive features, guaran- 
teed quality, make Warren the proved sales 
leader! 


MAKE MONEY~— Popularly priced at 
$4.95; your discount 33'4%. Steady profit 
producer the year around! 


SELF-SELLING—Free action display for 
counter; folders, gauge board, make Warren 
a pick-up self-seller for dealers everywhere! 


TRIAL ORDER of 6 sets (we ship POST- 
PAID) brings sales aids FREE. Start today 
making money with Warren Washers. Order 
NOW! 


WARREN DADO SAWING WASHERS CO. 


Dept. 102, Box 98, North End Station, Detroit, Mich. 
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and vacuum goods in national mag- 
azines to the outdoor and sports 
market as well as the homemaker 
field. The list includes: Field & 
Stream, Sports A field, Outdoor Life, 
True, Holiday, Good Housekeeping, 
Today's Woman, Living For Young 
Homemakers, Parents, House Beau- 
tiful and Farm Journal. 


Bernz Torches Ad 
To Appear in Post 


Otto Bernz Co., Inc., Rochester, 
N. Y., has scheduled a tie-in ad in 
the Hardware Week promotion in 
the April 17 issue of Saturday 
Evening Post on its line of blow 
torches. 


National Radio Show 
On d-Con Products 


A new N.B.C. coast-to-coast ra- 
dio network show will be sponsored 
by The d-Con Co., Inc., Chicago, 
makers of d-Con rodenticides. 

d-Con’s Country Tune Parade 
will be broadcast on Saturday 
nights throughout the nation at 
10 p.m., E.S.T., beginning March 6. 

The show will star Ernie Tubb, 
Goldie Hill, the Grand OI’ Opry 
Gang and a different guest vocalist 
each week. It will originate from 
Station WSM, Nashville, Tenn. 


The company announces that the 
show will be in addition to a more 
extensive radio, newspaper and 
magazine campaign than d-Con has 
ever used in the past. 


Larvex Increases 
Promotion Program 

Present plans for heavier adver- 
tising on Larvex call for ads in 
Better Homes & Gardens, Good 
Housekeeping and Ladies’ Home 
Journal in April, May, June, Sep- 
tember and October. 

Newspaper advertising will be 
used in all major markets during the 
moth-proofing season and TV spots 
will be used in selected areas. 

Free merchandising aids are 
available from Zonite Products 
Corp., New Brunswick, N. J. 


Premium Offer On 
Westinghouse Lamps 

To promote a multi-unit pattern 
in lamp sales—three bulbs to a 
package—the Westinghouse Lamp 
Division is offering steak knives as 
premiums. 

A $2.50 value, the knife set will 
be available to consumers through 
Aug. 31 for $1 and the front panel 
of a 3-bulb wrapper. 


$1,300,000 Toy Peomation Will Feature 
104 Selected Items on 13-Week TV Series 


Toys will be intensively pro- 
moted by a $1,300,000 campaign of 
the Toy Guidance Council, which 
will be spearheaded by 520 half- 
hour television shows in over 40 
major markets for a 13-week pe- 
riod. 

In addition to television, partici- 
pating retailers will use many other 
forms of advertising and publicity 
media to get the Toy Council mes- 
sage into the homes of America’s 
45 million cnildren. 

For the first time, Toy Guidance 
Council membership will be avail- 
able to wholesalers and retailers 
generally. Previously, membership 
was limited by territorial franchise. 

-2arents will be urged to buy “the 
right toy for the right age” and 
this theme will be exemplified by 
104 selected playthings which will 
be featured throughout the cam- 
yaign. 


The toys to be featured will be 
selected by four different commit- 
tees of toy experts, including sepa- 
rate panels of wholesalers, retail- 
ers, consumers and educators who 
will meet in a three-day conference 
during the first week of March. 

Starting next month these toys 
will be publicized in newspapers, 
business and consumer magazines, 
newsreels, television, radio and di- 
rect mail. 


Rural Home Improvement 
Contest Is Launched 
Hardware dealers are expected to 
share in the benefits from a $10,000 
Rural Home Improvement Contest 
launched to help offset the expected 
drop in new home constructfon. 
The contest opened Jan. 27, un- 
der the sponsorship of the National 
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"MANY OF OUR APPLICATORS 


USE THE FURROW GUN TACKER” 
says the BALDWIN HILL COMPANY, 


Manufacturers of Insulation. 


CEILING TILE 
INSULATION 
BUILDING PAPER 
BATT WOOL 
FOIL 

CANVAS 
ROOFING FELT 
UNDERDECKING 
SHINGLES 
SIDING 
CORNERITE 


~ SOLD ONLY THROUGH WHOLESALERS 


~ 


aw. Arrow FASTENER [0../Nc. 
—“\ Ww b 


ONE JUNIUS STREET, BROOKLYN 12, N Y 


| oe) 
t 














Pencil 
Sype 


A very efficient tool for the pin point sol- 

dering of instruments, meters, gauges, 
small radios, printed circuits; or any fine soldering, 
especially where space is cramped or where there 
is little clearance 


Length, 8'4"" Weight, 7 oz. 
Standard tip is ¥%,‘’ diameter. 3/16’’ and 1/8"’ tips can be 


furnished as well as tips for special purposes, bent to 
any angle or in various shapes 


VULCAN ELECTRIC CO. 


Danvers 3, Mass. 








Vulcan Electric Soidering Tools, Solder Pots, 


Glue 
_ Branding Irons, Vulcan Electric Heating me” 
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attractive red, 

and blue package design- 
ed to keep your shelf 
looking neat and trim. 


There’ s no More hunting thru shelves 
or in drawers when you feature the No. 50 
pulley display. You make sales on-the-spot 
from this colorful red, white and blue mer- 
chandiser. Each display has 24 pulleys in 
the 12 most popular sizes from 11/2" to 5 
and in bore sizes from 1/2"' and 


MFG'D BY 
DIE CASTING MFG. CO. 


2510-14 WEST MONROE STREET 
CHICAGO 12 ILLINOIS 








een 


Ts 


> 
Not just one or two numbers but © wide seledion of 
types and styles eoch type designed for @ job 
each type hes teal soles appeel for the professional 


SAY 


Write for New Cotalog 


corperter and the home hondymon. All hove crucible 
steal hledes, trp hammer forged, scientifically heat 
treated, Mghly polished, hand honed edges All ar 
superb tools 

WiTHEROY 70 CHIeHLS 

WITHERRY 75 CHisess 

WITHBREY 60 CHISELS 

DRAWING RIVES sOtaET POCKET Curses 

TURNING TOOLS SOCKET PRARING Cherbers 

WITHEREY WOODCHUCH CHrTELS 


OPEN STOCK ~ ROLIS + SETS - BOXES 


BE ven 


’ 
WINSTED EDGE TOOL WORKS winsreo connecticur 
Sales Representatiy 


es JOHN H GRAHAM &CO 


INC 25 DUANE STREET NEW YORK 8.N Y¥ 











STORMPROOF 


ROOF CEMENT © Green sac 
ROOF COATING * 


CAULKING COMPOUND eWHite, Grey 


BRILLIANT WHITE 


ALUMINUM MASTIC for caulking 


ASPHALT PAINT ° 
FOUNDATION COATING ° 
ALUMINUM ROOF COATING ° 


available in 
QUARTS, HALF GALLONS, GALLONS, 
FIVE GALLON PAILS, DRUMS 


manufactured by 


PROSPECT PAINT CO. 


1057 PATERSON PLANK RD SECAUCUS, N. J 











a 
' 


CURVES, COLLARS, 
THREADS, EYES... 


The list of features that Brooks 
can build into precision wire 
forms is as long as our century 
of experience. We have a spe- 
cial talent for working out spe 


cial components economically 


Chances are we can help you. 
It costs nothing to find out. Let 


us look over your problems! 


M. S. Brooks & Sons, Inc., Chester, Conn. 
Since 1848 


"BROGKS # HOGKS® | 
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Lumber Manufacturers  Associa- 
tion and Country Gentleman. The 
to the dealer’s 
opportunity for 


contest is tailored 
best business in 
1954 

There will be five grand prizes to 
be awarded nationally for the most 
ingenious home improvements and 


remodeling and renovating. 


}rizes for two families in each of 
the 48 The 
projects started in 
and completed before Aug. 1. 


states. improvement 


must be 1954 


While wood must 


materials used, the contest opens 


up sales Opportunities on floor cov- 


erings, electrical fixtures, house- 


hold appliances, paints, tools and 
hardware. 

Dealers serving the five national 
cash 


winners will receive 


Dealer Awards. 


prize 
Distinguished 


Gift Promotion Builds 
Housewares Business 

The two basic ways to develop 
additional business on your electric 
housewares is either to take it from 
competitors or join with others 
in the industry to channel business 
from other fields, thus creating new 
demand, 

That is what G. W. 
manager of the electric houseware 
Oster Mfg. Co. 
aid at a meeting of the National 
Klectrical 
tion, in Chicago, last month 

“The electric 
Housewares Industry gift program 


Orr, sale 


division of John 


Manufacturers Associa 


purpose of the 


is to help you do a bigyver job in 
creating new demand,” he said. 
“Years ayo we realized that there 
would be an eventual return to in 
tense competition. 
sturted the 
program in 


That’s why we 

electric housewares 
1950 so that it 
be running in high gear when we 


would 
and retailers and distributors 
needed it. Now there is definite 
need of such a program.” 

The industry’s program continue 
throughout the 


year, promotiny 


electric housewares for gift giving 


9°% More Washers 
Shipped Last Year 


Factory sales of standard-size 
1953 showed 
an advance of 9 pet over 1952, to- 
taling 3,460,396 units, compared to 
3,174,588, according to figures for 


the membership announced by the 


household washers in 


be one of the | 


THE TRADE CALLS 


4 


_ STEEL 


a 
et 


AA ert 


Dies and 
Templates 


JE 
= 
: 


Popular package 8-oz. can fitted with 
Bakelite cap holding soft-hair brush 
for applying right at bench; metal sur 
face ready for ayout ina few minutes 
The dark blue background makes the 
scribed lines show up in sharp relief, 
prevents metal glare. Increases effi 
ciency and accuracy 


Write for full information 
THE DYKEM COMPANY 
Established 1920 
St. Lovis 6, Mo 


2305B North llth St. + 








Changes 


New products and 
new trade names are 
constantly being 
added to the listings 
for the next Directory 
HARD- 


Number of 


WARE AGE. 


Therefore, if you do 
not find in the current 
issue of the Directory 
Number the product 
you are interested in, 
write to the “Who 
Makes It” Editor. He'll 


be glad to serve you. 


HARDWARE AGE 


100 E. 42nd St., New York 17, N. Y. 
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a Ae Ges 
HOPPE S a BUY line for your 
Sg ~ )) fi CUTLERY DEPT. 


X MANUAL ? 
mb TRAINING 3 
» 
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It is a pleasure to 
handle Hoppe Products = \\ 


nmin: 





F., nearly a century, Ry 













= Murphy and Sons have made quality knives for 

= a every purpose. Knives that are sharp, durable 

Biee = and especially designed to do a particular job. 
eae because for half a century these consistently adver t R Murphy a ore adetididle | 





ioned from the finest, tempered steel, uni- 


tised gun cleaning essentials have demonstrated their 
: formly hardened by an exclusive process and 





merits and have won the loyal endorsement and con- 





honed by hand. They are precision joined to 

é custom built handles that provide the proper 
grip. 

4 Customers don't "go by", they come buy 





tinued active demand of millions of gun owners. 








Shooters everywhere ask for Hoppe’s No. 9, Hoppe’s | gojusranue 
’ . . . ° ~~ CARTON 
Patches, Hoppe’s Lubricating Oil, Hoppe’s Gun Grease 
Order today from 


and Hoppe’s Gun Cleaning Packs. They are easy to your jobber. Display 


and sell with confi 


sell and easy to get. Just ask your jobber dence and profit 
Write for descrip 





when you carry R. Murphy Knives. 















tive catalog showing 
the complete line of 


FRANK A. HOPPE, Inc. R. Murphy Knives 
ROBERT RP NS N 
2314A North 8th St., Philadelphia 33, Pa. prortgpereberctes tre 


17'S A FACT 


HELLER 

FIXTURES 
MOVE 

MERCHANDISE | 
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Tae vy, Motus) |i 
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MORE THAN 
5000 DEALERS 
ARE DOING A PROFITABLE 
DOG COLLAR BUSINESS 


with ALL PLASTIC 
FLEX-COLLARS 

and FLEX-LEASHES. 

50% Profit on Selling Price 


Your initial investment for 12 FLEX 
COLLARS and 9 FLEX-LEASHES to 
gether with this rack and selection 

: chart for over 100 breeds, costs you 
ountasy only $17.13. These items are high 
= profit makers. Just tear out this adver- 


Fler Coilers 
QUAN MOD! Ask your jobber for this introductory 
ca self-service FLEX-LINE display. 

D013 
a All introductory offers returnable 
£19 in 30 days if not fully satistied. 
Larger self-service FLEX CS, 
LINE display assortments 
and replacemeat stocks 


available at your jobbers. 































tisement and put it in your Want Book. 
















Ask for 
Catalog No. F H 


W. C. HELLER & CO. VES |) | HUNGERFORD PLASTICS CORP. 
MONTPELIER, OHIO game ROCKAWAY, NEW JERSEY 
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DEPEND ON TURNBUCKLES 
To Save You Money and Time 


‘ -~ 
Cm NS 


oy “ why _ ? 











































\ . 
agate —_ 
aml ‘9 WS t 


; 
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~* enbuckle$ 


TURNBUCKLES, INC. 


BOX 333 INDIANA 
FACTORY MICHIGAN 





MICHIGAN CITY 
GRAND BEACH 







New HEAVY DUTY 


POWER-GUIDE 


WITH 7’ Blade —1 H.P. Motor 


AC/DC 7 


i PORTABLE ELECTRIC 
HAND SAW 
. $5995 
Retail Carrying ¢ 


Case Optional ¢ 
$6.95 , 
/ 








G7 
IC (with case) 





PG 


FACTORY 
ARANTEED FOR | YEAR 


First in Features 
Priced BELOW Competition 
This tried and proven POWER. GUIDE gives you 
extra power capacity flexibility ease 


of operation greater strength longer wear 


© Lifetime lubricated 
bronte bearings 


© Mitre cuts 2° lumber 
ar 4s 









¢ Rips at high speed © Easy bevel and 


* Adjustable built-in depth adjustment 
shoe routs from '/, 
to 2A," 


© Trigger switch 


JOBBER 


© Lightweight only 
1) Ibs 
© UL approved twitch 


INQUIRIES INVITED 


RAM TOOL CORP. 


411 N. Claremont, Chicago 12 
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American Home Laundry Manufac- 


turers’ Association. 
Dryer sales 696,468 units 


as against 614,677, a gain of 13.3 


were 


pet, lroners aggregated 154,466 
units, a decrease of 23.6 pet from 


202,143 in the preceding year. 

The total of home laundry appli- 
year was 4,311,- 
8 pet over 3,- 


ances sold in the 
330, an advance of 
991,408 in 1952, 
Washers sold in 
taled 191,570 
from 238,153 in 


December to- 
down 20 pet 
the 
39.2 pet below 
1962. 


units, 
preceding 
month, and $15,295 
in December, 

December sales were 82, 
730, an increase of 5.8 pet over 78, 


167 in the 


dryer 


month before and up 


17 pet over 70,584 in December a 
vear before. 

lroner sales in) December were 
6,908 units, down 31.6 pet from 


10,105 in the preceding month and 
off 58.8 pet from 16,798 in the com- 
parison month a vear before. 


Fewer Vacuums 
Shipped Last Year 

Factory standard-size 
household vacuum cleaners in 19538 
totaled 2,777,756 units, compared 
to 2,841,803 in 1952, or a decrease 
of 2.8 pet according to industry- 
wide figures announced by the 
Vacuum Cleaner Manufacturers’ 
Association. 


sales of 


December sales were 190,778 
cleaners, down 11.8 pet from 216,- 
227 in November, and a drop of 
23.4 pet from sales of 249,032 units 


in December, 1952. + 


Contraction Noted 
In Business Loans 

The Federal 
ports that 
$96 million at 
banks in leading cities during the 
week ended Jan, 13 


Reserve Board re- 


business loans declined 


reporting member 


This reduced the volume of out 


standing commercial, industrial 
and agricultural loans at reporting 
banks to $22.8 billion, about $342 
million less than a year before. 

reflect 
attitude toward the economy. 
the 


loans 


business’ 
When 


economy to 


Business loans 


business expects 


move up, their increase. 


(Resume reading on page 15) 








MANUFACTURERS AGENTS WANTED 


TOPPER 


TRADE MARK REGISTERED 
NON-PENETRATING—WASHABLE 
FLAT OIL PAINT 


The tops for all and rough surfaces and ceilings 
Stends up to 50% reduction. greatest value os to 
day's market. 


GILLESPIE VARNISH CO. 
131 DEY ST., JERSEY CITY 6, M. J. 
By the Makers of Bulldog Remover 














CHAIR-LOC 


Amaiing New Liqsid 
$-W-E-L-L-$ Wood 


Penetrates weed Rbree— 
makes them o-x-p-a-2-8 
permanently. 


Quickest and easiest war 
te fix leese shalr runge 
tegs, handles, dewe 
dove-talis, ete. 


A Fast-Selling Impulse itee 
Write for Free Samples ave 
Literature 
CHAIR-LOC CO. 
Lokehurst 3, N. J. 








WATER HEATER 
REPAIR COILS 


For old, new and 
obsolete heaters 


100 DIFFERENT MAKES > 
Single, Double, Triple, 
Instantaneous, Multi-Coll ) 


Send for Catalog types 


DORMONT MFG. CO. 
1314 High Street Pittsbargh, Pa. 











STAINLESS STEEL 





FASTENINGS OF ALL TYPES 
RIGHT OFF THE SHELF 


@ Sheet Metal Screws @ Machine Screws @ Cap Serews 
© Set Screws @ Wood Screws © Nuts, Washers, ote 
© Class 3 AN Drilled Fillister Heads @ Titanium Bolts 
Now Available; Inquiries tnvited PROMPT DELIV 
ERIES ON SMALL OR LARGE QUANTITIES © Fast 
service on special screw machine products 

Write for complete descriptive catales 


STAINLESS SCREW CO. 


(am (hom | I= ARmory 4-1240 


232 UNION AVE @ PATERSON 2, N 
Direct New York ‘phone Wisconsin 7 904i 
















HARDWARE 


Bewildered ?? 


oo « « them read ...-. 
WASHINGTON NEWS 
AND VIEWS on page 
10 of this issue. Here 
are accurate, authentic, 
easy-to-understand re- 
ports on the latest de- 
velopments in Washing- 
ton affecting hardware 
dealers. This helpful 
feature in each issue 
is another reason why 
HARDWARE AGE is 
the No.1 choice of hard- 
ware dealers through- 
out the nation. 
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Your best seller... 


1S HEXLOK 


POUtLtTRY N ET T 


with the red, 
white & blue 





ATTRACTIVE DISPLAYS are easier 
and more effective! SUPER U S 
HEXLOK is stronger, more rigid 
with the Lock-Twist weave. It 
lays flat, stretches easier and 
better, lasts for years! 
GALVANIZED before and after 
weaving in 1” and 2” mesh 
No. 20 wire. Compact, even 
end rolls in all standard widths 
each contain 150 linear feet. 
Ask your jobber! 


MFD. EXCLUSIVELY BY 










INDIANA Steel & Wire Co., Muncie, Indiana 











the line # 


alttaateclite 


ROTARY POWER MOWERS 








tt 








4 quality model to meet every Hurricane Glider, the 
















H == = III? oe 

= GALVANIZED 

] STEEL FENCE POSTS 

"U" flanged posts with self-fastening 
lugs. No Staples Required. 


DEALERS! If your jobber cannot supply, 
write us. Attractive prices and 
delivery dates. 


























Manufactured by 


RUDOLPH POULTRY EQUIPMENT CO. 
Vineland, N. J. 
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CIRCULAR SAW 






A NEW WHIZ 
PROFIT 
MAKER 


for every 
dealer 
















THE WHIZ 
EDGER 


CUTS TRENCHES ALONG DRIVES, 
WALKS QUICKLY ane Saurer 


New WHIZ Ed y lool attact 
' / 

































If your Jobber cannot supply you—write 






{ele} | MANUFACTURING CO., INC. 


127 East Eleventh St. Baxter Springs, Kansas 


more customers put their money on! 




















tu econ 


elling, situation. A Hurricane omy model Nationally advertised 
Traveler, the new 22 elf pro Find out how Hurricane quality 


pelled machine i) Hurricane can bring you a bigner hare of 
Senior, 20° model for large subur the power mower business. Write 
ban lawn C Hurricane Junior, NATIONAL METAL PRODUCTS co., INC. 
18” machine for city lawns; D Dept. HB 2722 Cherry $1 onvas City 8, Me 


porwr 


Bui 


y one 
: of the 300 products included in the complete National line 
K a The wide variety of the products assures a proper sine 
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OPEN ON naleaatt po thdece Re gh hor MANUFACTURERS REPRESENTATIVE ACCOU 
vag ge cy jor - Aller mn “0 ik asher Manufacturer's Agent by Prominent Manufac- Selling the Hardware & Automotive Jobbers 1 —_— 
and plumbing supply ‘heneee U ie ce ee turer of Comfort Cooling Equipment. Must be Minnesota, Dakota nd Western Wisconsin seeks ive amt 
Pr Rae ie feast ta AE mique cemonstra established and now calling on Distributors national recognized manufactures Eight vear pica : 
ion sells cicht eut of ten on first 3 } 
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Brrsine Protected Territory Write deter 1 r Hardware salesmar wing among re resent ; 
; lines carried, territor t tailers in North Eastern Penna. Write: Luzerne ee 
POPULAR PRICED PAINT LINE AVAIL. |" tO PO. Box’ Phila & Lackawanna Supply Co., Wilkes-Barre, Pa 
ABLE. Progressive manufacturer is embarking on 
a vigorous expansion program. Many territories a 
— Salesmen calling on hardware, paint, sur | : SALES REPRESENTATIVES —Unusual op a 
- automotive Dealers, Chains Commission \ ) HARDWARE JOBBER TAS OPEN rtuniat to represent nationally known Eastert Ne ~ Wes 
ideline men acceptable. Our men know of this | | yum nm salesmen tl \ eta Manufacturer of quality locksets selling to hard 
ad Replies held confidential Please write Co te t popular ope l 1 tor | ‘ : | P . 
detail, Addr ¢ #5 e m ‘ ‘ r 4 ; vane ind lumber — track rotected  territoric 
yo an ress Box B 584, care of ITARDWaRE +f NN ‘ we ea f s¢ Commission bast State Territory nd Line MFGR 
a ast 42nd Street, New York 17. N. a sence My tress. iF re ulled. All replies contidential. Address: Be and Ind 
\ va OM I care of TLARDWARE \GE 100 East 42nd known | 
t, New York 17, N. Y¥ Towa, M 
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now calling on paint, hardware, lumber dealers ra oy \ \ Lae se | IMPORTED HAND R bricks a2 National’; 
and industrials. Drawing account against good bias: Sele gla toy te = pare oe f COIETy PEMNITE (Coe 0 ee eee = 
commissions. Wil] also consider side line man or | z* ut ' h cla ‘ he . ric = he cucbema vith following with wholesale je ers 
manufacturer’s agents. Address Box B-280. care | | » BF re er RLACKPOO mil upply and selected chains, for Michigat 
of Harpware Ace, 100 East 42nd Street, New 4 > On aI ip & CO., LTD.. BLACKMON Texas Gulf, Southeastern and Mountain States _—— 
York 17, N. Y. : ROAD. PRESTON LANCASHIRE ENG | present lines and references required. Addres 
AND RB B 6. care of HaArpware Ace, 100 East 42nd HARI 
Street, New York 17, N. ¥ with an 
company 
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ndl pe ive priced paint that is a tremen yo plumbing uppl vholesaler n ¢ 1 ! —— 
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Cien Wo Regularly covering State of Ohi », Pittst ch ar 
Man full details in first letter. Hampton Paint i t R I r t. Ad 
Manufacturing Co ’ ‘ . . © territor RULSSemoce yes Sore - 
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Kare opportunity to cash in on this new qualit mer te witt verience ties TE ve Sal esl ibes Thor nd eombiele eoverase mail of 
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BUILDI Nb GENERAL LRDWARI 





REPRESENTATIVES 


Covering all classes of jobbers. Can render reliable, 
ayuresoive Service, We are national distributors with 
established actively overating branch offices in New 
York, Philadeiohia, Detroit, Cieveland and Louisville. 
We will carry the account or you can bill direct. 
Inquiries invited. Write Anco Corporation, 7 Wood 
Street, Pittsburgh 22, Pa 











| 
ACCOUNTS WANTED, BY LONG ESTAB| 
LISHED ALABAMA manufacturers’ representa.| 
tives, ample capital, builders hardware, Western 
plywoods sash and doors, wire cloth, metal win | 
dows, galvanized ware, hand tools, power tools 
cutlery, general hardware lines, steel kitchen 
equipment Good steady business producers | 
Rox 3318, South Highland Station, Birmingham 
Ala 





| 


OHIO MICHIGAN INDIANA KEN 
rEeckKY Pwenty tive ea t lling 1 
nship th the Hardwa 
t tat N t 
‘ pent 1 t 
} Jol S ite \m 
t Jobber, | W 
ent manufacture ! ! . 
h - ‘ ¢ 
' t the bust M ! tart Ss 
te ara ae My a 1 ex 
! ‘ ualifvs me to hand n tem te 
the Hardware Jobbing t ‘ \ Rn R564 
care of Tlharnwarye AG | J?nd Street 


New York 17, N. Y¥ 


MFGRS. AGENT selling Wholesale Hardware 
and Industrial Tobber desires another nationally 
known line Have 117 regular customers in 
Towa. Minn.. Mo., Nebr.. Kans... and Dakotas 
Warehouse facility available. References MIND 
WFST WAREHOUSING SALES CO. 905 
SOUTH D ST... OSKALOOSA, TOWA 





Help Wanted 





HARDWARE SALESMEN. Big opportunities 
with an old established eastern wholesale hardware 
company selling nationally known brands of house 
vare, toys, sporting goods in addition to the big 
gest names in the hardware industr Desire ad 
litional experienced salesmet If you're interested 
in connecting vourself with a fast growing whol 
saler tell all about yourself in first repls Must 
have car Draw against Commissior Addre 
Rox B-581. care of Harpware Ace, 100 EB. 42nd 


Street, New York 17, N. Y 





SALES EXECUTIVE 


must be thoroughly versed in Builders 
Hardware, Eastern manufacturer has 
opening with excellent future for well 
qualified applicant. State full particu- 
lars. All replies confidential. 


Address Box B-57!1. care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y 














Positions Wanted 





SITUATION WANTED BUYER. MANY | 
YEARS experience buying housewares, cut 
lery, toys, vacuum goods, wheel goods, and other 
«kindred items for wholesale hardware and major 
mail order company. College education, married 
and will move. Address: Box B-419, care ot 
i r AcE, 100 East 42nd Street, New York 
17, : 
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Business Opportunities 








tise a 


Co, Exper Manufacturing business (or Prod- 
Mier emnese ygtesosse igen Rosey 4 | | uct) selling to hardware or building 
material dealers. 


' He or Palge | Address Box B-567, care of HARDWARE AGE 
° OO East 42nd Street, New York (7, N. Y 














FAN CTUREI \GENI \ 
DOW AKI ba POR \ 
N 
{ M 
Or 
\ é 
t ‘ \ N 7 i) 
\ 
\ I 
i MARRIED 
my KIT tor Hor WANTED HARDWARE TEEM M 
! j re \ I 
t Ne Yor! 3 
\ | ' s 
y 
| HAVE BEI SELLING FOR . 7 (| 
MEG IRM t " 
New Y I | neat 
\ ten SHARON REFILLABLE ASSORTMENT 
‘ Vda KI 1] Niro aa Se ‘ 
Hakpware A 
St N \ a. 7 \\ HARO ROL 
CREW CO ROSTO MA 
SALESMA aD | REPRESENTATIVE 
‘ ber et At st 
\\ ' na, Mich t 
= - a gg dle : A DEPRESSION-PROOF 
1 ‘ ketin ‘ wea 
hild ent -r BUSINESS OF YOUR OWN 
t 1 ver | 
| | ‘ ' \ 
i , NO TRAVELING 
St New York \ 
: 
NO SOLICITING! 
THIS IS IT! A 19 year old franchise service 
LM OA HARDWARE MAN v rl business that will stand your most critical in 
ne ! ‘ WI Hhardw vestigation. Over 380 are now well established 
barn ! ‘ " Am | throughout the United States and because their 
terest I n hardw erthe d t service is a necessity, it is depression proof 
Fact ae Manutacturer Re entat : This service is and has been advertised na 
in’ Midd \thanti r New England State Ad .  s 5 ‘ > 
, , tionally in consumer magazines for the past 12 
re BR I ), care ot TLARDWaRI \cr 100 


years on a consistent basis and enjoys a pre- 
sold market throughout the country. 

We have a few choice territories available 
for men who pdossess administrative ability and 
from $600 to $5,000 to start, with our assistance, 
a profitable lifetime business 


Kast 42nd Street, New York 17, N 


WOULD LIk rO BE YOUR MANAGER 














In a Hardware Stor Chicag Subur Dake . P 
part or full charge mall or large. with opti if you are looking for something substantial 
busin Back und with Largest Hard and can qualify, write for brochure which out- 
ire Operati Married with plent { abi lines our franchise plan This is not a vending 
t Co let ord available by n Address machine operation 
nia heiereC Address Box 8-594, care of HARDWARE AGE 
; 100 East 42nd Street, New York 17, N. Y. 
SALESMAN WITH A SUCCESSFUI 
BACKGROUND of years experience selling 
t Hardware-Housefurnishing variety paint and BRITISH TOOL FIRM IN LONDON, EN 
lept tore Dealer ind Jobbers in the Metro GLAND, with eye to future development, wishes 
politan area of New York. Seeks t epresent well | to arrange t r three agencies with rst class 
rated, Reputable Manufacturer Onl, Personally | small tool ma facturer Well established and 
iequainted with over 500 Buver Cracker Jack mine i: @& bo o DAWSON’S, 129 Can 
Salesman Highest references as to ability an . treet, London, FE. ¢ 4, England 
ntegrits Address: Box B-570, care of Harpwars 
Ace, 100 East 42nd Street, New York 17, N | 
| 
| HARDWARE 4 ROOMS, INCLUDING 
| PROPERTY, well established trade sales $35, 
EXECUTIVE ASSISTANT, Young Man to 00 year; completely equipped store truck 
assume responsibility, take heavy load off hase | complete hardware and applance ne Gc. &.. 
executive shoulders. College graduate, age 30, 7] RK. C. A., Youngstown franchises: brick building 
years wholesale retail hardware management ex center of eastern town; ideal for tamily; price 
perience. Address: Box B-574, care of Hlarnware $45,000 THE APPLE COMPANY Brokers 
Acer, 100 East 42nd Street, New York 17, N. Y. | 6 Euclid Avenue, Cleveland, Ohio 
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SEE THIS CONDENSED CATALOG 


CASTERS 
and GLIDES 


on Pages 147, 148, 149, 150 
of July 23 issue 


HARDWARE AGE DIRECTORY 
and Order From Your Jobber Today 
ULTLESS CASTER CORPORATION, 


Evansville, Ind. 








Index to Advertisers 
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Ace Rubber Prods., Inc. 
Acme Quality Paints, Inc. 
Acrabore, Inc. 

Aermotor Co : 
Alaska Freezer Co., Inc., The 
Allen & Co., Inc., S. L. 

Alsto Co 

Aluminum Co. of America 
Amalite, Inc. . 

American Cabinet Hdwe. Corp. 
American Chain & Cable Co. 
American Grease Stick Co 
American Mfg. Co. 

Animal Trap Co. of America 
Arrow Fastener Co., Inc. 











A “DO IT YOURSELF” REPEAT ITEM 
, DECTO-STICK 


FURNITURE 
REPAIR KIT 


- ror 
Filling « Coloring 
DENTS’ NICKS,GOUGES 
_SALEM, mass. 


£--— 


4 STICKS -1 SCRAPER 


25‘ 


Fast Colors 
No Shrinking 
"No Heat Required 
©ECTO PRODUCTS CO,. Colors Easily Blended 
An ingeniously compounded stick 
that fills and colors Nicks, Dents 
and Gouges in natural-finished or 
stained woodwork, furniture, 
leather or plastics. Easily applied 
Will not bleed or shrink. Takes 
any finish. 
Cellophane bag contains 4 sticks 
(dark mahogany, light mahogany, walnut and 
maple), scraper and instructions. 12 kits on 
display card. 
SOLD THROUGH JOBBERS 

DECTO PRODUCTS COMPANY, SALEM 8, MASS. 

VUakers also of Decto RUN-SMOOTH 














MADE FOR THE DEALER 
TO SELL AT A PROFIT 


a complete line of 
distinguished paint brushes 


PURE BRISTLES ¢ BRISTLE-HAIR 
NYLON ® BRISTLE-NYLON 


Handsome display boxes, colorful assortment 
silent salesman display racks. 
Write for illustrated catalog. 


MAJESTIC BRUSH MFG. CORP. 
71 GRAND STREET NEW YORK CITY, N. Y. 














Removes RUST and STAINS from 


BATHTUBS, SINKS , COPPER POTS, GUARANTEED 


AUTO BUMPERS, TILE FLOORS, METALS C “Nor sarisreD, 
ADVERTISED 
tions with 89, 000,000 
s, towns and villages 
e FAMILY CIRCLE 
» HOUSEHOLD 
2 FAMILY WEEKLY 
e Succ FARMING 
» WEEKLY STAR FARMER 
2 CAPPERS FARMER 
o WESTERN FAMILY 


In leading consumer yo 
ering 4 

CIRCULATION we vos Dany coon te 

* PROGRESSIVE FARMER 
G * PATHFINDER 
* HOLLAND'S MAGAZINE 
+ DAILY NEWSPAPERS 
eSaT. EVE. POST 
eTHIS WEEK ; 

2 SUNSET 

° AN HOME aie 

ep HOMES & GRONS.* CHRISTIAN SCIENCE . 
: pra LIVING . WEEKLY NEWSPAPE 

* BET 


WsT... STAINS 


By + G00D HOUSEKEEPIN 
Owe LADIES HOME JL 
« PARENTS MAGAZINE 
* WOMAN'S HOME COMP 
+ FARM INL * EVERYWOMAN S 
+ GRIT * TODAY'S WOMAN 
eo McCALL'S MAG: o COUNTRY GENTLEMA 
+ PARADE © AMERICAN FAMILY 
TRY IT YOURSELF! 
SEND FOR FREE SAMPLE 


' 
STEADY YEAR ‘ROUND REORDER ITEM 
FREE ZUD SAMPLES included with merchandise 


RUSTAIN PRODUCTS 240 £. 152 St., N.Y. 51 
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210-211 


261 | E-Z Mark Tools ‘ 
| Eagle Rule Mfg. Co. 
168 | Eclipse Machine Div. 
237 | Edlund Co. 2 
202 | Enterprise Mfg. “Co. (Akron, Ohio) 
240 | Enterprise Mfg. Co. of Pa. 
255 | Estwing Mfg. Co. poSee 
127 
252 | 
23 | 
6) 
222 | F 


an Faucet-Queens, Inc. 
263 | Faultless Caster Corp. 


Arrow-Hart & Hegeman Electric 


Co. 19, 20-21, 22 


Baldwin Mfg. Co. 

Barcalo Mfg. Co. 
Bennett-lreland, Inc. 

Bivans, Inc., E. L. 

Black & Decker Mfg. Co 
Black Leaf Products Div ; 
Blue Ridge Metalcraft Corp... 
Bommer Spring Hinge Co., 
Boonton Molding Co. . 
Bostwick Labs., Inc. 
Boyle-Midway, Inc. 
Bridgeport Brass Co 
Bridgeport Hdwe. Mfq. Corp. 
Brink & Cotton Mfg. Co 
Brooks & Sons, Inc., M. S. 
Brown Corp., W. R. 

Buckley Mfg. Co. 

Buffalo Forge Co 


c 


Campbell Chain Co. 
Campbell-Hausfeld Co. ; 
Carbide & Carbon Chems. Co... 
Carboloy Dept 

Casco Prods. Corp. 

Central Can Corp 

Chair-Loc Co 

Chase Brass & Copper Co., Inc 
Cheney Hammer Corp., Henry 
Chevrolet Motor Div. 

Chicago Die Casting Mfq. Co. 
Chicago Roller Skate Co 
Chicago Spring Hinge Co 
Clarke Sanding Machine Co 
Clemson Bros., Inc 

Cleveland Chain & Mfg. Co 
Coburn Prods. Div 

Colorado Fuel & Iron Corp 
Columbia Malleable 
,, Corp 

Columbia Mills, Inc 
Columbian Rope Co 
Columbian Vise & Mfa. Co 
Columbus Plastic Prod., Inc 
Conaoleum-Nairn, Inc 
Continental Motors Corp 
Continental Screw Co. 
Cook 'N' Tools. Inc 

Corhin Cabinet Lock Div 
Corbin Div., P. & F 
Corning Glass Works 


Damar Prod., Inc 

Nayton Pump & Mfq. Co 

Dazev Corp. 

Decto Prod. Co 

Dempster Mill Mfq. Co. 

Devoe & Raynolds Co., Inc. 

Niamond Calk Horseshoe Co 

Domes of Silence 

Dominion Electric Corp. 

Normont Mfaq. Co. 

Du-Fast. Inc. 

Duo Filt Co. 

duPont deNemours & Co., Inc 
! 


Film Dept., Cellulose Sponaes 
Oraanic Chem. Dept., Kinetic 


Chem. Div. 124- 


Poly Chem. Dept. 
Durham Co., Donald 
Dykem Co., The . 


- 258) Hall Co., 


Castings 
18 


S 


Gates Rubber Co. 

General Filters, Inc. rn 
General Slicing Machine Co. .... 
Gilbert Plastics, Inc. 

Gillespie Varnish Co. 
Glamorene, Inc. sen 
Goodyear Tire & Rubber Co., 
Goulds Pumps, Inc. 82 
Graham Co., Inc., "168, 263 
Greenlee Too! Co. 

Gries Reproducer Corp. 

Griffin Mfg. Co. 


John H.. 





207 Hager & Sons Hinge Mfg. Co, C. 
Joseph 272 
170! Hall-Wessel Co : 
| Hamilton Mfg. Corp. . i 
Harcraft Div., Harvey Machine 
Co., Inc 
Harris & Co., 
| Heller & Co., 
154 | Hemp & Co. fie 
236 | Henkel-Clauss Co., Inc., 
144} Hodell Chain Co. 
158} Hooven & Allison Co. 
-199| Hoppe, Inc., Frank A. 
Hudson Mfg. Co., H. D. .. 
| Hungerford Plastics —. 
| Hunter Tool Co 
| Hyde Mfg. Co 
5 


Arthur ..... 
WwW. C. 


Independent Lock Co. 
Indiana Stee! & Wire Co. 
Ingersoll Steel Div. 

Irwin Auger Bit Co 

Ives Co., H. B. 


J 


| Jackes-Evans Mfg. Co. 
| Jackson Mfg. Co. .... 
| Jacobsen Mfg. Co. 
Jenkins Bros. pammecarnneey 
Johnson, Inc., William 

Jones & Laughlin Steel Corp. 


252 

82, Kay-Tite Co. 

233 | Kell Lock Co., Inc. 

270 | Kester Solder Co. 

129 | Keystone Wire Cloth Co. 
69 | Kimble Glass Div 

237 | Klean-Strip Co., Inc. 
277| Klein & Sons, Mathias 
195 | Krylon, Inc 

264 | Kwikset Sales & Service Co. 
247 | 

253 


193 | L 


125| Landen Putty Works, Inc. ne 122 
68| Lee Art Co., Inc., F. ...... oe Oe 
63| Lenk Mfg. Co 7 . 121 
264 | Leonard Co., The “ane ae 
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Listo Pencil 
Lowe Bros. 
Lufkin Rule 
Lumite Div 


Majestic Br 
Mann Edge 
Marshalitow 
Martin Stm 
Master Rule 
McGill Met 
McKinney bh 
Mechanix, | 
Mell-Hoffm« 
Melinor Met 
Midland C« 
Miller, Inc. 
Miller Mfg 
Moline Iror 
Moto-Mowe 
Murphy's S 


National ¢ 
National hk 
National } 
(Kansas | 
National } 
(Pittsburc 
Niagara C 
Nicholson 
Noble Mfg 
North & Ji 
North Way 


Ohio Hois' 
Olin Indus 
O'Malley 
Oster Mfg 


Paine Co. 
Parker Mf. 
Paiterson-! 
Pennsylvan 
Peoria Me 
Phoenix T: 
Pittsburgh 
Brush Di 
Paint Di 
Pittsburgh 
Plastex Pi; 
Plastic Wi 
Platt & C 
Plymouth 
Poly-Chok« 
Power Pro 
Pratt & Le 
Pressure ¢ 
Prospect 
Puritan C 


Queen St 


Ram Too 
Raybestos 

tos Tex’ 
Red Devil 
Remingto 
Republic 
Revere C 
Reynolds 
Rhinehart 
Ridge To: 
Root Mfc 
Rop-Loc | 
Round Cl 
Royal Ele 
Rudolph 
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Lionel Corp. 
Listo Pencil Corp 
Lowe Bros. Co. 
Lufkin Rule Co 
Lumite Div 


M 


Majestic Brush Mfg. oom 
Mann Edge Tool Co. .... 

Marshalitown Trowel Co. .. 
Martin Stmpg. & Stove Co 
Master Rule Mfg. Co. 


McGill Metal — OR ctwns 


McKinney Mfg. 
Mechanix, illustrated 
Mell-Hoffman Mfg. Co. 
Meinor Metal Prod. Co. 
Midland Co., The 
Miller, Inc., Robert E. 
Miller Mfg. Co. 

Moline Iron Works 
Moto-Mower Co., The 
Murphy's Sons Co., 


N 


National Cash Register Co 

National Mfg. Co. 

National Metal Products Co. 
(Kansas City, Mo.) 

National Metal Products Co. 
(Pittsburgh, Pa.) 

Niagara Chemical Div. 

Nicholson File Co. 

Noble Mfg. Co : 

North & Judd Mfq. Co 

North Wayne Too! Co. 


° 


Ohio Hoist & Mfg. Co. 
Olin Industries, Inc., 
O'Malley Valve Co., Edw. 
Oster Mfg. Co., John 


Paine Co., The 

Parker Mfg. Co 
Paiterson-Sargent Co ‘ 
Pennsylvania Lawn Mower Div. 


Peoria Metal Specialty Co....... 


Phoenix Table Mat Co. 
Pittsburgh Plate Glass Co. 
Brush Div. : 
Paint Div. 
Pittsburgh Steel Co. 
Plastex Pipe & Extrusion Co., 
Plastic Woven Prods. Co. 
Platt & Co., Arthur I. 
Plymouth Rubber Co., Inc. 
Poly-Choke Co. 
Power Prod. Corp. ; 
Pratt & Lambert, Inc. 
Pressure Can Corp. 
Prospect Paint Co. ; 
Puritan Cordage Mills . 


9 
Queen Stove Works 


Ram Tool Corp. a 
Raybestos-Manhattan, Inc., 
tos Textile Div. ; 
Red Devil Tools a 
Remington Arms Co., Inc. 

Republic Steel Corp. 

Revere Copper & Brass, Inc. 
Reynolds Metals Co. : 
Rhinehart Cc., The 

Ridge Tool Co., The 

Root Mfaq. Co. 

Rop-Loc Prods. Co 

Round Chain Cos. 

Royal Electric Co. 

Rudolph Poultry Equipment Co 


Elec. Div... 


Ruscoe Co. 203 
Russell, ecdsait 4s Ward Bolt & 
Nut Co. 

Rustain Prod., Inc. 


s 


Safe Padiock & Hdwe. Co. 
Safgard Div., Grand Sheet Metal 
Prods. Co. 


| St. Louis Cordage Mills. 


Samson Cordage Works 


| Sandvik Saw & Tool Div. 
| Sargent & Co. 
| Savage Arms Corp., Firearms Div. 
oe 3 


Shakespeare Co. 

Sharon Bolt & Screw Co. 

Shelby Spring Hinge Co. 
Sherman Mfg. Co., H. B. ; 
Shock-Rite Electric Fencer, Inc.... 
Signa-Craft, Inc. 

Simoniz Co. : 
Smith & Co., D. . 262 
Southern Chain & pate. Co. The 
Southington Hdwe. Mfg. Co. 
Standard Dry Wall Prods. 
Standard Tool Co. ; 

Star Metal Prods. Co. 

Star Stainless Screw Co 

Starrett Co., The L. S. 


7\ Sterling Paint & Varnish Co. .... 


Strataflo Products, Inc. 
Sunset Line & Twine Co. 


| Superior Pressed Steel Co. 


Swift & Co 


Tape, Inc. . 

Taylor Instrument Cos 

Terado Co 

Toy Mfgrs. of U. S. A. 

True Temper Corp. Scaate 
Tucker Duck & Rubber Co. 
Turnbuckles, Inc. 


Turner Brass Works, The 207, 246 


U 


Union Steel Chest Corp. ro 
United Carr Fastener Corp. 
United States Electric Mfg. Co. 
United States Rubber Co. 
Mechanical Goods Div. 31, 
Universal Metal Prods. Co. 
Upson Bros., Inc. 
U. S. Expansion Bolt Co. 164- 


v 


Van Cleef Bros., Inc. 
Vogt Bros. Mfg. Co. 
Von Schrader Mfg. Co. 


Vulcan Electric Co. 


Ww 


Wagner Mfg. Co., E. R. 
Warren Dado Sawing Washers 
26 


Co 
Waterloo Valve Spring actin 
sor Co. ; 


Watkins Co., Wm. “8B. 


| Weather-Proof Co. eee 182- 


Western Home Products Co. 

Wickwire Spencer Steel Div. 

Wilshire Mfq. Co. 

Wilton Tool Mfg. Co. 

Witherby- Winsted Edge Tool 
Works ae 


| Witt Cornice Co. 
| Wolfe Products, Inc. 
| Wright Steel & Wire Co., G. F. 


Y 


Yardley Plastics Co. 
Yoder Mfg. Co. 
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in NEW YORK CITY 


March 8th -17 th 


HOTEL McALPIN 200 FIFTH AVENUE 


Exhibits at 


HOTEL NEW YORKER 


and other 


1107 BROADWAY 
PERMANENT SHOWROOMS 


TOY MANUFACTURERS OF U.S. A., Inc. 


200 Fifth Avenue 


New York 10, N.Y 


the only successful rubber tire roller skate is 
made by CHICAGO 





Cash in on this fast grow- 
ing hobby. COOK 'N’ 
KETTLE is America’s fast- 
est selling charcoal broiler. 
Heat retaining cast iron. 
Every customer will make 
other sales for you. Hun- 
dreds are sold each year 
as gifts. Display cards, ad- 
mats and litera- 

ture furnished. 
Nationally ad- 

vertised. Write 

for complete 
information. 


P. O. Box 949, Tulsa, Okla. 














@ LIGHTWEIGHT 


@ REVERSIBLE HANDLE 
@ REMOTE CONTROLS 
@ ALL 'ROUND SAFETY 


New York Sales Office and Display Room: 200 Sth Ave 


VOGT BROTHERS MFG. CO., INC. 


14th and Main Streets, LOUISVILLE, KENTUCKY 











Make money! Display 
nationally-advertised 


O’Malley"Do-it-yourself” 
Faucet REPAIR SETS 


Only the O’MAL- 

LEY. kit enables STOP FAUCET DRIP! 
your customers to Cin No.2 X Faucet Drip Stopper 
quickly remove Ofasley Ne ana 
erosion, corrosion 
and pits without 
requiring an extra 
reamer. That's why 
most dealers offer 
only O'MALLEY 
Faucet Repair Sets. 


























List prices: 

No. 2—69¢ 

No. 2X—89¢ 

No. 3 DeLuxe 99¢ 
No. 11 Family Set. 
$3.29 


a STREAM of profits 
SPRAY your way 
from FAUCET-QUEENS! 


a flick of the finger 
gives 


SPRAY OR STREAM 








flexible type regular model 


retails for 49 retails for 29¢ 


Model “‘A"’ FAUCET- QUEEN has Regular model FAUCET-QUEEN 
flexible bellows-like neck for has rigid-neck sprayer. Also 
reaching every part of the sink. strainer and anti -splasher. More 
Has strainer & anti-splash fixture. than 22,000,000 sold! 


» 


Prize-winning display with 1 doz. Easel-back display with 1 doz. 
assorted colors. $3.90 per doz. assorted colors. $2.30 per doz. 














Supreme $1.19 ren MOnEST GRADE BIDE WASHERS 
Order from your (Yo ¥e¥o) 


jobber 





Ask us for catalog folder 


EDW. O'MALLEY 


VALVE CO 11948-50 S. HALSTED ST., CHICAGO, ILL. 


SSSSHSSHSESSSSHSHSHEHSHEEHSHESEEESHEHESE SES HEESESESESESEOSESESEHEEESESS 
SeeeeeeeeeeeSeeSSeeeeeeseeeseeeseeeeeseeseseeeseeseeeeseeeeeeeee 


Order now from your jobber 


‘qucel- 





SELL 


ARISTO-MATS 


See Your Jobber or Write For Your Nearest Distributor PHOENIX TABLE MAT CO.,1718 E. 75th Street, Chicago, 49 


WORLD’S FINEST STOVE and 
ALL-PURPOSE UTILITY MATS 
More Sales! 

Greater Volume! Bigger Profits! 








Check these features with the 
shelf hardware line you're now carrying... . 


Delivery —-immediate shipments made on all orders. 

Pockaging-—all items are unit packaged in durable, attractive 
reinforced boxes for shelf use. 

low Prices—no leader items, but consistent low prices. 

Soles Aids —free display and merchandise boards. 





SOLD THROUGH JOBBERS EXCLUSIVELY 
You can handle this complete Kne of rust-proof shelf hard- 
ware staples and specialty items by contacting your own job- 
ber; or, drop us a card with the name of your jobber on it. 
we'll send him our new illustrated catalog and revised price list 
REPRESENTATIVES—CHECK ON OPEN TERRITORIES 
In Canada: Dorkin Bros., 408 McGill St., Montreal, Canada 


L352 9 JOSH HALL CO. 


3420 MARKET STREET PHILA. 4, PA 








RUBBER CUSHIONED REGULAR 


One set on a card. One set in a box. 
12 cards in a box. 12 boxes in a 
Sizes—1%”, 1%”, carton. Sizes — 
Ale ”, %”, 1%”, 1%", %”, 

4 A” PY. * 








: Ask your jobber. If he Is not supplied, write 
DOMES of SILENCE Divisiee of ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y. 


NATIONALLY ADVERTISED PIPQMES or SILENCE  rurniture cuives 


PINTLE & SOCKET TYPE 


For furniture 
where casters 
have been used. 


Sizes: 
DS 292—1%4”, DS 293—12” 
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